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The ever higher degree of tourism competitiveness made 2018 another challenging year for all the workforce
in Thailand’s tourism industry due to the newly emerging resources of our competitors and the advanced and digitalised
marketing technology used by leading tourism countries to effectively communicate, process, as well as analyse
big data. In this connection, the Tourism Authority of Thailand (TAT) attached importance to the promotion of tourism
to enhance the growth of tourism-generated revenue and to lead our country to become a sustainable quality destination.
We still continued to be clear-cut in using the Thai Local Experience as our main selling point in a concrete manner
by communicating with the customers and cooperating with tourism alliances under the concept of Thailand 4.0

to add value to Thailand’s tourism products and services.

In terms of international marketing, TAT reiterated the creation of an image of a quality destination while also
adjusting the market structure uninterruptedly by expanding our market base to enhance the image of a preferred and
sustainable quality tourism destination. In 2018, the tourism promotion direction focused especially on the ‘Wedding
and Honeymoon’ segment, as most visitors would travel in groups. New products and services were offered to cater
to more various demands of this segment. The market base was expanded to increase awareness among them under
the image of Thailand as a Wedding and Honeymoon destination through the concept of ‘Amazing Romance’ for
visitors to be impressed by a dream wedding experience in the Thai style, which created awareness of up to 350 million
views through online and offline media. As for marketing communications, the Amazing Thailand campaign continued
to be used under the main concept “Open to the New Shades” to present the country’s diversified and valuable travel

experiences of culture, people, food, and places.
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In mentioning domestic marketing, TAT still kept on

expanding its high-spending markets, targeting mainly on
women and the elderly. We also focused on encouraging
more Gen Y tourist traffic by launching a new programme
“Tha Thiao Kham Phak”, challenging the Gen Y to travel
across the region and share their experiences via social
media. As for the “12 Hidden Gems"” programme that
aimed at stimulating tourist traffic to secondary tourist
provinces, TAT created awareness through various forms
of marketing communications and cooperated with
the private sector to launch a concrete promotion through
various activities in these secondary provinces; such as,
the Songkran Festival, blogger’s familiarisation trips,

and new routes of direct flights.

In addition to promoting Thai tourism to generate
increased revenue and to lead the country to become
a sustainable quality destination, TAT continued to attach
great significance to developing itself towards being a High
Performance Organisation (HPO). The TAT Action Plan and
Memorandum of Agreement on the Performance Evaluation
of TAT were implemented in order to enhance confidence
among the public and private sectors in TAT's operations
and services in 2018 during which the progress of project

operations had been monitored and opportunities for
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success analysed for the organisation’s more effective
and efficient operations under good governance
and with social and environmental responsibility.
All of these had been done to enhance confidence
among the public as well as government and private

sectors in the organisation’s operations.

In conclusion, with its determined operation
throughout 2018, as well as concerted cooperation
and support provided by agencies in the government
and private sectors, related partners and alliances,
TAT would like to thank all these parties concerned for
its success. And it is hoped that we would still receive
such good cooperation as usual in the future. We at
TAT will continue with determination to promote
and support the country’s tourism industry for it to

further develop on a secure and sustainable basis.

Yuthasak Supasorn

Governor
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'XR} TAT Background

The Tourist Organisation of Thailand (TOT) was
established by a Royal Decree, which was announced in
the Government Gazette Vol. 36, Part 74, dated 28 July
B.E. 2502 (1959) when Field Marshal Sarit Thanarat
was the country’s Prime Minister. The official opening
ceremony of the TOT office was conducted on 18 March
1960. Subsequently, the National Legislative Assembly
had the status of the organisation elevated to that
of the Tourism Authority of Thailand (TAT) with
the Tourism Authority of Thailand Act announced in
the Government Gazette Vol. 96, Part 72, Special Issue,
on 4 May B.E. 2522 (1979).

Until now, TAT has consistently carried out its
mandate to advance the country’s tourism for over half
a century having been guided by its avid vision for the
forefront of promoting the country’s tourism industry
to make it a sustainable Preferred Distination. It has attached
significance to sustainable tourism and the promotion

of the identities and grace of Thainess, to engender

economic, social and environmental balances.

‘%f Objectives

According to the Tourism Authority of Thailand
Act B.E. 2522 (1979) Section 8, TAT operates under
the following objectives:

1. To promote tourism and the tourism industry
as well as the occupations of Thai citizens working in
the tourism industry.

2. Todisseminate Thailand’s reputation as a country
blessed with natural beauty, archaeological sites, valuable
artefacts, history, arts and culture, sports, technological
culture, as well as promoting a myriad of other activities
to encourage tourism.

3. To facilitate and provide the utmost safety for
tourists.

4. To promote good understanding and hospitality
among peoples and nations by means of tourism.

5. To initiate tourism development along with

related tourist infrastructure and facilities.

Amazing
Thailand
Tourism

Year 2018
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Vision

“To be a leader in promoting Thailand as a preferred

destination.”
Mission

1. To enhance and advertise the value of
Thailand’s tourism.

2. Tostrengthen the tourism value chain to improve
tourists’ satisfaction and tourism income distribution.

3. To develop and provide in-depth tourism
information.

4. Tobecome ahigh performance tourism marketing

organization.

A} TAT's Vision, Mission and Organisational Targets

Operational Policy

“To operate the works of promoting Thailand
as a tourist destination to both foreign and local tourists
prompting them to consider and choose the country
as one of the world’s foremost tourism destinations
with innovations and networks based on quality tourism
that through corporate governance also ensures
the longevity of the natural and cultural environments
in order to achieve integration and value creation in
all sectors vital to sustainably drive the country’s economic

and social development.”
Strategic Objectives

1. Boosting tourism-based revenue
Through five strategic initiatives as follows:
1.1 Increase tourist spending in major markets.
1.2 Expand into the ASEAN markets.
1.3 Grow new markets.
1.4 Extend the tourist seasons.

1.5 Enhance the country’s image.

2. Creating tourism sustainability

Through four strategic initiatives as follows:

2.1 Manage network relationship.

2.2 Promote and encourage the potential of
tour operators and networks.

2.3 Promote sustainable tourism sites and
value creation.

2.4 Foster distribution of tourism opportunities

and encourage learning experiences.

3. Marshalling TAT towards a high performance

organisation
Through five strategic initiatives as follows:

3.1 Enhance the TAT's corporate management
efficiency.

3.2 Boost the productivity of the TAT
personnel.

3.3 Increase value and manage TAT's asset
portfolio.

3.4 Research and develop tourism marketing
information.

3.5 Encourage the TAT's internal communication.

Amazing
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Organisational Targets: TAT
ANNUAL
REPORT

Based on its vision, “The Tourism Authority of Thailand is at the forefront of promoting the country’s tourism 2018

industry to make it a sustainable Preferred Destination.”, the key success indicator for 2021 has been clearly established
to move the country’s current “Value for Money” image towards the “Preferred Destination” with enhanced facilities
ready for the arrivals of more quality tourists whilst preparing it to be a sustainable tourist destination that continues
to offer authentic Thai identities with the balance of natural resources and the environment maintained. Concurrently,
it is set on introducing relevant standards covering both tour operators and tourist sites taking into account
the interests of related communities and society at large to ensure fair distribution of tourism-generated revenue

among all concerned sectors.

Strategic Objectives: Tourism-based Revenue Growth

¢ To generate total tourism-based revenue growth 11%
¢ Overseas arrivals 12%
» Domestic tourists 9%

Strategic Objectives: Tourism Sustainability Creation

¢ Loyalty Index Ranking 1in3
(countries exclusive to

the Asia-Pacific Region)
¢ Satisfaction level among domestic and overseas tourists To increase by 0.05%
Organisational development gearing towards a high-performance organisation

e The TAT's SEPA score no less than 171

ANLNUUHITITTIUTAINAI D.4WBTYSD]
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State Enterprise Strategic
Plan Based on Social and
Technological Drives

Overview of the Strategic Plan: The social- and
technological-specific strategy of state enterprisesisin line
with the Sufficiency Economy Philosophy in the country’s
20-year National Strategy Framework as prescribed by
the Twelfth National Economic and Social Development
Plan (2017 - 2021) aimed at sustainable development
under the Sustainable Development Goals (SDGs) in
the Thailand 4.0 Initiative and the Digital Economy (DE) Plan.
Accordingly, emphasis is given to five areas including
(1) the precise role of State Enterprises as the underlying
forces behind the national master plan, (2) the management
of the investment plan to coincide with the national strategy,
(3) financial stability for long-term sustainability,
(4) the use of innovation and technology encouraged
to ensure they concur with the country’s Thailand 4.0
Initiative, and (5) the DE plan and the promotion of good
corporate governance to ensure transparency and ethics.
As a result, the overall social and technological strategy
“stresses the performances of state enterprises both
socially and technologically as the major driving forces
behind the development of research and innovation for
the business sector, the creation of human capital for
the scientific arena, and the formulation of health security
for the public as directed by the state policy.”

The social- and technological-specific context
(tourism) directed at becoming a sustainable Preferred
Destination comprises the increase of tourism-generated
revenue along with the creation of sustainable tourism:
focus is given to the local strength with domestic economy
effectively linked to that of the globe through the country’s
proud Thainess heritage. By sharing local experiences,
value for Thailand’s tourism can be enhanced and created.
This therefore can become a vital element to strengthen
the grassroots economy and income distribution in
the related localities. In the process, the local people can
develop an impression that they are part of the greater
tourism in the crux of sustainable economic and tourism

development.
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The Tourism Authority of Thailand (TAT) is
the marketing arm for the tourism markets with
the mandate to promote the country’s tourism and
the tourism industry. To do so, it promotes different
aspects of the country including natural attractions,
archaeological sites, valuable artefacts, history, arts
and culture as well as a myriad of other activities that
encourage tourism, enhance good understanding and

friendship among peoples and nations through tourism.

To date, it provides information relating to
tourism marketing promotions including information
on tourism marketing, market situations and market
forecasts through its tourism marketing database system.
It also organises training, offers extensive tourism

markets to benefit both domestic and international

Type and Nature of Tour Operations

tour operators. Beneficiaries of the TAT's efforts also
include local administrative organisations and the
public. Moreover, it stages tourism trade shows for
tour operators through sales promotion events and

travel festivals for consumers.

Tourism promotion information for local and
foreign tourists featuring tourism products and services
is offered in addition to tradition-oriented activities
by way of communication channels including public
relations media, the TAT Contact Center, O So Tho

magazine and TAT online media, among others.
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Name of the Company /

Address / Telephone / Fascimile

1. Thailand Privilege Card Co., Ltd.

Address: 110/2 North Sathorn Road,
Silom Sub-district, Bang Rak
District, Bangkok 10500

Tel: 0 2352 3000

Facsimile: 0 2352 3001

Website: www.thailandelite.com

2. San Kamphaeng Hot Springs

Address : 1 Mu 7, Tambon Ban Sahakon,
Mae On District, Chiang Mai
50130

Tel: 05303 7100

Fascimile: 0 5303 7101

3. Thai Longstay Management Co., Ltd.

Address: 1 TP&T Building, Soi 19
Vibhavadi Rangsit Road,
Chatuchak, Bangkok 10900

Tel: 02936 1644

Fascimile: 0 2936 1646

Website : www.thailongstay.co.th

Nature of Business

The sale of the Thailand Elite Card

is available under three categories

including Individual, Family and

Thailand Easy Access for the following

services:

. Special Entry Visa

. EPA Reception Service

. Immigration Fast Track Service

. Limousine Service

Golf

Spa

. Facilitating contacts with
government agencies

8. Shopping Discount

9. Call Center Service

Services include:

1. Mineral water pool and
private mineral water baths

2. Accommodation

3. Dining

4. Traditional Thai massage

5. Souvenirs

Four types of one-year membership
are available to groups of long-stay
tourists: Platinum, Gold, Silver and
Silver Plus. Services include:

1. A one-year retirement visa and

multiple entries to Thailand
2. Tourist Immigration Report Service
for a 90-day stay
. Immigration Fast Track Service
. Acquisition of a Thai driving license

B w

TAT's Juristic Person’s Shareholding

Shareholding
(%)

100

50

(Current status

as an existing
investor
entitled it to

a 12.5% annual

dividend.)

30

AAAHITUNI D.AYNTAIATIN

Performance Results in Brief

Operating Results in 2018

¢ Income 303,858,012.59 Baht
¢ Expense 231,672,482.57 Baht
¢ Net Profit 72,330,789.02 Baht
e Accumulated Loss (698,311,616.41) Baht
¢ Cash on Hand 1,538,535,901.17 Baht
¢ Number of Members 7,135
Operating Results as of 31 March 2019
¢ Cash on Hand 2,008,051,925.00 Baht
(9 April 2019)
¢ Number of Members 7,645
(as of March 2019)
Operating Results in 2017
¢ Income 47,808,150.71 Baht
¢ Expense 34,243,676.29 Baht
¢ Net Profit 12,564,474.42 Baht
¢ Accumulated Profit 21,712,760.88 Baht
e Cash on Hand 43,600,029.05 Baht
Operating Results as of 31 March 2019
¢ Income 2,811,773.99 Baht
¢ Expense 2,895,329.77 Baht
¢ Cash on Hand and 52,331,839.29 Bah
Cash at Bank
Earnings received by TAT
¢ Investor dividend 1,570,559.05 Baht
for 2017
Operating Results in 2018
¢ Income 21,072,759.08 Baht
e Expense 16,803,508.90 Baht
¢ Net Profit 3,273,741.51 Baht
e Accumulated Loss 56,222,575.84 Baht
¢ Cash on Hand 33,445,050.09 Baht
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A2 Summary of TAT's Important Financial Information

Unit:
(Million Baht)

Total Income MIL Bht 6,315.80 7,755.31 7,044.06
Total Expense MIL Bht 6,181.28 7,023.70 6,789.23
Net Profit (Loss) MIL Bht 134.52 731.61 254.83
Total Assets MIL Bht 7,514.94 9,129.94 10,508.96
Total Liabilities MIL Bht 6,368.57 7,342.70 8,466.88
Total Shareholders’ Equity MIL Bht 1,146.37 1,787.24 2,042.08
Net Profit (Loss) Margin: Total Income % 2.13 9.43 3.62
ROA % 1.79 8.01 2.42

ROE % 11.73 40.94 12.48
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' Major Risk Factors with Likely Impact on TAT Operations

The “decline in Thailand's tourism competitiveness” constituted during the fiscal year 2018 had been the major
risk factor affecting the organisation’s operations, largely due to uncontrollable external factors and, as a result,
a significant impact on the confidence of overseas arrivals; thus, the drop in the country’s tourism-related revenue growth.
Such factors included the Phuket’s boat capsize incident, followed soon after by the attack on Chinese tourist by
a security guard at Don Mueang Airport, and extensive media coverage in China on Dengue fever plague. Undoubtedly,
such incidents and reports hurt the country’s image which further rocked the confidence of Chinese tourist arrivals
and, subsequently, tourist-related revenue in the third quarter of 2018. Nevertheless, on the whole, the country's total

tourist revenue for the year remained unaffected.
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A2 Tourism Situations and Forecasts

Overseas Tourism Markets Situation in the Fiscal Year 2018

Overview
Targets Results Results Forecast
in the Fiscal Year in the Fiscal Year in the Fiscal Year
2018 2018 2017
Number of overseas tourists (unit) 37.89 (+11%)* 40.12 (+6%)
Tourism-generated revenue (trillion Baht) (+8%) increase 1.99 (+14%)* 2.16 (+9%)

Note:*The number of tourists and tourism-generated revenue in 2018 represent estimates on the figure of nationality-based statistics
by the Bureau of Economic Tourism and Sports, Ministry of Tourism and Sports. (As of March 2019)

During
October 2017 - September 2018, the number of
overseas tourist arrivals continued to grow as a result
of the significant recovery in the Chinese market
during the first three quarters of the year, this after
a period of stagnation during 2016 - 2017, thanks to
Thailand’s crackdown campaign on the so-called
‘zero-dollar’ Chinese tour. However, growth was evident
in the short-haul tourism markets including Hong Kong,
Taiwan, Japan, South Korea, Malaysia, Vietnam and
India. On the other hand, the medium-haul markets
continued to suffer the impact of domestic economic
swings. While tourism situations in the Oceania markets
remained stable, signs of decline started to show in such
Middle Eastern markets as Saudi Arabia and the United
Arab Emirates which were suffering the backlash of
the U.S. sanctions with the consequences of decreased
revenues from their oil exports as prices in the world
market continued to drop. The Iranian market was no
exception as the country’s revenues from oil exports
were also hit by US imposed economic sanctions.
For the Chinese tourist arrivals, the Phuket boat capsize
incident with the deaths of Chinese tourists in July
2018, no doubt, contributed to the significant decline
in the Chinese market during the fourth quarter of
the year. But thanks to the collaborative efforts by all related
sectors to relentlessly correct the unfortunate accident,
the Chinese tourist market suddenly grew by leaps and
bounds for the first three quarters of the year.
Thus, the total annual growth in this market was on
the mend with the number of overseas arrivals in the
fiscal year 2018 increased by 11%, netting a total of

two-Trillion-Baht in revenue for the country’s coffer. Sacwnt 9.nmo il

Amazing
Thailand
Tourism

Year 2018

25




s1g0U
Us=oU
nnn.
b&oo

26

novlngd
5alng
JAlA
2g08g0du

. msivipagiedaunssvasnarndulugronionsn
vavleuuszanas laafiansimsiiivininnniidasas co
wazidiaununing aoo Wuassusnivinrinaifiendu
Eumuinanmnnni @ Suaumaeluniodian

« msinfizndulmiasodnging : U weoo i wm
sunvaRUszanad aac iendun TeafineiGulns
Nnifiavse g 2 U (FUIULS), wasuil (1alagy,

fafin), i nals (yaw), by (wiwms, Iautnidy,
AeN) wazrzaun (Tadulu)

« Usznduiusysainalnaeitunisdafanssuszdulan
1 ANsUsEyu ASEAN Tourism Forum (ATF) 2018,
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Conventlon 201 8), UNWTO World Forum on Gastronomy
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6 cies
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Supportive and Challenging Factors on Tourism in Thailand in 2018

Supportive Factors Challenging Factors

e The dramatic growth of the Chinese market at
over 40% growth rate during the first half of the fiscal year
exceeded one million tourist arrivals from China for
the first time in February 2018, surpassing past records
in any single month;

e The total increase of 337 newly introduced direct
flights to Thailand in 2018 from inbound locations
included those from Japan (Sapporo), Germany
(Cologne and Munich), South Korea (Muan), India
(Gaya, Bhubaneswar, Visakhapatnam) and Sri Lanka
(Colombo), among others;

¢ Promoting Thailand through world-class events including
the ASEAN Tourism Forum (ATF) 2018, the Sport Accord
Convention 2018, the 4" UNWTO World Forum on
Gastronomy Tourism;

» Thailand’s exceptional image as a result of the
collaborative efforts of international volunteers at the
rescue operations of the Wild Boars Football Team from
Tham Luang Khun Nam Nang Non Cave, Chiang Rai
Province, earned the country world acclaims through
such international tourism awards including:

- Lonely Planet: the ever-popular Som Tam, Thai spicy
papaya salad, was ranked fifth by world gastronomists
in the Ultimate Eat List;

- Travel Weekly UK: Thailand was among the top 10 picks
for four categories, namely Best for Spa & Wellness
(#1), Best Value for Money (#2), Best for Food & Drink
(#4) and Best for Luxury (#9) ;

- Conde Nast Traveller: Thailand was voted Best Country
for People 2018 by its readers;

- Agoda: based on accommodation records in 2018,
Bangkok was listed the most favoured city while
Pattaya was ranked # 10;

- Euromonitor: Bangkok was ranked #2 while Phuket
came 11" on the list of Euromonitor Top 100 City
Destinations Ranking 2018;

- China Travel Agent Magazine: Thailand was awarded
the highest score winning it the Most Popular Tourist
Destination 2018.

e TAT Marketing Promotion Operations:

- Thailand Travel Mart Plus 2018 to boost the sale
potential of its tourism sites and services abroad;

- The opening of TAT Toronto Branch Office in Canada
to carry out proactive moves in North American
tourism markets.

¢ International political conflicts as a result of the U.S.
economic sanctions had weakened currencies in many
countries including Russia, Iran and Turkey. Under
the circumstance, both the service providers and consumers
were affected with the former’s purchasing power
reduced while more attractive travel cost helped increase
market share from the European tourism market.

e World events like the FIFA World Cup 2018 in Russia
clearly boosted tourist flows from Europe to Russia.

o Safety concerns:

- The July-2018 boat capsize tragedy off the tourist
resort island of Phuket in southern Thailand with
the deaths of Chinese tourists on board resulted
in continued shrinkage in Chinese tourist arrivals
immediately after the incident;

- Natural disasters and the long monsoon seasons
including the floods in the Lao People’s Democratic
Republic and Japan as well as wildfires in Greece could
have possible impact on overseas tourist arrivals;
In addition, monsoons that hit several countries and
Thailand also rendered it inconvenient for people
to travel.

¢ Intense Tourism Competition:

- Competing countries in the ASEAN region including
Vietnam where its leapfrogging tourism development
has been on the fast track;

- Popular tourist destinations like Egypt and Tunisia
became trendy again following the improved domestic
terrorism situation in those countries.

 Thailand's long-term infrastructure development drives
to meet growing future tourist demand as the country’s
existing facility including airports prove overcrowded
and inadequate in the face of the fast-growing number
of tourists.
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International Tourism Markets
Forecast in 2019

Overseas tourist arrivals in the fiscal year 2019
(October 2018 - September 2019) is expected to grow
impressively with overall growth momentum continues
to rise from those in 2018 although contraction may
occur in some markets due to political and economic
concerns which are external factors. Internally, domestic
tourism growth will benefit from certain key factors
in 2019, especially the country’s age-old image of
artistic and cultural richness to be in full display
during the royal coronation ceremony of Thailand
and its return to democratic rule in the country's
political development. The industry will also stand
to gain from the government’s measures designed

to boost tourism growth in 2019.
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Supportive and Challenging Factors on Tourism in Thailand in 2019

Supportive Factors Challenging Factors

e The pomp and circumstance of the royal coronation
ceremony in May 2019;

e Thailand'’s positive image restored with the return to
democratic rule through its announced general election
due to take place in March 2019;

e The introduction of visa types aimed at stimulating
tourism including Double Entry Visa, Re-entry Permit and
Visa on Arrival Fee Exemption scheme for tourists from
20 countries and one special administrative region;

¢ The recovery of Chinese Tourist Arrivals in the first
quarter of 2019

¢ Safety Confidence strengthened with requirements of
strict tourist safety guidelines including the provision
of Life Guards overseeing beach safety, pre-sail boat
inspection and the readiness of skipper and crew,
amongst others;

e Airline operators with plans to increase new flights
to Thailand in 2019 with regular and chartered flights
flying in from Russia, Germany, Norway and the new
Eastar Jet from Korea;

¢ The expansion of ASEAN transportation network to see
the opening of the 2" Thai - Myanmar Friendship
Bridge (Mae Sot - Myawaddy) over the Moei River and
the cooperation of the rail links from Aranyaprathet -
Poipet - Sisophon - Battambang - Phnom Penh;

e Thailand to play host to high-profile international events
including the ASEAN Summit 2019, the Centenary
Celebration of the International Labour Organisation,
Miss Universe Pageant 2018 (December 2018) and
the MOTO GP 2018 (October 2018);

¢ The launch of brand-new Bangkok landmarks including
the “lcon Siam” mega-shopping complex for foreign
tourists and Mahanakhon Skywalk, Bangkok’s highest
observation deck;

e TAT Marketing Operations, among which were:

- The Gastronomy Tourism and the continued ‘Go Local’
campaigns including the launch of the Michelin Guide Il
in 2019 in Phuket and Phang-nga provinces in
an ongoing effort to introduce new secondary tourist
destinations to overseas markets;

- Proactive marketing initiatives in areas with strong
potential exemplified by the opening of TAT Fukuoka
branch office in Japan.

e The waning economies in Thailand’s major client
countries due to individual countries’ concerns, e.g.,
Brexit in the U.K., the protracted “yellow vests” street
protests in France, the China - U.S. trade war and
the economic downturn in the Middle East due to
dipping oil prices;

¢ The appreciation of Asian currencies offers Asian tourists
an incentive to visit Europe and the U.S. where travel
cost is relatively cheaper;

¢ Fierce competition in world tourism industry, especially
in smaller countries where less crowded and exotic
destinations tend to attract an increasing number of
tourists;

e The deterioration of natural tourist sites: Thailand
needs to put some tourist destinations off limits to
tourists due to crowdedness and lack of proper care
for the environment.
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Domestic Tourism Markets Situation in the Fiscal Year 2018 (October 2017 - September 2018)

Overview

Target

in the Fiscal Year
2018

Operating Results Operating Results
in the Fiscal Year in the Fiscal Year
2018 2017

Number of domestic tourists

(in million tourists-trips)

Tourism-based revenue (trillion Baht)

(+7%) increase

161.3 (+5%)* 153.5 (+7%)

10.53 (+9%)* 0.96 (+11%)

Note: The number of domestic tourists and related revenue estimates in the fiscal year 2018 were representative of the preliminary information

from the Ministry of Tourism and Sports (As of March 2019).

Overview of the Overall Domestic Tourism
Situation in 2018: It was expected that a total of 161
million tourists - trips would involve domestic visits,
amounting to a 5% increase year-on-year, and a total of
10.53 trillion Baht or a 9% rise in tourism-based revenue
amidst the revived upbeat travel ambiance following
the lull period between 2016 and 2017 when the nation
mourned the passing of H.M. the late King Bhumibol
Adulyadej. The upbeat domestic tourism industry

could also be attributed to the recovery of private
consumption and investment growth overboard since
the start of 2018. The situation was further enhanced by
the government’s domestic tourism promotion campaigns
to specifically spread out tourism across all secondary
tourist destinations. Tourism trends to different tourist
sites were also set based on the popular historical period
television series “Bupphe Sanniwat” and the organisation

of such world sports events as Moto GP. To further spur
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the hype of domestic tourism, the TAT, together with the private sector, came up with marketing support operations
to jointly drive the year-long domestic tourism activities towards secondary tourist destinations. Activities/Big Events
were featured and mass media representatives, bloggers and writers joined and contributed feature stories from
their visits to better promote the newly-introduced secondary tourist destinations they had visited. Meanwhile,
new routes flying directly to new secondary tourist destinations were offered by low cost airlines with encouraging

results as could be seen in domestic tourism growth in the fiscal year 2018.

Supportive Factors Obstructive Factors

The government’s announcement of the “Thailand
Tourism Year” aimed at presenting the country’s tourism
leadership image in diverse dimensions with emphasis
given to product/service standards upgrade as well as

fresh new tourism products/activities approach;

The government’s announced domestic tourism
promotion measures including tax incentives linked to
domestic travel expenses in secondary tourist destinations
and added holidays to existing long holidays;

Continued economic recovery momentum;

The introduction/addition of new flights to such
secondary tourist destinations as Mae Hong Son,
Phetchabun, Phitsanulok, Ranong and Chumphon

provinces;

The trend of donning Thai costumes to visit historic
cities as a result of the popularity of the “Bupphe
Sanniwat” historical TV period series and the Winter
Festival “Oon Ai Rak ... Khlay Khwam Nao” (Love and
Warmth at Winter's End);

Ongoing Tourism Promotion Activities to 55 Secondary
Tourist Destinations, among which were Secondary
Tourist Destinations Countdown, Secondary Tourist

Destinations Songkran Festival and Moto GP;

Launch of new tourist destinations including the “Tham
Luang Khun Nam Nang Non Cave’ in the province
of Chiang Rai and ‘Aiyoe Weng’ Sea of Mist in Yala

province;

TAT focuses on immersive tourism promotion through
Local Experience programme based on the model of
creative tourism by adding refreshing perspectives to

familiar tourist sites.

