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Message from the Governor Tourism Authority

of Thailand
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In 2017, the Tourism Authority of Thailand (TAT) continued
to deliver its core mission in promoting tourism that achieves
a balance between the economic, social, and environmental
dimensions, as well as, created brand differentiation, and
presented Thai values through unique Thai local experiences.
These core missions were a continuation of the promoted
“Thainess” approach to create an impression and materialisation
of the “Value-for-Experience” perception instead of being a
“Value-for-Money” destination. The objectives were to provide
broader publicity, persuade tourists to continuously visit
Thailand, which eventually contributed to increasing tourism
revenue, strengthening the economy, as well as, achieving
sustainable tourism under the government’s goal of driving

Thailand towards stability, prosperity, and sustainability.

The operation of TAT's marketing communication
used proactive PR to globally promote Thai diversity via the
"“Discover Amazing Stories in Amazing Thailand” campaign, which
reinforced the recognition of the “Amazing Thailand” brand
coupled with aggressive marketing promotion activities that

encouraged travelling to the kingdom throughout the year.

As for the “Thong Thiao Withi Thai Kekai Style Luek
Sueng” campaign, it was a form of domestic communication
aimed at creating recognition of Thainess through “Unique
Local Experiences” and to persuade Thai tourists to open up to

new tourism perspectives that deepened with participation.
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Overseas Marketing Operation: Adjusting the country’s
position to become a “Preferred Destination” by optimising
and applying IT, especially the use of online platforms, as well
as, national branding, and PR to reduce a negative impact.
In addition, viral campaigns were developed through social
media in the global platform to create awareness with over
4.8 billion people/views around the world. More than 300
events of Agent Fam Trip (AET) and Media Fam Trip (MET)
were conducted to gain mass media attention that would
benefit the promotion of our tourist attractions and tourism
routes, which eventually would become international travel

agencies’ package tours.

As a member of the World Travel and Tourism Council
(WTTC), Thailand's success in hosting the 2017 WTTC Global
Summit, which was a top executives summit relating to the
tourism industry, was another channel to gain the attendees’
confidence and impression, as well as, to coincide with the

event’s objectives. In addition, it was a good opportunity

for Thailand as the host country to showcase its tourism

TAT ANNUAL REPORT 2017

capacity’s potential, to be accepted, and to be liable for
private sector’s business opportunities in the tourism and

investment dimensions.

In addition, TAT focused on generating revenue by
accessing potential mid-to-high-end markets; such as, golfers, the
health and beauty segment, honeymooners, to the “Luxperience
Group”. Moreover, TAT maintained the current target markets,
implemented market expansion, expanded to new areas via
trade/road shows, as well as, attended major promotional
events like the International Luxury Travel Market (ILTM)
in Cannes, France, World Travel Market (WTM) in London,
UK, AEC Connectivity tourism promotion at the Thailand
Travel Mart Plus Amazing Gateway to Greater Mekong Sub-
region (TTM +) 2017 in Chiang Mai, and other international

promotional events.

Discover Amazing Stories in Amazing Thailand 9
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Domestic Marketing Operation: In addition to stimulating
the travel of mainstream tourists, TAT also focused on potential
marketers; such as, “Gen Y” aged between 20 - 30 years old,
single working women aged between 36 - 45 years old, “Silver
Age” or retiree aged 55 and above, as well as, “Multi Gen” or
working groups aged between 31 - 50 years old with children
by offering a variety of creative activities and responding to
the behaviour of each target group. Some of these events
included the “Thailand Tourism Festival 2017" at Lumphini
Park, which saw over 600,000 attendees and generated turnover
of over 383 million Baht.

In addition to this, there was the “Travelling to Different
Regions” project with Mr. Jesdaporn Pholdee as Brand
Ambassador, in which it prompted Gen-Y’s travelling and
word-of-mouth through online media. Furthermore, there were
many campaigns to stimulate potential groups’ spending that
included the elderly and women, as well as, implementation
of the “12 Hidden Gems Plus Projects”. In addition, various
projects were set up to promote tourism destinations based
on the concept of a creative economy; for example, “Creative
Tourism District Project”, “Village to the World Project”,
“Follow the King’s Wisdom for Sustainable Tourism Project”
together with the United Nations Development Programme
(UNDP), “Volunteer for Tourism (Good Host) Project”, and
“Amazing Green: A'Maze 2017".

TAT ANNUAL REPORT
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Corporate Governance Operation: There was a drive to

become a high performance organisation (HPO) by developing
the TAT Intelligence Centre for standards and reliability,
modern information systems, performance assessments and
a human resource development plan under the “TAT SPIRITS”
project, risk management plan in strategic aspects, as well as,
operations, financial, and regulatory compliances. In addition,
TAT emphasised on promoting good corporate governance
practices, plus social and environmental responsibility to

create confidence among the public and private sectors.

In conclusion, with Thailand’s commitment throughout
the year under the cooperation from our allied partners, the
country generated about 2.65 trillion Baht in tourism revenue.
It also received international recognition for the quality of
performances from all over the world, both to Thailand, to TAT
and TAT staff, as well as, to the private sector in the tourism
industry that received over 153 awards. With this achievement,
we would like to thank our partners and support from all sectors
that have assisted TAT to achieve our set goals and missions.
We will strive to promote and support the tourism industry in
moving forward sustainably with corporate governance and

corporate social responsibility.

Discover Amazing Stories in Amazing Thailand 1
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General Information on the Tourism Authority of

Thailand (TAT)

#TAT Background

The Tourist Organisation of Thailand (TOT) was established
by a Royal Decree, which was announced in the Government
Gazette Vol. 36, Part 74, dated 28 July B.E. 2502 (1959)
when Field Marshal Sarit Thanarat was the country’s Prime
Minister. The official opening ceremony of the TOT office
was conducted on 18 March, 1960.

Subsequently, the National Legislative Assembly had
the status of the organisation elevated to that of the Tourism
Authority of Thailand (TAT) with the Tourism Authority of
Thailand Act announced in the Government Gazette Vol. 96,
Part 72, Special Issue, on 4 May B.E. 2522 (1979).

Until now, TAT has consistently carried out its mandate
to advance the country’s tourism for over half a century having
been guided by its avid vision for the forefront of promoting
the country’s tourism industry to make it a sustainable Preferred
Destination. It has attached significance to sustainable tourism
and the promotion of the identities and grace of Thainess, to

engender economic, social and environmental balances.

#Objectives

According to the Tourism Authority of Thailand Act
B.E. 2522 (1979) Section 8, TAT operates under the following
objectives:

1. To promote tourism and the tourism industry
as well as the occupations of Thai citizens working in the
tourism industry;

2. To disseminate Thailand's reputation as a country
blessed with natural beauty, archaeological sites, valuable
artefacts, history, arts and culture, sports, technological
culture, as well as promoting a myriad of other activities to
encourage tourism;

3. To facilitate and provide the utmost safety for
tourists;

4. To promote good understanding and hospitality
among peoples and nations by means of tourism;

5. Toinitiate tourism development along with related

tourist infrastructure and facilities.

Discover Amazing Stories in Amazing Thailand 15
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#TAT's Vision, Mission and Organisational Targets

Vision

“The Tourism Authority of Thailand is at the forefront
of promoting the country’s tourism industry to make it

a sustainable Preferred Destination.”
Mission

1. Carry out marketing promotion and publicity activities
that highlight the value of Thailand’s tourism.

2. Drive the Value Chain in the tourism industry to
create tourist satisfaction, generate added value and sustainable
income distribution.

3. Develop in-depth information on the demands in
the tourism markets.

4. Advance TAT as a High Performance Organisation

in Thailand'’s tourism market.
Operational Policy

“To operate the works of promoting Thailand as a tourist
destination to both foreign and local tourists prompting them
to consider and choose the country as one of the world’s
foremost tourism destinations with innovations and networks
based on quality tourism that through corporate governance
also ensures the longevity of the natural and cultural
environments in order to achieve integration and value creation
in all sectors vital to sustainably drive the country’s economic

and social development.”

Strategic Objectives

1. Boosting tourism-based revenue
through five strategic initiatives as follows:
1.1 Increase tourist spending in major markets.
1.2 Expand into the ASEAN markets.
1.3 Grow new markets.
1.4 Extend the tourist seasons.
1.5 Enhance the country’s image.

2. Creating tourism sustainability
through four strategic initiatives as follows:
2.1 Manage network relationship.
2.2 Promote and encourage the potential of tour
operators and networks.
2.3 Promote sustainable tourism sites and value
creation.
2.4 Foster distribution of tourism opportunities

and encourage learning experiences.

3. Marshalling TAT towards a high performance
organisation

through five strategic initiatives as follows:
3.1 Enhance the TAT's corporate management

efficiency.

3.2 Boost the productivity of the TAT personnel.
3.3 Increase value and manage TAT's asset portfolio.
3.4 Research and develop tourism marketing

information.

3.5 Encourage the TAT's internal communication.

16 novoiRgd3alne 1AlAaladdnso
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Organisation Targets:

Based on its vision “The Tourism Authority of Thailand
is at the forefront of promoting the country’s tourism
industry to make it a sustainable Preferred Destination.”
the key success indicator for 2021 has been clearly established
to move the country’s current “Value for Money” image towards
the “Preferred Destination” with enhanced facilities ready
for the arrivals of more quality tourists whilst preparing it

Objectives

e Thailand'’s ranking in terms of tourism-based revenue

» Annual growth rate among domestic tourists (% per visit)

e State Enterprise Appraisal Score

TAT ANNUAL REPORT 2017

to be a sustainable tourist destination that continues to offer
authentic Thai identities with the balance of natural resources
and the environment maintained. Concurrently, it is set on
introducing relevant standards covering both tour operators
and tourist sites taking into account the interests of related
communities and society at large to ensure fair distribution of
tourism-generated revenue among all concerned sectors.

Top ten rankings
3%
3.8

Tourism-based Revenue Growth

¢ Annual income growth rate based on overseas arrivals 8.5%

e Annual income growth rate based on domestic tourists 8%
Tourism Sustainability Creation

 Increase satisfaction level among tourists visiting Thailand As base

¢ Loyalty Index Ranking 1in3

(Countries exclusive to
the Asia - Pacific)

Organisational development gearing towards a high-performance organisation

e The TAT's SEPA score no less than 200 by 2021

Discover Amazing Stories in Amazing Thailand 19
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#State Enterprise Strategic Plan

TAT ANNUAL REPORT 2017

Based on Social and Technological Drives

Overview of the Strategic Plan: The social-and
technological-specific strategy of state enterprises is in line
with the Sufficiency Economy Philosophy in the country’s
20-year National Strategy Framework as prescribed by the
Twelfth National Economic and Social Development Plan
(2017 - 2021) aimed at sustainable development under the
Sustainable Development Goals (SDGs) in the Thailand 4.0
Initiative and the Digital Economy (DE) Plan. Accordingly,
emphasis is given to five areas including (1) the precise role of
State Enterprises as the underlying forces behind the national
master plan, (2) the management of the investment plan to
coincide with the national strategy, (3) financial stability
for long-term sustainability, (4) the use of innovation and
technology encouraged to ensure they concur with the country'’s
Thailand 4.0 Initiative, and (5) the DE plan and the promotion
of good corporate governance to ensure transparency and
ethics. As aresult, the overall social and technological strategy
“stresses the performances of state enterprises both socially
and technologically as the major driving forces behind the
development of research and innovation for the business
sector, the creation of human capital for the scientific arena
and the formulation of health security for the public as directed
by the state policy”.

The social- and technological-specific context
(tourism) directed at becoming a sustainable Preferred
Destination comprises the increase of tourism-generated
revenue along with the creation of sustainable tourism:
focus is given to the local strength with domestic economy
effectively linked to that of the globe through the country’s
proud Thainess heritage. By sharing local experiences, value for
Thailand’s tourism can be enhanced and created. This therefore
can become a vital element to strengthen the grassroots
economy and income distribution in the related localities.
In the process, the local people can develop an impression that
they are part of the greater tourism in the crux of sustainable

economic and tourism development.

The Strategy of the Ministry of Tourism and Sports,
2017 - 2021

(1) Quality development in tourism sites, products and
services to achieve balance and sustainability.

(2) Tourism personnel development and the promotion
of the public participatory role in tourism development.

(3) The creation of tourism balance through target
markets, promotion of Thainess and confidence building.

(4) Tourism management integration and international

collaboration promotion.

Supervisory Ministry’s Objective: TAT is to grow
continuously alongside the country’s economic, social and
environmental balance, given that it is ranked among
the world’s top five tourist spending destinations and the world’s
top 10 most visited countries. In the meantime, the public
has been cultivated with a love for the country and a sense
of being hospitable hosts.

Discover Amazing Stories in Amazing Thailand 21



#Us:zinnllaz:anuau=N1sUs:N2UNINNS

AMsriaviizInrieUszinalng (nnn.) WDuruIeIn
shumseanamstiaoifien Seffunuinlumsdsiadiumsriaofien
wargmannssuriavifisnuasing Tasiwauwsusznalng
Tusnueie 9 211 AnuonvassssusE lusiaanu lusiuing
UseiBinans Rauisuusssy wazfonssushe o tianalife
AMslBuNuTiavfien sassdudviasuanuiilasubuay
anuudes luessenivusesuazszniusena laaande
msriagifien

MdaqUu nnn. leliuimstayamsaumaiadoasy
patensriavifisn afi ANuEEuMsaaIAnsTIauLTiED
amumsalaana waswnlimemsrisgiiien iussuuudaya
msravifignBemsaana Hurslddaausalianug unsnh
srumsaanamsriaifisilulamasie o Goduusslas

wArusznaumsssiariavineInelulszimaiazsingUssina
suiivavAnIsunasasduriasiinnasiiaulamid Sane

— vy

nnn. dodugdamuaslivinmsnfitavianmemsriacifian
WuARUsznaums wIuMsTaIuadaEsumsuIy s
MSUIE wazduamsuRUIInA 1Ousiu

UNINHUU Nnn. [alhuSNsdayativadeasunis

a '

dumeTiavfignAtinriasfizIs I NewazsIEUssna o fi
dayamVvasdumuazmsusmsmenisriaufien uasdaya
Ronssuusziweld 1Tudu Tessananugasesiteg q aifi

o

doluvanussndunus TAT Contact Centre ayuans a.a.n.
wazfanaulanvay nnn. 1Wudu

#Type and Nature of Tour Operations

The Tourism Authority of Thailand (TAT) is the marketing
arm for the tourism markets with the mandate to promote
the country’s tourism and the tourism industry. To do so,
it promotes different aspects of the country including natural
attractions, archaeological sites, valuable artefacts, history, arts
and culture as well as a myriad of other activities that encourage
tourism, enhance good understanding and friendship among

peoples and nations through tourism.

To date, it provides information relating to tourism
marketing promotions including information on tourism
marketing, market situations and market forecasts through its
tourism marketing database system. It also organises training,
offers extensive tourism markets to benefit both domestic
and international tour operators. Beneficiaries of the TAT's

efforts also include local administrative organisations and

the public. Moreover, it stages tourism trade shows for tour
operators through sales promotion events and travel festivals

for consumers.