¢ The issue of the deteriorating natural tourism resources
including damages to deep-sea coral reefs at popular
dive sites and forest as well as waste/water pollution

in tourist destinations;

e Competitors, including Taiwan, Japan and Korea, through
aggressive campaigns, continue to draw tourists from
the Thai domestic market; Taiwan, in particular, offers

visa-free entry to Thai tourists.
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Domestic Tourism Markets Forecast in the Fiscal Year 2019

It is expected that the momentum of domestic nationwide both by the public and private sectors for
tourism in 2018 will grow further to as many as 168.8 the Coronation of its new monarch. Domestic tourism
million tourists-trips, a 5% increase in 2019. Tourists’ to secondary tourist destinations is also believed to
spending is believed to grow by 7% at approximately better spread out in the continuation of the Tourism
1.13 trillion Baht in revolving revenue based primarily Promotion Campaign to the 55 Secondary Tourist
on Thailand’s economic growth in 2018. Meanwhile, Destinations while the extensive transportation network
the result of the country’s general election in March 2019 development efforts would help facilitate faster, easier
is believed to help restore public confidence and boost and more convenient access to the targeted secondary
the readiness to spend and travel. Moreover, the year tourist sites.

will see Thailand throw magnificent celebratory events

Supportive Factors Challenging Factors

e The Coronation Celebration;

e Post-election politics will help boost investor
sentiment;

e Advancing tourism promotions across secondary
tourist destinations;

e Stages of major infrastructure projects will be ready
for service: the double-track railways for Saraburi and
Khon Kaen in October 2019 and the Kanchanaburi
Motorway in 2019;

¢ Transportation development ventures in the Eastern
Region as a result of the Eastern Economic Corridor
(EEC) Initiative.

¢ Global economic uncertainties arising from trade war
concerns that could affect the Thai economy;

e The issue of capacity management at tourist destinations/
communities results in severe waste problem, tourist
crowdedness and degrading natural tourism resources;

e Thai tourists likely to opt for overseas travels, thanks to
the strong Baht currency;

¢ Overseas challenges particularly within the Asian zone
which aggressively compete in the domestic tourism
markets with such attractive draws as visa-free entry
for Thai tourists and new low-cost airlines.
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In 2018, the TAT Action Plan was drawn within
the scopes of the country’s development plans, namely
the 20-Year National Strategy Plan, B.E. 2560 - 2579,
the 12* National Economic and Social Development
Plan, the National Tourism Development Plan, B.E. 2560
- 2564 and the TAT Enterprise Plan, B.E. 2560 - 2564
(Revised Version, B.E. 2561 - 2564) in conjunction with
its Performance Analysis, current, related factors on
present and future prospects as well as SWOT Analysis
to ensure that they most benefit the country with
maximum efficiency. Thus, emphasis was given to

the following markets promotions.
Overseas Markets Promotion

Promotion activities designed to reposition Thailand
Tourism brand to become the Preferred Destination

Efforts were made to reposition Thailand’s marketing
brand image towards Quality Leisure Destination to be
perceived by world tourists as the Preferred Destination.
Accordingly, the “Discover Amazing Stories in Amazing
Thailand” campaign was launched with the offer of
Unique Local Experiences under the theme “Open to
the New Shades” which, based on its obvious strength
of tourism product diversities, was expanded into
“Million Shades of Thailand” to best meet world tourists’
expectations of travel experiences through culture,
the people, food and tourist sites. In addition, multi-
dimensional experiences were also available through
a mixed range of communication channels direct to the
target audience. Such communication was so designed
to promptly and effectively respond to possible crisis
that could take place any time in Thailand and elsewhere

in the world.

Stimulating Spending and Expanding the Middle and
High-end Market Bases Strategy

Under the strategy, emphasis was given to
stimulating spending in the targeted tourist markets,
namely the middle and high-end markets (with per
capita income starting from US$20,000 per year) which
constituted those markets with continued growth
prospects, especially those in China, India and Russia
through the offering of quality products and services
that reflected uniquely Thai authenticity and tourism
activities that allowed tourists to participate in the creation

of both experiences and valuable memories they could

' Summary of the TAT Action Plan for 2018

take home. Particular efforts were made to grow market
expanse in those countries with further growth prospects
including those in Eastern Europe, Latin America and
Africa. Meanwhile, proactive marketing efforts were
carried out further to tap into other potential markets
or groups including the Muslims, Women, the Gap Year
group and the Silver-Age Market.

Growing the Special Interest Market Bases

Expansion efforts were targeted at four Special
Interest Niches in the high-spending markets and those
in the global trend, in particular the four designated
groups including sport tourism, health & wellness group,
honeymoon & wedding and green tourism. To capture
these market groups, Thailand’s world-standard products
and services would be presented along with efforts
directed at products and services design development
both for products and services for each target market/
group. In this instance, efforts by all stakeholders in
the value chain were integrated to ensure that both products

and services meet the demand of the target groups.
Domestic Markets Promotion

Spending Stimulation Targeting at Thailand’s
Mainstream Tourist Markets Strategy

Tourism and spending in the mainstream tourist
market base was activated through Gen-Y tourists to
bring about the travel buzz of Cross-Regions Tourism
and meet the set objectives by increasing average stay
days, stimulating travel frequency, raising the spending
of multi-generation family tourists and those with diverse
avid interests in such lifestyle activities as food, sports
and music with tourism products made appealing by
value-added creation based on product development or
stories created to impel travel interest. Accordingly,
the “Thong Thiao Withi Thai, Kekai Style Luek Sueng
(Discover Thainess: Deep Immersion)” marketing
communication campaign was launched to offer fresh
perspectives of tourism experiences to match the demand
of each market through the Unique Local Experiences theme
that was imbedded in the unique identities of the value
propositions of individual regions. These included ‘Neuar
Fun, Larn Rang Bundarn Jai’ — A Million Inspirations,
A Thousand Charms for the North; ‘I-San Saap Nua' —
Spicy Isan for the Northeast; ‘Suke Klaang Jai, Klai Kae
Euarm’, - Happiness Within Reach for the Central Plain;
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Simply Colourful for the East; and ‘Pak Tai Pak Hmute Yude
Welaa' - Wonderful Hideaway for Southern Thailand.
In addition, Event Marketing was carried out to promote
all the marketing themes designed specifically to highlight

the distinct experiential differences of each region.

Expanding Those Market Bases with Spending
Potential Strategy

Tourism among those with spending potential
with per capita income from 45,000 Baht per month
was encouraged. Among them were the Silver Group,
aged between 55 - 70 years, women groups and those
with special interests including the Millennial Family
in search of creative tourism to enhance their children’s
skill development. For the high-end markets and
those interested in adventure and outdoor activities, tourism
experiences with sentimental values were offered.
In response to these markets, tourism service products
with value-enhanced benefits were presented based
on product development and story creation along
with the launch of the “Thong Thiao Withi Thai, Kekai
Style Luek Sueng (Discover Thainess: Deep Immersion)”
immersive marketing communication campaign under
which tourism experiences with new life perspectives
designed to match the demands of the target markets
as tourists engaged in unique local experiences that
are distinct to individual regions. Tourism products
and services to be presented must be endorsed under
tourism product development standards with Thailand
Tourism Awards to be enhanced as Quality Mark while
tourism marketing competitiveness for tour operators

and related networks would be improved.
Distribution of Tourism Areas and Stay Periods Strategy

The distribution of tourism to secondary tourist
destination to ease the heavy concentration of tourists
in major destinations was endorsed with the purpose
of growing sustainable tourism-generated revenue in
12 provinces under the 12 Hidden Gems campaign.
The move was initiated to make Khon Kaen, a principal
tourism city where the total number of domestic and
international tourists combined was projected at over five
million in the continued growth drive. In the meantime,
the development of Chiang Rai Province as another
principal tourist destination in northern Thailand was
also expanded to ensure sustainable marketing efforts
with target groups and product offers determined in

conjunction with the province's distinct identities.

Value creation for tourism products was reinforced to
underline the values of local wisdom. At the same time,
to promote weekday travel, tourists were encouraged to
take weekday travel to avoid heavy tourist concentration
during weekends and holiday seasons. Cost incentives,
therefore, were promoted for weekday travels along with
the benefits of better privacy and superb experiences
unlike others. Moreover, value creation for tourism
products in five clusters of secondary tourist destinations
of Creative Tourism including Cultural Lanna, Cultural
Southern lIsan, Central Chao Phraya Basin, Eastern
Seaboard and the Andaman Sea had been designated
with their respective cultural assets to help boost

the efforts of tourism distribution.
Strengthening Society and the Environment Strategy

By spreading tourism opportunities to people
with monthly income under 10,000 Baht, the industry
was expected to be instrumental to enhanced quality
of life, learning experiences and shared happiness
among Thai people to ultimately lead Thai society
towards sustainability. In addition, the strategy was
also expected to set the trend for domestic tourists
to pay more attention to the environment based on
the 7 Greens concepts and conservation activities planned

to reduce environmental impacts from tourism.
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Organisational Management
Organisational Management Enhancement Strategy

Operational process enhancement geared towards
organisational support was carried out in accordance with
SEPA requirements to turn the organisation into a High
Performance Organisation in areas including reviews of
planning process, monitoring and assessment procedures,
crisis management, rules and regulations. Ultimately,
all the efforts were undertaken to ensure organisational
modernisation to help streamline the operation and
cut down on operational procedures with information
technology system introduced for enhanced operational
agility and better efficiency. In the meantime, corporate
governance was vigorously promoted in compliance

with good governance guidelines.
Boosting Personnel Productivity

TAT human resources management development
underwent the process of enhancement based on
international standards and SEPA quality assessment
requirements while its appraisal criteria were expanded
to include personnel organisation-wide. Accordingly,
considerations were given to personnel Career Path,
position-specific performance appraisal and improvement
of annual Recruitment Procedures, among others.
Meanwhile, ongoing personnel skill and knowledge
development measures also took place based on
the organisation’s existing and future operational
directions. TAT personnel was also encouraged to
consistently update their knowledge management
system through which creative innovation was to be
initiated to ensure performance enhancement on the
support of prevailing elements to boost organisational
commitment, raise perception and further advance TAT
Spirits as the practical organisational guidelines to keep

the organisation strengthened.
Value Creation and Asset Management Improvement

Assets currently under its management was closely
regulated and carried out to ensure TAT's optimum
interest for those directly under its management, joint
venture and those under private management right leases.
The efforts involved the development and creation of
organisational innovation in value creation for future
revenue generation purposes for the organisation.
Approaches were identified to take advantage of its

intelligence property for the organisation’s benefits.

These included the diverse designs for Nong Suke Jai
product range to make it appealing to different target
markets, the enhancement of its flagship ‘O So Tho'
magazine to give it a modern touch, making it accessible
to a wider readership, better respond to the demand
of different consumer groups, and take full advantage
of ‘O So Tho' as the marketing promotion tool for

domestic tourism.

Promoting the Organisation’s Internal Communication

and Corporate Social Responsibility Activities

The importance of TAT's internal communication
system enhancement was heightened to achieve
communication effectiveness in the communication of
important corporate messages including its vision, mission
and corporate values to better serve staff’s perception
of the organisation. Further efforts were made to ensure
that it had its operation implemented according to
its CSR Master Plan to substantiate its social responsibility
commitment through activities organised to unanimously
create among its internal and external target audiences
a perception and understanding of and its participation
in social responsibility, the moves capable of creating
an enduring TAT's image as an organisation that

was dedicated to social responsibility.
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A2 Organisation Chart

Offices under the Governor

Office of the Governor

Secretariat to the Governor Division

- General Work Section

- Secretarial Work Section
- Academic Work Section

- Corporate Governance and Social
Responsibility Activities Section

Offices under the Deputy
Governor for Administration

Administration Group

General Administration
Department

—  General Affairs Division

- Dispatch Section
- Document Management Section
- Translation and
Correspondence Section
- Conference Work Section
Legal Affairs and
Regulations Division
- Legal Advisory Section
- Litigation Section
- Juristic Acts and Contracts Section
- Disciplinary Control Section

- Rules and Regulations Section

Procurement and Supply
Management Division

Department

— Personnel Division

- System Development Section
- Personnel Management Section
- Personnel Records Section

Personnel Development
Division

- Planning and Curricula
Development Section

- Training Management Section

- Knowledge Management Section

- Supply Management Section
- Purchasing Section
- Hiring Section

— Property Division

- Engineering Section

- Architectural Section

- Maintenance Section

- Household Section

- Transportation Section

L. Welfare and Personnel Relations
ivision

- Welfare Services Section
- Affairs Relations Section
- Funds and Fringe Benefits Section

Budget and Accoun
Departme

— Accounting Division

- General Accounting Section
- Domestic Office Accounting Section
- Overseas Office Accounting Section
- Accounts Receivable Section

—  Budget Analysis Division

- Budget Section
- Budget Control Section
- Budget Report Section

ance Department

Payment Audit Division

- Internal Payment Audit Section
- External Payment Audit Section
- Advance Payment Audit Section

— Finance Division

- Internal Cashier Section
- External Cashier Section
- Budget Reimbursement Section

— Revenue Division
- Revenue Control Section
- Revenue Collection Section
- Revenue Procurement Section
- Ticketing Section

Planni partment

Market Research
Division
- Research Section
- Academic Section
- Library Section
— PoIiB\( Planning
ivision
- Policy Planning Section
- Administrative Planning Section

Marketing Strategy
Division

- Domestic Marketing Analysis Section
- Overseas Marketing Analysis Section
- Domestic Marketing Strategy Section
- Overseas Marketing Strategy Section

Offices under the Deputy Governor

for Domestic Marketing

Domestic Marketing Group ‘

Northern Regi

— Northern Market Division

- Northern Marketing
Action Plan Section

- Northern Marketing
Development and
Promotion Section

- Northern Offices
Coordination Section

- TAT Chiang Mai Office
| - TAT Chiang Rai Office

- TAT Phitsanulok Office

- TAT Tak Office

- TAT Mae Hong Son Office

- TAT Phrae Office

- TAT Uthai Thani Office

- TAT Sukhothai Office

- TAT Lampang Office

- TAT Nakhon Sawan Office

Central Region

— Central Market Division

- Central Region Marketing
Action Plan Section

- Central Region Marketing
Development and
Promotion Section

- Central Region Offices
Coordination Section

- TAT Kanchanaburi Office
- TAT Phetchaburi Office
- TAT Phra Nakhon Si
Ayutthaya Office
- TAT Lop Buri Office
- TAT Suphan Buri Office
- TAT Bangkok Office
- TAT Prachuap Khiri Khan Office
- TAT Samut Songkhram Office

Eastern Region

— Eastern Market Division

- Eastern Marketing
Action Plan Section

- Eastern Marketing
Development and
Promotion Section

- Eastern Offices
Coordination Section

- TAT Pattaya Office

- TAT Rayong Office

- TAT Trat Office

- TAT Nakhon Nayok Office
- TAT Chachoengsao Office

Northeastern Regi

Northeastern Market Division

- Northeastern Marketing
Action Plan Section
- Northeastern Marketing
Development and Promotion Section
- Northeastern Offices
Coordination Section

- TAT Nakhon Ratchasima Office
- TAT Ubon Ratchathani Office

- TAT Khon Kaen Office

- TAT Nakhon Phanom Office

- TAT Udon Thani Office

- TAT Loei Office

- TAT Surin Office

Southern Region

| Southern Market

Division
- Southern Marketing Action Plan Section
- Southern Marketing Development and
Promotion Section
- Southern Offices Coordination Section

- TAT Hat Yai Office

L - TAT Nakhon Si Thammarat Office

- TAT Narathiwat Office
- TAT Phuket Office

- TAT Surat Thani Office
- TAT Trang Office

- TAT Krabi Office

- TAT Chumphon Office
- TAT Ko Samui Office

- TAT Phang-nga Office
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Internal Audit Office

- Auditors’ Conference Work Section

Head Office Audit Group

Branch Offices Audit Group

Offices under the Deputy Governor

Offices under the Deputy Governor
for Policy and Planning

for Tourism Products and Services

Policy and Planning Group Tourism Products and Business Group‘

Information

Monitoring and Risk
Technology Office

Management Department Events Department

ism | t t
Product Promotion Department rl:‘rse";])alr"tvmeserrn?en

Investment Planning

Marketing Information

Risk Management —

Events Promotion Division

Technolog Division Services Promotion Division Division
- Internal Control Section - Souvenirs Section - Events Information Section - Tourism Industry Investment
Internal Information - Corporate Risk Management Section - Facilities Section - Domestic Events Promotion Section Planning Section
Technology Group - @i M ETEEEma: SaEten _ General Services Section - InternaTlonaI E\{ents - Organisational Investment
Promotion Section Planning Section
e - Bang Saen Training Centre Section
q Monitoring and — q q Ay 9 9
Marketing Database Group Evaluation Division Attractions Promotion Division Events Planning Division
- o P Tourism In men
- Administrative Monitoring - Northern Attractions Section - Events Development and P(:gmsoﬂonvsls)siflisieos
and Evaluation Section - i i i i i
! > - Central Region Attractions Section PIanmng Section ‘ - Domestic Tourism Investment
- Domestic Marketing Monitoring - Northeastern Attractions Section - Domestic Events Section Promotion Section
and Evaluation Section - Southern Attractions Section - International Events Section

- International Tourism Investment

- Overseas Marketing Monitoring Promotion Section
1 {

and Evaluation Section

“—  Tourism Training Network Division
- SEPA Corporate Monitoring

— Business Division

and Development Section - Networking Development Function
- Training Development Function - Assets Management Section
- Learning Center Promotion Function - Investment Management Section

Offices under the Deputy Governor Offices under the Deputy Governor Offices under the Deputy Governor
for International Marketing (Asia and South Pacific) for International Marketing (Europe, Africa, Middle East and Americas) for Marketing Communications

Asia and South Pacific Marketing Group Europe, Africa, Middle East and Americas Marketing Group | Marketing Communications

— — Europe, Africa and The Americas Region — Advertlsln%:;::r:lglrztt: RESIES B Marlgzggrgtr?;wtlces

Middle East Region
[~ East Asia Market Division v Am&cfs?;yarket - Interpnuagllioc?tz;l ég}{;’:ﬁmg - Pﬁfﬁﬂgﬂgﬁ' S’i‘vaits?gir?l
RSIEAY, St A e Europe, Africa and i i - International Advertisin
- i {1 — — ’ - g - . . .
East Asia Marketing South Pacific Market Division Middle East Market Division Thé Americas M?rketlng Siriteits Sratm Pr'OdEJCtIDrI P.Iannlng'Sectlon
Action Plan Section Action Plan Section - International Advertising - Printing Design Section
- East Asia Marketing - ASEAN, South Asia and South Pacific | - Europe, Africa and Middle East | - The Americas Marketing Sppritsln :‘P’Lﬁ‘c’);;‘i:t']";ecﬂon
Eevelo?me;t a|:|d Marketing Action Plan Section Marketing /‘\ction Plar1 Section Eevelosme;‘t a:d - E’L;L“:ﬂ('::‘"gecﬁc‘:s' ising Monitoring Il i
'°m°tf°" ed'?” - ASEAN, South Asia and South Pacific | - Europe, Africa and Middle East romot '0’.‘ ection ) B Domestic Advertising - Distribution Management
- East Asia Marketing Marketing Development and Marketing Development and - The Americas Marketing Publicity Division Section
Integration Section Promotion Section Promotion Section Integration Section - Domestic Advertising Strategies Section
- ASEAN, South Asia and South Pacific | - Europe, Africa and Middle East - Television Section | Tourist :‘r/\ifs?grr‘\ation
Marketing Integration Section Marketing Integration Section - Radio Section .
TR Tt G _ ASEAN, South Asia and South Pacific - - - Exhibition and Special Media Section - Information Development
B oo ‘e ) . " e Ve ice - Domestic Advertising Monitoring and Sectlpn .
L _TAT Osaka Office Marketing Cooperation Section - TAT Los Angeles Office Evaluation Section = xuglit Ir;fortr)’\atlon
y . . ebsite Section
= WA I aEliilss aoalotice = VAV Vetiio @it | International Public Relations - Information Service Section
- TAT Taipei Office - TAT Sydney Office - TAT Frankfurt Office Division
= AT St @it - TAT Kuala Lumpur Office | - TAT Paris Office - International Public Relations — Magazun[e)i‘a,ir;ciioienodlcal
- TAT Hong Kong Office — - TAT Singapore Office - TAT Rome Office Planning Section _
- TAT Beijing Office _TAT New Delhi Office - TAT Stockholm Office - International News Section - Magazine Section
N - International Media Relations Section Special Publicati Secti
- TAT Shanghai Office -TAT Ho Chi Minh Office - TAT Moscow Office - Special Publications Section
- TAT Kunming Office - TAT Mumbai Office - TAT Dubai Office L Domestic Public Relations Division - Sales Section
- TAT Chengdu Office - TAT Jakarta Office - TAT Prague Office

- Domestic Public Relations
- TAT Guangzhou Office ) .
Planning Section
- Domestic News Section
- Domestic Media Relations Section

- Organisation Public Relations Section
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Term in office from 2 October 2014 - present

Permanent Secretary, Ministry of Tourism and Sports

Term in office from 1 October 2015 - present

Deputy Permanent Secretary, Representative of
Permanent Secretary, Ministry of Finance

Term in office from 30 March 2015 - present

Director-General, Department of Information
Representative of Permanent Secretary,
Ministry of Foreign Affairs

Term in office from 24 February 2017 - present

Deputy Permanent Secretary
Representative of Permanent Secretary,
Ministry of Transport

Term in office from 25 January 2017 - present

Deputy Permanent Secretary
Representative of Permanent Secretary,
Ministry of Commerce

Term in office from 12 October 2017 - present

Deputy Permanent Secretary
Representative of Permanent Secretary,
Ministry of Interior

Term in office from 19 October 2017 - present
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10.

11.

Mr. Komon Jirachaisudtigkun
Member of the TAT Board of Directors

Permanent Law Councillor

Representative of Secretary-General,
Office of the Council of State

13.

Term in office from 20 October 2017 - present

Mr. Ittirit Kinglake
Member of the TAT Board of Directors

President of Tourism Council of Thailand

14.

Term in office from 7 October 2014 - present

Mrs. Sirirat Denvorapongsasuk
Member of the TAT Board of Directors

Representative of Tourism Council of Thailand

15.

Term in office from 1 December 2014 - present

Mr. Wuthichai Luangamornlert
Member of the TAT Board of Directors
Representative of Tourism Council of Thailand

Term in office from 22 December 2016 - present

12.
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Gen. Parnuvach Narkavong

Member of the TAT Board of Directors
Qualified Member

Term in office from 2 October 2014 - present

Mr. Surat Mekavarakul

Member of the TAT Board of Directors
Qualified Member

Term in office from 2 October 2014 - present

Mrs. Angkarat Priebjrivat

Member of the TAT Board of Directors
Qualified Member

Term in office from 2 October 2014 - present

Mr. Yuthasak Supasorn

Member and Secretary of

the TAT Board of Directors

Governor of the Tourism Authority of Thailand

Term in office from 1 September 2015 - present
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] 'ﬂanamsmsﬂaonuswmmwns (Ua.) S‘N‘ﬂ G

. ﬂanamswusmssumuaa mmmsmam'nu (. ‘Suﬂ o)

. ‘Hanajms Advanced Management Program Harvard University, aw%gam%m

e Master of Business Administration, University of Notre Dame, aw%gam%m

¢ Bachelor of Science in Industrial Engineering, Lehigh University, aw§§agu'%n1

e USEE1UNITNNS 1*1FJﬂ'l'iFﬁ'ﬂ’(’lEILLauaﬂ'lﬂaﬂ']'iﬁ'lLLﬁGUiuLﬂFTIﬂFJ

* Director — Government Liaison and Public Affairs UsEN Uumuusﬂﬂa N6 (NEIBR)
« WanFInANne- mUu

. Ususmnssumsu‘,aus WABNFIALDA LA d1FaH

* ASTUASANABIA [NY

* NSTNNMTAUNAIUSEE5S mwmmmanvu AT UAYLES N SMEs & Productivity (D2)
waz@unsavLEENMSTIgLAeILaz MICE (D3)

 N55UANSSUIMISNENS [NE)

« ASSUNSUSEN Teladh wawmas Useinalng S1dm

* NSTUMTENSANANSBIG

* AsUAMSHlLVILWANIRIRLAYAIAGE AN

* NSTUMSAILATHATAINU

* NSTUNTENTIAMIEH AMENTSNNSYRASAUNALHIBIE

* NFTUNTHNTIAMIEH AUENTTUNSHIBALNDLATYFNIUATTIANUHIBIE

* AHANTTUNTEHIAMS UTYN LaaBd insahy e

« 6ANSSUNMTNMSTULRADNMSUFUUSEINA (dUn.)

Mr. Kalin Sarasin

 National Defence Regular Course (Class 57).

» Senior Executive Course, Capital Market Academy (Class 17).

e Advanced Management Program, Harvard University, U.S.A.

¢ Master of Business Administration, University of Notre Dame, U.S.A.

* Bachelor of Science in Industrial Engineering, Lehigh University, U.S.A.

* Chairman, Board of Directors, Thai Chamber of Commerce and Board of Trade of Thailand.
¢ Director — Government Liaison and Public Affairs, Siam Cement Public Company Limited.
¢ President, Thai - Japanese Association.

* Chairman, Board of Directors, Pol. Gen. Pow Sarasin Foundation.

¢ Member, Council of the Thai Red Cross Society.

e Member, Public - Private Collaborative Committee; Head Representative of the Private
Sector, the Working Committee for the Promotion of SMEs & Productivity (D2)
and Tourism & MICE (D3).

e Member, Board of Directors, Kasikorn Bank Public Company Limited.

¢ Member, Board of Directors, Toyota Motor Thailand Company Limited.

¢ Member, National Strategy Committee.

¢ Eastern Special Development Zone Policy Committee.

* Member, Board of Investment.

* Qualified member, National Geo-Informatics Board.

¢ Qualified member, National Digital Economy and Society Commission.

¢ Former Managing Director, SCG Trading Company Limited.

e Former Member, National Reform Steering Assembly (NRSA).
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¢ Master of Art, Economics, Northwestern University, U.S.A.

¢ Bachelor of Commerce in Economics, The University of
Auckland, New Zealand

¢ Advanced Management Program, Harvard Business School

- Udansensasmsriavifienuasivn

* 529UAANTENTIINISARY

* ASUANSNATIWAIHNE NSLNTIINTANY

* a5UANTNUYBNAY NTENTIINTAFY

« f51numsdninemuimswiiasisas

* SDYHBHIBNSEIHNULASYFAINISARY

« fSnanmsnavulauiiAsygiaszriteusine

u
o

AInnULASEgRaNISAY

« N550M5 WAMzAsSHASMSAWILHUsEINA [Ne (AAN.)

- A55UNS M558 [NThuuFvInasuLreUsEnANg

* N55UANS SUIASNISINE AR (H¥BW)

« N55UAS VSN W18 15uADN BulmasuduumLa i

¢ U5251UNSTUAIST SHIAISWRIUITAIHADUUIANANY
wazvmtauureUszinAlng

* N55UNNS NRYNUUNHHIUIeYTs 18NS

- nssUMsUAzaUIYMs nawnuduliiduiansfnw

e N55UMS USEYN Alafl e (Nrsw)

e NSTUAITANTAYNULALATIUAITAIAUNITAILHWIIU
UDINBINUTINNEANY

* As5UMSs MsUsEF@IUNHENA

« NS5UANS SHIANS (NYSUIATS IAA (HHNBW)

+ N55UMSs MsHANAAAHNTTHHIUSTINAINY

+N55uN1S ARG IRAIUSAvINI9NIs BRGNS UTaInAD
YUIBNA UGN LazuszyIsu (FaU.)

- N5 USUnudnniwiiiagsiondnniw (TSFO)

« NS5UNIS NavNUIRanIsHuYLAzWaIsTUUanITY
A1519% (FIDF)

- Uszsunssums ussenaanasavdubadiagard

Mr. Pongpanu Svetarundra

e Master of Arts, Economics, Northwestern University, U.S.A.

¢ Bachelor of Commerce in Economics, The University of
Auckland, New Zealand.

e Advanced Management Programme, Harvard Business
School.

¢ Permanent Secretary, Ministry of Tourism and Sports.

¢ Deputy Permanent Secretary, Ministry of Finance.

¢ Director-General, Excise Department, Ministry of Finance.

e Director-General, Comptroller General’s Department,
Ministry of Finance.

¢ Director, Public Debt Management Office.

¢ Deputy Director, Fiscal Policy Office.

¢ Director, International Economic Policy Division,
Fiscal Policy Office.