Tourism promotion information for local and foreign
tourists featuring tourism products and services is offered
in addition to tradition-oriented activities by way of
communication channels including public relations media,
the TAT Contact Centre, O So Tho magazine and TAT online
media, among others.
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#A1saoKuUQUAAAUDY NNN. #TAT's Juristic Person’'s Shareholding
d_ _aa dRaIU :
Ao "/'E%:Z:’::“ :1  Trsas Snwazians nlsﬁaﬁ:u wan1sefineulaadoiuy Add:l:sr:/e ::Iz};:::;n/p::siilm"e Nature of Business Share(;))ldmg Performance Results in Brief
(s281a3)
9. U3¥n Inguaud wiiaa msa e Shavssanndaniaw (Thailand 900 wamsetHBIUYTENU bEE o Ui el AL T (e i The Séle e Ca.rd 1oy RpeetnalR ke
ﬁagi: e e Elite Card) wUoidu o Uszanm T&u — T ey —o Address: 1.10/2 Nortl'\ S?thorn Road, !s avalIAabIe unfie.r three cat'egones ¢ Income 197,760,177.42  Baht
WAV NI 90G00  Individual, Family Laz Thailand Easy o i 9GN,500,MBE.EO UM S'~'°"T Sl EST (5 '"C"“d'”g InCHTEIVEL, [l a."d : EXpe”Sé UERDG S BRI
TS © hoED G Access Totl¥uEns ﬁ\'j‘ﬁ . fi’f[s&'m% °6.06H,GE0.60 UM District, Bangkok 10500 Thal!and Easy Access for the following * Net Profit 14,149,851.91 Baht
Tnsas: o LAEL Moo 9. Special Entry Visa o UIBNUAZAN (cbB,nen cox.DlB)  UIN 1k . D222 e serwces; . o Aemmnkic) les BzzlsElEs b
Bulvs:  www.thailandelite.com 1. USMSEauUsU EPA o IFUARAYLAED &9l9,G0D,0GE.9D  UIN e W U STz Eg Bl BT 2 (B0 e REr et ILE DA I
a . . = Website: www.thailandelite.com 2. EPA Reception Service  Number of Members 3,857
M. U9 Immigration Fast Track e &8N 0n,GEN 9y L .
G. U?msﬁsﬁu **UNE): NAMSENTENIIHEINA ML 3 TH5UNSTUSEYDIN ABY. > IrT1m|gr'at|on Fa's ¢ Track Service " ote: Th? f nancial state.m ent of the operaﬁng R
.y e ;ﬁ“\nu N ,-a'“ﬁ o ot o ;1 gn:fusme Service to be verified by the Office of the Auditor General (OAG).
p - Lol Operating Results as at 30 September 2017
Z. Z’:J;mmwa:mn‘iumsﬁmsia * Aunind Camocnmac.eE LM 6.5pa ) ° Ae QIEER20804 Bl
i — ° ki COHCOEMIEeD Ui 7.Facilitating contacts with + Liabilities 608,019,975.01  Baht
2 EnEEEorh ° TR (wevo,abg,Gog.aw) UM government agencies * Accumulated Loss (770,925,815.99)  Baht
«. U3ns Call Center O B ALIERRGE EEEENERERN Ui 8. Shopping Discount + Cash on Hand 847,523,807.93  Baht
o JANBA (W LBURAANAN DEDO)  GXGD 51 9. Call Centre Service. « Number of members 4,946
. Aomsvashwiou Sunaduiuwe  Wiuimsdoi] 5 $awaz Go WamsaANNYsEY LEE EREioa s W)
ﬁm:':: @ m:'; o m'ﬁjl‘la“ﬂﬂ.ﬁ - i,si“a:ﬁmmu“h“é . (ﬂQQﬁE ° S?“Eé': GO, EGO.NE UM 2. San Kamphaeng Hot Springs Services include: 50 Operating Results in 2016
Y . 8.usinaw 2.18uulvai Goono . NN f%{mum’gu ° F:ﬂzsmg N9,606,AMNB.06 UM Address : 1 Mu 7, Tambon Ban Sahakon, 1. Mineral water pool and private  (Current status e Income 46,422,581.34 Baht
Insdwni: o Gmom wooo Sl Ol WaRAMULe:] - milsans 9G,qOoM,EOE.B0 UM Mae On District, Chiang Mai mineral water baths as an existing  * Expense 31,518,772.14  Baht
Insans: o &nom Moo G. umuwul“qﬂ G o Milsazan 99,0, &NE.CG UM 50130 2. Accommodation — . Net Profit 14,903,809.20  Baht
&. Guduasfis:in Wulunalaz .« Buanaonéio GNGE0DEG UM Tel: 053037100 3. Dining entitled ittoa + Accumulated Profit  21,707,935.94  Baht
sa”f‘: @m‘f **MINEne): namse LN IAInA I lAsUMSS USRI INGAR UUEYT Fascimile: 0 5303 7101 4. Traditional Thai massage 12.5% annual ¢ Cash on Hand 52,345,065.42  Baht
UB\SﬂﬂSE!Y]S) BUsDEIA : 5. Souvenirs. dividend.) **Note: The financial statement of the operating results was
WNANISAITINIIN 8 Tu mo WE]FT?)n'IH'H ©&»o already verified by the Office of the Auditor General (OAG).
. 'ﬁliﬂ'?Wt‘l EG,00G,00B.50  UMN Operating Results as at 30 November 2017
o nildu GnnnnEo.nd UM o Assets 54,014,662.63  Baht
o Milsazau ©9,0Mc,NEE.NE  UIN o Liabilities 4,333,350.36  Baht
+ RudanAuMAD BG,6GEO,CHR.GE UM » Accumulated Profit 21,379,744.35  Baht
Amauwnuii nnn. Tasu « Cash on Hand 24,851,429.42  Baht
o Wutuwal bees 9,6018,dMD.06  UIN Earnings received by TAT
- o ‘o o . e - - o o o - ¢ Investor dividend for 2016 1,862,976.15  Baht
0. VYN Iﬂﬂas\msaauamﬂ N[ MHUIYURNTTNIBN 21 L 9 | Mo WANISALHUIINUTENU L&
'ﬁ'ag:: o a1msTnauaf a8 o ?ﬁu?m’iuﬁﬁmiaﬂl:ﬁmﬂ&juaaﬂama‘l o swld 90M,00M,GOD.9D UM 3. Thai Longstay Management Co., Ltd.  Four types of one-year membership 30 Operating Results in 2016
ANMIBTIFR LWuARDNST wuvtdu @ Uszan [euA Platinum, o Aldae 9&,9M0,0E.990 UM Address: 1 TP&T Building, Soi 19 are available to groups of long-stay « Income 17,093,416.16  Baht
LWAIRINS NTULNWY @000  Gold, Silvgr uaz Silver Plus Taa s . ﬁ’ﬂsarn% 9,6'019,GNe9.0& UM Vibhavadi Rangsit Road, tourists: Platinum, Gold, Silver and ¢ Expense 15,130,952.11  Baht
nsdwnl: o bans 9vec UsMseivil e VIANUEEN (99,0M0&,9GE.AU0) UM Chatuchak, Bangkok 10900 Silver Plus. Services include: ¢ Net Profit 1,962,491.05 Baht
Insas: o band 9bed 9. "’,)'v"n,nﬁama'la! o U wazdns o IFUARAYLHEAD Me,90C NEE.NX  UIN Tel: 02936 1644 1. A one-year retirement visa and * Accumulate Loss (61,705,144.70) Baht
Sulss: www.thailongstay.co.th mﬂﬁuﬂptﬁmanﬂszmﬁlnu o dUBn 909G 98 Fascimile: 0 2936 1646 multiple entries to Thailand ¢ Cash on Hand 32,104,395.39  Baht
Tdvnaamss . **uurgine): wamseduusonangelildsumssusason any. Website : www.thailongstay.co.th 2. Tourist Immigration Report Service * Number of Members 114
. U'%nu'lssmmuﬁ'aﬁnﬁam,ﬁm WAMSELTINIIY Bl i’uﬁ M0 FHLNEY BEDO for a 90-day stay **Note: Thfe financial staternent of the operating results is yet
c\;o U ' . . Buniwe GE.MON GBE.0G o 3. Immigration Fast Track Service to be verified by the Office of the Auditor General (OAG)
Gl |Tm'9":atl9" Fast Track . wilzw GGNGHEE.EE UM 4. Acquisition of a Thai driving Operating Results as at 30 September 2017
c. usmisthluduting - (i —— license. . Assets 45713,422.08  Baht
. BuanAIWMD MnO,EE0,GNE.0E UM o Liabilities 5,498,684.54  Baht
. F%n oom 518 e Accumulated Loss (58,134,335.98)  Baht
¢ Cash on Hand 33,950,435.05 Baht
G. famsamnunaanuIswse 9.5ays WusMsGti JUsEN wanseineuUszal wéevo o Number of Members 107
fag: GE My © 6.UNINST 9. aunaan ABULEMS (oM AaNAN BEEN - 919 HAIAN BEDO)
2.A357 O.Ua‘iﬁ 90©®0 . fin Sans . syl 90M,GE0,5MD.0n  UIN 4. Bangpra Golf Club Chon Buri Services include: A private Operating Results in 2017
Tnsdwii: o nenc 99cx-Go M. DS o Ay GG, 90D,G00.6G UM Address: 45 Mu 6, Bang Phra, Si Racha 1. Golf course management (13 October 2016 - 12 October 2017)
Tnsans: o mane 9069, G. ?uﬁwa\ﬂﬁs:ﬁﬂ . ﬁ’ﬂsq*n% BO,EoN,GUEGE UM District, Chon Buri 20210 2. Accommodation company was ¢ Income 107,840,676.03 Baht
0 NENG Vo Amauwnuf nnn. 18su Tel: 03834 1149 -50 3. Dining commissioned s Expense 84,276,800.58  Baht
Sulsa: www.bangpragolf.co.th . Lﬁuﬁutﬁuaunuuau NN, 90,000,000  UIN Fascimile: 0 3834 1151, 0 3834 2012 4. Souvenirs. to run the * Net Profit 23,563,875.45 Baht
o Alsans 6,000,000 UM Website : www.bangpragolf.co.th business Earnings received by TAT
P interest. e Refund of TAT's investment: 20,000,000 Baht
o. n°7quném’ma"nLf/um”uam/sxmmmsﬁ' nnn. azlasunas * Net Profit 15,000,000  Baht
Anmmauuny msliusslusiisiaguazamauuny **Note:
T R US 9 1. The above-mentioned net profit represents an estimate to be

received by TAT following the deduction of compensation for
the use of State Property and contractors’ incentives.
2. Net profit to be received by TAT is expected in the fiscal year 2018.
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#Summary of TAT's Important Financial Information

Unit:

Million Baht

Total Income Mil Bht 5,880.43 6,316.48 7,059.96

Total Expense Mil Bht 5,748.84 6,181.96 7,036.81

Net Profit (Loss) Mil Bht 131.59 134.52 23.15
Banceshet

Total Assets Mil Bht 7,180.94 7,514.95 8,397.08

Total Liabilities Mil Bht 5,647.67 6,368.57 7,318.30

Total Shareholders’ Equity Mil Bht 1,533.27 1,146.37 1,078.78

Net Profit (Loss) Margin : Total Income % 2.24 2.13 0.33
ROA % 1.83 1.79 0.28
ROE % 8.58 11.73 2.15

#Major Risk Factors with Likely Impact on TAT's Operations

Risks arising from relations management between TAT
and tourism network represent those which affect TAT's
operations. TAT was able to manage the relations effectively
in areas covering related field units, tour operators and the
media as tourism products/services were successfully presented
thanks to collaborative efforts with satisfactory results on
TAT's operations as the following risk management activities
were carried out to lower risk impact:

e Groundwork information was gathered and meetings
organised with concerned parties both inside and outside
the organisation to determine operational guidelines;

e Relationship building and potential promotion for
affiliated networks and others through joint project operation/
activities;

e Enhancement of products/activities and design
creativity along with stories jointly developed with “owners”

of tourism sites and related parties.
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Overseas Tourism Markets Situation in the Fiscal Year 2017

Targets

in the Fiscal Year 2017

Number of overseas tourists (unit) -

Tourism-generated revenue

0,
(million Baht) 1,883,630 (+10%)

Operating Results Operating Results
in the Fiscal Year 2017 in the Fiscal Year 2016
33,835,778 (+4%)* 32,599,829 (+10%)
1,724,578 (+6%)* 1,625,018 (+14%)

Note: *The number of tourists and tourism-generated revenue in 2017 represent estimates on the figure of nationality-based statistics during January - September

by the Bureau of Economic Tourism and Sports, Ministry of Tourism and Sports.

Overview of Overseas Tourist Arrivals: During October
2016 - September 2017, the number of overall overseas
arrivals which increased by 4% as opposed to that in the fiscal
year 2016 represented the growth across the board except
Northeast Asia where its arrivals dropped slightly by 0.3%.
The overall growth rate was moderate in 2017 due to the slow
growth in the number of tourists from China, Thailand’s major
tourism market, in the first two quarters of the year following
Thailand’s crackdown campaign on “zero dollar” Chinese tours.

The situation, however, picked up in the middle of the second
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quarter of the year, fostered by the encouraging growth in
other short-haul tourism markets including the CLMV markets,
South Korea, Japan, India and those from long-haul markets
like tourists from the USA and Latin America, which began
to see economic recovery in their respective regions. While
the overall situation seemed to be better, the last few months
of the fiscal year witnessed a slowdown in several European
markets, due to the political uncertainties, the elections in

several countries and the weaker British Pound.
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Supportive and Obstructive Factors on Tourism in Thailand in 2017

Supportive Factors Challenging Factors

At the height of festive holidays both locally and globally
including Chinese New Year, Songkran, Easter and Japan'’s
Golden Week, in particular during Songkran and Easter during
13-16 April 2017, approximately 360,000 overseas arrivals
visited Thailand. The impressive figure amounted to a 4%
increase in overseas arrivals compared with that in the same
period a year earlier.

The year 2017 saw an impressive rise in new inbound flights,
which accounted for more than 282 flights weekly; the
majority of which was newly introduced from China, ASEAN,
South Asia and Russia.

Thanks to a weak Thai Baht during the months of October
2016 - June 2017, a significant rise in long-haul flights
carrying tourists from the USA, Russia, Japan and Latin
America landed in Thailand.

Following the conflict between China and South Korea over
the installation of the THAAD Anti-Missile System, China put
a ban on its tour groups from visiting South Korea in March.
Under the circumstance, Thailand stood to enjoy an increase
in the number of Korean visitors whilst tourist arrivals from
China had picked up since the end of April.

TAT Marketing Promotions put emphasis on 1) The focus
on the high-end markets to make up for the loss of the
“zero dollar” inbound tours from China. Efforts were made
to attract tourists from new geographic areas (Nanning,
Nanjing and Xian) by targeting China’s new generation of FIT
(Fully Independent Travellers) through celebrity marketing;
2) Playing host to world-class tourism events in order to
promote Thailand’s image on international arenas including
the April “2017 WTTC Annual Global Summit” in Bangkok
and the May Destination Wedding Planners Congress 2017
in Phuket, and 3) Encouraging the organisation of tourism
activities and new campaign launches on a continued basis,
e.g. "Amazing Thai Taste” to stimulate markets through
“Gastronomy Tourism”.

International Tourism Markets Forecast in 2018

Overseas tourist arrivals in the fiscal year 2018 (October -
December 2018) is expected to grow impressively with
the overall forecast believed to increase from that of the
previous year, an all-encompassing prospect across all regions
in Thailand thanks to the return of the Chinese market and

the preference for short-haul travels among Asian tourists.

The decline of Chinese tourists due to the “zero dollar”crackdown
campaign by the Thai authorities began to show its impact
with arrivals from China dropping by 22% and 7% in the first
and second quarters of the fiscal year, respectively, the very
reason tourism-based income tended to miss the set target.

Surveys on overseas tourist spending by the Bureau of Economic
Tourism and Sports had indicated minimal growth since the
first quarter of the fiscal year 2017 with similar situations in
many markets including Malaysia, the Philippines, Singapore,
France, Russia, the UK, Eastern Europe and Australia, which
were also on the decline. So, too, was a similar tendency
in 2017. Together, they would predictably affect the total
tourism-generated revenue.

Some European tourists including those from France and the
UK were inclined to postpone their trips during elections,
as they were uncertain about future policies if they might
have an economic impact or the consequences of Britain's
departure from the European Union, which could possibly
result in a weaker British Pound and Euro.

More importantly, Thailand has declared 2018 the Amazing

Thailand Tourism Year 2018 with the thematic focus on
sustainably chic Thainess the Thai Way to be marketed through
year-round tourism promotion activities to draw more tourists
to Thailand.
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Supportive and Obstructive Factors on Tourism in Thailand in 2018

Supportive Factors Challenging Factors
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Economy-related:

e World economy in 2018 is likely to grow which, according
to the IMF, would rise by about 3.6% (as opposed to
the estimated growth of approximately 3.5%) in 2017,
thanks to the strong economic drives from the countries
in the Asia-Pacific region including India, Myanmar, the
Philippines, Cambodia, Lao PDR, Vietnam and China.

Public Policy:

» The government declared 2018 the “Amazing Thailand
Tourism Year 2018” from November 2017 - 1 January
2019. Tourism activities to be organised are expected to
enhance the country’s image and attract more tourists
to Thailand;

e Thailand will play host to a wide range of high-profile
international events in 2018. No doubt they will help
boost the country’s image and further stimulate its
tourism industry in international markets. The calendar of
international conventions to be hosted by Thailand include:

- ASEAN Tourism Forum (ATF) 2018 in Chiang Mai during
22 - 26 January 2018;

- Sports Accord Convention 2018 (during 15 - 20 April
2018);

- The 4" UNWTO World Forum on Gastronomy Tourism
2018 (itinerary to be announced);

* The infrastructure development drives in the country
designed to boost its potential and meet future tourism
demand growth could be seen in:

- The Eastern Economic Corridor Initiative (EEC), especially
the planned expansion of the U-tapao Rayong-Pattaya
International Airport;

- The Hua Hin-Pattaya-Bang Pu ferry initiative conceived to
cut down on travel time across the Gulf of Thailand;

- The Bangkok-Pattaya-Rayong high-speed train project.

Aviation:
e New flights with services to be offered in 2018 from
China and other countries in the Asian region.

TAT Marketing Promotion Operation:

* Thai Cultural Tourism Promotion Campaign: culinary tourism
executed through a five-year Michelin Guide Thailand
contract under the 2017 - 2021 budgetary commitment is
expected to come up with the first Michelin Guide Book
at the end of the year. Thailand becomes the sixth country
in the region to be awarded the Michelin Star in addition
to Japan, China, Korea, Singapore and Hong Kong;

e TAT has mapped out plans to open two new branch
offices within the fiscal year 2017 - 2018, including one
in Toronto, Canada, and another in Sdo Paolo, Brazil, with
positive results expected in terms of awareness building
and the image of the country among tourists in North and
South America and ultimately attract more tourists from
those regions to Thailand in 2018.

Uncertainties in Europe:

¢ Looming political uncertainties in major European countries
including the post-Brexit procedures in the United Kingdom
or the demand for territorial secession in many countries
could shake public confidence and currency volatility.

Global terrorism threats:
¢ Europe in particular is increasingly threatened by terrorist
attacks.

Thailand'’s capacity to meet growing tourist demand:

* The country’s existing international airports and tourist
sites look overcrowded and inadequate to meet the growing
number of tourists.

Increased aviation competition from other countries:

* The Visit Viet Nam Year 2018 is expected to see a range
of activities to be marketed this year in an attempt to vie
for tourists.

» Chinese tourists to be attracted through the strengthening
of international ties including the EU-China Year of Tourism
2018 or the Canada-China Year of Tourism 2018;
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Supportive Factors Challenging Factors

World-class Events put a dent in tourist arrivals:

¢ Winter Olympics 2018 in Pyeongchang, South Korea
(during 9 - 25 February 2018);

e Asian Games 2018 in Jakarta and Palembang, Indonesia
(during 18 August - 2 September 2018);

e FIFA World Cup 2018 in Russia (from 14 June - 15 July
2018) although the host country has no plan to offer
visa-free entry to spectators of the Games.

Domestic Tourism Markets Situation in the Fiscal Year 2017 (October 2016 - September 2017)
Overall Results

Target Operating Results Operating Results
in the Fiscal Year 2017 in the Fiscal Year 2017 in the Fiscal Year 2016
Num?gr of dorr'1est|c.tour|sts ) 150 (+5%)* 142.9 (+6%)
(in million tourists-trips)
Tourism-based revenue 946,620 (10%) 934,364.43 (+9.09%)*  856,495.41 (+10.21%)

(million Baht)

Note: *The number of domestic tourists and related revenue estimates in the fiscal year 2017 based on the information during October 2016 - September 2017
were representative of the preliminary information by the Ministry of Tourism and Sports on 21 February, 2018.

Overview of the Overall Domestic Tourism Situation in
2017: Domestic tourism was expected to grow moderately
due to factors external to the tourism industry and the country’s
year-long mourning period for the passing of the late King
Bhumibol Adulyade;j.

While the Thai economy continued its gradual adjustment,
many areas in Southern, Northern and Northeastern Thailand
were under water in ravaging and prolonged floods in early and
mid 2017. Yet, domestic tourism continued to thrive, thanks to
several factors intrinsic to the tourism industry that provided
the needed influencing stimulators including TAT's ongoing
marketing promotion activities to further expand domestic
tourism into secondary travel destinations following the popular
“12 Hidden Gems Plus” campaign. Meanwhile, efforts were
made to promote cross-regional travels designed to stimulate
spending. The private sector also contributed to a range of
exciting marketing activities as low-cost airlines unveiled
flights to new cross-regional destinations; Pattaya - Hua Hin
cross-regional ferry services were launched; sports tourism
activities including marathon and track races, long-distance
cycling trips and Thai league football matches were staged,

notably in venues across cross-regional sites nationwide.
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Supportive and Obstructive Factors on Domestic Tourism in the Fiscal Year 2017

Supportive Factors

e Thailand 4.0, a sector-specific industrial policy, initiated
to strengthen Thailand from within, put emphasis on
domestic tourism promotion.

¢ At the Government’s instruction, seminars were to be
organised by government agencies along 70 royal-footstep
routes throughout the fiscal year 2017.

¢ Tax incentives were reintroduced to stimulate 2017 year-
end domestic tourism.

Obstructive Factors

¢ The continued growth in the Thai economy was expected
to exceed estimates.

e The 7% VAT period was extended for a further year.

¢ Domestic gasoline price was stable at a low level.

¢ Thai people opted for overseas trips on a strong Baht.

¢ There emerged a travel trend to travel “The Traces of the
Royal Initiatives/Royal Projects” in remembrance of the
great benevolence of the late King Rama IX.

¢ Year-long extended holidays abound.

¢ Lacking the mood of travelling as the country was in
a mourning period in honour of the passing of the late
King Rama IX.

e The launch of the cross-regional ferry service (Pattaya -
Hua Hin).

¢ The commercial development of the U-tapao Rayong-Pattaya
International Airport.

¢ The introduction of new routes and increasing of cross
regional flights by low-cost airlines in such offerings as
Phuket - Chiang Rai, Bangkok - Phuket, U-tapao - Phuket
and U-tapao - Ubon Ratchathani, among others.

e With the government raising the excise tax on jet fuel for
domestic flights, airfares were on the rise.

¢ The longer-than-normal winter climate was favourable
to tourism.

¢ New tourist sites were introduced in 2017. These include
the D’LUCK Cinematic Theatre (Chon Buri Province); Ban
Rachan Retro Market (Sing Buri Province), Mallika city
R.E.124 (Kanchanaburi Province), Miffy’s Garden (Phetchaburi
Province) and Frost Magical Ice of Siam.

¢ Asian competitors, in particular Taiwan, Japan and South
Korea, aggressively drew tourists, especially the FIT groups,
from the Thai domestic market.

Domestic Tourism Markets Forecast in the Fiscal Year 2018

It is expected that growth in domestic tourism will
continue at the same level as that of the previous year and
well in line with the country’s economic growth forecast.
Therefore, with regained confidence, consumers are prepared
to spend. Meanwhile, the government policy to enhance the
public’s purchasing power was clearly reflected in the revised
personal income tax structure 2017 to result in reduced tax

burden on the denizens along with the one-year extension

of the current 7% VAT. To promote the country’s domestic
tourism further, 2018 was designated “The Amazing Thailand
Tourism Year 2018" with year-round events planned to inspire
an upbeat mood for the country’s tourism. However, political
development in the country must be closely monitored,
especially the situation immediately after the general election,
which has been slated for in early 2019.
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Supportive Factors and Challenges in Domestic Tourism in the Fiscal Year 2018

Supportive Factors Challenging Factors

e The government designated 2018 “Thailand Tourism
Year” having positioned the country as the tourism leader
in different areas with focused efforts to raise products/
services standards as well as presentation of brand-new
tourism products/activities.

e Advancing Thailand 4.0 Economic Model to sustain
strength from within with focused efforts on domestic
tourism promotion.

e The Thai economy continues to grow.

e The middle class enjoys higher purchasing power as a result
of the revised personal income tax structure.

e Tourism mood is back on track following the end of the

countrywide mourning period.

Transportation development ventures in the Eastern Region

as a result of the Eastern Economic Corridor (EEC) Initiative.

The trend of Sports Events continues unabated with such

offerings as marathon races, cycling, and football matches,

which help fuel the distribution of nationwide travels.

» By concentrating on TAT's efforts on deep tourism
promotion, the availability of a Local Experience results
in creative tourism patterns and added fresh perspectives
to existing tourism sites.

#Summary of the TAT Action Plan

The TAT Marketing Plan for 2017 was drawn within the
scope of the National Economic and Social Development Plan:
Thailand’s Tourism Strategic Plan, B.E. 2558 - 2560 and the
TAT Enterprise Plan, B.E. 2560 - 2564 in conjunction with
internal and external analyses to ensure that they most benefit

the country with top efficiency.
Overseas Markets Promotion

Promotion activities were designed to make Thailand
the Preferred Destination amongst world tourists with the
restructuring of target markets focusing on the middle and
high-end groups to ensure long-term revenue generation in
accordance with the Value over Volume concept. Accordingly,
the Thainess theme, which constitutes the country’s unique
strength was taken forward to a more profound level through

Unique Local Experiences. Overseas tourists were invited to

e Political stability following the set general election
in early 2019.

e The issue of the deteriorating natural tourism resources,
e.g. damages inflicted on the coral reefs in diving spots
and forests, waste/polluted water problems in tourist
destinations.

e Competitors, particularly those in the Asian countries,
continually employ aggressive marketing tactics to
attract tourists in the Thai domestic market. These include
Taiwan which offers an extended entry visa and visa-free
entry to Thai tourists.

appreciate the authenticity of all the elements that are uniquely
Thai both in big cities and small towns with their diverse
ways of life. In this regard, Content Marketing was adopted
and implemented to present stories of local experiences to
the world under the “Discover Amazing Stories in Amazing
Thailand” theme under four main different guidelines including
the followings:

1. Tapping into New Markets in different market
groups with the foundation laid for new customer segments,
especially such promising markets as students, the Gap Year
group, first jobbers, young executives and Muslims. Similarly,
efforts were also given to markets with a vibrant economy amidst
the global economic slowdown. These included those in Latin
America (Brazil, Argentina, and Mexico), Eastern Europe (the
Czech Republic, Poland, Hungary, Romania, CIS - Kazakhstan,
Uzbekistan and Ukraine), the Middle East (Iran and Qatar),
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Myanmar including secondary prospects in major markets like
India (Lucknow, Jaipur and Chandigarh), and China (Tsingtao,
Suzhou, Nanjing, etc.);

2. Expanding Those Market Bases with Spending
Potential in the middle and high-end markets (with per
capita income starting from US$ 20,000 per year) with clear
indications of continued growth prospects in such major
markets as China, India, Russia, the USA, UK, etc., to which
quality and ultra-luxury tourism products/services would be
offered. Extra efforts for market expansion also targeted Special
Interest Niches in the high-spending markets notably the four
designated groups including wedding and honeymoon, health
and beauty as well as Green Tourism, or those taking an avid
interest in lifestyle and the environment with preference for
Soft Adventure and community tourism. Last, but not least,
was sports tourism with resources dedicated to popular sports
with large-base followings in cycling, marathon races, Thai
boxing and triathlons.

3. Stimulating Spending and Retaining Existing
Markets, in particular, the middle markets and above including
woman tourists, the world's major job market that enjoys
high growth with purchasing decision-making power and
the tendency for high spending, family as well as the baby-
boomer groups. Thus, quality products and special activities
were designed and offered to match the demand of each
market. Shopping, Thai fabrics, spa, traditional Thai massage,
Thai cuisine and amusement parks, among others, were the
areas especially carved out for them while traditional festive
activities reflecting the Thainess identity and Creative Tourism
offering community tourism, etc. were staged to allow tourists
memorable experiences they could take home at the end of
their trips and ultimately encourage repeat trips and further
spending.

4. Promoting AEC Connectivity Tourism by drawing
ASEAN tourists, in particular the CLMV countries, to travel
within the ASEAN bloc, saw the collaboration among ASEAN
partners to attract tourists from Europe and the Americas to
visit Thailand through the AEC Connectivity route.

Domestic Markets Promotion

“Strength from Within” served as the underlying tourism
instrument to make Thai people recognise the very values of
Thainess to such an extent that it inspired love for and pride
in the country, created a sense of belonging needed in the care

for the environment, preserved the Thai identity and the sense

TAT ANNUAL REPORT 2017

of being a good host, all of which exude the differentiated
strength Thailand’s tourism has to offer. Domestic tourists
were urged to open up new tourism perspectives and be part
of the experiential values unique to each locale under sales
pitches of regional values (the North: A Million Inspiration,
A Thousand Charms; the Northeast: Spicy Isan; the Central
Region: Happiness within Reach; the East: Simply Colourful and
the South: Wonderful Hideaway), clearly instigated to facilitate
the transfer of experiences, newly-acquired knowledge and
impression from their trips to other people (User-Generated
Content) based on Viral Marketing approach. Under the
marketing communication campaign “Discover Thainess: Local

Experience”, five major operational guidelines ensued:

1. Growing Thailand’s mainstream tourist market base
through Gen-Y tourists to create the travel buzz of Domestic
Tourism under the “Prakat Sakda Tha Thiao Kham Phak”
(Daring Travel Stunt: Cross-Regions Challenge) Programme.

2. Promoting weekday travel among regular jobbers
based on the working concept “Thiao Dai Ngan” (Outing
Hand-in-Hand with Work) with the possibilities of spotting
new ideas.

3. Spending stimulation targeting at tourists in the
middle class and above with potential, especially the Silver
Age group via the “Kao Yok Kuan Chuan Thiao” (Seniors on
the Go Day Trips) and “Phuying Thong...Thiao” (Woman's
Journey) campaigns.

4. Promoting the distribution of tourism to secondary
travel destinations through the 12 Hidden Gems Plus
campaign with plans to make Khon Kaen a principal tourism
city (where the total number of domestic and international
tourists amounts to over five million) under the conceptual
theme of New Biz Connect to turn the city into a cosmopolis
of meetings, seminars, field visits and special events for Thai
and CLMV tourists.

5. Spreading tourism opportunities to people with
total monthly household income under 30,000 Baht in the
hope that tourism would be instrumental to enhanced quality
of life and encouraging Thai tourists to pay more attention to
the environment through the 7 Greens concepts that would

help strengthen society and the environment.

To ensure overall success in the set targets of tourism
marketing drives, TAT has integrated its operations inclusively
with the Value Chain of the public and private sectors

for the advancement of tourism innovation. Accordingly,
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support was given to communities and related networks
to enable them to capitalise on their strength in terms of
value creation for domestic tourism in accordance with the
Inclusive Tourism and Thailand 4.0 concepts by making their

products attractive.

In order to attain tangible and stable integration,
the province of Chiang Rai was chosen as the prototype of
Sustainable Tourism Zone Development with groundwork
planned for the district of Chiang Saen in 2017 before
having it expanded to other districts. It is expected that by
the end of 2021, it would become a sustainable tourism
area founded upon economic, social and environmental
balance (Green Growth). Meanwhile, Chiang Rai together with
four other provinces across the country including Buri Ram,
Ang Thong, Trat and Phang-nga were chosen to be developed

as Creative Tourism models.

In terms of potential and competitiveness enhancement,
the TAT Academy provides training on local identities and
modern-day marketing updates both to tour operators and
tourist guides, the main communication channel through
whom marketing promotions activities are executed via
TAT's stable instrument — content marketing — that it
emphasises continually. Information relating to tourism
situations, tourism-related researches and articles are available
on www.tourismthailand/tatic, the compass giving business

directions to tour operators.
Organisational Management

1. Organisational Management Enhancement
Operational process development and enhancement
efforts geared towards organisational support were carried
out in accordance with SEPA requirements and international
standards with the monitoring and assessment enhanced,
crisis management improved, TAT Enterprise Plan Procedures
and annual operational plan revised in order to take the
organisation towards a High Performance Organisation.
Rules and regulations, too, were brought up to date while
Projects and Activities Cost Benefit Analysis criteria were
used in support of the operations to ensure efficiency and
effectiveness. The introduction of information technology
system helped streamline the operation and cut down on
operating procedures while operational agility was also on

the rise.

2. Boosting Personnel Productivity

During the year, human resources management and
development underwent the process of enhancement and
expansion based on SEPA Human Resources Management
and Development Master Plan and its appraisal criteria under
which training was to be held to advance the knowledge
of TAT personnel in accordance with its set mission and
operating directions. In addition, to turn them into tourism
marketing leaders, tourism marketing knowledge was
consistently updated; the system of knowledge management
which is instrumental to personnel development and
organisational enhancement to make TAT a learning
organisation was also installed. Meanwhile, TAT SPIRITS was
further strengthened to cultivate, promote and enhance
organisational commitment, which TAT personnel
organisation-wide was encouraged to adopt as the practical
guidelines which, following constant revisions, make them
strong corporate values vital to the achievement of the

organisation’s set objectives.

3. Value Creation and Asset Management Improvement
Asset management was closely regulated and carried out
to ensure TAT's optimum interest for the assets currently under
its management. The efforts involved the development and
creation of organisational innovation to ensure value creation

to result in future revenue generation for the organisation.

4. CG, CSR and Internal Communication Management
Enhancement

Corporate Value Set, Good Corporate Government (CG)
and Corporate Social Responsibility (CSR) were vigorously
promoted through a wide range of activities based on
TAT’s CG and CSR Master Plan. Likewise, the corporate
communication system to serve internal purposes was in place
to ensure communication effectiveness in the communication
of important corporate messages and help maintain

a common understanding between management and staff.
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Organisation Chart

Offices under the Governor

Office of the Governor

Secretariat to the Governor Division

- General Work Section
- Secretarial Work Section
- Academic Work Section

Internal Audit Office

- Auditors’ Conference Work Section

Head Office Audit Group

Branch Offices Audit Group

Offices under the Deputy
Governor for Administration

Administration Group

General Administration
Department

—  General Affairs Division

- Dispatch Section
- Document Management Section
- Translation and
Correspondence Section
- Conference Work Section

Legal Affairs and
Regulations Division

- Legal Advisory Section

- Litigation Section

- Juristic Acts and Contracts Section
- Disciplinary Control Section

- Rules and Regulations Section

Procurement and Supply
Management Division

- Supply Management Section
- Purchasing Section
- Hiring Section

— Property Division

- Engineering Section

- Architectural Section

- Maintenance Section

- Household Section

- Transportation Section

Human Resources
Department

— Personnel Division — Accounting Division

- System Development Section - General Accounting Section
- Personnel Management Section
- Personnel Records Section

- Accounts Receivable Section
Personnel Development
Division

- Planning and Curricula —  Budget Analysis Division

Development Section
- Training Management Section
- Knowledge Management Section

- Budget Section
- Budget Control Section
- Budget Report Section

L Welfare and Personnel Relations
ivision
- Welfare Services Section
- Affairs Relations Section
- Funds and Fringe Benefits Section
- Corporate Governance and Social
Responsibility Section

Budget and Accoun
Department

- Domestic Office Accounting Section

- Overseas Office Accounting Section

Finance Department

Payment Audit Division

- Internal Payment Audit Section
- External Payment Audit Section
- Advance Payment Audit Section

— Finance Division

- Internal Cashier Section
- External Cashier Section
- Budget Reimbursement Section

— Revenue Division

- Revenue Control Section

- Revenue Collection Section

- Revenue Procurement Section
- Ticketing Section

Offices under the Deputy Governor
for Policy and Planning

Policy and Planning Group

Planni partment

|— Market Research

ivision
- Research Section
- Academic Section
- Library Section
— Polilcj\( Planning

ivision

- Policy Planning Section
- Administrative Planning Section

Marketing Strategy
Division

- Domestic Marketing Analysis Section
- Overseas Marketing Analysis Section
- Domestic Marketing Strategy Section
- Overseas Marketing Strategy Section

Information
Technology Office

Monitoring and Risk

Marketing Information

Risk Management
Technolog

Division
- Internal Control Section
Internal Information

Management Department

TAT ANNUAL REPORT 2017

Offices under the Deputy Governor

for Tourism Products and Services

Tourism Products and Business Group|

Services Promotion Division

- Souvenirs Section
- Facilities Section

Events Department

Events Promotion Division

- Events Information Section
- Domestic Events Promotion Section

Tourism Investment
Department

Investment Planning
Division

- Tourism Industry Investment

Technology Group

Marketing Database Group

- Corporate Risk Management Section

Planning Section

Monitoring and
Evaluation Division

- Crisis Management Section

- Administrative Monitoring

and Evaluation Section

- Domestic Marketing Monitoring

and Evaluation Section

- Overseas Marketing Monitoring

and Evaluation Section

- SEPA Corporate Monitoring

and Development Section

- General Services Section

Attractions Promotion Division

- Northern Attractions Section

- Central Region Attractions Section
- Northeastern Attractions Section

- Southern Attractions Section

—  Tourism Training Network Division

- Networking Development Function
- Training Development Function
- Learning Center Promotion Function

- International Events
Promotion Section

Events Planning Division

- Events Development and
Planning Section

- Domestic Events Section

- International Events Section

- Organisational Investment
Planning Section
- Bang Saen Training Centre Section
Tourism Investment
Promotion Division
- Domestic Tourism Investment
Promotion Section
- International Tourism Investment
Promotion Section

— Business Division

- Assets Management Section
- Investment Management Section

Offices under the Deputy Governor
for Domestic Marketing

Domestic Marketing Group ‘

Northern Region

— Northern Market Division

- Northern Marketing
Action Plan Section

- Northern Marketing
Development and
Promotion Section

- Northern Offices
Coordination Section

- TAT Chiang Mai Office
| - TAT Chiang Rai Office

- TAT Phitsanulok Office

- TAT Tak Office

- TAT Mae Hong Son Office

- TAT Phrae Office

- TAT Uthai Thani Office

- TAT Sukhothai Office

- TAT Lampang Office

- TAT Nakhon Sawan Office

Central Region

Cemiie] Rexgiam Mkt — Eastern Market Division

Division
- Central Region Marketing
Action Plan Section

- Eastern Marketing
Action Plan Section

- Central Region Marketing
Development and
Promotion Section

- Eastern Marketing
Development and
Promotion Section

- Central Region Offices - Eastern Offices

Coordination Section Coordination Section

- TAT Kanchanaburi Office
- TAT Phetchaburi Office
- TAT Phra Nakhon Si
Ayutthaya Office
- TAT Lop Buri Office
- TAT Suphan Buri Office
- TAT Bangkok Office
- TAT Prachuap Khiri Khan Office
- TAT Samut Songkhram Office

- TAT Pattaya Office
| - TAT Rayong Office
- TAT Trat Office
- TAT Nakhon Nayok Office
- TAT Chachoengsao Office

48 novingd3alne 1nlAaladanso

Northeastern Region

—  Northeastern Market Division

- Northeastern Marketing
Action Plan Section
- Northeastern Marketing
Development and Promotion Section
- Northeastern Offices
Coordination Section

- TAT Nakhon Ratchasima Office

| - TAT Ubon Ratchathani Office
- TAT Khon Kaen Office
- TAT Nakhon Phanom Office
- TAT Udon Thani Office
- TAT Loei Office
- TAT Surin Office

So

ern Region

| Southern Market
Division
- Southern Marketing Action Plan Section
- Southern Marketing Development and
Promotion Section
- Southern Offices Coordination Section

- TAT Hat Yai Office

| - TAT Nakhon Si Thammarat Office
- TAT Narathiwat Office
- TAT Phuket Office
- TAT Surat Thani Office
- TAT Trang Office
- TAT Krabi Office
- TAT Chumphon Office
- TAT Ko Samui Office
- TAT Phang-nga Office

Offices under the Deputy Governor

for International Marketing (Asia and South Pacific)

Asia and South Pacific Marketing Group

- East Asia Marketing
Action Plan Section

- East Asia Marketing
Development and
Promotion Section

- East Asia Marketing
Integration Section

- TAT Tokyo Office
— - TAT Osaka Office
- TAT Taipei Office
- TAT Seoul Office

- TAT Hong Kong Office

st Asia Region

East Asia Market Division

ASEAN, South Asia and

South Pacific Region

ASEAN, South Asia and
[ South Pacific Market Division

- ASEAN, South Asia and South Pacific
Marketing Action Plan Section

- ASEAN, South Asia and South Pacific
Marketing Development and
Promotion Section

- ASEAN, South Asia and South Pacific
Marketing Integration Section

- ASEAN, South Asia and South Pacific
Marketing Cooperation Section

- TAT Sydney Office

Offices under the Deputy Governor

- TAT Kuala Lumpur Office

- TAT Beijing Office

- TAT Shanghai Office

- TAT Kunming Office

- TAT Chengdu Office

- TAT Guangzhou Office

— - TAT Singapore Office
- TAT New Delhi Office
- TAT Ho Chi Minh Office
- TAT Mumbai Office
- TAT Jakarta Office

for International Marketing (Europe, Africa, Middle East and Americas)

Offices under the Deputy Governor
for Marketing Communications

Europe, Africa, Middle East and Americas Marketing Group |

Marketing Communications

The Americas Region

- The Americas Marketing
Action Plan Section

Europe, Africa and

Middle East Region

- Europe, Africa and Middle East - The Americas Marketing

Marketing Action Plan Section
- Europe, Africa and Middle East
Marketing Development and

Promotion Section
- Europe, Africa and Middle East
Marketing Integration Section

Development and
Promotion Section

- The Americas Marketing
Integration Section

| - TAT New York Office
- TAT Los Angeles Office
- TAT London Office
- TAT Frankfurt Office
- TAT Paris Office
- TAT Rome Office

Marketing Services

__ Advertising and Public Relations
Department

Department

International Advertising
Publicity Division
- International Advertising
Strategies Section

Promotional Material
Production Division

- Production Planning Section

- International Advertising - Pr'lntlng De.slgn Section
Support Section - Video Section '

- International Advertising Monitoring | - Photograph Section
Evaluation Section - Printing Section

| Domestic Advertising - Distribution Management
Publicity Division Section

- Domestic Advertising Strategies Section

- Television Section |

- Radio Section

- Exhibition and Special Media Section

- Domestic Advertising Monitoring and
Evaluation Section

Tourist Information
Division

- Information Development
Section

- Tourist Information
Website Section

International Public Relations - Information Service Section

Division

M i d Periodical
- International Public Relations T agazmsisinsmneno @

- TAT Stockholm Office
- TAT Moscow Office

- TAT Dubai Office

- TAT Prague Office

Planning Section
- International News Section

- Domestic Public Relations
Planning Section
- Domestic News Section

- International Media Relations Section

L Domestic Public Relations Division

- Magazine Section
- Special Publications Section
- Sales Section

- Domestic Media Relations Section

- Organisation Public Relations Section
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TAT Board of Directors

#Name of the TAT Board of Directors, Fiscal Year 2017

1. Mr. Kalin Sarasin
Chairman of the TAT Board of Directors
Term in office from 2 October, 2014 - present.

2. Mr. Pongpanu Svetarundra
Member of the TAT Board of Directors
Permanent Secretary, Ministry of Tourism and Sports
Term in office from 1 October, 2015 - present.

3. Mr. Sek Wannamethee
Member of the TAT Board of Directors
Director-General, Department of Information
Representative of the Permanent Secretary,
Ministry of Foreign Affairs
Term in office from 1 October, 2013 - 7 February,
2017.