¢ Member, Board of Directors, Sports Authority of Thailand
(SAT).

¢ Member, Mass Rapid Transit Authority of Thailand.

¢ Member, Board of Directors, TMB Bank Public Company
Limited.

e Member, Board of Directors, PEA Encom International
Company Limited.

¢ Chairman, Board of Directors, Small and Medium Enterprise
Development Bank of Thailand.

* Member, Government Pension Fund (Thailand).

¢ Member and Secretary, Student Loans Scheme Committee.

¢ Member, Board of Directors, TOT Public Company Limited.

e Member, Board of Investment Committee and Board of
Vayupak Mutual Funds Regulatory Committee.

¢ Member, Board of Directors, Provincial Waterworks Authority
Committee.

e Member, Board of Directors, Bank Thai Public Company
Limited.

¢ Member, Board of Directors, Industrial Estate Authority of
Thailand.

e Member, SMEs Financial Advisory Centre (SFAC).

¢ Member, Board of Directors, TSFC Securities Public Company
Limited.

* Member, Financial Institutions Development Fund (FIDF).

¢ Chairman, Board of Directors, Secondary Mortgage
Corporation (SMC).
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. ‘UﬁzfﬂﬂﬁBﬁMSﬂﬁﬂ&;m‘iﬂWSU%W‘ﬂ‘iﬂﬁﬁa\iLﬁﬂ]ﬁW?‘i%‘UNZU?‘r‘ﬂi
5e6Ug9 (TME) 54N @ UszanU wG&oo

» UsenAHaURSHUSHISSEAUgY NUMSAILATNISWIEIYE
(TEPCoT) Wi & amtuinenmsmsén

- Uszmafiadnsguimsseduge sufl oo amduineims
faNeNU (IeN.)

» UsznAHaldms Director Certification Program (DCP)
$ufl 9on @uANdsiAsuAnITUASsUNISUTENINY
[Thai Institute of Directors Association (I0OD)]

« UssmadaUmsnisifiasnisunasayiussuaulszsdulng
dmsurinuimsszauge suf o anduwszuand

« UseyaUmsrangasmsUasiusisaiandns (Ua.) éu‘(’i &o
Inenaadasiusisarandns aaUuisinmsUasiudseina

« UsemAdaUnsinunAsagseaugy (Wua.) 'a;'u‘(’i GG
Inenduuma ny FaUHmMSITIHIUAIW N5NSIINAIA (N

o U’%wwzuuﬁﬂ M.S. (Management and Human Relations),
Abilene Christian University, Texas, U.S.A.

. lﬁq.llmwwﬁ B.A. (Political Science), Delhi University, India

* 529UAANTENTIINST ALY

* HASIVTIWNTNTENTIINS ALY

« NIUBAIEIUWEIWISZTUUANSUszasimuganing
NSUAANINS

* 52925UANTHAANING

* HaNWIEMSANNATIVFDUDING NSUAANINS

o NSTUMSSUIAITDIANSAILASIZH
« NSFUANSUSEN Nan. INSANWIAN AR (NHIBH)

Mr. Narin Kalayanamit

e Certificate in Tourism Management for Executives

(TME Class 1), 2017.

¢ Top Executive Programme in Commerce and Trade

(TEPCoT Class 8), Commerce Academy.

¢ Senior Executive Course, Capital Market Academy

(CMA, Class 16).

« Director Certification Programme (DCP Class 167), Thai Institute

of Directors Association (I0D).

e Certificate in Politics and Governance in Democratic Systems

for Executives (Class 15), King Prajadhipok’s Institute.

o Certificate, National Defence Studies Institute (NDC Class 50),

National Defence College, National Defence Studies Institute.

e Senior Administration Programme, Class 48, Interior College,

Damrong Rajanubhab Institute of Research and Development,
Ministry of Interior.

» Master of Science (Management and Human Relations),

Abilene Christian University, Texas, U.S.A.

« Bachelor of Arts (Political Science), Delhi University, India.

¢ Deputy Permanent Secretary, Ministry of Finance.

¢ Inspector General, Ministry of Finance.

e Principal Advisor, Customs Incentive System Development,
Customs Department.

¢ Deputy Director-General, Customs Department.

¢ Director, Post-Clearance Audit Bureau, Customs Department.

¢ Director, Board of Directors, Government Housing Bank.
e Committee, Board of Directors, CAT Telecom Public Company
Limited.
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o U3ayay1In (M.A.L.D.) Anaduissse#inoUszina The Fletcher
School of Law and Diplomacy, Tufts University a#3gataian

o U?mwmw'lﬁﬁ (B.A. Honours) QSSmﬂﬁa"\iﬂi]w Delhi University
15150455 BULAE

« aBuAnsuMsHNALazluYNNSENSINMSENIUSENA
« ONFASTIBNE AR LINUANIISINaUszaBau
U NF9NISEN
« FAs9IUNH AMEEUNHANSNUsE 11BN 1 NF9INISEN
 sp9aSUANSU T

» AssHNITA AN IUGILA T HNISIAUSE YN AT HNSSANTS
(@9FAMSHTBI)

« nssuMsyaiidseiaamsodnihuing uwssususigudug

+ nssuMIsyaiSsviaanifonsz AT HATUNS VTN IBEUT
Tunszususigudug

* NFTNNNSAIMSENIUSEINA
yafiSsiaanfaThumans

* NSSUMSYARSLINHANNE lunszsIgUau
AULAINTHUNWIAUBIONY TLUUTNIIBNAG

« nssuMsyafising

Miss Busadee Santipitaks

» Master of International Relations (M.A.L.D.), The Fletcher School
of Law and Diplomacy, Tufts University, U.S.A.

» Bachelor of (B.A. Honours), English Literature, Delhi University,
Republic of India.

¢ Director-General, Department of Information, and Spokesperson
of Ministry of Foreign Affairs.

¢ Ambassador, Permanent Representative of Thailand to ASEAN,
Jakarta.

e Minister, Permanent Representative of Thailand to ASEAN,
Jakarta.

¢ Deputy Director-General, Department of ASEAN.

* Member, Board of Directors, Thailand Convention and Exhibition
Bureau (Public Organisation).

* Member, Board of Trustees, Prince Mahidol Award Foundation
under the Royal Patronage.

¢ Member, Board of Trustees, Princes Srinagarindra Award
Foundation under the Royal Patronage.

¢ Member, Foreign Affairs Committee, Princess Maha Chakri
Award Foundation.

e Member, Young Ambassadors of Virtue Foundation under
the Royal Patronage of HRH Princess Maha Chakri Sirindhorn.

* Member, Board of Directors, Thailand Foundation.
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. ﬁmumuﬂﬂ Aaumansuvinvainie » Master of Arts (Leadership in Society, Business and Politics

AEMIFIAN 55NDUAZNISIADY HVINNAVFIFR Programme), Rangsit University.
e USeuaun6 SennssuAansUaufie » Bachelor of Engineering Program (Civil Engineering),

auimnssulas) aringndudaelnd CIUIELE) ST RS

e Deputy Permanent Secretary, Ministry of Transport.

+ 529UARNTENTITANUIAN « Inspector General, Ministry of Transport.

J w:'ms'si)s‘wmsﬂizﬂs‘;\muu'mu ¢ Deputy Director-General, Department of Rural Roads.

* SAYASUANTUNIIRAIBUUN e Director, Bureau of Road Construction, Department of Rural
¢ gAEMsENINARAT19NIY NTUNIIHAIBUUN Roads.

A i ¢ Member, Board of Directors, Port Authority of Thailand.
« AssuMsMsThZaursUsznalng * Member, Board of Directors, Airports of Thailand Public
* N55UAISUSEN ThanAenuing 316 (Wuw) Company Limited.
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« USeyaunln ANESANARS N TINENSUSTTUAFRS

o USuau61s AausHAAMARNS HRINLNAUSITHATRS
 USEURUIBIS ABUSLASEEAANS NHINLNALUSINAILHAY
* NANFASHETIVTIBNTNTENTN U bEE

« Inendeiiasiusisaransng (Us. sufi ¢&)

- nAngesEuIMssEeuge (B) 17 o D waGa

« nAngesEUIMssEAUgY JuTl o U vaGe

+ 529UAANSENT WL

* HAISIDTIBNSNTENTIIWENBE

* 5295 UANTUWBNNISSNDNISAN

« savasuUsnsuMsAmMaly

- fifenanizdudunuuaziruas AEud
AsumsAMaly

¢ gAIEMSNAYALAHLATWRILINMSAAN A
AsumsAMa

* LAUIUMISASH ASHMSAIAETH

« g rEMsnaunuUAFaiuazdnih nsumsmaalu

* ASTUMSIHAMZNTTUNTADELLAZHNMANT L

* NF5UNSIUAMENSSNAISUSHITA NI IUAMENSSHATS

dagazdicnansy

NSNS IHAMENTSNMSUSEN dasazihimalng Shia
 N55UN5 IHAMENTTNATATNIINWEIUINSIDLNISINYAT

(DYANISNTNLN)
« NSSUNSIHAMENSTNNISDIANISASITHAN

* N5SUANSIHAMIEASSNNITDIANISAILFSNADNISTANYN

wrvUszmnalng (2.d.0.)
« Llav15mMstuAMENSINASLYSTUNIeASA
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Mr. Whichai Phochanakij

e Master of Political Science, Thammasat University.
¢ Bachelor of Law, Thammasat University.

¢ Bachelor of Economics, Ramkamhaeng University.
e Ministerial Inspector General Course, 2016.

» National Defence Institute (NDC Class 55).

e Senior Executive Course Il (Class 7), 2016.

» Senior Executive Course (Class 64), 2008.

¢ Deputy Permanent Secretary, Ministry of Commerce.

¢ Inspector General, Ministry of Commerce.

e Deputy Director-General, Department of Business
Development.

e Deputy Director-General, Department of Internal Trade.

e Senior Expert on Cost and Pricing, Department of Internal
Trade.

¢ Director, Division of Market Promotion and Development,
Department of Internal Trade.

¢ Department Secretary, Department of Internal Trade.

¢ Director, Livestock and Fisheries Group, Department of Internal
Trade.

¢ Member, Board of Directors, the Cane and Sugar Board.

¢ Member, Board of Directors, Office of the Cane and Sugar
Board.

¢ Member, Board of Directors, Thai Cane and Sugar Company
Limited.

¢ Member, Board of Directors, Agricultural Research Development
Agency (Public Organisation).

¢ Member, Public Warehouse Organisation Board.

¢ Member, Board of Dairy Farming Promotion Organization
of Thailand (DPO).

e Secretary, Trade Competition Committee.
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* AUNSTTUMSATIVADULALUSLLIUNANATIBNTNGUIIN I

Mr. Nisit Jansomwong

* Master of Political Science (Government), (Excellent Honours)
Chulalongkorn University.

 Bachelor of Political Science (Government), (First Class Honours
and Gold Medal), Chulalongkorn University.

¢ Deputy Permanent Secretary, Interior Ministry.

¢ Governor, Nonthaburi Province.

* Governor, Phuket Province.

* Governor, Ratchaburi Province.

* Governor, Prachuab Kiri Khan Province.

¢ Inspector-General, Ministry of Interior.

* Deputy Director, Office of National Women's Development
Fund Committee, Office of the Prime Minister.

e Advisor on Integrated Provincial Administration.

¢ Director, Flood Relief Operations Command, Office of
the Prime Minister.

¢ Deputy Director-General, Department of Community Development.

¢ Deputy Governor, Samut Pakan Province.

¢ Director, Policy and Planning Bureau, Office of the Permanent
Secretary, Ministry of Interior.

¢ Director, Strategy Development and Special Policy Monitoring
Bureau, the Secretariat of the Cabinet.

e Senior Expert on Strategy Development and Management
System, Management System Development Subdivision,
the Secretariat of the Cabinet.

¢ Head of Social Affairs Subdivision, Cabinet Meeting Administrative
Bureau, the Secretariat of the Cabinet.

¢ Head of Workforce Planning and Personnel Group and Personnel
System Development Subdivision, Office of the Permanent
Secretary, Ministry of Interior.

¢ Member, Department of Community Development Ethics
Committee, Office of Civil Service Committee.

¢ Advisor and Member of the Ad Hoc Committee on the Study of
Preventive Measures Against and Solutions to Natural-disaster
Affected Agricultural Areas and Communities.

¢ Member, Subcommittee on Good Governance Strengthening
Study and Fraud Investigation in State-Owned Enterprises and
Local Administrative Organisations.

¢ Member, New Theory Agriculture Problems and Agriculture-based
Production Factors Study Subcommittee.

¢ Member, Ad Hoc Subcommittee on Planning and Preventive
Measures against and Solutions to Natural-disaster Affected
Agricultural Areas and Communities Report

¢ Member, Legal Regulation Development in Public Service
Subcommittee, National Policy on Legal Development Committee.

¢ Member, National Community Strengthening Committee.

* Member, Subcommittee on Remuneration Scheme for
the Metropolitan Waterworks Authority.

¢ Member, Senate Community Professional and Income
Development Studies Ad Hoc Subcommittee.

¢ Member, National-Agenda-based Implementation of Campaigns
against and Solutions to Vote-Buying Committee.

¢ Member, Community Welfare Support Subcommittee under
the Community Strengthening Enhancement Committee,
Office of the Prime Minister.

¢ Member, Metropolitan Waterworks Undertaking Enhancement
Subcommittee.

¢ Member, Good Governance System Enhancement Studies
and Fraud Investigation in State-owned Enterprises and Local
Government Organizations Subcommittee.

o Advisor, Public Sector Good Governance Enhancement Commission.

¢ Member, Board of Directors, Metropolitan Waterworks Authority.

¢ Member, Board of Directors, Thailand Post Distribution Company
Limited.

¢ Member, Implementation of Contingency Thai Law Reform
Committee.

e Member, Subcommittee to Determine the Improvement
or Termination of Law that Unnecessarily Inconveniences
the Public.

e Member, Subcommittee on the Audit and Appraisal of
the Public Sector by Groups of Provinces.
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* NSTUMSINHNINLUTE (HARHrsNENn e INseAMIEH)
(Permanent Law Councillor)
« gaMsavnngrIneunmAsay

u
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* FanpmMsihan)HINeMsALAzaRaINNSSH

o N55UN5 THAMIZASTUMTHTEUILNAITHIHIBIE
UDINTENTIIWAIIIU

« NssAMsENsIAnnEaHngrInaluAnnsSHAS
WBSHIUTUANNYEAS

« nssuMsmAvAsUsznaufismsguanausslasi
UENEERYT
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« AssUMSTHABIENSSUMSRNTANGNETAILAZABIENTSUAS
FHDRAYEUNHHUIYIEILNISIATDIAINILAZAISTUITHIS
WanN1ASH
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Mr. Komon Jirachaisutthikul

¢ Bachelor of Law, Ramkamhaeng University.

» National Defence Regular Course (Class 55), National Defence
College.

e Executive Corruption Prevention and Suppression Strategy
Programme for Executives (Class 7), Office of National
Anti-Corruption Commission.

« Public Sector Legal Executives Programme (Class 2), Office of
the Council of State.

 Permanent Law Councillor (Krisdika Counsel, Advisory Level).
e Director, Administrative Law Office.
¢ Director, Trade and Industry Law.

¢ Member, National Energy Policy Committee, Ministry of Energy.

e Member, Legal Expert, Agricultural Product Standards Committee.

¢ Member, Escrow Regulatory Committee.

« Member, Fuel Control Board.

¢ Member, Board of Appeals and Government Procurement
and Supplies Management Committee.
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« Useyaunln mauzdguszAnaumans
o URUMARWENRUSNSAaRS (NIDA)

. 'U%zunnms UsMsgsio aminenduiaiBuainiug

« UB. suﬂ (GIy] Fﬂawaaﬂaaﬂuswmmmﬂs)

. 'ﬁanamsuﬂusmsmsouu'swmmsumuao dudnsuyszanad

. wanamsmsvsmsmsﬂaommawsuwusmssmua\a (TME)
su‘n o Uszanl B&dbo

. waﬂamswusmss‘vma\a AMUASALLAZMSWIEIBE
(TEPCoT su‘n «)

. waﬂamsmsmﬂumLLaﬁamséhw%funssumsn,La:
wusmssmuaauaﬂssaamﬂoLLaua\mmsumvu (PDI)

. wanamsmsusmsammsnma\maammamamﬂu

* HANFHSINLIMSMSIAMTAMSUNNUTNTSEAUFI (NIDA)

. ‘Ui“‘S']uHﬂWiJGlﬁ']"r‘lﬂiiﬂ"(la\nﬂﬂ’ltl,“r‘i\ﬁﬂi"tﬂFTI"(]EI
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* ASTUAISUSYN 81U N5INA & TS 3k

* NSTUMTENSAARSYIE

. nssumsuiﬂmﬂmsﬂaammtmamm

« nssuMsgsiniuazingmard

* ASTUMSAVLTTHIANAVHIANA I UAZUUIALIDN

- aynssuMsUsunsriavifien

« aunssuMsguanauszlusivavaninalushouau

Mr. Ittirit Kinglake

¢ Master of Public Administration, National Institute of Development
and Administration (NIDA).

e Bachelor of Business Administration, Southeast Asia
University.

» National Defence Joint Public/Private Sector Course (Class 23),
National Defence College.

e Certificate, Budget Management Course for Senior Executives,
the Bureau of Budget.

e Certificate, Tourism Management for Executives
(TME Class 1), 2017.

» Top Executive Programme in Commerce and Trade
(TEPCoT Class 9).

e Corporate Governance Programme for Directors and
Top Executives in State Enterprises and Public Organisations,
Public Director Institute (PDI).

¢ Tourist Attractions Management for Sustainability Programme.

¢ Advanced Master of Management for Top Executives Programme
(NIDA).

e President, Tourism Council of Thailand (TCT).

« Vice President, Tourism Council of Thailand (TCT).

* Advisor, Krabi Tourism Association.

* President, Krabi Tourism Association.

¢ Managing Director, Aonang Princeville Resort.

¢ Managing Director, Aonang Travel & Tour Company Limited.

* Member, National Reform Steering Assembly (NRSA).

¢ Member, National Tourism Policy Committee.

* Member, Tourism Business and Guides Committee.

e Member, Small and Medium Enterprises Promotion
Commission.

* Member, Tourism Reform Subcommittee.

* Member, Protection of Thai Nationals Abroad Subcommittee.
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« Certificate, Director Certification Program (DCP)

¢ Diploma Hotel management, SHATEC

* NSTNNISHIANIT USUN auanswey 9iia
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« gnaNANSsAIMISTIauIAen Seninguasiusiil
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Mrs. Sirirat Denvorapongsasuk

e Bachelor of Business Administration (Service Industries),
Ramkamhaeng University.

e Certificate in Tourism Management for Executives
(TME Class 2).

« Certificate, Director Certification Program (DCP).

¢ Diploma, Hotel Management, SHATEC.

¢ Managing Director, Ubon Vorapong Company Limited.

¢ Managing Director, Vorapong River Park Company Limited.

* President, Ubon Ratchathani Tourism Association.

e Member, Tourism Reform Subcommittee, National Reform
Steering Assembly (NRSA).

¢ Council Member, Ubon Ratchathani City Municipality.

¢ President, Thai Hotels Association, Northeastern Chapter.

¢ Advisor, Thai Federation of Provincial Tourist Associations
(TFOPTA).

e Vice President (Administration), Tourism Council of Thailand.
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« USauauminenmansimusunio
AVINSHANH ANINLFUSTTUAANS

« UstyeyminenmansumUadfie
AN aavnNsTNrINeNaAY

« Useyeyinenmassunufin auiAsugmansssio (usitiam)
WAMINENAUBANDIH ANSIBDIMNDINS

« ndngmsmsUImsmsTiavifisndmsurusmsszéugs (TME)
$ufl @ Uszdl wavo

* HANFHTNSTINAUALANDNSTEINSUNSTUMTUALRUTIS
STAUFIUDISIANNDLAZBIANTHMBY (PDI)
amuwszunind sufl o

* NangasANTUNSSUNISUSYN (Director Certification Program)
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* HANFASHUIMITTLEUFIAUMSAazNIsWIELE
(TEPCoT 3ufi 90)

- ndngasMsUFUANSSEIne suf ool aatudsing
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* NSSUMSHIEMSIHEY USEN denuwnsm ugnan e
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- larIBMsanmaeaMnssuiacfisausUsamalne

* ASTUMSHNTIAMIBINHIBTING UszanmAIBINISHaIA
LATANAIBINSIEN ATWIEIBEMARNS LAazNSUTYT
UNINENAUSTTUANARNS

* NSSUMSENTIADEN INeNFuusmsgshouaz
NSYDYNEINTINN

Mr. Wuthichai Luangamornlert

» Master of Science (Marketing), Thammasat University.

» Master of Science (Finance), Chulalongkorn University.

» Bachelor of Science (Hons.), Business and Economics,

Salford University, United Kingdom.

« Certificate, Tourism Management for Executives (TME Class 1),
2017.

e Corporate Governance Programme for Directors and
Top Executives in State Enterprises and Public Organisations,
Public Director Institute (PDI), King Prajadhipok’s Institute,
Class 19.

¢ Director Certification Programme, Class 255/2018.

e Top Executive Programme in Commerce and Trade
(TEPCoT Class 11).

¢ Psychological Operations Programme, Class 112,
Institute of Security Psychology, National Defence Studies
Institute, Royal Thai Armed Forces Headquarters.

¢ Managing Director, Siam Park Bangkok Company Limited.

¢ Managing Director, Siam Park City Company Limited.

¢ Member of the Board of Directors, Chor Amornphant Wattana
Company Limited.

¢ President of the Thai Amusement and Leisure Park Association
(TAPA).

* Member of the Board of Directors, International Association
of Amusement Parks and Attractions (IAAPA)

¢ Vice Chairman of the Board of Directors, Tourism Business
and Services, Thai Chamber of Commerce and Board of Trade
of Thailand.

e Secretary-General, Tourism Council of Thailand.

¢ Qualified Academic Director, Marketing and Finance,
Faculty of Commerce and Accountancy, Thammasat University.

¢ Qualified Director, Bangkok College of Business Administration
and Tourism.
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Gen. Parnuvach Narkavong

* National Defence College, Class 52.

e Joint Staff College, Class 44.

e Master of Public Administration (M.P.A.), School of
Public Administration, National Institute of Development
and Administration (NIDA)

e Member of the National Legislative Assembly.

e Special Qualified Person, Royal Thai Army.

* Deputy Chief of Staff, Royal Thai Army.

e Assistant Chief of Staff for Civil Affairs, Royal Thai Army.
e 15t Army Area Deputy Commander.

» 9t Infantry Division Commanding General.

¢ Independent Director and Member of the Audit Committee,
King Telecom Public Company Limited



s1gvu
Us=oU
nnn.

b&o9

66

novINed
Salng
1A[A
28108gv8u

uggsad wuasIna
21y Ga' VU
NIINNT

MSANY

« Useyaunln mauzdguszAnaumans
aanUuiaAeWmuUSIsmMans
» USuayes AaumansUadfie Nninenausssumans

Usitinsrineu

« Us257UN55UMSNANUSEN (1A S

* ASTUMSUIMS fneudeiasumsussya
LazdAANSSAMSHIUIBIE (BIANISHTNTN)
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Mr. Surat Mekavarakul
Age 59 years

Member

Educational Background:

¢ Master of Public Administration, National Institute of Development
and Administration (NIDA).
¢ Bachelor of Arts, Thammasat University.

Working Experience:

e Chief Executive Director, Mike Group of Companies.

« Member of the Board of Directors, Thailand Convention and
Exhibition Bureau (Public Organisation).

¢ Vice Chairman, Chon Buri Chamber of Commerce.

» President, Pattaya Business and Tourism Association (P.B.T.A.).

¢ Chairman, Pattaya Hotels Club.

Director/Senior Executive in Other Organisations:

e Chairman, Cultural Council, Amphoe Bang Lamung.
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¢ I[FRS Certificate, Institute of Chartered Accountant
in England and Wales (ICAEW)

. ﬂ5ﬂ§m5 Driving Company Success with IT Governance
FnpuFEsuFaTUASTNMISUSEN [Ny

* iaingms Director Certification (DCP)
FuANdILasNaaUHASTNMSUSEN [Ne

* #angms Director Accrediation (DCP)
FUNANFILENAAIURNTTHAISUSYN [Ne

. 'Ha”ﬂgm Monitoring Fraud Risk Management
FuANdLEsNaaTHASTNNSUSEN [Ne

. ‘Hé’ngms Monitoring the System of Internal Control and
Risk Management asnANasLasuaa1dunssumsusenng

* Bangms Role of the Chairman
FnANLASNFATHASSNNSUSEN [Ny

. ﬁﬁ'ﬂéjﬁli Monitoring the Internal Audit Function
FunpuFoEsuFaTUASINMISUSEN [Ny

* ¥ang /s Audit Committee
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Mrs. Angkarat Priebjrivat

» Doctor of Philosophy (Accounting), New York University, U.S.A.

» Master of Science (Accounting), Thammasat University.

» Bachelor of Science (Accounting) (Second-class Honours),
Thammasat University.

¢ |FRS Certificate, Institute of Chartered Accountants in England
and Wales (ICAEW).

¢ Driving Company Success with IT Governance Programme,
the Thai Institute of Directors Association.

¢ Director Certification Program, the Thai Institute of Directors
Association.

e Director Accreditation Program, the Thai Institute of Directors
Association.

¢ Monitoring Fraud Risk Management Program, the Thai Institute
of Directors Association.

¢ Monitoring the System of Internal Control and Risk Management
Program, the Thai Institute of Directors Association.

¢ Role of the Chairman Program, the Thai Institute of Directors
Association.

¢ Monitoring the Internal Audit Function Program,
the Thai Institute of Directors Association.

¢ Audit Committee Program, the Thai Institute of Directors
Association.

e Senior Executive Program, Capital Market Academy.

» Associate Professor, School of Business Administration, National
Institute of Development and Administration (NIDA).

¢ Member, Working Committee, Accounting Practices and
Corporate Governance Monitoring Committee, the Securities
and Exchange Commission, Thailand.

¢ Chairperson, Supervisory Committee, ABF Thailand Bond
Index Fund.

» Advisor, Audit Committee, Government Pension Fund.

* Member, Member of the Audit Committee and Member of
the Risk Management Committee, TOT Public Company Limited.

¢ Independent Director and Chairperson of the Audit Committee,
TISCO Financial Group Public Company Limited.

¢ Independent Director and Chairperson of the Audit Committee
and the Risk Management Committee, COL Public Company
Limited.

e Member and Member of the Audit Committee, TSFC Securities
Public Company Limited.

¢ Member of the Audit Committee, Thai Public Broadcasting
Service.

* Member of the Audit Committee, Government Pension Fund.

¢ Member, Committee on Public Accounting

 Standards and Policy, the Comptroller General’s Department,
Ministry of Finance.

¢ Member of the Financial Accounting Subcommittee,
State Railway of Thailand.

e Standing Expert on Information Disclosure and Accounting
Standards, Stock Exchange of Thailand.

e Member of the Advisory Committee on Fund-raising and
Listed Companies Regulation, Securities and Exchange Commission
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» Doctoral Program of the School of Economics (Major: Economics), Keio University, Japan
¢ Economic Policy, Keio University, Japan
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* S29NSTNMSHB LS ) uazUFUBRINNAHNISEN USEN aaun e (unsw)
« AUSAW AUdWnITMA aavudsasumsusmsianistiuiiiasfia

AUNIIUABIENTTUNSWENUISEUUSIBNS (N.N.5.)
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Mr. Yuthasak Supasorn

» Doctoral Program of the School of Economics (Major: Economics) Keio University, Japan.
* Master’s Program in Economic Policy, Keio University, Japan.
 Bachelor of Economics (Quantitative Economics), Chulalongkorn University.

e Executive Vice President, Chief Financial Officer, MCOT Public Company Limited.
¢ Advisor, Regional Development Centre, Institute for Good Governance Promotion,
Office of the Public Sector Development Commission (OPDC).
« Director, Office of Small and Medium Enterprises Promotion (OSMEP), Ministry of Industry.
« Director, National Food Institute (NFI), Ministry of Industry.
» Deputy Director, National Food Institute (NFI), Ministry of Industry.
¢ Analyst, Policy and Plan Analysis, Office of the National Economic and Social Development Board.
» Investment Promotion Officer, Office of the Board of Investment (BOI).

- None. -
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The Structure and Responsibility

of the TAT Board of Directors
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Section 18 of the Tourism Authority of Thailand
Act, B.E. 2522 (1979) and the Tourism Authority of
Thailand Act (Edition 2), B.E. 2550 (2007), stipulates
that there shall be a Board called the “Board of Directors
of the Tourism Authority of Thailand”, which comprises
the Chairperson appointed by the Minister in charge,
the Permanent Secretary of the Ministry of Finance,
the Permanent Secretary of the Ministry of Foreign Affairs,
the Permanent Secretary of the Ministry of Tourism
and Sports, the Permanent Secretary of the Ministry
of Transport, the Permanent Secretary of the Ministry
of Commerce, the Permanent Secretary for Interior,
the Secretary-General of the Council of State, the President
of the Tourism Council of Thailand, two representatives
of the Tourism Council of Thailand, and not more than
three qualified persons appointed by the Minister,
as Directors, and the TAT Governor shall be Director and

Secretary of the Board.

in any
state enterprise shall be in line with the Cabinet
Resolution dated 18 July, 2017, on the Appointments
of State Enterprise Directors and Regulations under
the Prime Minister Office’s State Enterprise Policy and
Regulatory Guidelines B.E. 2557 (2014), No.10 (6).
The State Enterprise Policy Committee shall deliberate in
conjunction with Guideline No. 12 under Guideline 10 (6)
the qualifications of the proposed candidates to be
appointed as Directors in state enterprises. Following,
the decision of the proposed candidates with
the qualifications and experiences relevant to the State
Enterprises’ requirements, the list shall be delivered
to the Minister in charge before it is submitted to
the Chairperson of the State Enterprise Policy Committee
for approval. The successful candidates shall be required
to complete a regulatory form in order to verify their
qualifications and legal status that does not disallow them
from taking up state enterprise offices. The approved list
by the Chairperson in charge of the State Enterprise Policy
Committee shall then be returned to the State Enterprise
Policy Committee and subsequently to the Cabinet to
have the qualified candidates appointed in compliance

with the state enterprise laws or regulations.

Appointment of other directors, who are not
ex officio members in any state enterprise, shall be
carried out by the authorised person(s) based on the list
of directors prepared by the Ministry of Finance.
Such appointments shall constitute no less than one-third
of the number of other Directors in the state enterprise;
this is to be in line with Section 12/1 of the Standard
Qualifications of State Enterprise Directors and Officials
Act, B.E. 2518 (1975) and modifications.
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3. The Number of Directors: Together,
they shall not exceed eleven. Should there exist a need to
appoint more than eleven members, the Minister
in charge shall propose each of the Directors for
the approval of the Council of Ministers. However,
the maximum number of Directors shall not exceed
fifteen, each of whom shall be allowed to take up
a directorship at no more than three state enterprises,
including those ex officio directors who delegate
other persons to perform the duties on their behalf,
as required by the Standard Qualifications of State
Enterprise Directors and Officials Act, B.E. 2518 (1975)

and modifications in Sections 6 - 7.

4. Term of Office and Termination are
designated in the Tourism Authority of Thailand Act,
B.E. 2522 (1979) and the Tourism Authority of Thailand
Act (Edition 2), B.E. 2550 (2007) which state in:

Section 19 that the Chairperson and Directors
appointed by the Minister in charge shall hold office for
a two-year term. In the case where the Chairperson or
Director vacates office before the expiration of his/
her term, or in the case where an additional Director

is appointed by the Minister during the term of a

serving incumbent, such appointee shall hold office for

the remaining term of the Director already appointed.

After the expiration of the term of office under paragraph
one and new Directors have yet to be appointed,
the Directors whose terms in office have been served shall
continue in office to carry out its works until the newly-
appointed Directors have taken over their duties.
The outgoing Chairperson or Director may be re-appointed,

but for not more than two consecutive terms.

Section 20 that in addition to vacating office under
Section 19, the Chairperson and Directors appointed
by the Minister vacate office upon (1) death;
(2) resignation; (3) being removed by the Minister;
(4) being bankrupt; (5) being incapacitated or quasi-
incapacitated; (6) having been imprisoned by a final ruling to
a term of a prison sentence, except for a petty offence
or an offence committed through negligence, and
(7) lacking of qualifications or being under any prohibition

clauses under Section 18/1.

5. Power and Duties: The Tourism Authority
of Thailand Act, B.E. 2522 (1979) and the Tourism
Authority of Thailand Act (Edition 2), B.E. 2550 (2007)
state that:

Section 21, for the benefit of TAT activities,
the Board of Directors shall have the power to appoint
a subcommittee to carry out any related undertaking

as entrusted by the Board.

Section 22, the Board shall have the power and duty
to lay down the policy and to supervise in general

the affairs of TAT. Such power and duties shall include:
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(1) Laying down policies and approving plans of
TAT for the development and promotion of tourism and
the tourism industry.

(2) Issuing regulations or rules to ensure compliance
with Sections 8 and 9.

(3) Issuing regulations on the meeting and the carrying
out of activities of the Board and subcommittees.

(4) Issuing regulations and rules on the administration
of TAT affairs.

(5) Issuing regulations on prescribing the positions,
rates of salaries, wages and other monetary benefits of
officials and employees.

(6) Issuing regulations on the recruitment,
appointment, removal, promotion of salaries or wages,
disciplinary measures, punishment, and appeal against
punishment of officials and employees.

(7) Issuing regulations on petitions of officials and
employees.

(8) Issuing orders on the aid fund and other forms
of aid for the welfare of officials and employees and their
families, with the approval of the Ministry of Finance.

(9) Issuing regulations on the payment of travel
expenses and allowances, accommodation allowances,
overtime, meeting allowances and other allowances.

(10) Issuing regulations on the uniforms of officials

and employees.

Section 24: the Board of Directors shall appoint

the Governor.

Section 26: the Governor shall vacate office upon
(5) the resolution of the Board of Directors to terminate
employment which according to clause (5) shall be
supported by not less than two-thirds of the total number
of Directors, excluding the Governor. Such resolution of
the termination of the contract shall be subject to the

approval of the Minister.

The appointment of the TAT Governor shall be
carried out through the selection process under
the Standard Qualifications of State Enterprise Directors
and Officials Act, B.E. 2518 (1975) and modifications
in Section 8 quarter.
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A Structure, Power and Duties of Committees and Subcommittees

Appointed by the TAT Board of Directors, Fiscal Year 2018

1. Subcommittee to Determine the Criteria
for and Assessment of the TAT Governor's
Performance

1. Mr. Narin Kalayanamit
Chairperson
2. Mr. Surat Mekavarakul

Member

3. Mrs. Sirirat Denvorapongsasuk
Member

4. Mr. Thanate Vorasaran
Member

5. Ms. Thapanee Kiatphaibool
Secretary

Duties:

1. To consider the TAT Governor’s Tourism
Operation Plan in order to determine the criteria and
performance indicators established based on the mutual
agreement between the Board and the TAT Governor;

2. To monitor and assess the performance of
the TAT Governor according to the specified timeline
in the employment contract with the results submitted
to the Board of Directors for consideration;

3. To perform any other duties as assigned
by the TAT Board of Directors and the Ministry of

Finance.
2. TAT Audit Committee

1. Mr. Narin Kalayanamit
Chairperson

2. Mr. Wuthichai Luangamornlert

Member

3. Mrs. Angkarat Priebjrivat
Member

4. Executive Director, Internal Audit Office, TAT
Secretary

Duties:

1. To prepare the TAT Internal Audit Charter for
the TAT Audit Committee to ensure it was consistent
with the scope of responsibilities in the TAT operations.
Approval of the charter resides with the TAT Board of
Directors. The charter shall be reviewed for its suitability

at least once a year;

2. To review the effectiveness and efficiency of
the TAT's internal control, good corporate governance
and risk management processes;

3. To review the accuracy and accountablity of
the TAT financial reporting;

4. To review and ensure that the TAT operations
are in compliance with the law, rules and regulations,
practice guidelines, the Cabinet’s resolutions,
announcements or any other instructions relating to
the TAT operations;

5. Toreview and ensure that the TAT has a sound
internal audit system and consider the independence
of the TAT's Internal Audit Office.

6. To consider any connected or conflict-of-interest
transaction (s) or fraud occurrence(s) that may affect
the TAT undertakings;

7. To make recommendations to the TAT Board of
Directors on the consideration of appointment, transfer,
promotion of rank and position and performance
evaluation of the Executive Director of the TAT Internal
Audit Office;

8. To coordinate with external auditors on audit
results, verification or review of any item that requires
attention, and make recommendation(s) on the auditor’s
remuneration to the TAT Board of Directors;

9. To report to the Board of Directors the
performance of the TAT Audit Committee on a quarterly
basis at the least and within 60 days following the end
of each quarter, except for the fourth quarter, which
was to be prepared as the Annual Performance Report
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and have it submitted to the Ministry of Tourism and
Sports and the Ministry of Finance within 90 Days
as of the last day of the TAT's fiscal year;

10. To assess the performance of the TAT Audit
Committee on the internal audit including problems and
obstacles at least once every fiscal year, and have the
assessment results along with its operation improvement
plan submitted to the TAT Board of Directors;

11. Todisclose the annual performance report of
the TAT Audit Committee along with the remuneration
of the auditors in the TAT Annual Report;

12. To perform any other duties as stipulated by
law or those assigned by the TAT Board of Directors.

3. TAT's Relations Affairs Committee

1. Mr. Nisit Chansomwong
Chairperson

2. Representatives of the Employer (TAT)
10 persons

3. Representatives of the Employee (TAT)

9 persons
Duties:

1. To make recommendations on the efficiency
improvement in the operation of the state enterprise,
as well as labour relations promotion and development;

2. To seek reconciliations for and restraints to
labour conflicts in the state enterprise;

3. To consider improving work-related rules and
regulations for the benefits of both the Employer and
Employees of the state enterprise;

4. Todiscuss and find solutions to the grievances
raised by the employees or the Labour Union, including
complaints of disciplinary actions;

5. To discuss the improvement of employment

conditions.

malsiagl 2.n520

4. Subcommittee on Good Corporate
Governance and Social Responsibility

1. Mr. Itthirith Kinglek
Chairperson

2. Mr. Wuthichai Luangamornlert
Member

3. Mr. Apichart Intharapongpan
Member

4. Mr. Thanate Vorasaran
Member

5. Deputy Governor for Administration, TAT
Member

6. Executive Director, Planning Department, TAT
Member

7. Executive Director, Advertising and Public
Relations Department, TAT
Member

8. Executive Director, Office of the Governor, TAT
Secretary

9. Executive Director, Product Promotion
Department, TAT

Assistant Secretary
Duties:

1. To determine policies, strategies, objectives and
action plans on good corporate governance and social
responsibility that are clear, concrete and consistent
with the TAT's operations;

2. To promote the participation of the TAT Board
of Directors, its executives and staff members in good
corporate governance activities, and encourage
the involvement of the TAT Board of Directors,
its executives, staff members and stakeholders
in social responsibility activities fully and regularly;

3. To ensure that the implementation of policies
and action plans on good corporate governance and social
responsibility is carried out with optimum efficiency
and effectiveness;

4. To follow up and report its performance including
recommendations on good corporate governance
and social responsibility to the TAT Board of Directors
at least once every quarter;

5. To appoint working party to carry out good
corporate governance and social responsibility activities
as appropriate;

6. To perform any other duties relating to good
corporate governance and social responsibility activities

as assigned by the TAT Board of Directors;
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5. Subcommittee on TAT's Risk Management
and Internal Control

1. Mr. Narin Kalayanamit
Chairperson

2. TAT Governor
Member

3. Mr. Wuthichai Luangamornlert
Member

4. Deputy Governor for International
Marketing (Asia and South Pacific), TAT
Member

5. Deputy Governor for Tourism Products and
Business, TAT
Member

6. Deputy Governor for Administration, TAT
Member

7. Deputy Governor for International
Marketing (Europe, Africa, Middle East
and Americas), TAT
Member

8. Deputy Governor for Marketing
Communications, TAT
Member

9. Deputy Governor for Policy and Planning,
TAT
Member

10.Deputy Governor for Domestic Marketing,
TAT
Member

11.Executive Director, Monitoring
and Risk Management Department, TAT
Member

12.Director, Risk Management Division, TAT

Assistant Secretary
Duties:

1. To determine the policy and approaches on
annual risk management and internal control;

2. Toregulate, supervise and monitor annual risk
management and internal control;

3. To consider granting approval to the risk
management plan and handbook, and internal control
improvement plan;

4. To report the results of risk management and

internal control to the TAT Board of Directors.

6. Subcommittee on the Improvement
and Revision of that TAT Law, Rules
and Regulations

1. Mr. Komon Jirachaisutthikul
Chairperson

2. Miss Chomnaad Srisawasdi
Member

3. Mr. Apiwat Kongchatree
Member

4. Mr. Radit Aekusanee
Member

5. Deputy Governor for Administration, TAT
Member

6. Director,Legal Affairsand Regulations Division, TAT
Secretary

7. Chief, Rules and Regulations Section, TAT
Assistant Secretary

Duties: The Subcommittee was to consider, screen
and arrange for the improvement and revision of TAT's
law, rules and regulations, and have them submitted
to the TAT Board of Directors for consideration. It was
also to perform other duties as assigned by the TAT
Board of Director.

7. Subcommittee on the TAT Board
of Directors' Operation Efficiency
Support

1. Gen. Parnuvach Narkavong
Chairperson

2. Mr. Whichai Phochanakij
Member

3. Mr. Surat Mekavarakul
Member

4. Deputy Governor for Administration, TAT
Member

5. Executive Director, General Administration
Department, TAT
Secretary

6. Director, General Affairs Division, TAT

Assistant Secretary

Duties: The Subcommittee was empowered to
consider and examine the operation of the TAT Board
of Directors with meetings arranged for joint discussion
prior to the Board's self-assessment exercise in order
to identify its shortcomings and formulate guidelines
aimed at greater completeness and effectiveness of

its operation.
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8. Subcommittee on TAT's Tourism
Campaign Brand-building Support

1. Ms. Sirikul Laukaikul
Chairperson

2. Mr. Surat Mekavarakul
Member

3. Deputy Governor for Marketing
Communications, TAT
Member

4. Deputy Governor for Policy and Planning,
TAT
Member

5. Director, International Advertising
Publicity Division, TAT

Secretary
Duties:

1. To provide consultation and recommendations,
regulate, supervise and support tourism campaign
branding efforts to ensure, for optimum effectiveness,
that they are consistent with the government’s national
development plans and favourable to integration with
those of other agencies;

2. Toprovide consultation in the determination of
the TAT's framework and policy for its tourism campaign
branding that is to be in line with its annual marketing

strategy plan and current situation;

3. To perform other functions as assigned by
the TAT Board of Directors.

9. TAT's Assets Value Working Committee

1. Mr. Surat Mekavarakul

Head

2. Mr. Itthirit Kinglek
Member

3. Mrs. Sirirat Denvorapongsasuk
Member

4. Gen. Parnuvach Narkavong
Member

5. Mrs. Angkarat Priebjrivat
Member

6. Ms. Sirikul Laukaikul
Member

7. Deputy Governor for Administration, TAT
Member

8. Deputy Governor for Tourism Products
and Business, TAT
Member

9. Executive Director, Tourism Investment
Department, TAT
Secretary

10.Director, Investment Planning Division,
TAT

Assistant Secretary
Duties:

1. To consider approaches for the TAT's assets
value increase by selecting and priorising those with
potential based on their importance and necessity to
ensure they benefit TAT's income-generation obligations.
It is also to consider guidelines in the allocation of
profits from those assets to make sure they comply
with TAT-related law, rules and regulations;

2. Tosupervise, follow up and assess the operations
relating to the TAT's assets value increase to ensure
they followed the set guidelines;

3. To perform any other functions as assigned
by the TAT Board of Directors.
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The Royal Decree of Meeting Allowance of Directors
B.E. 2547 (2004), section 14, states that “the meetings
of committee or subcommittee must have at least half
of the total number of members of the committee or
subcommittee present to form the quorum, whereby
they will have the right to receive meeting allowances
according to the Decree, unless the legislation, the Royal
Proclamation, or the Order to establish such committee
or subcommittee states otherwise”. To ensure that
the number of committee or subcommittee members
is consistent with public service guidelines in the case
that the ex officio appointed member of the committee
or the subcommittee cannot attend the meeting and
designates in writing any other person to act on
his/her behalf, such proxy shall be considered in
a quorum of such committee or subcommittee and
therefore entitled to receive the meeting allowance

according to this Decree.

The remuneration and meeting allowance
determined by TAT for its Board of Directors/Board

A2 Remuneration Scheme for the TAT Board of Directors and Subcommittees

committees/subcommittees/other working groups
according to the Cabinet Resolution dated 2 July 2013,

are as follows:

1. The monthly remuneration for the Board
of Directors
1.1 Chairperson 16,000 Baht/Month
1.2 Member 8,000 Baht/Month

Note: In case a member has served on the Board less than one complete
month, the remuneration to be paid will be proportionate to
the period he/she has served on the Board.

2. The meeting allowance paid to the Board
of Directors

2.1 Chairperson 10,000 Baht/Month
(The allowance received by the Chairperson
is 25% higher than that paid to other
Board members.)

2.2 Member 8,000 Baht/Month

2.3 Assistant Secretary 1,000 Baht/Month

Note: The meeting allowance is paid per meeting, no more than
once a month, to members who attend the meeting.

3. The meeting allowance paid to Board
committees, subcommittees or other working groups
3.1 Chairperson
- Member, TAT Board of Directors
10,000 Baht/Meeting
- Outsiders 3,750 Baht/Meeting
3.2 Deputy Chairperson
- Member, TAT Board of Directors
9,000 Baht/Meeting
- OQutsiders 3,375 Baht/Meeting
3.3 Subcommittee Members
- Member, TAT Board of Directors
8,000 Baht/Meeting
- Outsiders 3,000 Baht/Meeting
- TAT staff members 3,000 Baht/Meeting
(For Board committees, subcommittees
or other working groups as appointed
by virtue of law; such as the Relations
Affairs Committee)

Note: Any TAT Board Member, appointed by the TAT Board of Directors
as a member of more than one subcommittee shall be entitled to
receive the meeting allowance of no more than two subcommittees
and no more than once a month per subcommittee.
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Performance of the TAT Board of Directors

The TAT Board of Directors played a significant
role in determining the organisation’s directions and
policies while giving operational guidelines for the TAT
executives to adopt in regulating TAT's operation to
ensure it was consistent with the set budget and plans
in an efficient and effective manner. It also oversaw and
monitored TAT's short-term and long-term operations,
which were crucial to the goals of the organisation with
progress reports of the operations regularly presented to
the meetings of the TAT Board of Directors. Meanwhile,
meeting dates and agendas were set in advance and held
on a monthly basis or called specifically as appropriate.
At the meetings, the TAT Board of Directors normally
made key recommendations and notable remarks to
the benefit of the organisation, primarily to promote
greater efficiency among all its operations. At the same
time, it performed the duty of appointing Board members
to various committees and subcommittees to oversee
the different fields of TAT's operations. Accordingly,
subcommittee members or representatives of the Board
members were appointed or assigned to go through
the TAT's operational plans prior to submitting them to
the Board for consideration. Thus, the persons responsible
for the working groups or subcommittees were clearly
designated. In the fiscal year 2018, the TAT Board of
Directors held a total of 14 meetings that resulted

in the following significant decisions:

A2 Performance of the TAT Board of Directors in the Fiscal Year 2018

1. Agreed to the performance assessment criteria
for the TAT Governor for the fiscal year 2018 (1 October
2017 - 30 September 2018) and the criteria on
a performance assessment pass and disbursement of
remuneration to the TAT Governor for 2018;

2. Granted approval to the TAT's operational
plans, operating budget request and financial plans for
the accounting period 2018;

3. Agreed to the TAT's allocation of income
balance as of 30 September, 2017;

4. Granted approval to TAT's support to
the organisation of the 3 Thailand Yacht Show during
22 -25 February 2018, at Ao Po Grand Marina, Phuket.

5. Granted approval to the guidelines to arrange
the Tourism Management Program for Executives (TME),
Class 2, 2018;

6. Granted approval to the preparation of the Skill
Matrix Programme for the Board Members of Thailand
Privilege Card Company Limited;

7. Granted approval to the TAT's support
to Amazing Thailand Marathon Bangkok 2018
on 4 February 2018;

Amazing
Thailand
Tourism

Year 2018

91

TAT
ANNUAL
REPORT

2018



s1goU
Us=oU
nnn.

b&o9

92

novINed
3alng
1ALA
BERMINET

. IHANuANTaULUUUSELENAULDIUDY
AMEAFINNS NNN. UsznUUeyS wévoe

«. Wanudusaulunannisvavuwudainie
NNN. W.A. BEDO - BEDE (RUUNUMY W.A. BED -
Glebla)

90. WAnuiusaulaseasvavans tna

09. ANUANBDULNUWBNWIUSUUSIDUANS
(Opportunity for Improvement Roadmap: OFI
Roadmap) vasmstiauifienureuszinelng Yeuuszana
©ED9 - BEDE (RUUNUNIN) LLAZNANITAILHNWIIU
uYguUszaned BEDe [BsINaT o

o, IANNAENTRUNISUSUU9UYBIASIaSY
WULBDUYDIWHAYIW NNN. AIULUINIIUDINE
AnigaUssTiaTuf o fiunew waoo

on. TAAINNLANBDULNINIINISUSUUSY
MseNLHNIUDIANSeNNTDFINEHIDUSLANTEYMI
Aldannmsusafiunamseiiineu Usz U0 mavo
yay NN,

OG. MWDITUILHINIIAISHEIBHINTTHAS
msTiagfiznureUsznalng

06&. ayiAINYIUIUTAMNNANSUSTTUDIANS
UsznUUeys beae MHunmsznssuns nnn. wiingiu
Lazande nnn. manarifinsznsIMsAdervue

oo. WanufusaumsuiuBauauuymsdoans
panaluusznalinad weve 210 “ravnfisidlng
wlAalndanss” 1T “Amazing Tnewri”

on. IWanudusauiuindannavmsusaiuna
AMSEURARNUYDIUEEN [Nauans wsiad Amse 31ia
UsenUUays wEove

0. Wanufusaumssass nnn. Srvinew
wnlazng wazenidnnsdacs nnn. Svdnouwdig

oa. aysE i NN, auaLHNSIAIY International
Indian Film Academy (lIFA) Weekend & Award
Bangkok 2018 Miufi v - me fgusu vEDe
M NFUNWNIUAST

wo. WanuwinsauWinssas nnn. S1neu
Aunlulszna ¢ afinna 3 & dninu el
Yweao. (e ddnuuni, Srudnousiuys, dninou
IUNYF, HinuyEsug uazdinnuasa

wo. I¥ANuLARsaUAANIYNISAILATUNS
ﬁam"‘r’imuamwuﬂaqﬂs‘uao nnn. U mé&ole

wlo. ayiEiSuse s ilausnalumsanoingu
AipA Usznl wE&oe vay NN, s IeAINNE shua
Tuneia Sinavitginu Sendauaswun miud
B AAAN BEDS

wa. WanuiusausedadeAunisriaoifien
wrisUsananainmenissne Mssu wasmsifusnvku

¥
v S

. WanuAnsaus 1 EIauszUlys baole
wiaudaygausznavnisdardunindannasusziiin
WANISEILHNIIN BATSIHIUAINSZUYU SEPA Uy
msriavifienursUsanalne

&, WAnuAusaulnnwiuninaluladasaune
wazn1sdaaisvavnisriavifisauroussnalng
W.A. BEDO - BEDE (RTUNUNMU BEDS - BEDE)

5. IHANUANTDUNANITHILTHWITIUAINLHY
WenIUSUUgIavAnsuay Nnn. (Opportunity for
Improvement Roadmap) UszanUvuuszanad ©&oe
Ios3nafi @ - m (Aa1AN BEDO - HRHILw BEDo)

oo WanufiusauwnuUfUGMsnsriaoifien
wrvUszinAng (nnn.) UszahUuuuszansd ool

we. Wanufusausedatedumsriavifien
ursUszmalng Menualdelumsidumeluugiusionu
Tszna (adudi ) w.a. ...

b«. WanuwnsaunmsusulgednyBlasease
SudanvasntinnuuasUayBlaseasiomvuavgnine
msriavifienursUsnalne

FIgnuIARLTINa (ABETI9YU) 9.L5E95E




8. Agreed to the TAT Board of Directors’
self-assessment details for the fiscal year 2018;

9. Granted approval to guidelines of the TAT
State Enterprise Plan for 2017 - 2021 (Revision: 2019 -
2021);

10. Granted approval for the new Organisation
Chart;

11. Granted approval to the TAT’s Opportunity
for Improvement Roadmap: OFl Roadmap, fiscal year
2018 - 2021 (revised) and its operating results for
the first quarter of 2018;

12. Agreed to the adjustment of the structure
of salaries and wages of TAT officials and employees
in accordance with the Cabinet Resolution, 7 March
2017;

13. Agreed to the TAT's organisational improvement
guidelines based on the observations or issues derived
from the organisational assessment of the fiscal year
2017;

14. Considered the guidelines for the appointment
of the TAT Board of Directors;

15. Granted approval for disbursement of a bonus
to TAT Board of Directors, officials and employees based
on the assessment of the organisation’s performance

in the fiscal year 2015 in accordance with the criteria

set by the Ministry of Finance;

16. Granted approval to the adjustment of
the marketing campaign title for 2018, from “Thong Thiao
Withi Thai Kekai Style Leuk Sueng” (Discover Thainess:
Deep Immersion) to “Amazing Thai The” (Amazing
Trendy Thailand);

17. Granted approval to the Memorandum of
Understanding on the Operation Assessment Agreement
of Thailand Privilege Card Company Limited for
the fiscal year 2018;

18. Granted approval to the setting up
the Fukuoka TAT Office and the closure of the Sao
Paulo TAT Office;

19. Agreed to TAT's support to the International
Indian Film Academy (IIFA) Weekend & Award Bangkok
2018 to be held in Bangkok during 22 - 24 June 2018;

20. Agreed to the establishment of five TAT
Branch Offices in the country’s five regions, including
TAT Nan Office, TAT Ratchaburi Office, TAT Chanthaburi
Office, TAT Buriram Office and TAT Satun Office, to be
opened within 2019;

21. Granted approval to the TAT tourism promotion
directions and strategy 2019;

22. Agreed to TAT’s contribution, from its
revenue, to the donation request for the 2018 Kathin
Robe Offering Ceremony at Wat Kham Wasee, Non Tan
Sub-district, Tha Uthen District, Nakhon Phanom
Province, on October 27, 2018;

23. Agreed to the draft of the TAT Regulations
on Payment, Receipt and Cash Retention, B.E. ....;

24. Agreed to the draft of KPl and information for
the establishment of memorandum of TAT's Performance
Assessment and its SEPA-based report for the fiscal
year 2019;

25. Granted approval to TAT's Information
Technology and TAT Communication Master Plan
2017 - 2021 (Revision: 2018 - 2021);

26. Granted approval to the operational results
based on the TAT Opportunity for Improvement Roadmap
2018, Quarters 1 - 3 (October 2017 - June 2018);

27. Agreed to the TAT Operational Plan for
the fiscal year 2019;

28. Granted approval to the draft of TAT
Regulations on Domestic On-duty Travel Allowance
B.E. ...;

29. Agreed to the adjustment of the structures of

salaries and wages for TAT officials and employees.
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TAT Board of Directors’ Self-Development

The TAT Board of Directors underwent self-development
activities with two ensuing self-assessment sessions,
the results of which were subsequently reported to Board
of Directors for attention. Joint discussions also took
place at its meetings to formulate guidelines to enable
it to carry out its mandate more effectively. Accordingly,
the Efficiency Enhancement Programme in Organisational
Management and Supervision 2018 was determined
by the Subcommittee on the TAT Board of Directors’
Operation Efficiency Support to help broaden
their knowledge and vision in the country’s tourism
industry as an AEC member country. In addition, Board
members were kept abreast of problem-related information
and solution guidelines for tourism services for the benefit
of the formulation of policies and recommendations
for effective organisational regulations. Therefore,
two related study tours were organised, starting with
the Mae Hong Son Chiang Mai Route to visit King
Bhumibol Adulyadej’s Royal Initiatives, followed
by the Songkhla - Pattani - Yala - Betong Route to

collect information on tourism products and services

development. Meanwhile, the overseas study route took
the Board members on the Bangkok - Da Nang - Hue -
Hoi An - Bangkok, World Heritage Management Route.