4. Miss Busadee Santipitaks

Member of the TAT Board of Directors
Director-General, Department of Information
Representative of the Permanent Secretary,
Ministry of Foreign Affairs

Term in office from 24 February, 2017 - present.

Mr. Daroon Saengchai
Member of the TAT Board of Directors
Deputy Permanent Secretary, Ministry of Transport

Representative of the Permanent Secretary,
Ministry of Transport

Term in office from 8 October, 2015 - 18 December,

2016.

Mr. Krichthep Simlee

Member of the TAT Board of Directors

Deputy Permanent Secretary, Ministry of Transport
Representative of the Permanent Secretary,
Ministry of Transport

Term in office from 25 January, 2017 - present.

Mr. Chayabol Thitisak

Member of the TAT Board of Directors

Deputy Permanent Secretary, Ministry of Interior
Representative of the Permanent Secretary,
Ministry of Interior

Term in office from 14 October, 2015 - present.

Mr. Narin Kalayanamit

Member of the TAT Board of Directors
Inspector General, Ministry of Finance
Representative of the Permanent Secretary,
Ministry of Finance

Term in office from 30 March, 2015 - present.

Miss Pongpun Gearaviriyapun

Member of the TAT Board of Directors

Deputy Permanent Secretary, Ministry of Commerce
Representative of the Permanent Secretary,
Ministry of Commerce

Term in office from 25 October, 2016 - present.

|
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15.Gen. Parnuvach Narkavong
Member of the TAT Board of Directors
Qualified Member
Term in office from 2 October, 2014 - present.

|

10.Mr. Niphon Hakimi
Member of the TAT Board of Directors
Permanent Law Councillor (Appointed as Deputy
Secretary-General, Office of the Council of State,
since 1 October, 2011)
Representative of the Secretary-General, Office of
the Council of State
Term in office from 24 January, 2011 - present.

16.Mr. Surat Mekavarakul
Member of the TAT Board of Directors
Qualified Member ’
Term in office from 2 October, 2014 - present.
.Mr. Ittirith Kinglek
Member of the TAT Board of Directors
President of the Tourism Council of Thailand

Term in office from 7 October, 2014 - present.

17.Mrs. Angkarat Priebjrivat
Member of the TAT Board of Directors
Qualified Member
Term in office from 2 October, 2014 - present.
12.Mrs. Sirirat Denvorapongsasuk
Member of the TAT Board of Directors
Member of the Board of Directors, Tourism Council of
Thailand
Representative of the Tourism Council of Thailand
Term in office from 1 December, 2014 - present.

18.Mr. Yuthasak Supasorn
Member and Secretary of the TAT Board of Directors
Governor of the Tourism Authority of Thailand
Term in office from 1 September, 2015 - present.

13.Mr. Yutthachai Soonthronrattanavate

Member of the TAT Board of Directors

Member of the Board of Directors, Tourism Council of
Thailand

Representative of the Tourism Council of Thailand

Term in office from 1 December, 2014 - 21 December,
2016.

14.Mr. Wuthichai Luangamornlert
Member of the TAT Board of Directors
L) Member of the Board of Directors, Tourism
Council of Thailand
| Representative of the Tourism Council of Thailand
Term in office from 22 December, 2016 - present.
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#Profiles of the TAT Board of Directors

ungnauUn ansau 21y &5 U
Usss1unssuns

MSANYN:

» vangmsmsUaviusisanandns (Wa.) s;u"("i &

* MANFATHUITTLAUFY INLNMSHAIANU (IBN. 51 oev)

* iengms Advanced Management Program, Harvard University ansgatasm

e Master of Business Administration, University of Notre Dame aw%gam’%m

¢ Bachelor of Science in Industrial Engineering, Lehigh University aw?pm‘%m

Uszisinmisrneu:

« Uszs1unssuns ¥amsan (nauazanmiramsanuruszinang

« Director - Government Liaison and Public Affairs Us¥nyuiuue ing e (ursw)
* NSTNNSHIAMNS UIENLDATI insaky IAn

* ARMENSSNNSTULAARNNISUUUSEINA (FUN.)

FNLLMHINTTNS/HUSMITTZAUFI Lurh LU ¢

* AMENSTNASANMNIBIA MY

« wanaxAN ny-tiUn

« UszgsunssumMsyaidwassioian 1 asau

* AMZNTTUNSAIUNAIUSELISE HINTENsH AEYINIUENLESH SMEs & Productivity (D2) was
fnumMsavlasNMsTIiagLieIwas MICE (D3)

* AIENSSUNISSUIMSNANS (NY)

* AMIENSSHNSUSYN Toludn wanas Ussinalng $ie

* ARMENSTNMSHNSIADNEINIIIBTING ENUDRAINNTTN AMENTTNNSIVLUHIBIE

* ADMENSTUAITHNSIAMIEH AENTTHMSRATTUNALAIBIE

* ARMENSSNMSHNSIANIEH AMZNTSNNSAINALNDLASYSADUAZTIANLIYIE

Mr. Kalin Sarasin Age: 56 years
Chairman of the TAT Board of Directors

Educational Background:

» National Defence Regular Course (Class 57).

» Senior Executive Course, Capital Market Academy (Class 17).

¢ Advanced Management Program, Harvard University, U.S.A.

* Master of Business Administration, University of Notre Dame, U.S.A.

* Bachelor of Science in Industrial Engineering, Lehigh University, U.S.A.

Working Experience:

e Chairman of the Board of Directors, Thai Chamber of Commerce and Board of Trade of Thailand.
* Director - Government Liaison and Public Affairs, Siam Cement Public Company Limited.

» Managing Director, SCG Trading Company Limited.

» Member, National Reform Steering Assembly (NRSA).

Director/Senior Executive in Other Organisations:

e Member, Council of the Thai Red Cross Society.

¢ President of the Thai-Japanese Association.

¢ Chairman of the Board of Directors, Pol. Gen. Pow Sarasin Foundation.

e Member, Public - Private Collaborative Committee; Head Representative of the Private Sector,
the Working Committee for the Promotion of SMEs & Productivity (D2) and Tourism & MICE (D3).

e Member of the Board of Directors, Kasikornbank Public Company Limited.

e Member of the Board of Directors, Toyota Motor Thailand Company Limited.

» Member, Engineering and Industrial Research Committee, National Research Council of Thailand (NRCT).

¢ Qualified Member, National Geo-Informatics Board.

* Qualified Member, National Digital Economy and Society
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e Master of Art, Economics, Northwestern University, U.S.A.
e Bachelor of Commerce, Economics, University of Auckland,
New Zealand

UsLIBNISTNGIH:

» Yamnsznsivnsriavinenuazim

* 589UARNSZNSIINISAAY

* ASUANSUATIWALR NTENTINTAAY
* a5UANSHUTYTNAIY NSENTIINTAFY

suHHINSSHNS/ FUsmsszauge Tuniiseudu o
- nssUATs TuAsznssUMsMsAWLHUsEINAINg (nAn.)

Mr. Pongpanu Svetarundra Age: 58 years
Member of the TAT Board of Directors

Educational Background:
e Master of Art, Economics, Northwestern University, U.S.A.

* Bachelor of Commerce, Economics, University of Auckland,
New Zealand.

Working Experience:

* Permanent Secretary, Ministry of Tourism and Sports.

» Deputy Permanent Secretary, Ministry of Finance.

* Director-General, Excise Department, Ministry of Finance.

* Director-General, Comptroller General’s Department,
Ministry of Finance.

Director/Senior Executive in Other Organisations:
* Member, SAT Board of Directors, Sports Authority of Thailand (SAT).
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» Master of Philosophy (Economic History), London School of
Economics and Political Science, University of London
ANSIAUIINT

» Bachelor of Science (Economics), London School of Economics
and Political Science, University of London &#515218419n5

UsZIBNISTNIH:

« PNBATTIBNE HUNUAIS (NpUszhanuszunt o waswiin

- asudnsuansimauazluwnnsznsavmssineuszina

« a5UBNsuaNSMLazUBAN TG

* 58988 UANSHASHNALAZSDILNYNNTENTINSENIUSZINA

« 8ATIIBNH TDIHUNUAMEINUANIS(NaUsEanUszs1u15
M UASWHN

* FATIIBNH FNUDNDATIIBNA D NFDTIAU anSgalaEn

FUHUINTTNNS/FHUIMITszAUFI IuHIBO DU §:

* NSTUMSEHNNNAILFTUNSIAUSLYNUALHNSSANNS (BIANSNMEY)
« nssumsyafiseiaaubonihuiea Tunwssususiguaus
a e = - A pe
* NSTUMSYAREI I TATNLAIWSLATUATUNSIUTNIIBUT
Tunszususgudusg
« nssuMsHATBEINAANNE TuwsegUdus ausonssinndeussan o
FLNUSNTIBNING
* nssUMsYaRsIng

Mr. Sek Wannamethee Age: 53 years
Member of the TAT Board of Directors

Educational Background:

» Master of Philosophy (Economic History), London School of Economics
and Political Science, University of London, United Kingdom.

» Bachelor of Science (Economics), London School of Economics and
Political Science, University of London, United Kingdom.

Working Experience:

e Ambassador and Permanent Representative of Thailand to the
United Nations, Geneva.

¢ Director-General, Department of Information, and Spokesperson of
the Ministry of Foreign Affairs.

¢ Director-General, Department of American and South Pacific Affairs.

¢ Deputy Director-General, Department of Information, and Deputy
Spokesperson of the Ministry of Foreign Affairs.

¢ Minister and Deputy Permanent Representative of Thailand to the
United Nations, Geneva.

¢ Minister, Royal Thai Embassy, Washington D.C., U.S.A.

Director/Senior Executive in Other Organisations:

¢ Member of the Board of Directors, Thailand Convention and Exhibition
Bureau (Public Organisation).

¢ Member of the Board of Trustees, Prince Mahidol Award Foundation
under the Royal Patronage.

e Member of the Board of Trustees, Princess Srinagarindra Award
Foundation under the Royal Patronage.

e Member of the Board of Trustees, the Young Ambassadors of
Virtue Foundation under the Royal Patronage of HRH Princess Maha
Chakri Sirindhorn.

¢ Member of the Board of Directors, Thailand Foundation.
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« USeyeynIn (MALD) Anuduiussernitguszine, The Fletcher
School of Law and Diplomacy, Tufts University ansgaLusni

« U3tyey1613 (B.A. Honours) 355adABGiaung e Delhi University Uszina
BuLey

UsgIBNISNeIN:

- aSuAnsuastimAnazluvnnsznseMssUsEINg

* PNFATTIBNE AMZEUNUANISNUszaNTUN 4 NF9INISEN

« GASIBNE AMZELNUAIS (NuUszdaBuu ad ngeamMsem
* 52925 UANTHDTLY

FUHHINTSHNS/HUIMISszAUF TUHIIBO MDY §:

* ASSUNNSAHNNUAILASHNNSIAUSEYNLAANSSANTS (BIANISUBY)

- nssuMsyatissviaaufaiharea Tunssususigudus

* N55UNSYANEI I TAANLADWTLAEUATUNTIUSHTIBBUT
TuwszususgUaud

« NSSUMSYARSYINEANNE THwszsgUausd
ANLFINTTUNWIAUSIGHON o ALNUUTNIIBNNS

« NSSUMSYATS Ny

Miss Busadee Santipitaks Age: 53 years
Member of the Board of Directors

Educational Background:

» Master of International Relations (MALD), The Fletcher School of
Law and Diplomacy, Tufts University, U.S.A.

» Bachelor of Arts (B.A. Honours), English Literature, Delhi University,
India.

Working Experience:

¢ Director-General, Department of Information, and Spokesperson of
the Ministry of Foreign Affairs.

¢ Ambassador and Permanent Representative of Thailand to ASEAN, Jakarta.

¢ Minister and Permanent Representative of Thailand to ASEAN, Jakarta.

¢ Deputy Director-General, Department of ASEAN Affairs.

Director/Senior Executive in Other Organisations:

 Member of the Board of Directors, Thailand Convention and Exhibition
Bureau (Public Organisation).

e Member of the Board of Trustees, Prince Mahidol Award Foundation
under the Royal Patronage.

e Member of the Board of Trustees, Princess Srinagarindra Award
Foundation under the Royal Patronage.

e Member of the Board of Trustees, the Young Ambassadors of
Virtue Foundation under the Royal Patronage of HRH Princess Maha
Chakri Sirindhorn.

e Member of the Board of Directors, Thailand Foundation.
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* USMsgsnaumUifie (MBA) uvinInendaysmn
¢ Master of Science/ Tropical Public Health Engineering,
University of Leeds, #151521841905
« SmnssumansUafin Grmnssulusn) urinenduasvaiumsuns

UsZIRNISTNOIN:

» aSUANSUTIND N AU

* 529UAANSTENTIIANUIAN

o ASUANTUNIIRAIIBUUN

* 52YASUANTUNIIRAIIBUUN )

« ganwgmsainmenasuuni o (says)

FUHHINSSHNS/ FUSIISSEAUF TUNIIBGIUDY &
e N55UMS M55 WA URAIINasULHIUSEINA N (W)

Mr. Daroon Saengchai Age: 59 years
Member of the TAT Board of Directors

Educational Background:

» Master of Business Administration (MBA), Burapha University.

e Master of Science/Tropical Public Health Engineering, University
of Leeds, United Kingdom.

* Bachelor of Engineering (Civil Engineering), Prince of Songkla
University.

Working Experience:

¢ Director-General, Department of Airports.

¢ Deputy Permanent Secretary, Ministry of Transport.

¢ Director-General, Department of Rural Roads.

¢ Deputy Director-General, Department of Rural Roads.
e Director, Bureau of Rural Roads 3 (Chon Buri).

Director/Senior Executive in Other Organisations:

¢ Member of the Board of Directors, Mass Rapid Transit Authority
of Thailand (MRTA)
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o Useyey65 ImnssumansUasfin anu v Rmnssulus) ariinenay
Bawlna

UsLIBNISTNIH:

+ 529UAANTENTIANUIAN

* HATIVTIBNTNTENTANUIAN

* 5295 UANTUNIINAIBUUN

* FNEMsANNADEIINIY ATUNIRABUUN

FUHUINSSHNS/ FUSMIsszaUFe TurIIBe DU o

« ABIENSTUAITANSTING L UsSEINA [NE
e ADNEASSNNNSUSEYN e mAeung 1da (N¥sw)

Mr. Krichthep Simlee Age: 59 years
Member of the TAT Board of Directors

Educational Background:

» Master of Arts (Leadership in Society, Business and Politics
Programme), Rangsit University.
* Bachelor of Engineering (Civil Engineering), Chiang Mai University.

Working Experience:

¢ Deputy Permanent Secretary, Ministry of Transport.

¢ Inspector General, Ministry of Transport.

e Deputy Director-General, Department of Rural Roads.

¢ Director, Bureau of Road Construction, Department of Rural Roads.

Director/Senior Executive in Other Organisations:

¢ Member of the Board of Directors, Port Authority of Thailand.
e Member of the Board of Directors, Airports of Thailand Public
Company Limited.
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¢ Master of Developmental Administration, Western Michigan
University ansgaLusm
« SgmansUaifin erhavnsaiurInendy

UsIBNI5TNIN:

« sa9UdnnsENSNA NY

* HINIBMTIINTAUATAISTA
* WINSIWMTVINIaUDITIA]
* 5295185 dINIRaASEIT

FUHUINTTHNS/HUIHITTzAUFI IHHIBO DU §:
« Uszsunssums msluihaugiima

Mr. Chayabol Thitisak Age 57 years
Member of the TAT Board of Directors

Educational Background:

¢ Master of Developmental Administration, Western Michigan University,
U.S.A.
» Bachelor of Arts (Political Science), Chulalongkorn University.

Working Experience:

¢ Deputy Permanent Secretary, Ministry of Interior.
* Governor, Nakhon Sawan Province.

¢ Governor, Nong Bua Lam Phu Province.

* Vice Governor, Udon Thani Province.

Director/Senior Executive in Other Organisations:

¢ Chairman of the Board of Directors, Provincial Electricity Authority.
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« UszmAlaUmsEusmssEauge s oo andiinennmsaaianu (6m.)

. ‘U'i“mﬁuﬂ“um%‘ Director Certlflcatlon Program (DCP) Sim 9o
FuANaLAsNanNTUNSTHNANSUSEN [Ne [Thai Institute of Directors
Association (I0OD)]

- Uszmafizdnsnisiiavnmisunmsasiuszuauuszsnsulay &nsu
HNUSMSSEAUFY gHN 0& amUunssuninan

« Useyau Ul mswanamsmsﬂa\anuswmmmﬂs (a. )su’n &oInenay
Yaurusrsanansns aantiiivimslasiulszna

. Usvmﬂuﬂumunﬂﬂmsaaswavaa (Wua. )su"n GeInenasumany
aaUumSITIIHMN ASENSINMAINY

o ‘lJ'iEUEUﬂﬂ M.S. (Management and Human Relations), Abilene
Christian University, Texas, U.S.A.

. U’%syzgm’% B.A. (Political Science), Delhi University, India

Uszitinisrineu:

* 529UaANTENTIINITARY

* HATIVIBNITNTENTIINTARY

« finwiduiannszuuansUstTusineAanIng nsuAanInS
* S2UASUANTUAANING

« faIEMsaUNEsIAaUINS S1NNATIVTDUDING

FNUHHINSSHNS/ FUIMIsszaUF TUrIIBOIUDU §:

* NS5UANS SHIATDIASAVLASIZH
« ASSANS USEN nan. INsANMIAN 106 s

Mr. Narin Kalayanamit Age 59 years
Member of the TAT Board of Directors

Educational Background:

o Certificate in Tourism Management for Executives (TME Class 1),2017.

* Top Executive Programme in Commerce and Trade (TEPCoT Class 8),
Commerce Academy.

« Senior Executive Course, Capital Market Academy (CMA, Class 16).

e Director Certification Programme (DCP Class 167), Thai Institute
of Directors Association (IOD).

e Certificate in Politics and Governance in Democratic Systems for
Executives (Class 15), King Prajadhipok’s Institute.

o Certificate, National Defence Regular Course (NDC Class 50), National
Defence College, National Defence Studies Institute.

¢ Senior Administrator Programme, Class 48, Interior College, Damrong
Rajanubhap Institute of Research and Development, Ministry of Interior.

* Master of Science (Management and Human Relations), Abilene
Christian University, Texas, U.S.A.

» Bachelor of Arts (Political Science), Delhi University, India

Working Experience:

¢ Deputy Permanent Secretary, Ministry of Finance.

¢ Inspector General, Ministry of Finance.

e Principal Advisor, Customs Incentive System Development, Customs
Department.

¢ Deputy Director-General, Customs Department.

e Director, Post-Clearance Audit Bureau.

Director/Senior Executive in Other Organisations:

¢ Director of the Board of Directors, Government Housing Bank.
¢ Director of the Board of Directors, CAT Telecom Public Company Limited.
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* Master of Business Administration (MBA), Ball State University,
Indiana an3gaLLEN W.A. BEND

« fifmansUaufien N INendusTSNAMEANS W.A. BEBE

« UszmatladmsUafinnivnsaaulayd aniingnausssumans
W.A. BEON

o UayBUaufien uniIngndusssumans w.e. BEels

Useiainsyineu:

* 529UARNSENTIIWEHLE

* SUANSNWEIUISSADMSAN .

« fivsnumswdise nssnsewidisd UFUEnhAgS s
Swinulauiiasansmansnisa)

+ s898BUANTUNSAENIUSEINA NSENTIOWHTE

* 529DBUANTHWEIUISSADNISAT NSENTIIWIEHLE

FNUHHINSSHNS/ FUTHISTEAUFI TUNIIBGIUDY o
- Taidl

Miss Pongpun Gearaviriyapun Age 60 years
Member of the TAT Board of Directors

Educational Background:

» Master of Business Administration (MBA), Ball State University,
Indiana, U.S.A.

¢ Bachelor of Laws, Thammasat University.

¢ Graduate Diploma in Auditing, Thammasat University.

¢ Bachelor of Accounting, Thammasat University.

Working Experience:

e Deputy Permanent Secretary, Ministry of Commerce.

¢ Director-General, Department of Business Development.

» Commercial Advisor, Ministry of Commerce (Acting on behalf of
the Director, Office of Business Policy and Strategy).

e Deputy Director-General, Department of Foreign Trade, Ministry
of Commerce.

e Deputy Director-General, Department of Business Development,
Ministry of Commerce.

Director/Senior Executive in Other Organisations:
- None.
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« UssmafiaUns Brevet d’Administration Publjque a@andu Ecole
Nationale d’Administration (ENA) ans15ausgHSaima

* D.S.U. AQMNELSIIU UM INenasUnsa v as1suSgHIILAA

+ D.S.U. 2258y1INen arn3Inendadnsa o mswsmsss\lsama

* D.EA. a\mmﬂmﬂgﬂmauwa ummmaﬂmsa 9 mswsmssc\ls\nﬂa

« fifmMansUnfio anInendusssumans

Uszieinsrineu:

* 59LAYIEMSAMENTTUMISN N SHNNUAMEASTUAISNH UM

* NSSUMISTONYHANEUsED (Hnngranenquiinmnseansl) Sninom
AMEASTUNSNE WM

* NTIUMSSINYHINEUSA nausmngwmauaﬂﬂmwmumaﬂgﬂmﬂ
AunnuAMznssIMISN LN

suHHINSSHNS/ FUsMmIsszauge TuniBeudu o
 ABIZASTUAISSHIAS SHIMsBaaULHIUsEINANE

Mr. Niphon Hakimi Age 60 years
Member of the TAT Board of Directors

Educational Background:

« Certificate, Brevet d’Administration Publique, Ecole Nationale
d’Administration (ENA), France.

» D.S.U. (Labour Law), University of Paris Il, France.

» D.S.U. (Criminology), University of Paris Il, France.

» D.E.A. (Sociology, Civil Law), University of Paris I, France.

* Bachelor of Laws, Thammasat University.

Working Experience:

» Deputy Secretary-General, Office of the Council of State.

» Permanent Law Councillor (Krisdika Counsel, Advisory Level),
Office of the Council of State.

» Permanent Law Councillor, Law Drafting Staff, Office of the Council
of State.

Director/Senior Executive in Other Organisations:
¢ Member of the Board of Directors, Islamic Bank of Thailand.
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« U3uey1In AauzsgussAnaumans aanUniafawmnuusmsmans
(NIDA)

« U3tuauneis USMIsssia aninenduduanaiug

« e, 3uN bn Anendadasiusisaranang)

* AangmsUnUIMsMsIuUsEINasTEUFS drinvulszana

* AANFBTMSUSINSMsTiauiend MUK UIMssZaUFY (TME)

suN 0 Uszht waoo

- ndngesgusMssEdugeauMsAuazswaise (TEPCoT Uil &)

. wanamsmsmnu@u,anomsamsunssumsuawwusmssymuaa
‘Ua\ﬂimmﬁﬂaua DIANTUMIBU (PDI)

- nAngasmMsUdMsiamsunasrineifisathodebin

UsZIRNISTNIH:

. Ususmamamamnss:u*naumaumuﬂmﬂﬂlﬂa

. saa‘u'swsmamamamﬂssuﬂaommumﬂsvmrﬂm
. ﬂU”nmammussnammaommaom@ﬂsm

. mamaanmussmmsnaummwmmﬂsvu

. nssumswmmsisaLLsuanmu Usudiad Saadn

e ASTUMSUSEN BMUII NS LDUR 1135 A6

BUHUINTTNNNS/ HUIMITTzAUFI IHHIBO DU 9:

* ADZNSTUNSENSAANSIE |

- AnuzssuMsHleuemsTiofsIuvens

* ARzNssUNsSsAIAEILAzTARIMN AT

« AMEASSUNSAYLTSIITHNDUNIANALAzUNIALDN

* AMZAUNSSHNISUNFUMSTIRYLNEN

« AnzaynssUMsauanaUsslusiuasAuinatusowan

Mr. Ittirith Kinglek Age 58 years
Member of the TAT Board of Directors

Educational Background:

¢ Master of Public Administration, National Institute of Development
and Administration (NIDA).

¢ Bachelor of Business Administration, Southeast Asia University.

* National Defence Joint Public/Private Sector Course (Class 23),
National Defence College.

e Certificate, Budget Management Senior Executives, the Bureau of
the Budget.

o Certificate in Tourism Management for Executives (TME Class 1), 2017.

 Top Executive Programme in Commerce and Trade (TEPCoT Class 9).

¢ Corporate Governance Programme for Directors and Top Executives
in State Enterprises and Public Organisations, Pubilc Director
Institute (PDI).

e Tourist Attraction Management for Sustainability Program.

Working Experience:

e President, Tourism Council of Thailand (TCT).

¢ Vice President, Tourism Council of Thailand (TCT).

e Advisor, Krabi Tourism Association.

e President, Krabi Tourism Association.

¢ Managing Director, Aonang Princeville Resort.

¢ Managing Director, Aonang Travel and Tour Company Limited.

Director/Senior Executive in Other Organisations:

* Member of the National Reform Steering Assembly (NRSA).

¢ Member of the National Tourism Policy Committee.

¢ Member of the Tourism Business and Guides Committee.

¢ Member of the Small and Medium Enterprises Promotion Commission.
¢ Member of the Sub-committee on Tourism Reform.

¢ Member of the Sub-committee on Protection of Thai Nationals Abroad.
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FUHUHINSSHNS/ FUSMIsszaUF TurIIBO MDY §:
- Taidi

Mrs. Sirirat Denvorapongsasuk Age 47 years
Member of the TAT Board of Directors

Educational Background:

e Bachelor of Business Administration (Services Industries),
Ramkhamhaeng University.

Working Experience:

¢ Managing Director, Ubon Vorapong Company Limited.
¢ Managing Director, Vorapong River Park Company Limited.

e Vice President (Administration), Tourism Council of Thailand (TCT).

Director/Senior Executive in Other Organisations:

- None.
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Mr. Yutthachai Soonthronrattanavate Age 53 years
Member of the TAT Board of Directors

Educational Background:

 Bachelor of Arts (Political Science), Chulalongkorn University.

Working Experience:

¢ Managing Director, Dome Holiday Travel Service Company Limited.

* President, Association of Domestic Travel (ADT).

¢ Vice President, Domestic Marketing, Tourism Council of Thailand
(TCT).

e Member of the Committee of Tourism Business and Guides.

Director/Senior Executive in Other Organisations:
o Advisor, Association of Domestic Travel (ADT).
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AR INLFuTANDIH THS1BDIING

Us2IBNSTIIU:
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wazammamsm nauvisussineing

sUHUINSSHNS/ FUSMIsszaUge TurtIBe DU o

« WnFIANTINEYALAzTIWRnNaurtauls
* NSTMS dANTIUTHNTAN

Mr. Wuthichai Luangamornlert Age 43 years
Member of the TAT Board of Directors

Educational Background:

» Master of Science (Marketing), Thammasat University.

» Master of Science (Finance), Chulalongkorn University.

» Bachelor of Science (Hons), Business and Economics, Salford University,
United Kingdom.

Working Experience:

e Secretary-General of the Board of Directors, Tourism Council of
Thailand.

¢ Managing Director, Siam Park Bangkok Company Limited.

¢ Vice Chairman of the Board of Directors, Tourism Business and
Services, Thai Chamber of Commerce and Board of Trade of Thailand.

Director/Senior Executive in Other Organisations:

« President of the Thai Amusement and Leisure Park Association (TAPA).
* Member of the Board of Directors, International Association of
Amusement Parks and Attractions (IAAPA).
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Gen. Parnuvach Narkavong Age 61 years
Member of the TAT Board of Directors

Educational Background:

¢ National Defence College, Class 52.

¢ Joint Staff College, Class 44.

e Master of Public Administration, School of Public Administration,
National Institute of Development and Administration (NIDA).

Working Experience:

¢ Member of the National Legislative Assembly.

¢ Special Qualified Person, Royal Thai Army.

¢ Deputy Chief of Staff, Royal Thai Army.

e Assistant Chief of Staff for Civil Affairs, Royal Thai Army.
¢ 15t Army Area Deputy Commander.

* 9t Infantry Division Commanding General.

Director/Senior Executive in Other Organisations:

¢ Independent Director and Member of the Audit Committee, King
Telecom Public Company Limited.
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Mr. Surat Mekavarakul Age 58 years
Member of the TAT Board of Directors

Educational Background:

¢ Master of Public Administration, National Institute of Development
and Administration (NIDA).
¢ Bachelor of Arts, Thammasat University.

Working Experience:

¢ Chief Executive Officer, Mike Group of Companies.

¢ Member of the Board of Directors, Thailand Convention and Exhibition
Bureau (Public Organisation).

¢ Vice Chairman, Chon Buri Chamber of Commerce.

e President, Pattaya Business and Tourism Association (P.B.T.A.).

¢ Chairman, Pattaya Hotels Club.

Director/Senior Executive in Other Organisations:
¢ Chairman, Cultural Council, Amphoe Bang Lamung.
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Mrs. Angkarat Priebjrivat Age 61 years
Member of the TAT Board of Directors

Educational Background:

» Doctor of Philosophy (Accounting), New York University, U.S.A.

» Master of Science (Accounting), Thammasat University.

 Bachelor of Business Administration (Accounting) (Second-class
Honours), Thammsat University.

¢ IFRS Certificate, Institute of Chartered Accountants in England and
Wales (ICAEW).

Working Experience:

¢ Associate Professor, School of Business Administration, National
Institute of Development and Administration (NIDA).

¢ Member, Working Committee, Accounting Practices and Corporate
Governance Monitoring Committee, The Securities and Exchange
Commission, Thailand.

¢ Chairperson, Supervisory Committee, ABF Thailand Bond Index Fund.

¢ Advisor, Audit Committee, Government Pension Fund.

Director/Senior Executive in Other Organisations:

¢ Specialist on Information Disclosure and Accounting Standards, The
Stock Exchange of Thailand.

¢ Independent Director and Chairperson of the Audit Committee,
TISCO Financial Group Public Company Limited.

¢ Member of the Audit Committee, Thai Public Broadcasting Service.

¢ Member, Committee on Public Accounting Standards and Policy,
the Comptroller General’s Department, Ministry of Finance.

¢ Member of the Risk Management Committee and Member of the
Financial Accounting Subcommittee, State Railway of Thailand.
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Mr. Yuthasak Supasorn Age 51 Years
Member and Secretary of the TAT Board of Directors

Educational Background:

 Doctoral Programme of the School of Economics (Major: Economics), Keio University, Japan.
» Master’s Programme in Economic Policy, Keio University, Japan.
« Bachelor of Economics, (Quantitative Economics), Chulalongkorn University.

Working Experience:

» Executive Vice President, Chief Financial Officer, MCOT Public Company Limited.

« Advisor, Regional Development Centre, Institute for Good Governance Promotion, Office of the Public Sector Development Commission (OPDC).
« Director, Office of Small and Medium Enterprises Promotion (OSMEP), Ministry of Industry.

« Director, National Food Institute (NFI), Ministry of Industry.

» Deputy Director, National Food Institute (NFI), Ministry of Industry.

¢ Analyst, Policy and Plan Analysis, Office of the National Economic and Social Development Board.

¢ Investment Promotion Officer, Office of the Board of Investment Promotion.

Director/Senior Executive in Other Organisations:

- None.

naens: eMuasUsyifanenssums nnn. {Judayaloudszanad oGoo (3l o slanau nGée - Wil mo iuene lnGoo) [nuwszs1slyaiiimsriaviiizaunsussnalng
(RUUT o) W.A1. oEEo]
Note: The Names and Profiles of the TAT Board of Directors represent the data from the fiscal year 2017 (1 October 2016 - 30 September 2017). [In accordance
with the Tourism Authority of Thailand Act (No. 2) B.E. 2550 (2007)].
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TAT ANNUAL REPORT 2017

The Structure and Responsibility of the TAT Board

of Directors

1. The Composition of the TAT Board of Directors:
Section 18 of the Tourism Authority of Thailand Act, B.E. 2522
(1979) and the Tourism Authority of Thailand Act (Edition 2),
B.E. 2550 (2007), stipulates that there shall be a Board called
the “Board of Directors of the Tourism Authority of Thailand”,
which comprises the Chairperson appointed by the Minister
in charge, the Permanent Secretary of the Ministry of Finance,
the Permanent Secretary of the Ministry of Foreign Affairs,
the Permanent Secretary of the Ministry of Tourism and
Sports, the Permanent Secretary of the Ministry of Transport,
the Permanent Secretary of the Ministry of Commerce, the
Permanent Secretary for Interior, the Secretary-General of
the Council of State, the President of the Tourism Council
of Thailand, two representatives of the Tourism Council of
Thailand, and not more than three qualified persons appointed
by the Minister, as Directors, and the TAT Governor shall be
Director and Secretary of the Board.

2. Appointment of Other Directors in any state
enterprise shall be in line with the Cabinet Resolution dated 18 July,
2017, on the Appointments of State Enterprise Directors and
Regulations under the Prime Minister Office's State Enterprise
Policy and Regulatory Guidelines B.E. 2557 (2014), No.10 (6).

The State Enterprise Policy Committee shall deliberate in

conjunction with Guideline No. 12 under Guideline 10 (6)
the qualifications of the proposed candidates to be appointed
as Directors in state enterprises. Following, the decision of
the proposed candidates with the qualifications and experiences
relevant to the State Enterprises’ requirements, the list shall
be delivered to the Minister in charge before it is submitted
to the Chairperson of the State Enterprise Policy Committee
for approval. The successful candidates shall be required to
complete a regulatory form in order to verify their qualifications
and legal status that does not disallow them from taking up
state enterprise offices. The approved list by the Chairperson
in charge of the State Enterprise Policy Committee shall then
be returned to the State Enterprise Policy Committee and
subsequently to the Cabinet to have the qualified candidates
appointed in compliance with the state enterprise laws or
regulations.

Appointment of other directors, who are not ex officio
members in any state enterprise, shall be carried out by the
authorised person(s) based on the list of directors prepared by
the Ministry of Finance. Such appointments shall constitute
no less than one-third of the number of other Directors in

the state enterprise; this is to be in line with Section 12/1
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of the Standard Qualifications of State Enterprise Directors
and Officials Act, B.E. 2518 (1975) and modifications.

3. The Number of Directors: Together, they shall not
exceed eleven. Should there exist a need to appoint more
than eleven members, the Minister in charge shall propose
each of the Directors for the approval of the Council of
Ministers. However, the maximum number of Directors shall
not exceed fifteen, each of whom shall be allowed to take
up a directorship at no more than three state enterprises,
including those ex officio directors who delegate other persons
to perform the duties on their behalf, as required by the Standard
Qualifications of State Enterprise Directors and Officials Act,
B.E. 2518 (1975) and modifications in Sections 6 - 7.

4. Term of Office and Termination are designated in
the Tourism Authority of Thailand Act, B.E. 2522 (1979) and
the Tourism Authority of Thailand Act (Edition 2), B.E. 2550
(2007) which state in:

Section 19 that the Chairperson and Directors appointed
by the Minister in charge shall hold office for a two-year term.
In the case where the Chairperson or Director vacates office
before the expiration of his/her term, or in the case where
an additional Director is appointed by the Minister during the

TAT ANNUAL REPORT 2017

term of a serving incumbent, such appointee shall hold office
for the remaining term of the Director already appointed. After
the expiration of the term of office under paragraph one and
new Directors have yet to be appointed, the Directors whose
terms in office have been served shall continue in office to
carry out its works until the newly-appointed Directors have
taken over their duties. The outgoing Chairperson or Director
may be re-appointed, but for not more than two consecutive

terms.

Section 20 that in addition to vacating office under
Section 19, the Chairperson and Directors appointed by
the Minister vacate office upon (1) death; (2) resignation;
(3) being removed by the Minister; (4) being bankrupt; (5)
being incapacitated or quasi-incapacitated; (6) having been
imprisoned by a final ruling to a term of a prison sentence,
except for a petty offence or an offence committed through
negligence, and (7) lacking of qualifications or being under

any prohibition clauses under Section 18/1.

5. Power and Duties: The Tourism Authority of
Thailand Act, B.E. 2522 (1979) and the Tourism Authority
of Thailand Act (Edition 2), B.E. 2550 (2007) state that:
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Section 21, for the benefit of TAT activities, the Board of
Directors shall have the power to appoint a subcommittee
to carry out any related undertaking as entrusted by the
Board.

Section 22, the Board shall have the power and duty to
lay down the policy and to supervise in general the affairs of

TAT. Such power and duties shall include:

(1) Laying down policies and approving plans of TAT
for the development and promotion of tourism and the
tourism industry;

(2) Issuing regulations or rules to ensure compliance
with Sections 8 and 9;

(3) lIssuing regulations on the meeting and the carrying
out of activities of the Board and subcommittees;

(4) Issuing regulations and rules on the administration
of TAT affairs;

(5) Issuing regulations on prescribing the positions,
rates of salaries, wages and other monetary benefits of
officials and employees;

(6) Issuing regulations on the recruitment, appointment,

removal, promotion of salaries or wages, disciplinary measures,

TAT ANNUAL REPORT 2017

punishment, and appeal against punishment of officials and
employees;

(7) lssuing regulations on petitions of officials and
employees;

(8) Issuing orders on the aid fund and other forms of aid
for the welfare of officials and employees and their families,
with the approval of the Ministry of Finance;

(9) lIssuing regulations on the payment of travel expenses
and allowances, accommodation allowances, overtime,
meeting allowances and other allowances;

(10) Issuing regulations on the uniforms of officials
and employees.

Section 24, the Board of Directors shall appoint the
Governor.

Section 26, the Governor shall vacate office upon (5) the
resolution of the Board of Directors to terminate employment
which according to clause (5) shall be supported by not less
than two-thirds of the total number of Directors, excluding the
Governor. Such resolution of the termination of the contract
shall be subject to the approval of the Minister.

The appointment of the TAT Governor shall be carried
out through the selection process under the Standard
Qualifications of State Enterprise Directors and Officials Act,
B.E. 2518 (1975) and modifications in Section 8 quarter.
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Structure, Power and Duties of Subcommittees and

Committees Appointed by the TAT Board of Directors

1. TAT Governor Selection Committee

By virtue of Section 21 of the Tourism Authority of
Thailand Act, B.E. 2522 (1979) and in conjunction with
Section 8 quarter of the Standard Qualifications of State
Enterprise Directors and Officials Act, B.E. 2518 (1975) and
amendments therein, together with the resolution of the TAT
Board of Directors at its meeting No. 4/2558 dated 25 March,
2015, the TAT Board of Directors Order No. 4/2557 dated 8
May, 2014, and No. 11/2557 dated 31 October, 2014, were
repealed and replaced by the TAT Board of Directors Order No.
5/2558 dated 31 March, 2015, to appoint the TAT Governor
Selection Committee with the following members:

1. Mr. Jarin Chakkaphak
Chairperson

2. Mr. Niphon Hakimi
Member

3. Mr. Veerathai Santiprabhob
Member

4. Mrs. Phornsiri Manoharn
Member

5. Mrs. Pankanitta Boonkrong
Member

6. Executive Director, Human Resources Department, TAT
Secretary

Duties:

To select the qualified candidate with relevant knowledge,
competence and experiences for TAT Governor. The selected
candidate must have the required qualifications and be free
from any prohibitive attributes as stipulated in the Standard
Qualifications of State Enterprise Directors and Officials Act,
B.E. 2518 (1975) and amendments therein as well as the
Tourism Authority of Thailand Act, B.E. 2522 (1979) and
amendments therein. In consideration of transparency and
accountability, once the qualified candidate is identified,
the result shall be submitted to the TAT Board of Directors
for consideration and appointment as the TAT Governor. In
this regard, one or more qualified candidates could also be
proposed for consideration.