Members of the Board of Directors also took part
in other activities including Thailand Tourism Festival
2018, the World Travel Market (WTM) 2017 in the United
Kingdom, Internationale Tourismus-Bérse (ITB) 2018 in
Federal Republic of Germany, and the Arabian Travel Mart
(ATM) 2018 for the enhancement of their knowledge and
understanding of the organisation as well as domestic
and overseas tourism product promotion efforts.
The study tours were augmented by such training
courses as the “Corporate Governance Programme for
Directors and Executives of State Enterprises and Public
Organisations” by the Public Director Institute (PDI),
the “State Enterprise Board Directors’ Fundamentals”
Programme by the Thai Institute of Directors, and
the “Tourism Management for Executives” (TME)

Programme by TAT Academy.

Amazing
Thailand
Tourism

Year 2018




aarafuus:ine
Domestic Markets
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Income and Number of Thai Tourists (2014 - 2018)

Q

Sunugidsadausning (AU - ASY)
Number of Thai Tourists (Units - Trips)

s18la (A 1uun)
Income (Million Baht)




U AU-ASY auun
(Year)  (Units - Trips) (Million Baht)

150,248,462 1,051,582.24

50
+5% +9%

150,024,155 N\aull) 934364

142,904,497

+0.18%
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KImsmsviaaiznreuszmalng

© NULNYU BEEG
9 AUENLU BE&EDE

 Doctoral Program of the School of Economics (Major: Economics),

« Doctoral Program of the School of Economics (Major: Economics), Keio University, Japan
Keio University, Japan e Master’s Program, Economics Policy (Economics Policy),
cLAsygmMansumIvafia (@vAsegmansulyuiy) Keio University Japan
Keio University, Japan « Bachelor of Economics (Quantitative Economics), Chulalongkorn

« iAsugMansUnfin anuUsinadiasis gvhavnsaluvinendy University

Y wEea saonssNMsHENNEMsajuasUfUEinehi 2015 Executive Vice President and Chief Financial
AMUMSTLIU USEN DFUN. NAH (NYYW) Officer, MCOT Public Company Limited

e ¥ BE&EE - &G AUSNW augWntNniMA aadudaty «2013-2014  Advisor, Regional Development Centre, Institute
ﬂﬁU%“r‘n'iﬁR)m'iﬁﬂuLﬁa\iﬁﬁ ER R for Good Governance Promotion, Office of
ABMZNSTNASWENHITZUUSIBAS (N.N.S.) the Public Sector Development Commission (OPDC)

« U EEL - BEEE RaEMsAUNNUALAIITMAD +2009-2012  Director General, Office of Small and Medium
YUIANAILLAZUHIALAN (F87.) Enterprises Promotion (OSMEP), Ministry of
ﬂSSYl'S]\SQG]H']ﬂﬂ'S‘SN Industry

« UBEEO - BGEEL N WIBMSIMUNDINS NSENTIARMTIMNTTH +2007 - 2009  President, National Food Institute (NFI),

« Y wEen - BEER saYRSIMIBNMTTINTNDIMS Ministry of Industry
NIENTIIYATINNTIN 2004 - 2006 Executive Vice President, National Food Institute

« U EcE - bEen WmThitnsiulausazEmT (NFI), Ministry of Industry
AUnNUAMENSSUMSWRIKIMSIATYEHD « 2002 -2004  Planand Policy Analyst, Office of the National
LAz IANLLAYEE Economic and Social Development Board

e Y bEN - BEGE Lé"lﬁﬁ‘lﬁé\na?wmsaﬂnu © 1996 - 2002 Investment Promotion Officer, Office of

ddnuuAMznssINSAULATNNITAINY the Board of Investment
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Offices under the Governor
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© fa1AN BEDO
© BAAN LEDS
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o
o b SUNAN bEER  Fawpmsaninnalulag
ASFUNA

¢ © NUANWUS BEGN FB1NBNMSNDYAAIADLNEM

un8Ugyega nwedsseu
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© Ba1AN BEDO
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fawIsaninginns
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uNgDABY AOSIAAUAD
fivgnu o

© fA1AY [BEDO
9 fAAY BEDO

Mr. Siripakorn Cheawsamoot

¢ Bachelor of Arts, Kasetsart University

e 1 October 2016 Executive Director,

Office of the Governor
¢ 1 December 2014 Executive Director

Information Technology Office
¢ 1 February 2014 Director

The America Market Division

. Mr. Banyat Kalasuwan

. Miss Thapanee Kiatphaibool

. Mr. Apichai Chatchalermkit
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International Marketing (Europe, Africa, Middle East and Americas)

o. uoAsSgan cudeyleyfind

saa@'ﬁ*nmsﬁmmamqisu wasn AINDINNATY LazDLANSM

© AN BEGE
Mo AUENEU BEDO

fmamaasumUnfin avimsluvon
agnsadurIINeAY
Fnwimansimfin aupimans
umInendudauing

9 AN WEEE TV IIMSAURAALDLTLAY
wUBAnTe

B BAAN BEED  HBnEMSNINATGEEALIUaN

u u
v

9 NUMWUS BEED FEIWIBNTNANNUAALDLTE
wazuwUsnts

©. UNVANSWS anSoTs

@'émmmsqﬁmmqisﬂ wawsn wazmzivaannalv

© pANAN DEE
© AN BEDS

. uvaddadu guwau

KIS HINIADLAETM

© BANAN BEGX
ONYRRIREN ©w&oo

1. Mrs. Srisuda Wanapinyosak

» Master of Communication Arts (Advertising), Chulalongkorn

University

« Bachelor of Education (Geography), Silpakorn University

¢ 1 October 2015

e 2 October 2013
¢ 1 February 2013

Deputy Governor for International
Marketing (Asia and South Pacific)
Executive Director, East Asia Region
Director, Asia and South Pacific

Marketing Group

2. Mrs. Pataraporn Sithivanich

3. Miss Jittima Sukpalin
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Marketing Communications
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© AN BEDO
Mo AUENEU BEDS

o HinAmMansUnfin unInendangainw

* 9 fAAN BEEN
* 9 fAAN BEED

* © NUAWUS BEEN

saoEhimseuaaaglsy uawsm
arivaannany uaalEm

v o

yawamsgineglsy wansn
wasmzinaannang
Haumsnasaaaglsy wawsm

LHazmzIUaDNNA

©. UNFNHULUE LIADSISOA

AanwamsihalavanuazUsssaunus

9 gaAd &0

o. uoadgusiad Uooda

KauIsMsaausnIsMsaaia

© RA1AY [BEDO
9 fAAY BEDO

1. Mr. Tanes Petsuwan

¢ Bachelor of Communication Arts, Bangkok University

¢ 1 October 2016

¢ 1 October 2013

¢ 1 February 2010

Deputy Governor for International
Marketing (Europe, Africa, Middle
East and Americas)

Executive Director, Europe, Africa
and Middle East Region

Director, Europe, Africa and Middle
East Market Division

. Mr. Kitsana Kaewtumrong

. Miss Supranee Pongpat
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SDURINITEIUUTHIS

© AN LEEG

o WanuusmsmMansumdufio auwisun
MsLAsYgia anduimAawauuimsmans

 LAsYgMansUndfin auinisAay
UAINLNALSTTUATRS

USN1N 526U ©0
WIBMSHIE LU

TWgMsAEaINUgshv
Tinofien

s 9 pAAN BEEE N
o o BANAN BEGN B
w

a8
o B AN BEED )

U

uo4ls ons10nasy
o smsihadyduazeuussana

9 fA1AY BEDO
uEDYIYdASs Yeywnnu
Qﬁmmmsd\hyﬁ%msﬁﬂﬂ

© Ba1AN BEDO

uvaNdanNeyey1 dsAneyounna
Kawsnsihanswensyama

@ WHAINLU BEEG
9 AN LEDO

UVE1D3VALUN WUWM
Ka1NIBNSANENSIEN

© BAAN BEDO

ANUUSKNS
Administration

1. Mr. Charun Ohnmee

* Master of Economics (Development Economics),
National Institute of Development Administration (NIDA)
» Bachelor of Economics (Treasury), Thammasat University

¢ 1 October 2015 Advisor 10

¢ 9 October 2014 Executive Director
Planning Department

¢ 2 October 2013 Executive Director

Tourism Investment Department

2. Mrs. Sunee Apichartkulchai

3. Miss Khwanjitr Boonpitak

4. Miss Sukanya Sirikanjanakul

5. Miss Aungkana Pumpaka
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druulauvigliaziwu
Policy and Planning

uNgAaNNUA NEYUS U DYSEN 1. Mr. Chattan Kunjara Na Ayudhya

saugIMseuUlavIBULAILEY

9 BANAN B&DOo
9 BANAN B&EDY
¢ Master of Arts, Boston University

» Bachelor of Arts (Political Science)

¢ Master of Arts, Boston University Chulalongkorn University

+ SgmansUnifien anhavnsalurinendy

¢ 1 October 2016 Deputy Governor
- 9 pAAN LEEY  sAIRIIMSEUTamsMsAAIA for Marketing Communications
. & BaAN BEEN  AaunsnisihaTnwanuas ¢ 9 October 2014 Execytlve Dl.rector, Advertising and
: v e o« Public Relations Department
gswiauwus e 1 October 2013 Executive Director, Monitoring and
+ 9 BAAN BEED  wonhuMsSEufiamNLae Risk Management Department
U3msanuide

N 2. Mrs. Numfhon Boonyawat
uounwu yaugsdaud
RN PR EARHpRRITAY

© WHATNLU BEEE 3. Miss Chutathip Chareonlarp

uIVEN2YMNWE 1I9Seyann

s}ja"mmmsd\hyﬁmmmtaw%msmwm?%w
Y. 4. Miss Plernpit Muenpon
© NUAMNWUS BEEX

UNoEDIWAUWA Kuwa
Aanwamsainmaluladaisaume

© AN BEEW
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Tourism Products and Business

9. uUvFYAsT doBIuanls
sa9EIIMSAUTUALasssRaTiauLien

© Aa1AN &0

NsAsAMAATUNHIUMNAR awmﬂwsﬁam'smm%guamanvu
URTINLFUSTTUATRS

FAnamansUaifin auimsuszsIFunus
agnsadurIINeNAy

9 AN BEEE  Sa9EIIMSeUeAIR IUUsHINA
9 fANAN WEEE  Fannumspiaanamila
By Fgueu bEex FaumMsaingims

©. U1gNSIng JVAUSELIESY
fawIBMsaeaussiaviaifian

© BANAN BEGEX

. ulvandgwi Jausaa
RawIsnsehafionssy

© fA1AY BEDO

€. Ungus duws
gannamsihadeasududmsriasinen

© AN BEEW
© AN ©EDD

1. Mrs. Sujitra Jongchansitto

» Master of Art (Communication Management for Public
and Business), Thammasat University.

« Bachelor of Communication Arts (Public Relations),
Chulalongkorn University.

¢ 1 October 2015 Deputy Governor for Domestic
Marketing

e 1 October 2012 Executive Director, Northern Region

¢ 27 June 2006 Executive Director,

Office of the Governor

2. Mr. Korawit Wongprasert

3. Miss Yupa Panrod

4. Mr. Nithee Seeprae
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Aawuaaratuus:ine
Domestic Marketing

9. uguwaa MAwWSQA 1. Mr. Noppadon Pakprot
savgmseuna1nlulssing

© fa1AN &0

¢ Master of Urban and Regional Planning,
Chulalongkorn University
¢ Bachelor of Education, Srinakharinwirot University

o MINILNUMALAZIHDINMIUMAR
rhagnsalumINenay
o MsANEUMAR N INeNSuFERASUNTI LS

* 9 BAAU bEER Sang-‘],—]mimuaauml"’az ¢ 1 October 2016 Deputy Governor for Tourism Products
gananaginen and Business
* 9 pAAN BEED wWaansiafanssuy
N ¥ e 1 October 2013 Executive Director, Events Department

¢ © WOAFMBEU BEEN EIEMsNavRLETHRINSSY

L. uolludas dunananis .
ganamsaiiaanianaie 2. Mrs. Panjit Santhatkollakarn

»
o

¢ 1 November 2010 Director, Events Promotion Division

© fa1AY BEDO
© AAAY BEDS

0. UNgausNY suAUDY 3. Mr. Somchai Chompoonoi
fanngmspiiamanaaziuaaniRueinila

© HAAN LEDS

- - 4. Mr. Klissada Ratanapruk
G. Ugnqul sauwnu

fannamsginanale

o AAIAN DEDO
9 fAAY 9EDO 5

€. uvadaugd Sasoo
rannemspiamaAwmia

. Mrs. Somradee Chitchong

9 fA1AY BEDO
9 BANAN BEDS 6. Mr. Wiboon Nimitrwanich
®. ugdyag uasols
Hasmspiinmamanzivaan

9 fA1AY [BEDO
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International Marketing (Asia and South Pacific)

9. UNgdud saussn

savgIMseunaIadanazuusilnld

© faNAN BEDO
© HAAN LEDS

« MsNULHUMALAzIEDINMUMTIR
AVRLIMTNILAUNA PIAINTUNRTINENSE

« dnusmansUmfin havnsaluminendy

« o paAN bEER  saoEhmseunlanlasLa

* 9 BAAN BEED dngMspimAMAnzTuaan

g
+ 9 BANAN BEEE  HBBNTEIENILNY

. utvaiddladnuad Uoawdnd

v

KBNS IMA G wiBuld wazudsinls

© WHAINBU WEEE
® AN BEDS

M. U1VENDSEYDOU NdYsA

fawsnspiinAaBunsivaan

® NNMWUS LEEX
9@ BaAd ©&oe

1. Mr. Santi Chudintra

* Master of Urban and Regional Planning (Regional Planning)

Chulalongkorn University

e Bachelor of Arts, Faculty of Arts, Chulalongkorn

University

¢ 1 October 2014

¢ 1 October 2013
¢ 1 October 2011

Deputy Governor

for Policy and Planning

Executive Director, Eastern Region
Executive Director,

Planning Department

. Miss Walailak Noypayak

. Miss Runjuan Tongrut
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A} Executive Remuneration

Remuneration for the top executive provided by TAT includes monthly salary of the TAT Governor, meeting
payment of TAT Board, and payment of TAT Board. For Executive Remuneration whose over the past three years was

listed in comparative detail:

Remuneration for the TAT Governor 23,608,817.80 19,011,998.08 32,347,572.41

Total 23,608,817.80 19,011,998.08 32,347,572.41

MIANIIILAY 0. YNWS
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A Capital's Structure

Capital and Investors' Structure of
a State-owned Enterprise

The Capital and Investors’ Structure of a State-
owned Enterprise as of 30 September 2018, TAT,
which is wholly owned by the Ministry of Finance,
had 58.68 million Baht in initial capital, an amount

unchanged since 2017.
State-owned Enterprise’s Liabilities

In the fiscal year 2018, TAT posted no SOE's
outstanding borrowings.
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In its operation, TAT has abided by the government's
policy, which is geared towards the country’s stability,
prosperity and sustainability with tourism being
instrumental in its advancement in terms of economic,
social and environmental development. Steps had been
taken, therefore, to leverage its tourism competition

as follows:

Operators and Networks
Reinforcement and Potential
Creation Plan

Based on the TAT Enterprise Master Plan 2017 - 2021
under the strategic objectives of tourism sustainability,
TAT is to promote and develop the Thailand Tourism
Awards as the industry’s Quality Mark. The initiative
represents TAT's intent to enhance tourism product quality
and sustainability in the economy, society and environment
through the Thailand Tourism Awards Contest and
the presentation of the prestigious “Kinnari” Award as
the Quality Mark to endorse product quality, help raise
the standard of the tourism industry, encourage operators
to recognise the quality of services and such tourism
products as hotels, accommodation, tour programmes

and travel destinations.

The Thailand Tourism Awards are recognised by
the World Tourism Organisation (WTO) as the latter’s
expression of recognition and appreciation for
TAT's continued support and participation in the World
Tourism Day. Therefore, they are symbolic of the pride
shared both by TAT and the tourism operators for having
adopted and implemented the product and service
improvement guidelines to further related benefits and

values that can better meet market requirements.

g Value Creation and
"O TAT Asset Management Plan

Following the TAT Enterprise Master Plan 2017 -2021
under the strategic objectives of corporate development
towards a high-performance organisation, guidelines were
laid down for the TAT Asset Management Operations
involving investment aimed at maximum interests for
TAT-owned assets in provinces; such as Chon Buri,
Nakhon Ratchasima and Chiang Mai. As a result, contract
management and management monitoring measures
have been carried out to ensure their effectiveness and

optimum corporate interests.
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" Financial Analysis Report

Overview of the Total Operating Results in Fiscal Year 2018

as Opposed to Those in 2017

In the fiscal year 2018, the Tourism Authority
of Thailand’s (TAT) financial statement alone posted
7,044.06 million Baht in total revenue, up by 711.26
million Baht or a 9.17% decreased from the previous
year; total expenditure amounted to 6,789.23 million
Baht, a decrease of 234.47 million Baht equaling
a 3.34% down.

Revenue Totalling 7,044.06 million Baht was

represented by:

1. Government subsidy amounting to 6,532.61
million Baht or 92.74% of the total revenue, a decrease
of 156.65 million Baht or a 2.34% decrease from

the previous year.

2. Sales- and service-based revenue and other

revenues to the amount of 511.45 million Baht

or 7.26% of the total revenue and representative of
a554.61 million Baht down or 52.02% decreased from

the previous year.

Expenditure Breakdown of 6,789.23 million Baht

comprised:

1. Expenditure from the government’s budget
allocation of 6,532.61 million Baht equalling 96.22%
of the total expenditure, or a decrease of 156.65 million
Baht or 2.34% against that in 2016.

2. Marketing-promotion-based expenditure to
the amount of 5,169.59 million Baht or 76.14% of
the total expenditure, representing a decrease of 101.45

million Baht or 1.92% over the previous year;

3. Operations-incurred expenditure and other
expenses to the amount of 1,363.02 million Baht
representing 20.08% of the total expenditure,
a decrease of 55.20 million Baht or 3.89% against

that a year ago.

4. Sales- and services-related expenditure
amounting to 256.62 million Baht or 3.78% of
the total expenditure, a decrease of 77.82 million Baht

or 23.27% over the previous year:

5. Costs of supply and services equalling 48.17
million Baht or 0.71% of the total expenditure, down
by 4.53 million Baht or a decrease of 10.38% as
opposed to that in 2017.

6. Operations-incurred expenditure and other
costs worth 208.45 million Baht representing 3.07%
of the total expenditure, a decrease of 82.35 million

Baht or 28.32% over the previous year.
Liquidity

As of 30 September 2018, TAT's cash and equivalents
amounted to 2,281.71 million Baht, down by 4,287.87
million Baht or an 65.27% down against that at
the beginning of the fiscal year 2018 (1 October 2017)
which comprised 1,590.70 million Baht in net cash
from the operating activities and 5,784.16 million Baht
in net cash from the investment activities. Moreover,

the exchange rate effect is 94.42 million Baht loss.
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' Performance Analysis Report

Overseas Market

In the fiscal year 2018, TAT implemented a variety
of projects with the aims of elevating Thailand’s image
to be a sustainably Preferred Destination by focusing
on Value for Experience that tourists would gain.
That experience was also varied for each of them, as it
helped open their new perspectives towards Thailand in
the hope that the country will be among the top-listed
options for tourists around the world, particularly, the
middle-high income group, which leads to the sustainable
growth of Thailand’s tourism industry. The following

is the highlights of the whole year’s performance.

1. Conveyed the message of being Thai and
motivated tourists around the globe to travel to
Thailand. The Amazing Thailand campaign was publicised
under the concept of ‘Open to the New Shades that
delivered the value of being Thai through experiencing
the exceptional and unique ways of the Thai lifestyle
that brought about the impression and happiness to
raise the image of being a preferred destination.
The campaign created awareness of 9.8 billion people/
trips around the world by exercising the following actions:

1.1 Produced advertising media to be
distributed on modern and traditional media to publicise
TAT's tourism information as valuable attractions under
the campaign “Discover Amazing Stories in Amazing
Thailand” via Thai food and the culinary arts with the
concept of “Open to the New Shades” including creating
a viral campaign through social media on international
platforms and at the area of 28 TAT overseas offices.

1.2 Arranged the activities of the Agent Fam
Trip (AET) and Media Fam Trip (MET) of more than 600
times with the participation from the international
media of more than 1,800 people to create awareness and
publicise attractions and travel routes as well as provide
celebrity testimonials published on both on-line and
off-line media to present Thailand's tourist attractions,
events and festivals in the country by world-class
celebrities in different industries.

1.3 Advertised Thailand in the world-class
events of sports, entertainment and others through
sponsorship of the various activities at the national and
international levels. The Thailand’s awareness building
program was promoted under the Amazing Thailand
campaign via many activities and well-known artists

or athletes; for example, organising the co-campaign

to invite Japanese to visit Thailand with the famous
Japanese artist, Nogizaka4®6, resulting in expanding
the international reach of the tourists including
expatriates in Thailand.

1.4 Co-hosted the “The 4*" UNWTO World
Forum on Gastronomy Tourism”, which was Asia’s
first academic tourism seminar on gastronomy at an
international level. The event featured discussion,
workshops, and seminars on various topics focusing
on linking food with technology and innovation that
could be developed in food tourism sustainably,
as well as the activity of exploring a food map in blending
technology with innovation, and a food map in
combination with culture and community in order
to accentuate the image of Thailand as a world-class

gastronomic destination that was well received by

the participants.

4th UNWTO World Forum on Register
Gastronomy Tourism ow

Bangkok, Thailand, 30 May - 1 June, 2018
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1.5 Published the Michelin Guide Thailand
2019 to create awareness of Thailand’s tourism image
as a Preferred Destination via “Thai food and Thais’
way of eating” and to show the country’s potential
and readiness of being a gastronomic tourism
destination as a continuation of the previous fiscal
year's programme in which could create awareness of

more than 62 million people/trips.

2. Generated sustainable tourism income in
collaboration with over 14,400 business alliances both
inside and outside tourism sector with the following
cooperation:

2.1 Expanded the market base of special
interest groups that have high spending tendency
including golf, health and beauty, wedding and honeymoon
and eco-tourism groups by running advertisements and
public relations via different channels, which created
awareness of over 957 million people/trips. Also, joint
promotion of quality package tours with more than
2,500 overseas travel business entrepreneurs were
offered and purchased by over 107,000 foreign tourists.

In 2018, TAT organised some tourism promotion events

for specific market; such as co-hosting on the Amour
Asia Pacific 2018 Fair.

2.2 Stimulated spending of quality tourist
groups by penetrating those high-income segments
(Luxury groups) together with expanding the middle-
upper level tourist market base, which included
first-time visitor and revisit groups. TAT organised
and participated in sales promotion events in both
the domestic and overseas markets in the forms of
Business to Business (B to B) and Business to Consumer
(B to C) for more than 220 times in every region; for
example, the International Luxury Travel Market (ILTM)
in Cannes, French Republic, World Travel Market (WTM)

in London, United Kingdom, ITB-Berlin in Berlin, Federal

Republic of Germany, China International Tourism
Mart (CITM) 2018 in Shanghai, People’s Republic of
China and JATA 2018 in Tokyo, Japan.

ainazing

THAILAND

3. Promoted the AEC Connect tourism by
building cooperation networks and publicising products
and services of AEC Connect in the concept of Thailand
& Beyond that created awareness of over 67 million
people/trips overall with packages purchased by more
than 29,800 foreign tourists. Example of the activities
are listed below:

3.1 Organised public relations promotional
activities and presented the AEC Connecting Route
tourism products; forinstance, the “MTM-TAT Heritage
Trail Tourism Cross Border Rally (Myanmar-Thailand)”
was held with the cooperation between Thailand and
Myanmar. The rally had brought 75 Burmese tourists
with 24 off-road cars to drive on the Myanmar-Thailand
route. Meanwhile the FAM Trip was arranged for media
from the Asia, ASEAN, Europe and Middle East regions
to explore the AEC connecting route in order to build
awareness and increase access to bring tourists into
Thailand via this connecting route.

3.2 Hosted the 37* ASEAN Tourism Forum
(ATF 2018) under the concept of ASEAN - Sustainable
Connectivity, Boundless Prosperity with the main
objectives of promoting tourism cooperation among the
members of the ASEAN countries, pushing the ASEAN
region to be a single tourism destination as well as
being the arena for Thailand and other ASEAN members
to present tourism competitiveness to the partner
countries; namely China, Japan, South Korea, Russia, and
India. The event's participants featured executives from

government agencies including ministers and senior
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ATF 2016

ASEAN TOURISM FORUM

officers from the National Tourism Organisations (NTOs)

of ASEAN and dialogue partner countries totalling
over 120 people. In addition, there was the marketing
promotional event, TRAVEX or Travel Exchange, which
was a business talk between sellers and buyers from
the countries in Europe, the Americas, Asia and ASEAN
regions hosted by TAT and the private sector. Those buyers
were well selected from 70 countries around the world
with the total of 300 attendants that included more
than 40 sellers from the neighbouring countries; such as
Singapore, Malaysia, Indonesia, and the Philippines.
3.3 Hosted the sales promotion event,
Thailand Travel Mart Plus Amazing Gateway to
the Greater Mekong Subregion (TTM+) 2018 in Chon Buri
province asa sales arena for Thai tourism and Mekong
Subregion tourism entrepreneurs to present their tourism
products and services to their international tourism
counterparts. The total number of entrepreneurs from
domestic and neighbouring countries in the Mekong
regions as Sellers represented 336 agencies and the
numbers of international entrepreneurs as Buyers
represented 287 agencies from 46 countries with the
business negotiation results worth about 58.53 million

US dollars or approximately 1.894 billion Baht.

Domestic Market

TAT's performance in the fiscal year 2018 for the
domestic market continued to focus on generating tourism
income by boosting spending of mainstream tourists,
stimulating travel through conveying a message under
the theme of "Amazing Thai The” that offered value of
a Thai local experience including tourism activities that
concentrated on learning and opening new perspectives
to life with the operational plans for stimulating travel
across the regions and travel on regular days in order to
increase the length of stay and spread the period of travel.
The operation still continued marketing promotion on
specific segments to expand the tourist bases that have
high spending power tendency. Moreover, TAT gave
importance on tourism balance in terms of space and
time by promoting potential secondary destination
visits and encouraging travel in the off-season to reduce
congestion and concentration of tourists along with
tourism for empowering society and environment,
expanding tourism opportunities as well as fostering
tourism for natural learning and conservation to help
reduce the environmental impacts as shown by

the following prominent performances below:

Boosted spending of mainstream tourists: The
travel stimulation activity started early in the year with
being the host of the 38" Thailand Tourism Festival
at Lumpini Park to encourage Thai people to travel by
offering outstanding tourism products from different
regions, creating value-addedness to products as
an alternative for tourists, motivating people to travel
via the model of the ways of life, arts and culture,
and local traditions. There was a total of 687,783
visitors with over 390 million Baht circulating during
the Festival.

Created awareness and stimulated tourism trend
by broadcasting commercials and presenting travel
information in a scoop format to communicate insight
information of the attractions that matched the target
groups’ interest via communication channels both
traditional media; such as television, printing, radio,
and out-of-home media and influencers including the
popular on-line communities. Stimulated Thais to travel
across the regions with the campaign Travel Across
the Region Challenge Season 2 in collaboration with
alliances for both public relations and sales promotion
purposes by offering special fares of air tickets flying

across the regions and air ticket with accommodation
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packages with Thai AirAsia and Bangkok Airways,
as well as organising various on-line activities and
the Photo Contest “Long Mong Mueang Rong” with
the Osotho Magazine to penetrate the Gen-Y target
in order to push them to be travel trendsetters via
on-line media posts, including organising the Travel
Fair (Mahakam Kham Phak), tour package and creating

awareness via www.WILNI01NAA.com.

Furthermore, TAT hosted and sponsored different
activities that were varied by interests of each target;
for example, International Kite Festival, International
Balloon Festival, Lao Rueang Mueang Lampang, and

Sao Saran at the King Rama Il Memorial Park.

The overall results showed that awareness among
the target groups was built by 97.762 billion people/trips,
with a number of 948,879 people purchasing products
and services, a number of 1.3 million participants in
the local activities and there was an 83.71 percent of
the people who wanted to travel as a result of
media exposure (Source: TAT's assessment from the
advertisement and public relations and domestic marketing

communication of the domestic market year 2018).

Expanded the tourist bases and stimulated
the tourist groups that have high spending power
tendency with the following main targets: the elderly,
women, family, and other groups including special
interests, green, and luxurious groups. Awareness
building was implemented by delivering the tourism
value at a local level (local experience) of the 5 regions
by leading celebrities and social influencers. Learning-
based activities and opening new perspectives to life
via documentary/travel variety programmes were
aired; for example, Thiao Withi Thai, Kekai Yang
Yangyuen, Preawpak, Thua Thin Daen Thai, etc.
For marketing promotions, a wide range of promotional
activities had been implemented via alliance networks
by selecting products and services that fit the needs

of specific groups.

For the women's group, sales promotion was
coordinated with Nok Air and Bangkok Airways
and promotion was made via the UTU Application.
In addition, the campaign “Palette of Thailand” colour
shades inspiration for travel in collaboration with
the Oriental Princess was launched. Beauty influencers
like Momay Pa Plearn, Feonalita were used as an
inspiration for travelling through the colours of the

Palette linking with the colours of visiting the 5 regions.

@) ORIENTAL PRINCESS @
PALETTE® F
THAILAND

PALETTE
PALLIZNS THAILAND ¥

PALETTES
ThAlLANE THAILAND r

THAILANS

For the elderly group, the recognition and stimulation

to travel for this group had been made through the “Kao
Mai Kae"” programme on TV Channel 5 offering the stories
of food and health using Gen X and Gen Y groups as
trendsetters, publicising attractions for the elderly via
the Khao Sam Miti News programme, Adventure with
no Frontier and Setthi Ban Thung (Country Millionaire)
programmes as well as using influencers as representatives
to boost tourism in each region via the application of
Ookbee U Co., Ltd. Other marketing promotion activities
were also made with alliances; for instance, tour package
co-offered with the Association of Thai Travel Agents
(ATTA), special promotion on hotels/accommodation,
car rental companies and gas stations, etc. Furthermore,
a joint promotion with KTC and C Chanel was offered
by giving discounts on accommodation in every region

to boost tourists’ spending.

For the family group, tourism activities and routes
for families were offered during the ‘Pha Luk Thiao Da
Festival Season 2’ at Siam Paragon Shopping Center.
TAT also provided the information booth to promote
the tourism identity of the Dinosaur Sa-on route in
the Jurassic Expo 2018 at the Mega Bangna Shopping Center,

organised the tourism event — following the movie
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Jurassic World: Fallen Kingdom on the Dinosaur Sa-on
route — Khon Kaen - Kalasin and co-promoted with
alliances to sell tourism packages for a family group;
for example, by joining with Central Kids Club to offer
the Family Fun Trip activity routing Chiang Mai -
Sukhothai.

For other groups; such as niche markets and special
interest, green and luxury, the creation of awareness
was done through various media including printed and
on-line media, as well as hosting the following activities:
Media FAM Trip among influencers and bloggers in five
regions; such as Influencer Marketing: Outdoor More
Fun @Eastern region, Chief gangster of Northeast
for promoting connecting routes in the Northeastern
region and Blogger and Media Trip for promoting
the attractions for those who admired the culture styles
of the Central region. For the sales promotion activities,
TAT hosted the Outdoor Fest and sponsored the Thailand
Golf and Dive Expo at Queen Sirikit National Convention
Center, as well as organised the Pha Luk Thiao Da Festival
Season 2 in the episode of “the World is a classroom”
at Siam Paragon. In addition, TAT co-hosted and sponsored
sports activities in local regions; such as the cycling on
Chom Thong — Mae Chaem - Pa Bong Piang route, the
11t Inthanon Challenge, and a running competition
“Singha Songkran Chiang Mai Night Run 2018".

The overall results could reach awareness of the
target groups by 540 million people/trips with 983,367
PAX purchasing products and services and 449,988

people participating in the activities in the local areas.

Dispersed the areas and periods of travel. The
campaign for the dispersal of tourists to secondary
cities was promoted to reduce the cluster of the primary
areas with an aim of building the sustainable growth of
tourism income by continuing the principal operation
plans in 2017, which were the promotional plan for
tourism in the secondary areas and promotional plan

for tourism on regular days.

The 12 Hidden Gems Plus Project was created
to heighten awareness of the unique selling
point of each area by developing the website:
www.citieshiddengemsthailand.com and Facebook:
12 Hidden Gems. The website was visited by over 1.49
million people with more than 234,000 followers on
Facebook. Moreover, the articles about travel were

published via public relations media both off-line

and on-line including many activities were organised
to build involvement and stimulate the dispersal of
travel and spending to the secondary cities of Thai
people by presenting highlights of each city’s image;
such as Christmas Festival in Phu Ruea, Loei province,
Visit Castles of Two Eras and Win a Prize in Buri Ram
province, the Metropolitan of Fruits in Chanthaburi
province, etc. A lot of activities were organised; such as
Blogger Challenge by taking well-known bloggers and
website authors like Pai Nai Di, Journey Aholic, Thiao
Mai Khrap, Hang Review EDT, etc. The “Sa-phai Klong
Thong Thiao Taste and Share” Trip was arranged as
the contest of writing review articles as per designated
mission, the winner would be based on the number of
likes and shares of the Fanpages. The project created
awareness of over 2.8 million people. The campaign of
“Searching for the Ultimate Fan of Hidden Gem Cities”
was co-created with One Map application, Bangkok
Airways and DTAC Trinet Co., Ltd. Those tourists who
checked in at various attractions would be entitled to
many privileges; such as discount on accommodation
and restaurants, etc. Furthermore, the number of sales
promotion activities were organised; for instance,
12 Hidden Gems Plus Tourism Festival at Queen Sirikit
National Convention Center and the participation
in sales promotion events; such as ‘Wan Thammada
Na Thiao’ and Thai Teaw Thai Fairs.

The project Khon Kaen New Biz... to b continue
was continuously promoted and publicised to drive Khon
Kaen province to be a primary tourist destination with at
least 5 million visitors under the concept New Business
Connect aiming at building learning experiences from
travelling creatively to the targets: young executives,
people in the working age, business owners, and
corporate groups in order to further develop on their
work. The scoop of Khon Kaen tourism was made and
disseminated via various channels. The travel stimulation
was made by hosting the Caravan of |I-San Sap Nua, Khon
Kaen Jazz Festival, and Chef & Farmer’s Table with the
aim of tourism promotion and income distribution to

communities by using food as a selling point.

Chiang Rai Tae Tae (truly Chiang Rai) was
a continuous development project of Chiang Rai to be
a sustainable tourism area targeting the multi-generation
family and elderly groups, which presented the theme
of “Aeo Chiang Rai Tae Tae, Di Tor Chai, Thuk Wai Thiao
Dai Thuk Ruedu” (Visit genuine Chiang Rai, where every
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generation can go in every season) by supporting tourism
in art, culture, traditions and local wisdom base. It also
included the activities that reflected Chiang Rai’s image;
such as local food, Hug Chiang Rai Bike Adventure in
the City, and co-hosting the event - Bangkok Airways
Chiang Rai Marathon - offering promotion with the
airline to give privileges to tourists who travelled to
Chiang Rai and use services from the project participating

entrepreneurs.

In addition, TAT developed tourism products for
learning (Creative Tourism) to carry forward them into
the selling process by designing tourism products that
supported new experiences, and connected interesting
stories coming from the identity of each area. The contents
of the attractions were built in terms of creative tourism.
The tourists’ feedback session and preliminary product
testing of the customer target groups in 6 communities;
namely Ban Tha Din Daeng in Phang-nga, Ban Sawai
in Surin, Ban Thong En in Sing Buri, Ban Pang Ha in
Chiang Rai, Ban Laem Makham in Trat and Ban Thung
Ang Thong in Ang Thong were conducted. Moreover,
the training was provided for stakeholders in the area
to increase their competitiveness by organising a field
trip to observe the good management at Ban Rim Khlong

Community in Samut Songkhram.

The overall results could reach awareness of the
target by 713 million people/trips with 1,947,377 million
people purchasing products and services, and 1.1 million

people participating in the local areas’ activities.

Empowered society and preserved environment by
distributing a tourism opportunity to Thais via the
campaign “Visit Thailand, Anyone Can Do” comprising
interesting activities; such as, coordinating with the
network — Green Beauty Fragrance to give Thai people
a tourism opportunity with the project of travelling
with a tram on the cultural and historical route around
Chiang Mai City by co-sponsoring with Thai Lion Air
offering air ticket promotions to boost travel in the low
season for the campaign “Accommodation in hundred
Baht range in 5 regions”, as well as co-promoting with
Bangkok Bank Credit Card, Let's talk Company and
Wongnai Travel to give hotels and accommodation with
special price offers. In addition, the activities of “Merit-
making at 11 temples of the Ratthanakosin, and “Thai
New Year's Celebration Merit-making at 10 temples on
Songkran Day” for the people who held government
welfare cards were organised in cooperating with the
Bangkok Mass Transit Authority (BMTA) to provide them

a free shuttle service to the participating temples.

As part of TAT's involvement in the conservation of
natural resources, the Green Tourism project was initiated
to generate tourists’ recognition of environmentally-
friendly tourism. The implementation for awareness
building was done through the press conference of
the launch project and dissemination of the PR video of
the 7 Greens tourism project via on-line media and digital
billboards, and the activity “Biking in the Orchards,
Let's Clean Up the Beach” at Hat Suan Son and fruit
orchards was organised including the application Green
Plus to promote travelling in the 7 Greens style for the
FIT group with Nan province chosen to be a pilot area

was provided.

The overall results could reach awareness of
the target by 41 million people/trips with 12,000
people purchasing products and services,and 517,953

million people participating in the local activities.
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Organisation Management

In the fiscal year 2018, TAT strived to develop
the organisation for becoming a High Performance
Organisation (HPO) by employing modern technology
to perform tasks and prepare the organisation’s human
resources planning system for work support, working
system improvement and working process reduction
with an aim of increasing speed and efficiency including
internal human resources development and knowledge
management (KM) support to be in line with the State
Enterprise Performance Appraisal (SEPA) and international

standard.

The following are the highlights of TAT's
performance in the fiscal year 2018:

1. Increased the organisation management'’s
efficiency: TAT employed the information technology
infrastructure system to increase internal working
efficiency and reduce the working process and operating
time that is further developing the Enterprise Resources
Planning and improving managerial operation to be more
flexible, up-to-date, and efficient via the implementation
of the project Service Level Agreement (SLA), as well
as creating rules and regulations manuals relating to
management for employees in order to work according
to good governance in workplace and not to work against

the organisation’s rules and regulations.

2. Increased productivity of personnel: TAT paid
attention to develop the personnel’s competitiveness and
knowledge management of the organisation by
providing personnel management and development plans
and directions for implementing works and projects
to have connection and smooth transition, as well as
implementing human resources information technology

to increase personnel’s efficiency.

3. Asset Managementand Value Addedness: TAT
focused on further developing and maximising the
benefits of TAT's current assets, particularly, intellectual
property value-addedness; such as creating Nong Sukjai

brand, and selling Osotho Magazine.

4. Improved the organisation management
and internal communication: TAT developed internal
communication for better efficiency by establishing
along-term internal communication plan (2018 - 2021)
as an operational guideline and building awareness and

mutual understandings between the management and

employees on the organisation’s significant messages
that would lead to the practices for fulfilling
the objectives’ accomplishment.

In addition, TAT gave importance to follow the
master plan of the corporate governance (CG) to drive
the organisation operation with a good governance
and declare the corporate social responsibility (CSR)
by promoting employees to get involved in the organisation’s
CSR activities; for example, educating on CSR and
Carbon Footprint reduction, and the Upcycling the
Ocean Thailand at Hat Pa Tong, Phuket.

Risk Management

TAT has continuously developed the risk
management guidance and risk management system
through the whole organisation with the integration
approach following the COSO Framework (COSO stands
for the Committee of Sponsoring Organisations of the
Treadway Commission), which pursues the procedure
of the organisation risk management process including
the process of risk identification, analysis, assessment
of the incidence/uncertain situations that could
possibly be organisation risks and have impacts on
TAT's operational objectives in order to find measures
to prevent/reduce/relieve those impacts to the level
that the organisation could accept. Furthermore, the
organisation risk management plan is annually prepared,
which covers the risks of strategy, compliance with
the rules and regulations, finance, and operation.
TAT has continuously monitored, followed and made
an assessment by the organisation management
committee, the risk and internal control subcommittee
of TAT, and TAT committee to ensure the implementation
of the organisation risk management are carried on with
efficiency, thoroughness and compliance with TAT's risk

and internal control management policy.

Internal Control

TAT has continuously developed the internal control
system. In the fiscal year 2018, the questionnaire and
a report form of the internal control were adjusted in
accordance with the State Fiscal and Financial Disciplines
Act, B.E. 2561 (2018), Rule of the Ministry of Finance on
the standard and Operational Criteria of internal control
for Government Agencies, B.E. 2561. In addition, ongoing
monitoring was periodically conducted with a separate

evaluation with a breakdown of the annual control
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self-assessment: CSA. The appraisal was done according

to the 5 components of internal control as follows;

1. Control environment. Overall, TAT has appropriate
control environment. The roles of TAT Board of Directors
and executives in all levels are included with the code of
conducts and honesty on the routine work basis as well
as given the involvement and being a role model for
thinking, analysing, and digesting before making decisions
or acting on critical matters along with encouraging their
subordinates to create key knowledge of the principal jobs
that affects the objectives. Meanwhile, the organisation
also gave importance to the policy and selection process,
development and retaining personnel who has suitable
skills and knowledge as well as improving the key
succession plans.

2. Risk assessment. TAT set appropriate policy for
improving the risk analysis by pushing sub-division units
to analyse the steps in the core process, then assess and
prioritise the risks.

3. Control activities. TAT already has regular control
activities at the level of the task owner; however, for
the better efficiency of the supply chain management,
the organisation encouraged the heads of the work
sections to pay more attention to indirect internal control
measures and provide sufficient control activities of the
security of the information technology.

4. Information and Communications. TAT assigned
the policy for having the necessary and working requirement
information from both internal and external sources clearly.
The data collection to be mutually used as information and
central database as well as the plans for data maintenance
and information quality guarantee in every business process
were implemented and ready to be used.

5. Monitoring. TAT would increase sufficient tools
for re-examination and report the faults and deficiencies
of internal control by determining the reasonable monitoring
and assessment frequency including improving the forms
of report and communication planning to be able to

deliver a message to all related parties immediately.
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Tourism Awards to the TAT in Fiscal Year 2018
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Awards
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Awards Given to the TAT
and TAT's Personnel

2 651\3"'5&1
Awards
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Awards Given to
Thailand Y
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% Tourism Awards

In the fiscal year 2018, Thailand continued to enjoy
world recognition as a tourist destination that tourists
from every corner of the world wish to visit, thanks to
TAT's undeterred performance, which it jointly undertook
with its domestic and overseas partners both in and
outside the tourism industry. This proven success was
reflected in the 150 awards of recognition presented
to Thailand at different stages around the globe.
These included the 26 awards won by the Tourism Authority
of Thailand (TAT) and TAT's Personnel, 27 awards for
Thailand and 97 awards won by the private sector in
the tourism industry. The following represents some of

the awards of prestige received:

Meu gaswia/avnsvia anmufi/unasiilasusioda wauavsvia
No. Award Name / Category Awarded Campaigns / Attractions Awarded by

s193afi nnn.uazymaIns nnn. (83
(Awards Given to the Tourism Authority of Thailand (TAT) and TAT's Personnel)

1.  PATA Gold Award 2018 /
Culture Online Campaign 2017

2. PATA Gold Award 2018 /
Marketing — Primary Government
Destination

3. PATA Gold Award 2018 /
Travel Journalism

4.  PATA Grand Award 2018 /
Education and Training

5.  Japan Tourism Award 2018 /
Awards for Excellent Paner

6. Advertiser of the Year

7. Finalist / Branded Content &
Entertainment Categories /
Fiction: Series or Film

8. Finalist / Branded Content &
Entertainment Categories /
Branded Live Experience

9.  Bronze/Brand Experience & Activation
Categories / Sponsorship & Brand
Partnership

10. Bronze / Digital & Interactive Media
Categories/ Interface & Navigation
& User Experience

11.  Finalist/Direct Marketing Categories/
Best Use of Product & Service

12. Best Organization Awards

Tourism Authority of Thailand
“6 Senses of local experience
in Thailand”

Tourism Authority of Thailand
“Amazing Green Thailand:
A'maze 2017"

Tourism Authority of Thailand
“Travel Photograph
Cruising through the Cave”

Tourism Authority of Thailand
“King’s Wisdom for Sustainable
Tourism”

Tourism Authority of Thailand
“12 Hidden Gems in Thailand”

Tourism Authority of Thailand

Tourism Authority of Thailand
“Palette of Thailand”

Tourism Authority of Thailand
“Pa-Sa-Thai Machine”

Tourism Authority of Thailand
“Palette of Thailand”

Tourism Authority of Thailand
“Pa-Sa-Thai Machine”

Tourism Authority of Thailand
“Pa-Sa-Thai Machine”

Tourism Authority of Thailand

Pacific Asia Travel Association
(PATA)

Pacific Asia Travel Association
(PATA)

Pacific Asia Travel Association
(PATA)

Pacific Asia Travel Association
(PATA)

Japan Association of
Travel Agents (JATA)

Adman Awards & Symposium
2018

Adman Awards & Symposium
2018

Adman Awards & Symposium
2018

Adman Awards & Symposium
2018

Adman Awards & Symposium

Adman Awards & Symposium

China National Tourism Administration
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aeu gaswia/avnsvia anmuii/unasiilasusioda wauavsvia
No. Award Name / Category Awarded Campaigns / Attractions Awarded by

11.

12.

13.

10.

11.

12.

Business Traveller Asia-Pacific Awards
2018 / The Best Leisure City

in Asia-Pacific

DestinAsian Readers’ Choice Award

2018 / Best City Destination in
Asia Pacific

Annual Agents’ Choice Award /
Favorite Asia Pacific Destination

The International Association of Golf
Tour Operator’Award / Golf Destination
of the Year for Asia 2019

2018 Travelers’ Choice

Condé Nast Traveller Readers Travel
Awards 2018 / TheBest Countries
In The World

Condé Nast Traveller Readers Travel
Awards 2018 / TheBest Cities In
The World

TTG Travel Awards 2018 /Destination
of the Year

Lonely Planet’s Best in Asia 2018

The Readers Travel Awards 2018 / The
Best Countries in The World to Visit

DestinAsian Readers’ Choice Awards
/ Best City

Mastercard’s 2018 Global Destination
Cities Index / The Global Top
Destination Cities

Top 10 Holiday Destinations

s19¥anuszinalnalasu
(Awards Given to Thailand)

Bangkok

Bangkok

Thailand

Hua Hin

“Temple of the Reclining Buddha
(Wat Pho) “

Thailand

Bangkok

Thailand

Chiang Mai Thailand
Thailand

Bangkok

Bangkok

Thailand

swdafiansueunsriavnenlasu
(Awards Given to Private Organisations)

PATA Gold Award 2018/
Community-Based Tourism

Travel and Hospitality Awards 2018 /
Resort of the Year

TTG Travel Awards 2018/
Best Boutique Hotel

TTG Travel Awards 2018/
Best Beach Resort

The 2018 World's Best Award /
The Best City Hotels in Asia

Asia Spa Awards 2017 / Spa of the
Year (Southeast Asia & the Pacific)

World Luxury Hotel Awards 2017 /
Luxury Wedding Destination
(Global Winners)

World Luxury Hotel Awards 2017 /
Luxury Romantic Beach Resort
(Global Winners)

2017 Business Traveller Asia-Pacific
Awards / Best Economy Class

SKYTRAX World Airline Awards
2018 / World’s Best Economy Class
Airlines 2018

SKYTRAX World Airline Awards 2018 /
World's Best Regional Airlines 2018

Telegraph Travel Awards 2017 /
Best Long-haul Airlines 2017

Local Alike
Dusit Thani Pattaya hotel
The Siam
Anantara Mai Khao Phuket Villas
Mandarin Oriental, Bangkok
Kamalaya Wellness Sanctuary &
Holistic Spa, Koh Samui, Thailand
Avista Hideaway Phuket Patong -

MGallery By Sofitel

Pimalai Resort & Spa

Thai Airways

Thai Airways

Bangkok Airways

Thai Airways

Business Traveller Hong Kong

DestinAsian

Baxter Media Canada

International Association of
Golf Tour Operators (IAGTO)

TripAdvisor

Condé Nast Traveller

Condé Nast Traveller

TTG Asia Media's Travel Trade
Publishing Group

Lonely Planet
Condé Nast Traveller

DestinAsian

Mastercard

Ctrip Group

Pacific Asia Travel Association
(PATA)

Travel and Hospitality Awards
TTG Asia Media’s Travel Trade

Publishing Group
TTG Asia Media's Travel Trade

Publishing Group
Travel+Leisure

Asia Spa Awards

World Luxury Hotel Awards

World Luxury Hotel Awards

Business Traveller Asia-Pacific
magazine

SKYTRAX

SKYTRAX

Telegraph Travel
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' Good Corporate Governance
Policies

In the fiscal year 2018, the Tourism Authority of
Thailand (TAT) continued its good corporate governance
pursuits to make TAT an enterprise whose corporate
image is noted for its management of good corporate
governance driven by the corporate code of ethics which
has been tangibly implemented. At the same time,
efforts were made to get its high-potential personnel
ready for changes in the workplace culture in line with
the state enterprises’ principles and good governance
practices as required by the State Enterprise Policy
Office (SEPQO) and the seven universal tenets as the

benchmark for its own administration as follows:

(1) Accountability.

(2) Responsibility with adequate ability and
efficiency.

(3) Equitable treatment to all stakeholders.

(4) Transparency in verifiable operation and
information disclosure.

(5) Value creation for short-term and long-term
activities.

(6) Promoting regulatory development and
operational ethics.

(7) Supporting participation in the spread of
opportunity enhancement by encouraging the public
to voice their opinions about any aspect of the
operation that may affect the community or locality
(people participation).
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' Good Corporate Governance
Results in Fiscal Year 2018

1. TAT Good Corporate Governance Policy

TAT made an announcement to explicitly express
its moral and transparent intent in its operations along
with its preventive and anti-corruption policy. Likewise,
a similar intent of Good Governance Enterprise was
publicly expressed on 23 March, 2018, at the launch
of the “Advancing the 4.0 Programme through
TAT 360° Model” initiative of all-round, all-encompassing
attentiveness to move TAT forward to attain its
goal of the Premier State Enterprise” in the Foyer
on the First Floor of TAT Head Office. The occasion
was intended to keep TAT executives and personnel
informed about the plan ahead and, subsequently,
to adopt as their operational guideline in line with
the 3rd Stage of the National Preventive and Anti-
Corruption Strategy (2018 - 2021). A total of 117
copies for the same purpose was circulated to
TAT stakeholders’ networking agencies including 54
state enterprises and 63 organisations present to create
awareness and seek the support for its operational
intent in the March-2018 gathering.

2. Corporate Governance Promotion Project

2.1 Training under the Integrity and
Transparency Assessment (ITA) in State-owned
Enterprises Operations Programme for the fiscal year
2018 was held on 14 February, 2018, with experts from
the Office of National Anti-Corruption Commission
invited to speak to an audience of 59 attendants,
including TAT executives and personnel, on morals
and transparency assessment scoring guidelines for
the operations of government agencies.

2.2 The week-long TAT CG & CSR Week 2018
followed during 26 - 30 March 2018, to specifically
communicate and create an atmosphere of awareness
and understanding of Corporate Governance to ensure
that TAT personnel was aware of and understand
Corporate Governance and perform their duties
according to law and moral standards which would
ultimately lead to good governance-based operational
behaviour. The efforts were further boosted by public
relations activities, awareness enhancement programmes
and participation in expressing responsibility for
TAT corporate community. As a result, sustainable
corporate culture could be achieved through a
range of activities, namely exhibitions and talks on
“"Good Governance and Transparency in Performance,”
by Khunying Pornthip Rojanasunan, M.D. and the
“Carbon Footprint and Acts of Social Responsibility”
by Mr. Visut Tantinant.
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2.3 The Field Trip to King Bhumibol
Adulyadej's Sufficiency Economy Learning Centre in
Ayutthaya on 16 May 2018 saw the participation of
18 TAT officials and employees to learn the concept of
the Philosophy of Sufficiency Economy and observance
of legal and ethical standards as their way of life in
their daily performances.

2.4 Dharma Practice Training Session at
Wat Maheyong, Phra Nakhon Si Ayutthaya, was held
during 1 - 3 June 2018 to mark the Buddhist Vesak
Day with nine Buddhist monks invited from
Wat Pathum Wanaram Ratcha Vora Vihara to perform
religious ceremonies, lead the Dharma practice and
deliver sermon.

2.5 Buddhist Meditation Training at Baan
Ganisa, Bang Khu Rut, Bang Bua Thong District,
Nonthaburi, was organised during 18 - 19 August
2018 under Phra Acharn Teelek Attarakho and
Phra Acharn Charnchai Sirivichayo, two clerical lecturers
from Wat Sanghathan, Nonthaburi, to run the religious
exercise and meditation that could be applied to
one’s daily life and also in support of the concept of
moral and ethical work practices.

2.6 Participation in the “2018 Anti-
Corruption Day” on 6 September 2018, which was
organised by the Anti-Corruption Organisation
(Thailand) under the Khon Thai Teun Roo Soo Gong
theme (Thais Alert to the Anti-Corruption Crusade)
to raise the conscience of Thai people from all sectors
to get involved as Active Citizens to rise above any
sense of complacency and have the courage to lend
their voice to all forms of anti-corruption efforts for
the interests of the country and result in collective
social power to fight, protect national interests and
become aware that together Thai people could win
the corruption war and arrive at a new dimension for
Thailand’s promising future. As a result, the audience
could be inspired to move Thai society forward with
transparency towards sustainable economy. The event
was led by Ms. Thapanee Kiatphaibool, Executive
Director of the Office of the Governor, with the
attendance of TAT executives and other State Enterprise
personnel under the Ministry of Tourism and Sports,
at Bhiraj Convention Halls 1 - 3, Bangkok International
Trade and Exhibition Centre (BITEC), Bangna.
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Conflict of Interest
Preventive Policy

Conflict of interest is crucial to TAT's operations.
Therefore, the TAT Regulations on the Conflict
of Interest 2011, which the TAT Governor endorsed, was
in place to give rise to the Regulations and Practices
on the Conflict of Interest dated 12 September 2011,
and more recently, its revision in 2017 (Revision No. 1)
to ensure transparent operations where the concept
of good corporate governance is taken into account.
The regulations are intended to make certain that
TAT's work is transparent and can be monitored according
to the principle of good corporate governance by adhering
to the rules of correctness, caution and public interest.
As a result, work that could be a cause of conflicts of
interest has been brought under a process of control,
monitoring and prevention within the framework of
well-established good ethics. This is an important code
of conduct that members of the TAT Board of Directors
and TAT staff members are to abide by. The guidelines

include the following:

1. A “Conflict of Interest” refers to a direct
and indirect conflict of the staff members’ personal
interest and TAT's common interest.

2. "OtherBenefits” include any offer of value,
among which are discounts, entertainment, services,
training or any other propositions of a similar nature.

3. "Gifts” imply cash, assets or any other
interests involving favourable exchanges. They are also
associated with cash, assets or any other benefits given
as a reward, gratuity, allowance, gifts, special treatment
not generally available to members of the public for
the acquisition of discounted assets or special offers
for services or entertainment, as well as sponsored
travels, accommodation, food or any other offers of
similar nature be they tickets or other forms of proof,
cash advances or refunds.