Note: Upon completion of its designated assignment, the TAT Governor Selection
Committee was dissolved in accordance with the resolution of the TAT
Board of Directors at its meeting No. 6/2559 dated 27 June, 2016.

2. Subcommittee to Determine the
Remuneration of the TAT Governor

By virtue of Section 21 of the Tourism Authority of
Thailand Act, B.E. 2522 (1979) and in conjunction with
Section 8 quarter of the Standard Qualifications of State
Enterprise Directors and Officials Act, B.E. 2518 (1975) and
amendments (No. 4), B.E. 2543 (2000) and (No. 6) B.E. 2550
(2007), and the resolution of the TAT Board of Directors at
its meeting No. 5/2558 dated 29 June, 2015, the following
members were appointed to the Subcommittee to Determine
the Remuneration of the TAT Governor:

1. Mr. Chalermporn Phirunsarn
Chairperson

2. Mr. Yutthachai Soonthronrattanavate
Member

3. Mrs. Siriporn Luangnual
Member

4. Executive Director, Human Resources
Department, TAT
Secretary

5. Director, Personnel Division, TAT
Assistant Secretary

6. Director, Monitoring and Evaluation Division, TAT
Assistant Secretary

Duties:

1. Tostudy and determine the remuneration of the TAT
Governor in compliance with the law, the Cabinet’s resolutions,
regulations and other practice guidelines relating to the TAT;

2. To have the employment contract for the TAT
Governor properly prepared without contradiction to the law,
the Cabinet’s resolutions, regulations and other practice
guidelines relating to the TAT;

3. To invite external parties as appropriate to join the
meeting(s) and provide recommendation(s), information and
documents for remuneration consideration;

4. To consider other matters that may be relevant and
essential to employing the TAT Governor;

5. To promptly report the result of the designated
assignment to the TAT Board of Directors.

Note: Upon completion of the designated assignment, the Subcommittee
to Determine the Remuneration of the TAT Governor was dissolved

in accordance with the resolution of the TAT Board of Directors at its
meeting No. 6/2559 dated 27 June, 2016.

Discover Amazing Stories in Amazing Thailand 71



'I-I.\-___

\’“\‘-‘"—J N

M

‘lﬂ’--s-..__.. ﬁt-"\ . -"'—‘a;?‘ \“‘ ""‘"“‘

lSEJUSS"lﬂlH\')'\

0300'1"

V

-

#1neolnein

#ounuquanssiklans

#TourismThailand
#Thailand
#ChiangMai

oM. AfUEdUASSUNATSANKUALAgUALLazUS:LTU

waviuws1A1s nnn.

1A RNANNTUINES) e uHIwsEssUtya]B
nsriavifieuriousanalng w.a. wéEsls AnAssNNS NN,
ﬁuﬁ?umsﬂszqum%@ﬁ 90/BE00 Juft o AAIAN ©BEDO
ustosgAnIzayNsTIAMSTIAINATILATUSUAUKANUE NS

nNnN. YUsenausiy

©. WIBUTUNS Aaenmiing
Uses1aYNTINNIS

©. WEFTHY NN
UNTTNNIST

. WIATSHY LEITWIBIEY
DUNTINNIS

G. WIBSLUA ISATUE
DUNTINNIS

&. Wivang Ui (Russilwyad
W@vIMs

3. Subcommittee to Determine the Criteria
for and Assessment of the TAT Governor's

Performance

By virtue of the Tourism Authority of Thailand Act 21,
B.E. 2522 (1979), the TAT Board of Directors at its meeting
No. 11/2560 dated 20 October, 2017, appointed the
Subcommittee to Determine the Criteria for and Assessment
of the TAT Governor’s Performance with the following

members:

1. Mr. Narin Kalayanamit
Chairperson

2. Mr. Surat Mekavarakul
Member

3. Mrs. Sirirat Denvorapongsasuk
Member

4. Mr. Thanate Vorasaran
Member

5. Ms. Thapanee Kiatphaibool

Secretary

9. RosanuwusLinUMsTavRIUDIgiINSs NIM.
Wamnuainariuazfisianisusafiuwanisufusiou
TAELUNNUIHUDINSLANFUSTHIIIAMIZASSNANS NINN,
wazInns nnn.

v. famuuazusziiunansuisiouvasyiinms nnn.
munsavUszyznaszyludeyane uaziauamnuinsa
ATUENSSUNS NNN.

0. UfUAnrhATRsdavenudlFiunaunuieain
ABIZNSTNNS NNN. LLAZNTENTIINTAAY

. ANUEASSUANNSASOYEDU hNN.

ardas e uanNiuda o udssfaunsense
ASASIINEILAMENSTUNSATIVFDULAzHINEATIDTaUMa Tl
vavisiamio w.A. baaa TasAniznssunns nnn. [ETAd
i c/0Ess avTufl ¢ NSNHIAN BEGE WENBIAIZNSSHAS
ASIVFDU NNN. G9di

Duties:

1. To consider the TAT Governor's Tourism Operation
Plan in order to have the evaluation criteria and performance
indicators established based on the mutual agreement between
the Board and the TAT Governor;

2. To monitor and assess the performance of the TAT
Governor according to the specified timeline in the employment
contract with the results submitted to the Board of Directors
for consideration;

3. To perform any other duties as assigned by the TAT

Board of Directors and the Ministry of Finance.
4. TAT Audit Committee

By virtue of Item No. 6 of the Ministry of Finance
Rule on Audit Committee and Internal Audit Office of State
Enterprises, B.E. 2555 (2012), the TAT Board of Directors in
its resolution No. 9/2558 dated 8 July, 2015, appointed the
following members to the TAT Audit Committee:
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1. Mr. Niphon Hakimi
Chairperson
2. Mrs. Angkarat Priebjrivat
Member
3. Mr. Narin Kalayanamit
Member
4. Executive Director, Internal Audit Office, TAT

Secretary

Duties:

1. To prepare the TAT Internal Audit Charter for the TAT
Audit Committee to ensure it was consistent with the scope
of responsibilities in the TAT's operations. Approval of the
charter resides with the TAT Board of Directors. The charter
shall be reviewed for its suitability at least once a year;

2. To review the effectiveness and efficiency of the
TAT's internal control, good corporate governance and risk
management processes;

3. To review the accuracy and accountability of the
TAT financial reporting;

4. To review and ensure that the TAT's operations are
in compliance with the law, rules and regulations, practice
guidelines, the Cabinet's resolutions, announcements or any
other instructions relating to the TAT's operations;

5. To review and ensure that the TAT has a sound
internal audit system and consider the independence of the
TAT's Internal Audit Office;

6. To consider any connected or conflict-of-interest
transaction(s) or fraud occurrence(s) that may affect the TAT's
undertakings;

7. To make recommendations to the TAT Board of
Directors on the consideration of appointment, transfer,
promotion of rank and position and performance evaluation
of the Executive Director of the TAT Internal Audit Office;

8. To coordinate with external auditors on audit results,
verification or review of any item that requires attention, and
make recommendation(s) on the auditor’s remuneration to
the TAT Board of Directors;

9. Toreport to the Board of Directors the performance
of the TAT Audit Committee on a quarterly basis at the least
and within 60 days following the end of each quarter, except
for the fourth quarter, which was to be prepared as the Annual
Performance Report and have it submitted to the Ministry of
Tourism and Sports and the Ministry of Finance within 90 days
as from the last day of the TAT's fiscal year;

10. To assess the performance of the TAT Audit
Committee on the internal audit including problems and
obstacles at least once every fiscal year, and have the assessment
results along with its operation improvement plan submitted
to the TAT Board of Directors;

o/

11.To disclose the annual performance report of the
TAT Audit Committee along with the remuneration of the
auditors in the TAT Annual Report;

12.To perform any other duties as stipulated by law
or those assigned by the TAT Board of Directors.

5. TAT's Relations Affairs Committee

By virtue of Section 19, paragraph 1, of the State Enterprise
Labour Relations Act B.E. 2543 (2000) and in conjunction
with the TAT Board of Directors’ resolution at its meeting
No. 10/2558 dated 28 October, 2015, a new Chairperson
was appointed to fill the vacancy. Furthermore, according
to the TAT Board of Directors’ Order No. 59/2559 dated
25 December, 2016, the TAT's Relations Affairs Committee
was appointed with the following members:

1. Mr. Chayabol Thitisak
Chairperson

2. Representatives of the Employer (TAT)
9 persons

3. Representatives of the Employees (TAT)
9 persons

Duties:

Under Section 20, the Committee has a two-year term
in office, which took effect until 30 October, 2016, and
under Section 23 of the State Enterprise Labour Relations
Act, B.E. 2543 (2000), has the power and duties to carry out
the following tasks:

1. Tomake recommendations on efficiency improvement
in the operation of the state enterprise, as well as labour
relations promotion and development;

2. To seek reconciliations for and restraints to labour
conflicts in the state enterprise;

3. To consider improving work-related rules and
regulations for the benefits of both the Employer, Employees,
and the state enterprise;

4. Todiscuss and find solutions to the grievances raised
by the employees or the Labour Union, including complaints
of disciplinary action;

5. To discuss the improvements of employment
conditions.

6. Subcommittee on Good Corporate
Governance and Social Responsibility

By virtue of Section 21 of the Tourism Authority of
Thailand Act, B.E. 2522 (1979), and in conjunction with the
resolutions of the TAT Board of Directors at its meeting No. 9/2560
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dated 23 August, 2017, the Subcommittee on Good Corporate
Governance and Social Responsibility was appointed with
the following members:

1. Mr. Ittirith Kinglek
Chairperson

2. Mr. Wuthichai Luangamornlert
Member

3. Mr. Apichart Intharapongpan
Member

4. Mr. Thanate Vorasaran
Member

5. Deputy Governor for Administration, TAT

Member

TAT ANNUAL REPORT 2017

6. Executive Director, Planning Department, TAT
Member

7. Executive Director, Advertising and Public
Relations Department, TAT
Member

8. Executive Director, Office of the Governor, TAT
Secretary

9. Executive Director, Product Promotion
Department, TAT

Assistant Secretary
Duties:

1. To determine policies, strategies, objectives and
action plans on good corporate governance and social
responsibility that are clear, concrete and consistent with
the TAT's operations;

2. To promote the participation of the TAT Board of
Directors, its executives and staff members in good corporate
governance activities, and encourage the involvements of the TAT
Board of Directors, its executives, staff members and stakeholders
in social responsibility activities fully and regularly;

3. To ensure that the implementation of policies
and action plans on good corporate governance and social
responsibility is carried out with optimum efficiency and
effectiveness;

4. To follow up and report its performances including
recommendations on good corporate governance and social
responsibility to the TAT Board of Directors at least once
every quarter;

5. To appoint a working party to carry out good
corporate governance and social responsibility activities as
appropriate;

6. To perform any other duties relating to good corporate
governance and social responsibility activities as assigned by
the TAT Board of Directors.

7. Subcommittee on TAT's Risk Management

and Internal Control

By virtue of Section 21 of the Tourism Authority of
Thailand Act, B.E. 2522 (1979) and in conjunction with
the resolutions of the TAT Board of Directors at its meeting
No. 11/2560 dated 20 October, 2017, the Subcommittee on
TAT's Risk Management and Internal Control was appointed

with the following members:
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1.Mr. Narin Kalayanamit
Chairperson
2.TAT Governor
Member
3. Mr. Wuthichai Luangamornlert
Member
4.Deputy Governor for International
Marketing (Asia and South Pacific), TAT
Member
5. Deputy Governor for Tourism Products
and Business, TAT
Member
6. Deputy Governor for Administration, TAT
Member
7.Deputy Governor for International Marketing
(Europe, Africa, Middle East and Americas), TAT
Member
8. Deputy Governor for Marketing Communications, TAT
Member
9.Deputy Governor for Policy and Planning, TAT
Member
10. Deputy Governor for Domestic Marketing, TAT
Member
11. Executive Director, Monitoring and Risk
Management Department, TAT
Secretary
12.Director, Risk Management Division, TAT
Assistant Secretary

Duties:

1. To determine the policy and approaches on annual
risk management and internal control;

2. To regulate, supervise and monitor annual risk
management and internal control;

3. To consider granting approval to the risk management
plan and handbook, as well as the internal control improvement
plan;

4. Toreport the results of risk management and internal
control to the TAT Board of Directors.

8. Subcommittee on the Improvement
and Revision of the TAT Law, Rules and

Regulations

By virtue of Section 21 of the Tourism Authority of
Thailand Act B.E. 2522 (1979), and in conjunction with the
resolution of the TAT Board of Directors at its meeting
No. 10/2556 dated 28 October, 2013, the TAT Board of Directors
had its Orders No. 13/2551 dated 9 December, 2008, and
No. 3/2554 dated 7 February, 2011, repealed and appointed

TAT ANNUAL REPORT 2017

the Subcommittee on the Improvement and Revision of the TAT
Law, Rules and Regulations with the following members:

1. Mr. Niphon Hakimi
Chairperson

2. Ms. Chomnaad Srisawasdi
Member

3. Mr. Apiwat Kongchatree
Member

4. Mr. Radit Aekusanee
Member

5. Deputy Governor for Administration, TAT
Member

6. Director, Legal Affairs and Regulations Division, TAT
Secretary

7. Chief, Rules and Regulations Section, TAT

Assistant Secretary
Duties:

The Subcommittee was to consider, screen and arrange
for the improvement and revision of the TAT's law, rules and
regulations and have them submitted to the TAT Board of
Directors for consideration. It was also to perform other duties

as assigned by the TAT Board of Directors.

9. Subcommittee on the TAT Board of
Directors’ Operation Efficiency Support

By virtue of Section 21 of the Tourism Authority of
Thailand Act, B.E. 2522 (1979), and in conjunction with
the resolutions of the TAT Board of Directors at its meetings
No. 9/2553 dated 29 September, 2010, No. 3/2554 dated
30 March, 2011, No. 7/2554 dated 27 June, 2011 and
No. 7/2557 dated 29 October, 2014, the Subcommittee on
the TAT Board of Directors’ Operation Efficiency Support

was appointed with the following members:

1. Mr. Niphon Hakimi
Chairperson
2. Gen. Parnuvach Narkavong
Member
3. Mr. Surat Mekavarakul
Member
4. Executive Director, General Administration
Department, TAT
Secretary
5. Director, General Affairs Division, TAT

Assistant Secretary
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Duties:

The Subcommittee was empowered to consider and
examine the operation of the TAT Board of Directors with
meetings arranged for joint discussion prior to the Board's
self-assessment exercise in order to identify its shortcomings
and formulate guidelines aimed at greater completeness and

effectiveness of its operation.

10. Subcommittee on TAT's Tourism
Campaign Brand-building Support

By virtue of Section 21 of the Tourism Authority of
Thailand Act, B.E. 2522 (1979) in conjunction with the
resolution of the TAT Board of Directors at its meeting No.
6/2558 dated 24 July, 2015, the Subcommittee on TAT's
Tourism Campaign Brand-building Support was appointed
with the following members:

1. Ms. Sirikul Laukaikul
Chairperson

2. Mr. Vuthichai Duangratana
Member

3. Mr. Sek Wannamethee
Member

4. Mr. Yutthachai Soonthronrattanavate
Member

5. Mr. Surat Mekavarakul
Member

6. Deputy Governor for Marketing Communications, TAT
Member

7. Deputy Governor for Policy and Planning, TAT
Member

8. Director International Advertising Publicity
Division, TAT

Secretary
Duties:

1. To provide consultation and recommendations,
regulate, supervise and support tourism campaign brand-building
efforts to ensure, for optimum effectiveness, that they are
consistent with the government'’s national development plans
and favourable to integration with those of other agencies;

2. To provide consultation in the determination of the
TAT's framework and policy for its tourism-campaign branding
which is to be in line with its annual marketing strategy plan
and current situation;

3. To perform other functions as assigned by the TAT

Board of Directors.
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1. TAT's Assets Value Working Committee

By virtue of Section 21 of the Tourism Authority of
Thailand Act, B.E. 2522 (1979), and in conjunction with
the resolution of the TAT Board of Directors at its meeting
No. 8/2559 dated 27 July, 2016, the TAT's Assets Value Working

Committee was appointed with the following members:

1. Mr. Surat Mekavarakul
Head

2. Mr. Ittirith Kinglek
Member

3. Mrs. Sirirat Denvorapongsasuk
Member

4. Gen. Parnuvach Narkavong
Member

5. Mrs. Angkarat Priebjrivat
Member

6. Ms. Sirikul Laukaikul
Member

7. Deputy Governor for Administration, TAT
Member

8. Deputy Governor for Tourism Products and Business,
TAT
Member

9. Executive Director, Tourism Investment Department, TAT
Secretary

10. Director, Investment Planning Division, TAT

Assistant Secretary
Duties:

1. To consider approaches for the TAT's assets value
increase by selecting and prioritising those with potential
based on their importance and necessity to ensure they
benefit TAT's income-generation obligations. It is also to
consider guidelines in the allocation of profits from those
assets to make sure they comply with TAT-related law, rules
and regulations;

2. To supervise, follow up and assess the operations
relating to the TAT's assets value increase to ensure they
followed the set guidelines;

3. To perform any other functions as assigned by the
TAT Board of Directors.
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Remuneration Scheme for the TAT Board of Directors

and Subcommittees

The Royal Decree of Meeting Allowance of Directors
B.E. 2547 (2004), Section 14, states that “the meetings of
the committee or subcommittee must have at least half of the
total number of members of the committee or subcommittee
present to form a quorum, whereby they will have the right
to receive the meeting allowance according to the Decree,
unless the legislation, the Royal Proclamation, or the Order to
establish such committee or subcommittee states otherwise”.
In the case that the ex officio appointed member of the
committee or the subcommittee cannot attend the meeting
and designates in writing any other person to act on his/her
behalf, such proxy shall be considered in a quorum of such
committee or subcommittee and therefore entitled to receive

the meeting allowance according to this Decree.

The remuneration and meeting allowance determined
by TAT for its Board of Directors/Board committees/
subcommittees/other working groups according to the Cabinet
Resolution dated 2 July, 2013, are as follows:

1. The monthly remuneration for the Board of Directors
1.1 Chairperson 16,000 Baht/Month
1.2 Member 8,000 Baht/Month

Note: In case a member has served on the Board less than one complete month,
the remuneration to be paid will be proportionate to the period he/she
has served on the Board.