4. "“Kin" refers to one's forebears, progenies,
siblings or half-siblings, uncles, aunts, spouses,
the spouses’ forebears or their progenies and stepchildren

or step-parent.

To prevent a conflict of interest in the conduct
of TAT, staff members are not allowed to undertake
any action which occasions a conflict of interest.
The following actions are also determined as conflicts

of interest:

1. Using TAT's information for personal gain or
for that of others.

2. lllegally initiating, presenting, producing or
endorsing TAT's projects for personal gain or for that
of others, whether directly or indirectly.

3. Abusing one’s power to influence otherwise
freely-made decisions based on one’s authority or
a position on duty held at TAT, whether directly or
indirectly.

4. Seeking personal gain or for others, whether
directly or indirectly, through a position on duty held
at TAT.

5. Acting as a committee member or approver
or being involved in providing information, opinion, or
be in an authoritative position to direct matters that
may potentially be a conflict of interest.

6. Holding the position of managing director,
manager or an individual with the authority to decide
or being involved in policy-making decisions or business
management of TAT's contracting party or competing
counterpart, except in the case where the individual

has been appointed in writing by TAT.
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7. Having a family member in the position
of a managing director, manager or in a position
with the authority or participatory role to direct
or involve in policy-making decisions, operations,
or management that are in a contractual agreement
with TAT.

8. Accepting any assets or benefits other than
those allowed by law or regulations stipulated in legal
provisions, unless the acts of accepting any such assets
or benefits are morally recognised in line with the TAT
Regulations on the Conflict of Interest 2011.

9. Any such acts that may compel the staff
members to decide, order, approve or allow work that
indicates preference for or a diversion from what is legal
for personal gain and has consequential impact on
the organisation’s interests.

10. Offering gifts to a superior or his/her
immediate family members, except those which are

customary fitting or not exceeding 3,000 Baht.

11. Soliciting donations or assets from others
or using welfare money or obtaining gifts for a superior
or his/her immediate family members under any

circumstance.

During July of each year, TAT's officials and
employees are obliged by the Personnel Division to
complete the form reporting the conflict of interest.
A record of such report is kept for at least two years
and in the event of any conflict of interest occurring,
the copy of conflict of interest report will be brought to
the attention of the Office of Internal Audit to prepare
ayearly summary report on the cases of conflict of interest
for the TAT Governor who subsequently presents it to
the TAT Audit Committee as well as the TAT Board of
Directors for further actions. For the fiscal year 2018,
the Conflict of Interest Report showed no record of

anyone implicated in conflicts of interest.
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A Corporate Social Responsibility Policy

In the fiscal year 2018, the Tourism Authority
of Thailand (TAT) continued its Corporate Social
Responsibility pursuits (CSR) to secure TAT's image as
an organisation that was fully committed to corporate
social responsibility with concrete actions under
the principle of good corporate governance. Efforts were
made to enhance personnel efficiency and build
an awareness of social responsibility hand in hand
with the organisation’s vision, “TAT as the Leader in
the Promotion of Thailand’s Tourism into a Sustainable
Preferred Destination”. The importance of Corporate
Social Responsibility (CSR), too, was equally stressed with
highlight given to “an organization that grows with
the participation in development and change endeavours
that advance society, community and tourism towards

sustainability” through the following four missions:

1. To carry out marketing and public relations
promotions with stress on the Value of Thailand’s
Tourism

2. To advance the Value Chain in the tourism
industry to ensure tourists’s satisfaction, value creation
and sustainable income distribution

3. To develop insights into the requirements of

tourism markets;

4. To further enhance TAT as a High Performance
Organisation through Thailand tourism marketing
initiatives with emphasis given to three areas of its

corporate social responsibility commitment including:

e C - Corporate Capability on Public
Accountability in accordance with related regulations
and standards;

¢ S-Social and Environmental sustainability
to boost the effectiveness of its assessment process,
forecast and prevention of any impact over its corporate
social responsibility;

e R - Response to Public Expectation for
Value Creation by promoting its CSR strategy to meet
the demands of all parties concerned in an efficient

and sustainable manner.
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‘%} The TAT Selection Committee Report

In the fiscal year 2018, TAT had no requirement for the selection of the

TAT Governor as the assignment was fulfilled in accordance with the TAT Order
No. 14/2558 dated 28 August 2015. Mr. Yuthasak Supasorn was duly appointed
as the TAT Governor on 1 September 2015, under the TAT Governor Employment
Contract dated 28 August 2015, for the duration covering 1 September 2015
until 31 August 2019.
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+ b L o L ] 1
g 1ASVESI09AS1ANEY FLUNATUKUDYVU
% TAT Personnel: Classification of Department

%®1IE9U / Offices VNI 2ades
Amount Percent

B3NS / Offices under the Governor 47 4.30

RUILIIUAINUSTHS / Offices under the Deputy Governor for Administration 207 18.92

HiegReuHlauI LAz / Offices under the Deputy Governor for

Policy and Planning 116 10.60

ﬁ‘limmuﬁﬁu?mﬁ”lLLaz§SﬁaﬁaoLﬁﬂl / Offices under the Deputy Governor for

Tourism Products and Business 116 10.60

whBUeUAaA lUsENe / Offices under the Deputy Governor for Domestic Marketing 334 30.53

WihavnsueanaBuuazuUBinld / Offices under the Deputy Governor for

International Marketing (Asia and South Pacific) 82 7.50

AipIUmMUAaIaAYlsU Lawsn eriuaannaly wazadn / Offices under the Deputy

Governor for International Marketing (Europe, Africa, Middle East and Americas) 59 5.39

whBHEUTaa1sNseana / Offices under the Deputy Governor for

Marketing Communications 133 12.16
533 / Total 1,094 100

zi'aya a4 30 Auenew 2561 / As of 30 September 2018

o

N ANE919SOUAIUWINVIULLAEgNDTIO NNN.
% Total Expenses for TAT Staff Members and Employees

(nd3g : UIN/ Unit : Baht)

W / Year

2559/ 2016 2560/ 2017 2561 /2018

440,273,941.92 489,607,821.00 480,936,270.83

318019 / Items

LAY / Salary

TulTaLazAIADULNUNAYIN / Bonus and Performance
Remuneration

A1a9L3a1 / Overtime Payment
WUEaayms / Childcare Subsidy
ALAEEUYAS / Child's Tuition Fees
ASAINLNUNE / Medical Treatment Expenses
ALEIUIU / Housing Rent

aununaNUd1sa9laasBn / Contribution to
the Provident Fund

A B nauselusiwiineu / Staff Benefits

WULNNNLAYTISI8MSENIUSZINA / Extra Allowances
for Overseas Postings

AlGIaadIyAAaRU / Other Personnel Expenses

5UNIAHN / Total

83,704,886.17
6,605,908.00
967,262.51
6,360,039.97
48,617,807.97
94,823,668.53

35,247,745.65
51,167,274.15

121,445,694.30
21,242,319.21
910,456,548.38

92,067,586.14
8,396,487.57
930,306.00
4,745,634.92
45,261,842.19
97,879,113.04

39,245,409.55
49,367,984.00

114,862,620.33
26,805,448.74
969,170,253.48

80,815,225.67
8,730,038.00
836,860.00
4,646,579.14
39,281,887.25
91,059,748.83

38,642,437.95
48,345,278.90

108,213,200.73
18,867,659.60
920,375,186.90
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a4 Suf 30 Auenou 2561

M1IE UM
JUNISIUTIN JUMSULANIZADNS
30 AneNau 30 Auenau
2561 2560 2561 2560
Junswg
Funswanyuiau

Wuaaazswnstiguringuas  3,800,247,581.71  6,760,793,919.55 2,281,711,680.54 6,569,584,280.66

l,'\:'ma\mufil'lﬂi"n 6,212,099,194.17 1,174,781,696.94 6,192,099,194.17 512,781,696.94
Qﬂwﬁmiﬁ‘] 427,850.20 785,599.11 427,850.20 785,599.11
Qﬂﬁﬁsu 321,816,364.00  226,009,616.40  315,093,710.21  218,695,786.43
JanAIaD 3,594,294.14 4,214,724.94 600,131.47 732,975.74
WHAANUUASTY = 57,325,968.35 = 57,325,968.35
Fundwsnyudautu 4,084,998.88 917,827.05 503,664.22 645,134.10
sFUNTWeny NI 10,342,270,283.10 8,224,829,352.34 8,790,436,230.81 7,360,551,441.33
Funswd Binyuiau
Wuawnuluuiuntay - - 700,000,000.00  700,000,000.00
WanulnusynsIn 47,050,963.99 45,872,455.99 50,300,000.00 50,300,000.00
ﬁﬁummmazqﬂﬂszﬁ 899,291,435.83 957,082,565.10 872,669,754.78 926,722,652.21
Funswelsifichnu 72,960,505.28 77,640,713.57 48,553,969.89 47,177,885.59
ﬁuﬂ%'wzﬂaimguﬁﬂuﬁu 208,675,908.37  104,881,447.20 47,002,325.76 45,192,244.07
sIUFUNSwe Binayuiau 1,227,978,813.47 1,185,477,181.86 1,718,526,050.43 1,769,392,781.87
sIUFUNSWE 11,570,249,096.57 9,410,306,534.20 10,508,962,281.24 9,129,944,223.20

HIELNE) - YUMTWHTIUUSENIAL 2561 BE/52MIINISATIVADULAZSUTDIDINT 1IN INNITATIDITHUA AN
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VULLFQVYIUEATSIOU (CiD)

mMsriavtnaLivUsEInA inawazus¥neag
a4 7N 30 Ananan 2561

M1IE UM
JUMSLIUSIN JUMSHIULRWIZADNS
30 Auenau 30 AueNnau
2561 2560 2561 2560
KUSu
wiigunyuiieu
L51‘H‘ﬁﬂﬁﬁ1 461,872,821.82 575,151,988.77 459,894,922.73 569,413,643.27
L51“ﬂﬁ5u 85,841,971.43 63,798,748.34 84,428,888.83 59,384,974.40
Bugaryusamssuiidunuls
PG 6,264,235,491.81 785,599.11 6,264,235,491.81 4,975,894,798.55
ﬁﬁﬁuﬂguﬁﬂu’fm 200,346,786.92 201,767,324.39 187,590,331.12 196,874,792.12
swwﬁﬁuwguﬁﬂu 7,012,297,071.98 841,503,660.61 6,996,149,634.49 5,801,568,208.34
wiiaulsinguiSon
Uszanaumswiiaunausslev
UDIWHNIIH 758,686,683.00 774,668,776.00 753,891,479.00 770,599,867.00
Wuaanyusanssusilusals
-SeazeN 656,732,659.14  744,572,225.64  656,732,659.14  744,572,225.64
ﬂﬁﬁul;iﬂ:gut“’;ﬂuﬁu 1,799,531,256.74 1,062,274,775.08 60,105,453.68 25,956,075.35
suu%ﬁﬁulaiwagus‘:au 3,214,950,598.88 2,581,515,776.72 1,470,729,591.82 1,541,128,167.99
i‘JN‘r‘i‘ﬁﬁu 10,227,247,670.86 3,423,019,437.33 8,466,879,226.31 7,342,696,376.33
AUYaINU
nuUSxLau 58,680,000.00 58,680,000.00 58,680,000.00 58,680,000.00
M lsazan 1,284,321,425.71 953,497,897.43 1,983,403,054.93 1,728,567,846.87
sw&huuaanu 1,343,001,425.71 1,012,177,897.43 2,042,083,054.93 1,787,247,846.87
swwﬁﬁuttazémuamu 11,570,249,096.57 4,435,197,334.76 10,508,962,281.24 9,129,944,223.20
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novINed
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LALA
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oumlsvianuiialas»

msviavtianursUsEnangazus¥neay
dmdulaugaiun 30 Auensu 2561 waz 2560

1Y 1 UIMN

JUMSLIUTIN JUMSLWRLRWIZADAS

2561

2560 2561 2560

shald

s lBanMsUIEEUALLAzUS S 146,923,494.90

130,456,032.83  146,923,494.90 130,456,032.83

205,017,269.10 = -

(3,017,224.64)

785,599.11 6,532,611,627.14 6,689,262,181.38

- - 700,000,000.00

243,006,971.40 364,526,628.75  235,599,910.74

576,248,647.80 7,044,061,750.79 7,755,318,124.95

43,636,836.54 48,171,197.97 43,636,836.54

5,298,230,609.76 5,169,593,478.55 5,271,042,146.08

s lgimaangn 279,521,849.87
duudoisoniduamu
Tuus¥gnsiu 3,041,484.15
5w SUaANHHINSFUIA 6,532,611,627.14
NAUTIEMSUIANUINNNSADLAN
Wuasnuluus¥ngasy -
slsdw 384,332,081.57
swmswla 7,346,430,537.63
Aldany
sunuiuAmuazusnstEly 48,171,197.97
Aldeadunseans 5214,313,713.30
Algdausmsaansn 73,117,195.69

64,924,172.71 - -

A lBannausslusivaenwiineu  996,287,866.17

1,037,475,200.03  920,375,186.90 969,170,253.48

26,766,704.88 32,347,572.41 19,011,998.08

140,632,557.14  132,185,151.93  135,278,579.38

602,627,887.22  486,553,954.97  585,562,550.01

7,214,293,968.28 6,789,226,542.73 7,023,702,363.57

-6,638,045,320.48 254,835,208.06 731,615,761.38

(773,531.67) - -

ANBBULINUNSTNNSLLAZEUTINS 38,767,473.21
AN IALAZAE A MY 143,605,899.23
A lEFeEu 501,452,608.03
s G 7,015,715,953.60
M lsamsulnaunmesuls 330,714,584.03
s1ala (A 1G31a) MmESula 108,944.25
mlsanSuavrinae 330,823,528.28

(6,638,818,852.15) 254,835,208.06 731,615,761.38

(s (V1anu) LWaLas2au

MANUNNMSUSZINUMITENHKAN
AtinmMansUseuNe -

(86,332,427.00) - (90,741,466.00)

mls (nanw) Waasasimahnivl _ 330,823,528.28

(6,725,151,279.15)  254,835,208.06  640,874,295.38

HIELNE) - YUMTWHTIUUSENIAL 2561 BE/52MIINISATIVADULAZSUTDIDINT 1IN INNITATIDITHUA AN



ouldgavAsiagulldavaouyaonu

mMsriagtnaivUsEinA inawasus¥neasy
fmsulaugaTun 30 Auanau 2561 waz 2560

WL UM

YUMSLERLRWIZADANS

M lsazau

53
duvaeNu

gALNN B TUN 1 a1AN 2559

58,680,000.00

1,087,693,551.49

1,146,373,551.49

M si0mLas5ud MSUIIA

640,874,295.38

640,874,295.38

HAAILAAD 8 TN 30 AueNen 2560

58,680,000.00

1,728,567,846.87

1,787,247,846.87

gaauNN U TUN 1 farAN 2560

58,680,000.00

1,728,567,846.87

1,787,247,846.87

M s10mLasa5nd MSUIIA

254,835,208.06

254,835,208.06

HDAAVLAAD 4 IUN 30 Auanaw 2561

58,680,000.00

1,983,403,054.93

2,042,083,054.93
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ouldavnsidaguldavaouvaonu

msviavtianursUsEnangazus¥neay
dmdulaugaiun 30 Auensu 2561 waz 2560

1Y 1 UIMN

JUMSLIUTIN

Mlsazan

53U
dmvaonu

gamenan a4 Tuil 1 matAn 2559

58,680,000.00

965,832,388.65

1,024,512,388.65

WadzaNINMSILA ludaRawaiamelsyd

24,340,205.66

24,340,205.66

ganAYAaraVUSUUTY

58,680,000.00

990,172,594.31

1,048,852,594.31

nanuUaLasasINAInSul

(36,674,696.88)

(36,674,696.88)

HAAILAAD o IUN 30 AueNan 2560

58,680,000.00

953,497,897.43

1,012,177,897.43

ganunN fd TUN 1 farAN 2560

58,680,000.00

953,497,897.43

1,012,177,897.43

M s10pLasa5udMSUIIA

330,823,528.28

330,823,528.28

gARAILTIAD & TUN 30 Anenaun 2561

58,680,000.00

1,284,321,425.71

1,343,001,425.71
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JUNISLIUTIN JUNSULRWIZADANSG
30 AuENEU 30 AuENau
2561 2560 2561 2560
NSZLALIUTAIINAINTTUANHWIY
Mls (‘UWG\‘Y}‘u) AauAEGSule 330,823,528.28 50,431,261.79 254,835,208.06 731,615,761.38

sremsUsunsznui (sidaLasasiu
dAnsuniatJutuansu (31g) an
AanssuaLEneIu:

AFausIaazAEas Y 143,605,899.23

140,632,557.14

132,185,151.93 135,278,579.38

ABaSMHILENSN15 999,315.49 999,315.49 - -
A lfnanauselasinineu 49,071,573.90 49,909,364.67 48,345,278.90 49,367,984.00
AIUSANTENLNUINLEY - 5,368,234.46 - -
(fls) vianuanmssadme

NEweIEN 137,907.46 6,020,369.30 156,962.11 5,881,781.11
Taunsweiduidualgane 3,781,666.29 2,683,203.33 3,781,666.29 2,496,420.33

(fls) vianuandasiuaniuasu

(LUavAmIguNINSHIAIS) 91,328,531.26

80,616,402.95

94,417,611.64 82,130,246.57

(129,743,034.60)

(101,742,190.96) (129,743,034.60)

(85,792,902.99)

(91,066,220.22) (77,928,583.96)

14,530.69

(52,500.00) -

(194,442,128.92)

3,017,224.64

e lHduganyu (101,742,190.96)
swldaaniduusnsums (108,510,621.26)
Funswesuusaa (52,500.00)
salaAmansn (279,521,849.87)
ArmudomlsnniSuamu

TuusEnsu (3,041,484.15)
ﬁﬂsmﬂﬂg'iﬂé'ugmﬁumnu

NNSADLAITHAINY -

- (700,000,000.00)

Mlsonmseiineunan
msidsuasiudunswe

LasHAFUATENIIU 126,879,775.67

(69,500,002.94)

340,860,967.75 99,099,154.21

FUNSWEaaHWIN (NNTH) anay

Qﬂ“r‘i‘ﬁmiﬁ‘l 357,748.91 (43,645.06) 357,748.91 (43,645.06)
Qﬂﬁﬁsu (82,460,411.80) (4,614,786.07) (86,790,264.69) (1,176,942.51)
TanAIaa 620,430.80 1,450,832.15 132,844.27 (6,646.60)
NUAANUUAIISU 57,325,968.35 - 57,325,968.35 -
FunsuwevaynEundy (3,167,171.83) 123,785.03 141,469.88 (193,859.78)
ﬁuw%waqﬁﬂgutiﬂuﬁu (104,793,776.66) (33,648,759.37) (1,810,081.69) 1,970,445.89
wildusuinen ity (aeav)
Wniimsin (113,279,166.95) 165,326,157.65 (109,518,720.54) 167,090,444.90
Wndiau 21,603,223.09 (51,615,199.72) 25,043,914.43 (44,549,391.22)

NUAANHUTDNTTUS - sszdu 1,288,340,693.26

834,061,023.25

1,288,340,693.26  834,061,023.25

(37,066,858.08)

(9,284,461.00) (38,430,958.52)

75,049,295.19

35,350,524.46 75,049,295.19

ﬁﬁﬁumﬂuﬁﬂuﬁu (980,537.47)
WHaANUUSANSSUS - szaze 33,743,356.24
nHaUlinyuGsuau 1,016,778,331.53

592,093,751.85

34,149,378.33 (5,010,921.35)
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vuAas:uawuda (ao)

msviavtianursUsEnangazus¥neay
dmsulaugaiui 30 Auensu 2561

e UM
JUMSLIUSIN JUMSLIULRWIZADMS
30 Auenau 30 Auenau
2561 2560 2561 2560

NSZUATUAADINADINTTHAHUI M (6iD)

Buassusanduiduninsuiais 95,164,285.46 83,007,103.94 81,458,561.13 74,808,396.86

Wuaad e ERulsisiyama - (3598,035.28) - -

Ruaadswauszlasiniingu (65,053,666.90)  (28,067,382.00)  (65,053,666.90)  (28,067,382.00)

Suananslaanlufonssusniivemn  2,271,079,081.70

1,522,957,280.54 1,590,704,875.95

1,134,599,013.26

NSEULAUTANNNINTTUAINU 785,599.11
WuaasumnmsrianswaSu 484,533.00 736,185.65 484,533.00 693,195.00
WRAASUNAWNHURNAUSENSIN 1,862,976.15 1,862,976.15 - -

Buaedsdmiuduamudinsn  (5699,317,497.23)

973,524,983.45 (5,679,317,497.23)

1,305,524,983.45

NuaasunMsaantiuasnu -

20,000,000.00 -

20,000,000.00

Wuasnedinsvamuluaims
wazaunsad (82,887,900.20)

(134,051,456.08)  (82,887,900.20)

(115,964,090.25)

Wuaangdmivasnuludunswe
Taisisheu (22,439,000.00)

(42,951,516.61)  (22,439,000.00)

(11,050,195.83)

Wuananslilulufonssuamu (5.802,296,888.28)

819,121,172.56 (5,784,159,864.43)

1,199,203,892.37

USuwansznumls (u1anu) 91n
AESILaNUALU FHSUNUER
wazs1eMsIALULYINSUER (91,328,531.26)

(80,726,907.28)  (94,417,611.64)

(82,240,750.90)

WHAALLAZS 18NSV HAR

Windu (amav) gns (3,622,546,337.84) 2,261,351,545.82 (4,287,872,600.12)

2,251,562,154.73

WHAALLAZS 18NSV RAR
AUIIA 7,422,793,919.55

4,500,227,972.84 6,569,584,280.66

4,318,022,125.93

Lﬁuamtgzswms;ﬁﬂuwhﬁuam
o IUFNIA 3,800,247,581.71

6,761,579,518.66 2,281,711,680.54

6,569,584,280.66
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Faunav nnn. ddaviutuds:inALLa=ANoYUSELNA

TAT Directory

ddnoiulkey (Head Office)

msviaafiziureuszmalng

9900 D.NBSYITEATHI Ludvsinnzdu
WASIBINT NFINNY 9OG00

syl o BIEo &&oo (BB 1UNE o layrae)
Nnsa1s o BIBGEo GEoo BRIULE B lYrLe)
Hulsd www.tourismthailand.org

dua center@tat.or.th

—

dunviutudszina (Domestic Offices)

AldnMANAIKUD / Northern Region

nnn. dinenBaelns (Baelna)

906/0 n..Buslni-dyu 6.3aine

.49 2.1.Bvlna ¢oooo

nsAnY o &nve gooG-&

nsas o GnBc Good

Hulusl www.tourismthailand.org/chiangmai
BLua tatchmai@tat.or.th

NNN. dineULBaes1e (Baesy ween)
GGG/99 n.durlAa a.15i9

2.1589578 &EMo00o

syl 0 Enmio IGnn / 0 EGNAIG GOMIG-&
nsas o Enmlo MENG

Gulsd www.tourismthailand.org/chiangrai
L4 tatchrai@tat.or.th

nnn. drvinuiivaylan (Weaylan twssysed)
woa/e-6 AUENSAASAH n.usulaslanun
2.§ia9 2.Wveylan v&ooo

s o ¢ELE LAGL-M, 0 GELE TTos
nsans o G&lan @oon

Hulsd www.tourismthailand.org/phitsanulok
BLua tatphlok@tat.or.th

Tourism Authority of Thailand

1600 New Phetchaburi Road, Makkasan,
Ratchathewi, Bangkok 10400, THAILAND
Tel: 662 250 5500 (80 automatic lines)
Fax: 662 250 5511 (2 automatic lines)
Website: www.tourismthailand.org

E-mail: center@tat.or.th

TAT Chiang Mai Office (Chiang Mai)

105/1 Chiang Mai-Lumphun Road, Tambon Wat Ket,
Amphoe Mueang, Chiang Mai 50000

Tel: 66 5324 8604-5

Fax: 66 5324 8606

Website: www.tourismthailand.org/chiangmai
E-mail: tatchmai@tat.or.th

TAT Chiang Rai Office (Chiang Rai, Phayao)
448/16 Singhakhlai Road, Amphoe Mueang,
Chiang Rai 57000

Tel: 66 5371 7433 / 66 5374 4674-5

Fax: 66 5371 7434

Website: www.tourismthailand.org/chiangrai
E-mail: tatchrai@tat.or.th

TAT Phitsanulok Office (Phitsanulok, Phetchabun)

209/7-8 Surasi Trade Center, Borommtrailokkanat Road,

Amphoe Mueang, Phitsanulok 65000

Tel: 66 5525 2742-3, 66 5525 9907

Fax: 66 5523 1063

Website: www.tourismthailand.org/phitsanulok
E-mail: tatphlok@tat.or.th



nnn. @dneena (snn)

QM D.6NATU H.AUDIHAI B.151av
2.610 ©MO0O

Tnsdntl o G&Eo GNEo-n

Nsas o G&&o GNGG

Hulsd www.tourismthailand.org/tak
d1ua tattak@tat.or.th

nnn. inouigavaau (tigavaan)
G 0.516555UNTINY 6.929A 213109
9.gavdaU EEo00

syl o Gnooe BEGL-n

nsas o Gnooe LEGE

Gulsd www.tourismthailand.org/maehongson

dLua tatmhs@tat.or.th

NNN. S1UAGIRUNS (LLWS, qmsﬁmﬁ)

o a. 0l 6. b a.1diav

9.LIWS G000

sl o Ge&lo oolam

Nsas 0 GG&® 99O

Gulsd www.tourismthailand.org/phrae
BLua tatphrae@tat.or.th

nnn. §rinnuaniasii (ariusiil)

/& n.5nMsE s.arialn 2.8l
2.a71us74 beooo

NsANT 0 GoE&o GDED-I

nsans o Go&o GDEO

Hulsd www.tourismthailand.org/uthaithani
dua tatuthai@tat.or.th

nnn. dninouglunie (Gluniy, Auwewys)
©oo n.a5638 829 6.5 .15

2.qluriy beooo

nsAny o & dllec-

nsans o G&He bnod

Gulsd www.tourismthailand.org/sukhothai
BLua tatsukho@tat.or.th

nnn. dinouaide (@, duw)
NEG/M-G 0.01WBHIY 6.AUGY B.4131DY
2.8 &wooo

nsAnT o Geble BIBeG-&

nsas o &clle LoD

Gulsd www.tourismthailand.org/lampang
ALua tatlampang@tat.or.th
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TAT Tak Office (Tak)

193 Taksin Road, Tambon Nong Luang,
Amphoe Mueang, Tak 63000

Tel: 66 5551 4341-3

Fax: 66 5551 4344

Website: www.tourismthailand.org/tak
E-mail: tattak@tat.or.th

TAT Mae Hong Son Office (Mae Hong Son)

4 Ratchatham Phithak Road, Tambon Chong Kham,
Amphoe Mueang, Mae Hong Son, 58000

Tel: 66 5361 2982-3

Fax: 66 5361 2984

Website: www.tourismthailand.org/maehongson
E-mail: tatmhs@tat.or.th

TAT Phrae Office (Phrae, Uttaradit)

2 Ban Mai Road, Tambon Nai Wiang,
Amphoe Mueang, Phrae 54000

Tel: 66 5452 1127

Fax: 66 5452 1119

Website: www.tourismthailand.org/phrae
E-mail: tatphrae@tat.or.th

TAT Uthai Thani Office (Uthai Thani)

28/5 RakKan Di Road, Tambon Uthai Mai,
Amphoe Mueang, Uthai Thani 61000

Tel: 66 5651 4651-2

Fax: 66 5651 4650

Website: www.tourismthailand.org/uthaithani
E-mail: tatuthai@tat.or.th

TAT Sukhothai Office (Sukhothai, Kamphaeng Phet)
200 Charot Withi Thong Road, Tambon Thani,
Amphoe Mueang, Sukhothai, 64000

Tel: 66 5561 6228-9

Fax: 66 5561 6366

Website: www.tourismthailand.org/sukhothai
E-mail: tatsukho@tat.or.th

TAT Lampang Office (Lampang, Lamphun)
358/3-4 Ban Chiang Rai Road, Tambon Sop Tui,
Amphoe Mueang, Lampang, 52000