2. The meeting allowance paid to the Board of Directors
2.1 Chairperson 10,000 Baht/Meeting
(The allowance received by the Chairperson is 25%
higher than that paid to other Board members.)
2.2 Member 8,000 Baht/Meeting
2.3 Assistant Secretary 1,000  Baht/Meeting
Note: The meeting allowance is paid per meeting, no more than once a month,
to members who attend the meeting.
3. The meeting allowance paid to Board committees,
subcommittees or other working groups
3.1 Chairperson

- Member, 10,000  Baht/Meeting
TAT Board of Directors
- Outsiders 3,750  Baht/Meeting

3.2 Deputy Chairperson

- Member, 9,000 Baht/Meeting
TAT Board of Directors
- Outsiders 3,375  Baht/Meeting
3.3 Subcommittee Members
- Member, 8,000  Baht/Meeting
TAT Board of Directors
- Qutsiders 3,000 Baht/Meeting

- TAT staff members 3,000 Baht/Meeting
(For Board committees, subcommittees or other
working groups as appointed by virtue of law;
such as, the Relations Affairs Committee)

Note: Any TAT Board Member, appointed by the TAT Board of Directors
as a member of more than one subcommittee shall be entitled to
receive the meeting allowance of no more than two subcommittees and

no more than once a month per subcommittee.
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TAT ANNUAL REPORT 2017

Performance of the TAT Board of Directors

in the Fiscal Year 2017

#Performance of the TAT Board of Directors

The TAT Board of Directors played a significant role in
determining the organisation’s directions and policies while
giving operational guidelines for the TAT executives to adopt
in regulating TAT's operation to ensure it was consistent
with the set budget and plans in an efficient and effective
manner. It also oversaw and monitored TAT's short-term and
long-term operations, which were crucial to the goals of the
organisation. The progress reports of these operations had
been regularly presented to the meetings of the TAT Board
of Directors. Meanwhile, meeting dates and agendas were set
in advance and held on a monthly basis or called specifically
as appropriate. At the meetings, the TAT Board of Directors
normally made key recommendations and notable remarks to
the benefit of the organisation, primarily to promote greater
efficiency among all its operations. At the same time, it
performed the duty of appointing Board members to various
committees and subcommittees to oversee the different fields
of TAT's operations. Accordingly, subcommittee members
or representatives of the Board members were appointed or

assigned to go through the TAT's operational plans prior to

TP -
i

-

b +

submitting them to the Board for consideration. Thus, the
persons responsible for the working groups or subcommittees
were clearly designated. In the fiscal year 2017, the TAT Board
of Directors held a total of 13 meetings that resulted in the
following significant decisions:

1. Granted approval to the TAT's allocation the of the
income balance as of 30 September, 2016;

2. Agreed to the TAT's frameworks of operating
directions and action plan budget request for 2018;

3. Agreed to the performance assessment criteria for
the TAT Governor for the fiscal year 2017 (1 September, 2016 -
30 September, 2017) and the criteria on a performance
assessment pass and disbursement of remuneration to the
TAT Governor for 2017;

4. Granted approval for disbursement of a bonus based
on the assessment of the organisation’s performance in the
fiscal year 2014;

5. Granted approval for the TAT's write-off of debt from
the Thailand Duty Free Shops Co., Ltd.’s account receivable;

6. Agreed to the draft of the Tourism Authority of
Thailand Act (Edition...) B.E. ...;

7. Considered the compilation of the TAT Board of
Directors’ self-assessment for the first half of the fiscal year
2017 (1 October, 2016 - 31 March, 2017);

8. Agreed to the TAT's organisational improvement
guidelines based on the observation or issues derived from
the organisational assessment of the fiscal year 2015;

9. Prompted TAT to arrange the Tourism Management
Programme for Executives (TME) for the year 2017;

10. Agreed to the adjustment of the structure of salaries
and wages for TAT officials and employees and the adjustment
of salary and wage rates for new officials and employees.
Similar adjustment was also made in terms of remuneration
for those affected;

11. Determined the appointment of chairpersons
and members of the subcommittees in the committees and
subcommittees in replacement for the posts left vacant;

12. Agreed to the Skills Matrix (skill, knowledge and
expertise) for TAT directors;
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13. Recommended changes to the format of the O So Tho
magazine to make it modern and more accessible to target
readers;

14. Supported the “Thiao Thai The” campaign to pro-
mote domestic tourism;

15. Agreed to the draft guidelines for the Chiang Saen
Port 1 Management Plan in Chiang Rai to designate it as
a tourist port in accordance with the Cabinet Resolution dated
18 January, 2011;

16. Supported the Michelin Guide Bangkok initiative;

17. Supported the Upcycling the Oceans, Thailand
project;

18. Agreed to the draft of the Tourism Authority of
Thailand Regulation on Procurement and Supplies on the TAT
(Edition...) B.E. ...;

19. Granted approval to the TAT tourism promotion
directions and strategy 2018 to be used in preparation for
the TAT Operational Plan for 2018;

20. Agreed to the draft of the TAT Advance Payment
Regulations, B.E. ...;

21. Agreed to the draft of the TAT Regulations on
Domestic On-duty Travel Allowance, B.E. ...;

22. Agreed to the draft of KPl and information for
the establishment of memorandum of TAT's Performance
Assessment for the fiscal year 2018;

23. Agreed to the Management Guidelines for Bangpra
Golf International Co., Ltd., Chon Buri after 12 October, 2017;

24. Agreed to the TAT Operational Plan 2018;

25. Agreed to the framework for TAT operational directions
and operating budget plan request for the fiscal year 2019;

26. Agreed to the TAT Regulations on Overseas On-duty

Travel Allowance B.E. ....

#TAT Board of Directors' Self Development

The TAT Board of Directors underwent self-development
activities with two ensuing self-assessment sessions; the
results were subsequently reported to the Board's attention.
Joint discussions to formulate guidelines also took place at its
meetings to enable it to carry out its mandate more effectively.
Accordingly, the Subcommittee on the TAT Board of Directors’
Operation Efficiency Support introduced the Efficiency
Enhancement Programme in Organisational Management and
Supervision 2017 to help broaden and boost their knowledge
and vision in the country’s tourism industry given that Thailand
is an AEC member country. In addition, Board members were
kept abreast of problem-related information and solution
guidelines for tourism services, which would enable them to
formulate policies and make recommendations for effective
organisational regulations. The Kashmir-Srinagar route in
the Republic of India was the one overseas route chosen as
the study route dedicated to marketing promotion initiatives

for quality tourists.

Members of the TAT Board of Directors also joined such
activities as the Thailand Tourism Festival 2017, the World
Travel Market (WTM) 2016 in the United Kingdom and the
Internationale Tourismus-Bdrse (ITB) 2017 in the Federal Republic
of Germany to help advance their organisational knowledge
and understanding of promotional events both at home and
abroad. In addition, they also underwent management training
in the “Corporate Governance Course for Directors and Senior
Executives of State Enterprises and Public Organisations” by
the Public Director Institute (PDI).
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1. Mr. Yuthasak Supasorn Age 51 years
Governor

(Serving period: 1 September, 2015 - 31 August, 2019)

Educational Background:

» Doctoral Program of the School of Economics (Major: Economics),
Keio University, Japan.

» Master's Program, Economics Policy (Economic Policy), Keio University,
Japan.

» Bachelor of Economics (Quantitative Economics), Chulalongkorn
University.

Work Experience:

2015 Executive Vice President and Chief Financial
Officer, MCOT Public Company Limited.
«2013-2014 Advisor, Regional Development Centre, Institute for

Good Governance Promotion, Office of the Public

Sector Development Commission (OPDC).
2009 - 2012 Director General, Office of Small and Medium

Enterprises Promotion (OSMEP), Ministry of

Industry.

« 2007 - 2009 President, National Food Institute (NFI), Ministry
of Industry.

« 2004 - 2006 Executive Vice President, National Food Institute

(NFI), Ministry of Industry.

¢ 2002 - 2004 Plan and Policy Analyst, Office of the National
Economic and Social Development Board.

* 1996 - 2002 Investment Promotion Officer, Office of the Board
of Investment.

#Offices under the Governor

2. Mr. Charun Ohnmee Age 58 years
Advisor 10
(1 October, 2015 - 1 October, 2017)

Educational Background:

» Master of Economics (Development Economics), National Institute
of Development Administration (NIDA).
» Bachelor of Economics (Treasury), Thammasat University.

Work Experience:

¢ 9 October, 2014 Executive Director, Planning Department.
¢ 2 October, 2013  Executive Director, Tourism Investment Department.
¢ 1 August, 2011 Director, Policy Planning Division.

3. Miss Boonsri Thongyib
Executive Director, Internal Audit Office
(1 October, 2016 - 1 October, 2017)

4. Miss Aungkana Pumpaka
Advisor 9
(1 October, 2016 - 1 October, 2017)

5. Mr. Siripakorn Cheawsamoot

Executive Director, Office of the Governor
(1 October, 2016 - 1 October, 2017)
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#International Marketing (Europe, Africa, Middle East and Americas)

1. Mr. Tanes Petsuwan Age 54 years
Deputy Governor for International Marketing
(Europe, Africa, Middle East and Americas)

(1 October, 2016 - 1 October, 2017)

Educational Background:

¢ Bachelor of Communication Arts, Bangkok University.

Work Experience:

¢ 1 October, 2013 Executive Director, Europe, Africa and Middle East
Region.

e 1 February, 2010 Director, Europe, Africa and Middle East Market
Division.

¢ 1 February, 2006 Director, TAT London Office.
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2. Mrs. Pataraporn Sithivanich
Executive Director, Europe, Africa and Middle East
Region

(1 October, 2016 - Present)

3. Miss Jittima Sukpalin
Executive Director, The Americas Region

(1 October, 2016 - Present)
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#Marketing Communications

1. Mr. Chattan Kunjara Na Ayudhya
Age 54 years
Deputy Governor for Marketing Communications

(1 October, 2016 - 1 October, 2017)

Educational Background:

e Master of Arts, Boston University.
* Bachelor of Arts (Political Science), Chulalongkorn University.

Work Experience:

¢ 9 October, 2014  Executive Director, Advertising and Public Relations
Department.

e 1 October, 2013  Executive Director, Monitoring and Risk Management
Department.

¢ 1 February, 2012 Director, International Public Relations Division.
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2. Mr. Kitsana Kaewtumrong
Executive Director, Marketing Services Department

(1 November, 2015 - 1 October, 2017)

3. Miss Supranee Pongpat
Executive Director, Advertising and Public Relations
Department

(1 October, 2016 - 1 October, 2017)
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#Administration

1. Mrs. Somrak Kumputch Age 60 years
Deputy Governor for Administration

(1 October, 2013 - 1 October, 2017)

Educational Background:

» Master of Arts (Public Affairs), Thammasat University.

e Bachelor of Laws, Thammasat University.

« Bachelor of Accountancy, University of the Thai Chamber of Commerce.
Work Experience:

¢ 1 October, 2010 Executive Director, General Administration

Department.

¢ 1 October, 2009 Director, Budget Analysis Division.

e 1 July, 2003 Director, Procurement and Supply Management
Division.

100

L. LYBU: Sgsu:leSudss
wawsnsehaldyBuazeuuszans

IUNENTICNLRUI: © WHAINBU BEES

UNWUALUNUG:  © faNAN BEDO

. UNgUeYeya AwWadsseu
fannamsahausmsmiy

IUNANSIENLUNUG: © BANAN BEED

3
Tunwushumie: o paAN BEDO

&. unvadaneyeyn asAngyounna

wawsnsihanswennsyana
IUNETIEILNHY: © WEARNUU LEEE

UNWUBALLHHS: -

&. uogls oAv10nady
fawsnseEhansoun

Jufissesiunie: o waAdmeu L&
s

s

UNWUEIUWIUG:  © BAIAN BEDO

2. Mr. Chana Chaichanayotinvatchara
Executive Director, Budget and Accounting Department

(1 November, 2015 - 1 October, 2017)

3. Mr. Banyat Kalasuwan
Executive Director, General Administration Department

(1 October, 2013 - 1 October, 2017)
4. Miss Sukanya Sirikanjanakul
Executive Director, Human Resources Department
(1 November, 2015 - Present)
5. Mrs. Sunee Apichartkulchai
Executive Director, Finance Department

(1 November, 2015 - 1 October, 2017)
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#Policy and Planning

1. Mr. Santi Chudintra Age 60 years
Deputy Governor for Policy and Planning

(9 October, 2014 - 1 October, 2017)

Educational Background:

e Master of Urban and Regional Planning (Regional Planning),
Chulalongkorn University.
¢ Bachelor of Arts, Faculty of Arts, Chulalongkorn University.

Work Experience:

¢ 1 October, 2013 Executive Director, Eastern Region.
¢ 1 October, 2011 Executive Director, Planning Department.
¢ 1 August, 2008  Director, The Americas Market Division.
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2. Mrs. Numfhon Boonyawat
Executive Director, Planning Department

(1 November, 2015 - Present)

3. Miss Chutathip Chareonlarp
Executive Director, Monitoring and Risk Management
Department

(1 February, 2016 - Present)

4. Miss Plernpit Muenpon
Executive Director, Information Technology Office

(1 October, 2016 - Present)
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#Tourism Products and Business

1. Mr. Noppadon Pakprot Age 57 years
Deputy Governor for Tourism Products and Business

(1 October, 2016 - 1 October, 2017)

Educational Background:

¢ Master of Urban and Regional Planning, Chulalongkorn University.
¢ Bachelor of Education, Srinakharinwirot University.

Work Experiences:

¢ 1 October, 2013 Executive Director, Events Department.
* 1 November, 2010  Director, Events Promotion Division.
* 16 November, 2008 Director, Services Promotion Division.

104

. UNYASINY JVAUS:ELASY
fawsnsehaamussiariasiing

UNAISIENLLHNY: © BAAN BEEE
NWUEunUe: -

a

U

o. UGS 1hgsalwyasd
wawsnsehafanssy

as

UNAISIELHNY: © BaAN BEEE
i

IUNWUEIUNUY: @ AANAN BEDO

&. ungls duws
fawsnsihadoaEuduAnisriaonen

UNANSIEIUNUYG: © AAAN LEEN
unwusunie: -

2. Mr. Korawit Wongprasert
Executive Director, Tourism Investment Department

(1 October, 2016 - Present)
3. Miss Thapanee Kiatphaibool
Executive Director, Events Department

(1 October, 2016 - 1 October, 2017)

4. Mr. Nithee Seeprae
Executive Director, Product Promotion Department

(1 October, 2016 - Present)
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#Domestic Marketing

1. Mrs. Sujitra Jongchansitto Age 59 years
Deputy Governor for Domestic Marketing

(1 October, 2015 - 1 October, 2017)

Educational Background:

» Master of Arts (Communication Management for Public and Business),
Thammasat University.

* Bachelor of Communication Arts (Public Relations), Chulalongkorn
University.

Work Experience:

e 1 October, 2012 Executive Director, Northern Region.
e 27 June, 2006 Executive Director, Office of the Governor.
e 1 July, 2003 Director, Domestic Public Relations Division.
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2. Mr. Somchai Chompoonoi
Executive Director, Central Region

(1 October, 2010 - 1 October, 2017)

3. Mrs. Somradee Chitchong
Executive Director, Northeastern Region

(1 October, 2013 - 1 October, 2017)

4. Mr. Chanchai Doungjit
Executive Director, Southern Region

(9 October, 2014 - 1 October, 2017)

5. Mr. Wiboon Nimitrwanich
Executive Director, Northern Region

(1 October, 2016 - 1 October, 2017)

6. Mr. Klissada Ratanapruk
Executive Director, Eastern Region

(2 December, 2014 - 1 October, 2017)
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#International Marketing (Asia and South Pacific) i

1. Mrs. Srisuda Wanapinyosak Age 57 years
Deputy Governor for International Marketing
(Asia and South Pacific)

(1 October, 2015 - 1 October, 2017)

Educational Background:

» Master of Communication Arts (Advertising), Chulalongkorn University.
 Bachelor of Education (Geography), Silpakorn University.

Work Experience:

e 2 October, 2013
¢ 1 February, 2013
¢ 1 February, 2009
¢ 1 August, 2004

Executive Director, East Asia Region.

Director, Asia and South Pacific Marketing Group.
Director, TAT New York Office.

Director, Advertising Production Division.
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2. Miss Walailak Noypayak
Executive Director, ASEAN, South Asia and South
Pacific Region

(1 November, 2015 - Present)
3. Miss Runjuan Tongrut
Executive Director, East Asia Region

(1 February, 2016 - Present)

—
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Executive Remuneration

Remuneration for the top executive provided by TAT includes monthly salary, business entertainment allowances, private
sedan rental and bonus among others. The top executive refers to the TAT Governor whose remuneration over the past three

years was listed in comparative detail:

Remuneration for the TAT Governor 4,478,779.60 6,087,365.31 5,776,845.02
Total 4,478,779.60 6,087,365.31 5,776,845.02

110 noviRes3dlne nldaladdnzo

Capital’'s Structure

#Capital and Investors’ Structure # State-owned Enterprise’s Liabilities
of a State-owned Enterprise
In the fiscal year 2017, TAT posted no SOE's outstanding
The Capital and Investors’ Structure of a State-owned  borrowings.
Enterprise as of 30 September, 2017, TAT, which is wholly
owned by the Ministry of Finance, had 58.68 million Baht in

initial capital, an amount unchanged since 2016.
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Current and Future Major Investments

In its operation, TAT has abided by the government’s
policy, which is geared towards the country's stability, prosperity
and sustainability with tourism being instrumental in its
advancement in terms of economic, social and environmental
development. Steps had been taken, therefore, to leverage

its tourism competition as follows:

1. TAT Domestic and Overseas Expansion Plan

The following plans have been drawn by TAT to have
additional domestic and overseas offices established in
support of Thailand’s economic drive across the country to
help enable it to compete successfully in tourism marketing

efforts on a global scale:

2017: TAT planned to open four new domestic offices
including TAT offices in Phang-Nga (elevated from the TAT
Tourism Coordination Centre), Chachoengsao, Lampang and
Nakhon Sawan, respectively. Internationally, two new offices
were planned. The Toronto Office would be in charge of the
operations across Canada, and the Sao Paolo Office would take

charge of operations in the areas of the Federative Republic

of Brazil and the 12 South American countries including
the Argentine Republic, Plurinational State of Bolivia,
Republic of Chile, Republic of Colombia, Republic of Ecuador,
Cooperative Republic of Guyana, Republic of Paraguay, Republic
of Peru, Republic of Suriname, Oriental Republic of Uruguay
and Bolivarian Republic of Venezuela.

2. Operators and Networks Reinforcement and Potential
Creation Plan

Based on the TAT Enterprise Master Plan 2017 - 2021
under the strategic objectives of tourism sustainability, TAT
is to promote and develop the Thailand Tourism Awards as
the industry’s Quality Mark. The initiative represents TAT's
intent to enhance tourism product quality and sustainability
in the economy, society and environment through the
Thailand Tourism Awards Contest and the presentation of the
prestigious “Kinnari” Award as the Quality Mark to endorse
product quality, help raise the standard of the tourism industry,
encourage operators to recognise the quality of services
and such tourism products as hotels, accommodation, tour

programmes and travel destinations.

The Thailand Tourism Awards are recognised by the
World Tourism Organization (WTO) as the latter’s expression
of recognition and appreciation for TAT's continued support
and participation in the World Tourism Day. Therefore, they
are symbolic of the pride shared both by TAT and the tourism
operators for having adopted and implemented the product
and service improvement guidelines to further related benefits
and values that can better meet market requirements.

3. Value Creation and TAT Asset Management Plan
Following the TAT Enterprise Master Plan 2017 - 2021
under the strategic objectives of corporate development
towards a high-performance organisation, guidelines were laid
down for the TAT Asset Management Operations involving
investment aimed at maximum interests for TAT-owned
assets in provinces; such as, Chon Buri, Nakhon Ratchasima and
Chiang Mai. As a result, contract management and management
monitoring measures have been carried out to ensure their

effectiveness and optimum corporate interests.
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Financial Analysis Report

TAT ANNUAL REPORT 2017

#Overview of the Total Operating Results in Fiscal Year 2017

as Opposed to Those in 2016

In the fiscal year 2017, the Tourism Authority of Thailand's
(TAT) financial statement alone posted 7.059.96 billion Baht
in total revenue, up by 743.48 million Baht or an 11.77%
growth over the previous year; total expenditure amounted
to 7.036.81 billion Baht, an increase of 854.85 million Baht
equalling a 13.83% rise.

Revenue Totalling 7,059.96 million Baht was

represented by:

1. Government subsidy amounting to 6.714.61 billion
Baht or 95.11% of the total revenue, an increase of 647.29
million Baht ora 10.67% rise against that of the previous year.

2. Sales-and service-based revenue and other revenues
to the amount of 345.36 million Baht or 4.89% of the total
revenue and representative of a 96.20 million Baht rise or

38.61% as opposed to that in the previous year.

Expenditure Breakdown of 7,036.81 million Baht

comprised:

1. Expenditure from the government’s budget allocation
of 6.714.61 billion Baht equalling 95.42% of the total
expenditure, or an increase of 647.29 million Baht or 10.67%
against that in 2016.

1.1 Marketing-promotion-based expenditure to the
amount of 5.241.97 billion Baht or 74.49% of the total expenditure,
representing a rise of 12.11% over the previous year;

1.2 Operations-incurred expenditure and other
expenses to the amount of 1.472.64 billion Baht representing
20.93% of the total expenditure, an increase of 81.05 million

Baht or 5.82% against that a year ago.