Tel: 66 5422 2214-5

Fax: 66 5422 2216

Website: www.tourismthailand.org/lampang

E-mail: tatlampang@tat.or.th
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NNN. SENTUURASTITIA (HWASAISTTA, NIRS)
90@@/18 $1 o-1v i3] ©0 1. UATAITTA-RuaLlan
BL.UASAITTABIN B.LTDY 9.UATTITIA HO00O
sy o Goble 9Eee-9l

Nsas o &olle 9GeOo

Hulsd www.tourismthailand.org/nakhon-sawan
dua tatsawan@tat.or.th

AuAANIANATY / Central Region

NN, S1PNUMYINYT (Myauy3)

oG n.uasyle o.0wnila a.8ia9

2.MYIUYT 000

nsAnT o ME&e 900, 0 NEED W&o
nsas o NG&o ol

Hulusl www.tourismthailand.org/kanchanaburi
BLua tatkan@tat.or.th, tourismkan@gmail.com

nnn. SrPUWYSYS (1WBSU3)

G00/Go DINWYTINYN 8.3 LWYSYT OO
syl o ncen ©00&-d

Nsas o neGEe 9&ol

Hulsd www.tourismthailand.org/phetchaburi
BLua tatphet@tat.or.th

nnn. SinnunssuAsASaLSEN
(wszuAsABaESEN, A58U3)

906/l 1y & 7.UsEa%Y B.WsTHASATDESEN
.WSTUASAIDESEN ©NO00

nsAnT o m&e dorio-o

Nsas o NEBE DoMIG

Gulsd www.tourismthailand.org/ayutthaya
ALa tatyutya@tat.or.th

nnn. dineuanys (Awy3s a19nas Feviy3 aun)
UShaMaNadeninanys anseaiumsy
B.NELAYUAS B.1589 9.aWY5 9000

InsAw o morel oowo-

INsans o nomIM 0oNG

Sulssl www.tat7.com

dLua tatlobri@tat.or.th

TAT Nakhon Sawan Office (Nakhon Sawan, Phichit)
1045/2 Mu 10, 1%t - 2™ Floor, Nakhon Sawan-Phitsanulok
Road,

Tambon Nakhon Sawantok, Amphoe Mueang,
Nakhon Sawan 60000

Tel: 0 5622 1811-12

Fax: 0 5622 1810

Website: www.tourismthailand.org/nakhon-sawan

E-mail: tatsawan@tat.or.th

TAT Kanchanaburi Office (Kanchanaburi)

14 Saengchuto Road, Tambon Ban Nuea,
Amphoe Mueang, Kanchanaburi 71000

Tel: 66 3451 1200, 66 3451 2500

Fax: 66 3451 1529

Website: www.tourismthailand.org/kanchanaburi

E-mail: tatkan@tat.or.th ,tourismkan@gmail.com

TAT Phetchaburi Office (Phetchaburi)

500/51 Phetchakasem Road, Amphoe Cha-am,
Phetchaburi 76120

Tel: 66 3247 1005-6

Fax: 66 3247 1502

Website: www.tourismthailand.org/phetchaburi
E-mail: tatphet@tat.or.th

TAT Phra Nakhon Si Ayutthaya Office

(Phra Nakhon Si Ayutthaya, Saraburi)

108/22 Mu 4, Tambon Phratu Chai, Amphoe Phra
Nakhon Si Ayutthaya, Phra Nakhon Si Ayutthaya, 13000
Tel: 66 3524 6076-7

Fax: 66 3524 6078

Website: www.tourismthailand.org/ayutthaya
E-mail: tatyutya@tat.or.th

TAT Lop Buri Office (Lop Buri, Ang Thong, Sing Buri,
Chai Nat)

Lop Buri City Hall, Narai Maharat Road,

Tambon Thale Chup Son, Amphoe Mueang,

Lop Buri 15000

Tel: 66 3677 0096-7

Fax: 66 3677 0098

Website: www.tat7.com

E-mail: tatlobri@tat.or.th
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Gulsd www.tourismthailand.org/prachuapkhirikhan
BLua tatprachuap@tat.or.th
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ulss www.tourismthailand.org/samutsongkhram
BLua tatsmsk@tat.or.th, tatsmsk@gmail.com
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TAT Suphan Buri Office (Suphan Buri, Nakhon Pathom)
91 Phra Phan Wasa Road, Tambon Tha Phi Liang,
Amphoe Mueang, SuphanBuri 72000

Tel: 66 3552 5867,66 3552 5880

Fax: 66 3552 5863-4

Website: www.tatsuphan.net

E-mail: tatsuphan@tat.or.th

TAT Bangkok Office (Bangkok, PathumThani,
Nonthaburi)

48/11 Preecha Complex, 8" Floor D2 Building,
Ratchadaphisek Road, Samsen Nok, Huai Khwang,
Bangkok 10310

Tel: 66 2276 2720-1

Fax: 66 2276 2722

Website: www.tourismthailand.org

E-mail: tatbangkok@tat.or.th

TAT Prachuap Khiri Khan Office (Prachuap Khiri Khan)
39/9 Phetchakasem Road, Tambon Hua Hin,

Amphoe Hua Hin, Prachuap Khiri Khan 77110

Tel: 66 3251 3885, 66 3251 3854, 66 3251 3871
Fax: 66 3251 3898

Website: www.tourismthailand.org/prachuapkhirikhan

E-mail: tatprachuap@tat.or.th

TAT Samut Songkhram Office (Samut Songkhram,
Samut Sakhon)

150/8-9 Samut Songkhram-BangPhae Road, Tambon
Amphawa, Amphoe Amphawa, Samut Songkhram 75110
Tel:66 3475 2847-8

Fax: 66 3475 2846

Website: www.tourismthailand.org/samutsongkhram

E-mail: tatsmsk@tat.or.th, tatsmsk@gmail.com

TAT Pattaya Office (Chon Buri)

609 Mu 10, Pra Tamnak Road, Tambon Nong Prue,
Amphoe Bang Lamung, Chon Buri 20260

Tel: 66 3842 7667, 66 3842 8750, 66 3842 3990
Fax: 66 3842 9113

Website: www.tourismthailand.org/pattaya
E-mail: tatchon@tat.or.th
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ulss www.tourismthailand.org/trat
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uTwsl www.tourismthailand.org/chachoengsao
BLua tatchoengsao@tat.or.th

TAT Rayong Office (Rayong, Chanthaburi)

153/4 Mu12, Sukhumvit Road, Tambon Taphong,
Amphoe Mueang, Rayong 21000

Tel: 66 3865 5420-1, 66 3864 4585

Fax: 66 3864 5510, 66 3865 5422

Website: www.tat-rayong.com

E-mail: tatrayong@tat.or.th

TAT Trat Office (Trat)

100 Mu1, Trat-Laem Ngop Road, Tambon Laem Ngop,
Amphoe Laem Ngop, Trat 23120

Tel: 66 3959 7259-60

Fax: 66 3959 7255

Website: www.tourismthailand.org/trat

E-mail: tattrat@tat.or.th

TAT Nakhon Nayok Office (Nakhon Nayok,

Prachin Buri, Sa Kaeo)

182/88 Mu 1, Suwannason Road, Tambon Tha Chang,
Amphoe Mueang, Nakhon Nayok 26000

Tel: 66 3731 2282, 66 3731 2284

Fax: 66 3731 2286

Website: www.tourismthailand.org/nakhonnayok,
www.tat8.com

E-mail: tatnayok@tat.or.th

TAT Chachoengsao Office (Chachoengsao,
Samut Prakan)

203 Na Mueang Road, Tambon Na Mueang,
Amphoe Mueang, Chachoengsao 24000

Tel: 66 3851 4009

Fax: 66 3851 4008

Website: www.tourismthailand.org/chachoengsao

E-mail: tatchoengsao@tat.or.th

AlNANAQ:3U2AIdYVIKUD / Northeastern Region
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Sulsd www.tourismthailand.org/nakhonratchasima,

www.tourismthailand.org/chaiyaphum
Bua tatsima@tat.or.th

TAT Nakhon Ratchasima Office (Nakhon Ratchasima,
Chaiyaphum)

2102-2104 Mitraphap Road, Tambon Nai Mueang,
Amphoe Mueang, Nakhon Ratchasima 30000

Tel: 66 4421 3666, 66 4421 3030

Fax: 66 4421 3667, 66 4435 1721

Website: www.tourismthailand.org/nakhonratchasima,

www.tourismthailand.org/chaiyaphum
E-mail: tatsima@tat.or.th
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TAT Ubon Ratchathani Office

(Ubon Ratchathani, Amnat Charoen, Yasothon)
264/1 Khuean Thani Road, Tambon Nai Mueang,
Amphoe Mueang, Ubon Ratchathani 34000

Tel: 66 4524 3770, 66 4525 0714

Fax: 66 4524 3771

Website: www.tourismthailand.org/ubonratchathani
E-mail: tatubon@tat.or.th

TAT Khon Kaen Office

(Khon Kaen, Maha Sarakham, Roi Et, Kalasin )
277/20-21 Klang Mueang Road, Tambon Nai Mueang,
Amphoe Mueang , Khon Kaen 40000

Tel: 66 4322 7714-16

Fax: 66 4322 7717,66 4322 7719

Website: www.tourismthailand.org/khonkaen

E-mail: tatkhkn@tat.or.th

TAT Nakhon Phanom Office

(Nakhon Phanom, Sakon Nakhon, Mukdahan)
184/1 Sunthon Wichit Road, Tambon Nai Mueang,
Amphoe Mueang, Nakhon Phanom 48000

Tel: 66 4251 3490-1

Fax: 66 4251 3492

Website: www.tourismthailand.org/nakhonphanom
E-mail: tatphnom@tat.or.th

TAT Udon Thani Office

(UdonThani, Nong Khai, Bueng Kan)

16/5 Muk Montri Road, Tambon Mak Khaeng,
Amphoe Mueang, Udon Thani 41000

Tel: 66 4232 5406-7, 66 4222 1455, 66 4232 6436
Fax: 66 4232 5408

Website: www.tourismthailand.org/udonthani
E-mail: tatudon@tat.or.th

TAT Loei Office (Loei, Nong Bua Lam Phu)

Loei District Office (Old building), Charoen Rat Road,
Tambon Kut Pong, Amphoe Mueang, Loei 42000
Tel: 66 4281 2812, 0 4281 1405

Fax: 66 4281 1480

Website: www.tourismthailand.org/loei

E-mail: tatloei@tat.or.th
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Gulss www.tourismthailand.org/narathiwat
Lua tatnara@tat.or.th

TAT Surin Office (Surin, Si Sa Ket)

355/3-6 Thetsaban 1 Road, Tambon Nai Mueang,
Amphoe Mueang, Surin 32000

Tel: 66 4451 4447-8

Fax: 66 4451 8530

Website: www.tourismthailand.org/surin

E-mail: tatsurin@tat.or.th

TAT Buriram Office

Boonsiri Building no. 7, 654/15 Tambol Isan,
Amphoe Mueang, Buri Ram 31000

Tel: 66 4463 4722-3

Fax: 66 4463 4724

Website: www.tourismthailand.ort/buriram
E-mail: tatburiram@tat.or.th

TAT, Hat Yai Office (Songkhla, Satun)

1/1Soi 2 Niphat Uthit 3 Road, Amphoe Hat Yai,
Songkhla 90110

Tel: 66 7423 1055, 66 7423 8518, 66 7424 3747
Fax: 66 7424 5986

Website: www.tourismthailand.org/hatyai

E-mail: tathatyai@tat.or.th

TAT Nakhon Si Thammarat Office (Nakhon Si Thammarat,
Phatthalung)

Sanam Na Mueang, Ratchadamnoen Road,

Amphoe Mueang, Nakhon Si Thammarat 80000

Tel: 66 7534 6515-6

Fax: 66 7534 6517

Website: www.tourismthailand.org/nakhonsithammarat
E-mail: tatnksri@tat.or.th

TAT Narathiwat Office (Narathiwat, Yala,Pattani)
102/3 Mu 2, Narathiwat-Tak Bai Road,

Tambon Kaluwo Nuea, Amphoe Mueang,
Narathiwat 96000

Tel: 66 7352 2411, 66 7354 2346

Fax: 66 7354 2347

Website: www.tourismthailand.org/narathiwat
E-mail: tatnara@tat.or.th
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TAT Phuket Office (Phuket)

191 Thalang Road, Tambon Talat Yai,
Amphoe Mueang, Phuket 83000

Tel: 66 7621 1036, 66 7621 2213

Fax: 66 7621 3582

Website: www.tourismthailand.org/phuket
E-mail: tatphuket@tat.org.th

TAT SuratThani Office (SuratThani)

5 Talat Mai Road, Ban Don, Amphoe Mueang,
Surat Thani 84000

Tel: 66 7728 8818-9

Fax: 66 7728 2828

Website: www.tourismthailand.org/suratthani
E-mail: tatsurat@tat.or.th

TAT Trang Office (Trang)

330/3 Huai Yot Road, Tambon Thap Thiang,
Amphoe Mueang, Trang 92000

Tel: 66 7521 5867

Fax: 66 7521 5868

Website: www.inlovesatuntrang.com
E-mail: tattrang@tat.or.th

TAT Krabi Office (Krabi)

292 Maharat Road, Amphoe Mueang, Krabi 81000
Tel: 66 7562 2163, 66 7561 2811-2

Fax: 66 7562 2164

Website: www.tourismthailand.org/krabi

E-mail: tatkrabi@tat.or.th

TAT Chumphon Office (Chumphon, Ranong)
111/11-12 Thawi Sinkha Road, Tambon Tha Taphao,
Amphoe Mueang, Chumphon 86000

Tel: 66 7750 2775-6, 66 7750 1831

Fax: 66 7750 1832

Website: www.tourismthailand.org/chumphon
E-mail: tatchumphon@tat.or.th

TAT Ko Samui Office (Ko Samui, Ko Pha-ngan, Ko Tao)
370 Mu 3, Tambon Ang Thong, Amphoe Ko Samui,
Surat Thani 84140

Tel: 66 7742 0504, 66 7742 0720-22

Fax: 66 7742 0721

Website: www.tourismthailand.org/Koh-Samui

E-mail: tatsamui@tat.or.th
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NNN. A IRWe9 (Wee) TAT Phang-nga Office (Phang-nga)

9/9%1.5["3“51‘13;]‘3‘ 578 2.15av 2.4091 Glwooo 2/27 Sirirat Road, Tambon Tai Chang, Amphoe Mueang,
nséwyl o oEe mcoo-o Phang-nga 82000

Nsans o oGEe ncom Tel: 66 7641 3400-2

Gulvs www.tourismthailand.org/phangnga Fax: 66 7641 3403

BLua tatphangnga@tat.or.th Website: www.tourismthailand.org/phangnga

E-mail: tatphangnga@tat.or.th

dunviucnous:ina (Overseas Offices)
EAST ASIA REGION

TAT TOKYO OFFICE

Area of Responsibility: Northern Area of Honshu Island, Tohoku, Kanto and Hokkaido Island

Yurakucho Denki Building, South Tower 2" Floor, Room 259, 1-7-1 Yurakucho, Chiyoda-ku, Tokyo 100-0006,
JAPAN

Tel: (813) 3218 1077

Fax: (813) 3218 0655

Website: www.thailandtravel.or.jp

E-mail: tattky@tattky.com, tattky@tat.or.th

TAT OSAKA OFFICE

Area of Responsibility: The Central, Western and Southern Area of Honshu Island, Kyushu Island, Shikoku Island
and Okinawa

Nikke Yotsubashi Building, 1-4-26, Shinmachi, Nishi-ku, Osaka 550-0013, JAPAN

Tel: (81 6) 6543 6654, 6543 6655

Fax: (81 6) 6543 6660

Website: www.thailandtravel.or.jp

E-mail: info@tatosaka.com

TAT FUKUOKA OFFICE
Area of Responsibility: Western Chugoku of Honshu Island, Western Shikoku Island, Kyushu Island,
and Okinawa Island
Hakatasa Nishiginsaikaihatsu Building, Eastside Office, 11t Floor, 2-1 Shimokawabatamachi, Hakata Ward,
Fukuoka Prefecture, JAPAN
Tel: (81 9) 2260 9308, (81 9) 2260 9309, (81 9) 2260 8181
FAX: (81 9) 2287 9501
E-mail: tatfuk@tat.or.th

TAT TAIPEI OFFICE

Area of Responsibility: Taiwan

Thailand Tourism Division 13™ Floor, Boss Tower, No.111 Sung Chiang Road, (Near Nanking East Road Junction),
Taipei 104, TAIWAN

Tel: (886 2) 2502 1600

Fax: (886 2) 2502 1603

Website: www.tattpe.org.tw

E-mail: tattpe@ms3.hinet.net, tattpe@tat.or.th



TAT SEOUL OFFICE

Area of Responsibility: Republic of Korea

Room No. 1205, 12t Floor, 97 Toegye-ro, Jung-gu, Seoul (Chungmuro1ga, Daeyungak Tower) 04535, REP. OF
KOREA

Tel: (82 2) 779 5416-8, 779 5160,779 5162-4

Fax: (82 2) 779 5419

Website: www.tatsel.or.kr, www.visitthailand.or.th

E-mail: info@tatsel.or.kr, tatsel@tat.or.th, info@visitthailand.or.kr

TAT HONG KONG OFFICE

Area of Responsibility: Hong Kong and Macau

Room 2101, 21/F Prosperity Tower, 39 Queen’s Road, Central, HONG KONG
Tel: (852) 2868 0732

Fax: (852) 2868 4585

Website: www.tourismthailand.org/hk

E-mail: tathkg@amazingthailand.org.hk, tathkg@tat.or.th

TAT BEIJING OFFICE

Area of Responsibility: Beijing, Tianjin, Hebei, Henan, Shanxi, Liaoning, Jilin, Heilongjiang, Inner Mongolia
Autonomous Region and Mongolia

Room 902, Office Tower E1, Oriental Plaza, No. 1 East Chang An Avenue, Dong Cheng District, Beijing 100738,

CHINA

Tel: (86 10) 8518 3526-29

Fax: (86 10) 8518 3530

E-mail: tatbjs@tat.or.th

TAT SHANGHAI OFFICE

Area of Responsibility: Shanghai, Shandong, Hubei, Anhui, Jiangsu and Zhejiang

27t floor, Room 2703, CH Finance Centre Building, 288 Nanjing Road (West), Huang Pu District, Shanghai 200003,
CHINA

Tel: (86 21) 33 66 3409

Fax:(86 21) 33 66 3408

E-mail: tatshi@tat.or.th

TAT KUNMING OFFICE

Area of Responsibility: Yunnan, Guizhou and Guangxi Zhuang Autonomous Region
Room 1301, Brilliant Plaza, No. 6 Sanshi Street, Kunming, Yunnan PR. 650011, CHINA
Tel: (86 871) 6317 8840

Fax: (86 871) 6317 1664

E-mail: tatkunming@tat.or.th
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TAT CHENGDU OFFICE

Areas of Responsibility: Xinjiang Uygur Autonomous Region, Qinghai, Ningxia Hui Autonomous Region, Gansu,
Shaanxi, Chongqing, Sichuan and Tibet Autonomous Region

Room no. 1404, Yanlord Landmark Office Tower, 1 Renmin South Road Section 2, Chengdu 610016, Sichuan, P.R. CHINA

Tel: (86 28) 6465 6299

Fax: (86 28) 6465 6399

Website: www.amazingthailand.org.cn

E-mail: tatchengdu@tat.or.th

TAT GUANGZHOU OFFICE

Area of Responsibility: Jiangxi, Fujian, Guangdong, Hainan and Hunan

Room MO7, The Garden Hotel, 368 Huanshi Dong Road, Yuexiu District, Guangzhou, Guangdong, 510000, CHINA
Tel: (86) 20 8365 1823, 20 8365 1836

Fax: (86) 20 8382 1061

E-mail: tatguangzhou@tat.or.th

ASEAN, SOUTH ASIA AND SOUTH PACIFIC REGION

TAT SYDNEY OFFICE

Area of Responsibility: Australia, New Zealand and South Pacific

Royal Exchange, Suite 2002, Level 20, 56 Pitt Street, Sydney, NSW 2000, AUSTRALIA
Tel: (61 2) 9247 7549

Fax: (61 2) 9251 2465

Website: www.tourismthailand.org/au

E-mail: info@thailand.net.au, tatsyd@tat.or.th

TAT KUALA LUMPUR OFFICE

Area of Responsibility: Malaysia and Brunei Darussalam

Suite 22.01, Level 22, Menara Citibank,165 Jalan Ampang, 50450 Kuala Lumpur, MALAYSIA
Tel: (60 3) 2162 3480

Fax: (60 3) 2162 3486

Website: www.tourismthailand.my

E-mail: tatkul@tat.or.th, info@tourismthailand.my

TAT SINGAPORE OFFICE

Area of Responsibility: Singapore and the Philippines

C/0 Royal Thai Embassy, 372 Orchard Road, SINGAPORE 238870
Tel: (65) 6235 7901

Fax: (65) 6733 5653

Website: www.tourismthailand.org./sg

E-mail: tatsin@tat.or.th
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Area of Responsibility: Northern and Eastern India, Bangladesh, Nepal and Bhutan 2018

A 12/4 (Ground Floor), Vasant Vihar, New Delhi 110057, INDIA
Tel: (91 11) 4166 3567-9, 4674 1111

Fax: (91 11) 4166 3570

Website: www.tourismthailand.in

E-mail:tatdel@tat.or.th

TAT HO CHI MINH

Area of Responsibility: Vietnam, Lao PDR and Cambodia

Unit 4, 18" floor Saigon Centre, Tower 2, 67 Le Loi Street, District 1, Ho Chi Minh City, VIETNAM
Tel: (84 86) 291 3885-6

Fax: (84 86) 291 3887

Website: www.tourismthailand.org.vn

E-mail: tathcm@tat.or.th

TAT MUMBAI OFFICE

Area of Responsibility: Western & Southern India, Sri Lanka and Maldives

No. 123-124, 12 Floor, Mittal Chambers, Barrister Rajni Patel Marg, 228 Nariman Point, Mumbai 400021, INDIA
Tel: (91 22) 2202-0264 - 65

Fax: -

E-mail: tatmumbai@tat.or.th, tatmumbaimail@gmail.com

TAT JAKARTA OFFICE

Area of Responsibility: Indonesia

The PLAZA Office Tower, 38" Floor, Zone B, JL.M.H.ThamrinKav.28-30, Jakarta 10350, INDONESIA
Tel: (62) 21 2992 2353

Fax: (62) 21 2992 8355

Website: www.wisatathailand.com

E-mail: tatjak@tat.or.th

EUROPE, AFRICA, AND MIDDLE EAST REGION

TAT LONDON OFFICE

Area of Responsibility: United Kingdom, Ireland, South Africa, Kenya, Nigeria, Ethiopia
15t Floor, 17-19 Cockspur Street, Trafalgar Square, London SW1Y 5BL, UNITED KINGDOM
Tel: (44 207) 925 2511

Fax: (44 207) 925 2512

E-mail: info@tourismthailand.co.uk, tatuk@tat.or.th

TAT FRANKFURT OFFICE

Area of Responsibility: Germany, Austria, Slovenia, Croatia, Switzerland, Liechtenstein, and Bosnia-Herzegovina
Thailandisches Fremdenverkehrsamt Bethmann Street 58, D-60311 Frankfurt/M., GERMANY

Tel: (49 69) 138 1390

Fax: (49 69) 138 139 50

Website: www.thailandtourismus.de

E-mail: info@thailandtourismus.de
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TAT PARIS OFFICE

Area of Responsibility: France, Belgium, Luxembourg, The Netherlands, Morocco, Monaco, Tunesia and Algeria
Office National du Tourisme de Thailande, 90, Avenue des Champs-Elysées, 75008 Paris, FRANCE

Tel: (33 1) 5353 4700

Fax: (33 1) 4563 7888

E-mail: tatpar@wanadoo.fr, tatpar@tat.or.th, infosthailande@gmail.com

TAT ROME OFFICE

Area of Responsibility: Italy, Spain, Greece, Portugal, Israel, Turkey and Cyprus

Ente Nazionale per il Turismo Thailandese Via Barberini 68, 4" Floor, 00187 Roma, ITALY
Tel: (39 06) 420 14422, (3906) 420 14426

Fax: (39 06) 487 3500

E-mail: tat.rome@turismothailandese.it, tatrome@tat.or.th

TAT STOCKHOLM OFFICE

Area of Responsibility: Sweden, Norway, Denmark, Finland, Iceland, Estonia, Latvia and Lithuania
Drottninggatan 33 GF, 111 51 Stockholm, SWEDEN

Tel: (46 8) 700 56 91

Fax: (46 8) 700 56 99

E-mail: info@tourismthailand.se

TAT MOSCOW OFFICE

Area of Responsibility: Russia, Belarus, Georgia, Armenia, Azerbaijan, Kazakhstan, Uzbekistan, Turkmenistan,
Tajikistan and Kyrgyzstan

Office3, 3" Floor, 16-23 bld.1, 1%t Tverskaya-Yamskaya Street, Moscow, Russian Federation, Moscow, 101000, RUSSIA

Tel: 7 (499) 2508345, 7 (499) 251 6433

Fax: 7 (495) 623 2773

Website: www.tourismthailand.ru

E-mail: tatmoscow@tat.or.th

TAT DUBAI OFFICE

Area of Responsibility: Bahrain, Iran, Irag, Jordan, Kuwait, Lebanon, Oman, Qatar, Saudi Arabia, Syria, Yemen,
United Arab Emirates, Egypt, Libya, Yemen, and Palestine

DusitThani Dubai, 133 SheikZayed Road, Apartment No. 1804, P.O.Box 450019, Dubai, U.A.E.

Tel: (971) 4325 0184-5

Fax: (971) 4325 0187

E-mail: tatdubai@tat.or.th

TAT PRAGUE OFFICE

Area of Responsibility: Czech Republic, Republic of Poland, Republic of Hungary, Slovak Republic, Republic of
Bulgaria, Romania, Ukraine, Serbia, Moldova, Monte Negro and Albania

Quadrio Offices, Purkynova, 2121/3, 11000 Prague 1, CZECH REPUBLIC

Tel: (420) 281 913 738-9

E-mail: tatprague@tat.or.th
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TAT NEW YORK OFFICE

Area of Responsibility: Alabama, Arkansas, Connecticut, Delaware, Florida, Georgia, lllinois, Indiana, lowa,
Kentucky, Louisiana, Maine, Maryland, Massachusetts, Michigan, Minnesota, Mississippi,
Missouri, New York, New Hampshire, New Jersey, North Carolina, Ohio, Pennsylvania,
Rhode Island, South Carolina, Tennessee, Vermont, Virginia, Washington D.C.,
West Virginia, Wisconsin, Puerto Rico and the Bahamas

61 Broadway, Suite 2810 New York, N.Y. 10006, U.S.A.

Tel: (1 212) 432 0433

Fax: (1 212) 269 2588

E-mail: info@tatny.com

TAT LOS ANGELES OFFICE

Area of Responsibility: Alaska, Arizona, California, Colorado, Hawaii, Idaho, Kansas, Montana, Nebraska, Nevada,
New Mexico, North Dakota, Oklahoma, Oregon, South Dakota, Texas, Utah, Washington,
Wyoming, Guam Island and All Central American Countries

611 North Larchmont Boulevard, 15t Floor, Los Angeles, CA 90004, U.S.A.

Tel: (1 323) 461 9814

Fax: (1 323) 461 9834

E-mail: info@tourismthailandla.com

TAT TORONTO OFFICE

Area of Responsibility: Canada

130 King St. West, Suite 620, Toronto,On Canada M5X1A9
Tel: (1 647) 329 1000

Fax: (1 647) 660 1918

E-mail: info@tatcan.com
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Website: www.tourismthailand.org
E-mail: center@tat.or.th

v v o

s1evuavuilsanunlasnseamuliudrfihuings

Tourism Authority of Thailand

1600 New Phetchaburi Road, Makkasan,
Ratchathewi, Bangkok 10400

Tel: +66 2250 5500

TAT Contact Center 1672

i (Recycled Paper) uasnfinsifiriioingaingas (Soy-based Ink)