2. Sales-and services-related expenditure amounting to
322.20 million Baht or 4.58% of the total expenditure, a rise
of 207.56 million Baht or 181.05% over the previous year:

2.1 Costs of supply and services equalling 46.24
million Baht or 0.66% of the total expenditure, up by 13.05
million Baht or an increase of 39.32% as opposed to that
in 2016;

2.2 Operations-incurred expenditure and other
costs worth 275.96 million Baht representing 3.92% of the
total expenditure, an equivalent rise of 194.51 million Baht

or 238.81% over the previous year.
Liquidity

As at 30 September, 2017, TAT's cash and equivalents
amounted to 3.463.13 billion Baht, up by 357.63 million
Baht or an 11.52% rise against that at the beginning of the
fiscal year 2017 (1 October, 2016) which comprised 1.108.17
billion Baht in net cash from the operating activities, 668.34

million Baht in net cash from the investment activities.
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Operation Analysis Report

#Overseas Markets

During the fiscal year 2017, a range of campaigns were
initiated and carried out by TAT with the single objective of
boosting the country’s image to turn it into a sustainable
Preferred Destination with Value for Experience being the
focus of the campaign launches. The central concept behind
the campaigns was to offer experiences for individual tourists
to take home fresh, new perspectives they have of Thailand in
order to establish the country amongst the top destinations
for world tourists, in particular the middle- and high-income
markets, which would undoubtedly contribute significantly
to Thailand’s tourism industry. Outstanding results during

the year included:

1. Thainess Communicated to Motivate World Tourists
to Visit Thailand under the flagship theme of “Amazing
Thailand” to offer the values of Thainess through the country’s
distinct and differentiated experiences that were to make
memorable impressions on tourists and make them happy
at the same time; the country’s image also benefitted as it
was to be perceived as the Preferred Destination with the
awareness reaching over 4.8 billion tourists-trips worldwide,
thanks to the following communication approaches.

1.1 The production of multi-channel communication
including both new and traditional media in an information
publicity blitz on Thailand’s tourism as a Quality Leisure
Destination through the launch of the “Discover Amazing
Stories in Amazing Thailand: The Unique Thai Local Experiences”.

Viral Marketing was pivotal in the publicity efforts as

TAT ANNUAL REPORT 2017

information was communicated through social media on
worldwide platforms and the expanses of the 28 TAT overseas
branch offices.

1.2 Over 300 Agent Fam Trip (AET) and Media
Fam Trip (MET) activities with more than 1,800 international
media participants from different countries taking part in the
awareness building and public relations initiatives to introduce
tourist destinations and tourist routes. These activities also took
advantage of the online and offline Celebrity Testimonials to
further drum up Thailand's tourist destinations and traditions
through world-famous celebrities from different circles.

1.3 Promoting Thailand through such world event
platforms as sports, entertainment and others to create
an awareness of Thailand under the thematic Amazing Thailand
campaign by way of activities and the involvement of leading
artists as well as world-renowned sport personalities. Japanese
tourists invited to visit Thailand was one such campaign organised
in conjunction with the visit of Nogizaka46, Japan’s female
idol group, an approach that made it possible for Thailand to
access world tourists including expats living in Thailand.

1.4 Hosting the World Travel and Tourism Council
(WTTC) Global Summit 2017, a major event that gave the forum
a show of the country’s tourism potential and capability as
a world-class summit destination which helped raise its image
as Asia’s first country to be chosen as host of the Summit in
which 900 people around the globe participated. The objective
of awareness building among those present at the Summit

was also achieved with the results promoted to other world

WORLD

TRAVEL &
TOURISM
COUNCIL

The GLOBAL
SUMMIT

BANGKOK, THAILAND 26-27 APRIL 2017

Discover Amazing Stories in Amazing Thailand 125



s1gvuUs:=s1U nnn. OW&EDO

imsatyaINEnNiAsaUAaNNENgsAD IHgBaNNSTHTIDLTIED
fialan afi memsTu Tsuusu nduadomsunsng ssioams
mMsdaas s3und eco avAnstuhmlan

. sjsasrvneldmemsviasiiizatiedodiu Taumau
mms’mﬁaﬁuﬁusa‘ims‘ﬁz\a‘ﬂuLl.azuaﬂqmamnssuﬁa\aL‘ﬁ'mﬂiw
©,500 518 dfiuousIndiu doil

©.9 vEugIUeAIAYaInguANAAUTRLAYAS
winlialddnage undunadn nduaumwiazanun na
ustouuazufiy uazngurinoifeBoefinm sumsineuns
TuwnnuasUsznduiug sagasmemsdaas mansaasions
Fuini olor SmAu-Ase uasiauIB IMSILTiE AN
suAugUsznaunsgsioriavifisnsheUstimanii méo 51y
finriavifienseUsanaBauiininouinnii G0,000 518
Toaludil nnn. fimssaudsaiunisriaofisfiddy
Ansumaaaniz 819 1AW a9 Destination Wedding
Planners Congress (DWP Congress) 2017 914 Thailand Golf
Travel Mart 2017 ae91% Amazing Thailand Health and
Wellness Showcase 2017 +Ju6iw

THAILAND ﬁz})
-’ =
THAILAND GOLF TRAVEL MART 2017

25-28 JULY 2017 / KHAOYAIL THAILAND

.o nszdumsldsiandainiasiiisananiw
lagyenamsiznaduiiisialfg (ndu Luxury) mUARRU
ausiaMsynsg e aTinTiaoAEsiunat-un ﬁy'\maiu
\Bunoadsusn (First Visitor) uazﬂzﬁmﬁum\ﬂt% (Revisit)
Taunisdauaziinsrnudsiadunisuiy Heluussmauas
snuUszinA TugULUU Business to Business (B to B) LAz Business

to Consumer (B to C) 11nn3N oo A% 153 91U International
Luxury Travel Market (ILTM) tiiayn1u &T1SW'SN‘§'§N§GLNH
91U World Travel Market (WTM) Liavaauaan ans1sa1addnsg
Hudn sufedafonssudsiadunmsnanauazaiionisius
Wijusznaunsgsiariavifiensiouszina 219 o1 Amazing
Thailand Luxury Trade Meet TagiBaysfunuussmindendu
9N va Usena (HausuFudiazuins wisudamsiason
nusshe ialdumsativtasmemseaialni g Sndae

126 noviRes3dlne dldaladdnzo

a

.0 d39nsULaNISIAUNNTIavNEINFN N9

@

“Women's Journey Thailand” @usian159ANdNTINAINU
naugndusiatiasontiieinan shumssafanssunann
WBauduman eoo wanandufanssuiaiaaduaany
oo lulomala S unsEsUNNS S ANLE NS TSRS
WsTUSHIITHUID Uad dosjvavamwanuyalanudaaasie
Wumsidumeriaofisiusanalng el nnn. T8sudu
MANEHAT oo 518 waulusTududiuandnsiey
unstadudiuazusmsnenisrianfien a1fi Tuswasu
BSDFUNIW WAL IUAALATTHANNNIN WANLNDLEAL
Wamsthaan3 wazdafonssulnn a1fi Aonssu “urrAasst
@ ne e [fiagAs188” (The Magic of Thai Fabric) &4 viaA11a29
ANLUSIBNONY S9rieBaalns

f. doasumsrinfinaganlos AEC Tasadoindatie
ANusINTiD uazUssnduiusiumuasuimsrinafisndanles
AEC Tudnwauz Thailand & Beyond nal¥ilianissuiiunnsiu
ni1 @ Fwan-ady Sinraufisrsheussinataninmg
1NN om,Goo AW Tasfighathenissfineuse

n.0 IaRINssHINaUsINTNWUSIAsANaTUM
mensriasfisdumedanlo AEC 1f Sams1nusass
“MET Fam Trip Caravan Songkran 2017" Taashdasnasu
Biumeriseifizymeaunbudumoenuniie - a1 - Ing uazda
FAM Trip ToanBrydasnasuangfimalsuiazaziuaannans
Ssdumerasfisdanlasszrinaduusanaluanduu
wanNHSeTinsTa AEC Mart 1y 911 Experience Thailand
and More lWalamal#igusznaumsinaldwuuziugusznaums
s BfivsEumaantay

0.19 YAV IUAILAINNI5YIY Thailand Travel Mart
Plus Amazing Gateway to the Greater Mekong Subregion
(TTM+) 2017 JuniaBaelnsi 1 Ounfildgusznaumsssia
Tia\‘JLﬁlEI)I‘Y]EILLaWE‘US:ﬂaUﬂWiﬁiﬁaﬁaﬁLﬁH)QWﬂﬂizLﬂﬂ
ﬂejmaqqﬁmmjmuiﬁﬁua Taauadumuazusnismy
msriagifiniuAgusznaunsssiariaifisna asheuszna

tourism-based networks including airlines, hotels, real estate,
catering, and communications, all of which comprised more

than 140 organisations worldwide.

2. Sustainable tourism-generated revenue was one
other major objective carried forward with the collaboration
of more than 2,600 partners both within and outside
the tourism industry through the following activities:

2.1 Growing Thailand’s special interest tourist
market base with high-spending potential in such groups
as golf, health and beauty, wedding and honeymoon as well
as ecotourism; tourism sales were stimulated in these niches
while advertising and publicity through awareness building
communication apparatus resulted in more than 627 million
people views with quality tourist options jointly orchestrated
by 350 foreign tour operators and more than 40,000 pax of
packages sold. During the past year, major tourism promotion
events especially designed for special interest tourist markets
were held. The Tourism Authority of Thailand played host to
the Destination Wedding Planners Congress (DWP Congress)
2017, the Thailand Golf Travel Mart 2017 and the Amazing
Thailand Health and Wellness Showcase 2017, among others.

2.2 Stimulating spending particularly in the
quality tourist groups, efforts were made to tap into the
Luxury Group and expansion in the middle and high-spending
markets both with first visitors and revisits. As a result, TAT
actively played host to and took part in over 210 events of
a variety of domestic and overseas sales promotion activities
of different orientations, i.e. Business to Business (B to B) and
Business to Consumer (B to C), including the International
Luxury Travel Market (ILTM) in Cannes, France, and the World
Travel Market (WTM) in London, U.K. To further boost the
perception of overseas tour operators, marketing promotion

events; such as, the Amazing Thailand Luxury Trade Meet was
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held with leading travel agents from 24 countries invited to
have first-hand experiences with Thailand’s luxury products
and services, making it possible for buyers and sellers from
the tourism industry to converge, discuss business and create
new marketing channels.

2.3 Setting the trend for “Women'’s Journey
Thailand,” an extension of similar activities from the previous
years, tourism activities were organised throughout August
which, in addition to marking the birthday anniversary of
Her Majesty Queen Sirikit, they also served to enhance
the safety image of Thailand’s tourism industry. With the
collaboration of more than 200 partners in the private sector,
discount promotions and other special benefits were offered
for purchase of tourism products and services including
a health check package, cosmetic surgery package, yoga
meditation package and other major events like “The Magic
of Thai Fabric” at Ho Kham Luang Royal Pavilion, Royal Park
Rajapruek, Chiang Mai Province.

3. The Promotion of AEC Tourism Connectivity saw
the emergence of collaboration and publicity networks for
tourism products and services in the “Thailand & Beyond”
AEC connectivity. Overall, awareness building of the initiative
reached more than 46 million people views with over 13,500
overseas tourists purchasing packages in the sales drives.
The following was the actions taken:

3.1 Publicity blitz and AEC Tourism Connectivity
product offers took shape in the “MET Fam Trip Caravan
Songkran 2017" under which members of the media were
taken on the route covering Kunming, China - Lao People’s
Democratic Republic - Thailand. The FAM Trip, meanwhile, was
organised with representatives of the media from Europe and
the Middle East invited to explore the travel route between
Thailand and other ASEAN countries. Moreover, the AEC Mart
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featuring Experience Thailand and More gave travel agents and
overseas tour operators an opportunity to meet and discuss
sales of the connectivity route.

3.2 Thailand Travel Mart Plus Amazing Gateway to
the Greater Mekong Subregion (TTM+) 2017 in Chiang Mai
was initiated as a sales promotion event where sellers both
from Thailand’s and the Greater Mekong Subregion tourism
industry were actively involved in meeting tour operators from
around the globe to discuss tourism products and services.
A total of 358 selling agents representing tour operators
from Thailand and the neighbouring Mekong Subregion
countries came face to face with 419 participating buyers
from 56 countries. In terms of business value, the event was
able to generate approximately US$41.17 million or 1.441
billion Baht.

#Domestic Markets

With emphasis given to tourism-generated revenue
using Thainess as the dominant theme to entice tourists
in the mainstream and high potential tourism markets,
the market was led by an extended campaign of the existing
theme which, actively promoted by communication means,
was an initiative to create a travel buzz of the Thong Thiao
Withi Thai, Kekai Style Luek Sueng (Discover Thainess: Deep
Immersion), a concept to emphatically offer tourists’ travel-
based experiences of the charm of Thainess values that they
could find all year round, thanks to the unique region-based
experiences. Major achievements in the fiscal year 2017
included the following:

an -
AINEOETHISEN T 1
wfassuat. Unfing” uee “Outdoor Festos
Fuif 1114 munisu
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1. Stimulating Tourists in the Mainstream Tourism
Market: Overall success was represented by 1.616 million
people views. Tourism-based products and services purchased
through campaign partners amounted to 478,066 units with
81.97% of domestic tourists expressing their wish to travel
as a result of the communication campaign (based on TAT's
assessment of the advertising/public relations and domestic
marketing communication results 2017) through the following
activities:

1.1 The 37t Thailand Tourism Festival 2017:
Held during 25 - 29 January, 2017, under the thematic
campaign, “Thong Thiao Withi Thai, Kekai Style Luek Sueng”
(Discover Thainess: Deep Immersion), offered outstanding
tourism products from the country’s different regions.
The event was able to generate more than 600,000 festival
visitors in domestic travel and over 383 million Baht
in circulation.

1.2 Tha Thiao Kham Phak (Cross-region Travel
Challenge): a campaign designed especially for the
Gen-Y segment to inspire travel trends through viral
marketing with Jesdaporn Pholdee as the campaign’s
Brand Ambassador.

1.3 Weekday Travel Promotion, a project initiated
in an attempt to spread the travel period amongst the work
sector including corporate clientele, seminar groups and
freelancers being the niches under the “Thiao Dai Ngan”
(Travel and Work Combined) theme, it was promoted through
the “Wan Thammada Na Thiao” Consumer Fair during 11-14
May, 2017, at the Queen Sirikit National Convention Centre.
The event saw more than 200,000 visitors and sales from

products and services hit over 105 million Baht.

2. Spending Stimulation Project Targetting Tourists with
Potential to grow the targeted sectors with potential including
the Elderly market, Woman market, including the specific and
special-interest groups: awareness building successfully prompted
439 million people views in the target groups. Product and service
purchases through partners in the campaign resulted in 342,543
units through the following activities:

2.1 Tourism promotion activities organised in
favour of the woman groups staging the travel concept and
eventually the “Phuying Thong Thiao” (Woman Wandering...
Travelling) campaign under which tourism-based products/
special promotions treated as a “life reward” were offered
while travel orientations among the elderly was encouraged
through the “Kao Yok Kuan Chuan Thiao Thai” (The Senior Gang
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Goes Gallivanting in Thailand) campaign. Pals’ Activities deals
were also featured to bring about fresh, new travel experiences or
arethink of past pleasure of days gone by. Television programmes
and leading magazines were the channels used to help
promote the different tourism offers to targetted audiences.
Through collaborative efforts with tour operators, travel routes
nationwide including the “In the Nakhi Footprints” in Uthai
Thani Province, and “Yok Kuan Chuan Im Bun, Wai Phra Roi
Wat Mahatsachan Wan Diao” (Ganging up to Make Merit
at A Hundred Temples — A One-day Wonder) in Surat Thani
Province, among others, were offered in promotion pitches.

2.2 The 11* Thailand Tourism Awards, the iconic
award symbolic of excellence in the travel business, was held
to boost quality management and services enhancement
in the different areas of tourism industry development.
The Awards were presented to 108 award winners in
recognition of their success on 27 September, 2017, at the
Royal Paragon Hall, Siam Paragon Shopping Complex.

3. Promoting tourism distribution to secondary travel
destinations to ease the heavy concentration of tourism traffic
in major travel destinations engineered for revenue growth
in sustainable tourism through the expanded 12 Hidden
Gems Plus campaign, new travel prospects of potential were
identified in an attempt to eventually turn them into major
travel destinations. Overall success registered 175 million people
views with over 241,523 tourists buying tourism products
and services through collaborative parties that resulted in a
6.95% revenue growth rate in secondary travel destinations
(information derived from the Ministry of Tourism and Sports
in conjunction with forecast by the TAT's Marketing Strategy
Division). Moreover, 90% of the stakeholders including tourists,
the public and private sectors and the local people universally

voiced their satisfaction with every project initiated by
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TAT (information based on the assessment of the TAT's
Undertakings for Domestic Travel Distribution Expanses 2017)
through the following activities:

3.1 The Khon Kaen New Biz Project introduced
under the concept New Business Connect to promote the
image of the province for its readiness for meetings, seminars
and field studies as well as major events to attract domestic
tourists through the Khon Kaen Morlum Carnival, a major
event where famous Morlum Troupes in the Northeastern
Region converged and performed.

3.2 Chiang Rai Tae Tae, initiated to turn the province
into a sustainable tourism destination based on its economic,
social and environmental balance, was a project to last until
the end of 2021. The three projects promoted in a wide
range of publicity channels were galvanised by such events as
the E-GO TO CARAVAN, Exploring the Hidden Gems City and
Chiang Rai Tae Tae, Chae Share Yang Yangyuen (Chiang Rai
Truly — Snap & Share Sustainably), among others.

3.3 Creative Tourism Products Development geared
towards the sales process through tourism product designs
for enhanced experiences took advantage of the engrossing
identities of individual areas. The initiative included trainings
to boost the potential of the stakeholders in individual areas
with certain sites including the Ko Mak Route in Trat Province,
the coastal lowlands in Eastern Thailand, selected as a Creative

Tourism Model.

4. Social and Environmental Strengthening through
Tourism Promotion to spread tourism opportunities to domestic
tourists using a range of different activities. The overall result
was impressive with awareness creation reaching the 19 million
targeted audience. Purchases of tourism products and services
through over 14,545 participating partners followed. Moreover,
based on the results of the TAT's Domestic Advertising,
Public Relations and Marketing Assessment Report 2017,
87.61% of the Thai people surveyed agreed and agreed more to
the statement that “TAT is a corporate entity whose operations
comply with the code of corporate social and environmental
responsibility” through the following activities:

4.1 Tam Roi Khwam Rueangrong...Rop Ko
Rattanakosin (In the Footprints of Opulence...around
the Rattanakosin Island), an event with appointed vehicles
taking turns to drive tourists on a sightseeing trip around
Rattanakosin Island. Alternately, in collaboration with the
Nonthaburi Municipality, trips on merit-making tours by

boat were organised while the joint effort with the tourism
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business association resulted in the “Thiao Tai Thiao Dai
(Southern Trips, Trips Possible) campaign through the Southern
Trip Bus Caravan, an initiate designed to restore confidence
in tourism following the extensive deluge that ravaged the
Southern provinces.

4.2 “Green Tourism” was initiated as an
environmentally-concerned project to make tourists realise
how they could enjoy their trips without spoiling nature and
the environment. Activities of interest included the “Green
for You Tourism for All: Bike @Trang”, a cycling event
in remembrance of the late King Bhumibol Adulyadej
that engaged tourists in waste collection and waterways
cleanup efforts in the Namtok Ton Plio, Khao Chong,
Wildlife Conservation Development and Extension Centre,
the Nation Bike Thailand 2016 “Pan Thiao Pai Tam Roi
Sadet @ Phang-nga” in which cyclists enjoyed the learning
experiences along the trail of the late King Bhumibol
Adulyadej in Phang-nga province where they took part in
environmental conservation activities, and the homecoming
“Srou Krao Go Green” (Rural Go Green) offering that gave
tourists an opportunity to grow plants as elephant feed at
Ban Ta Klang Elephant Village in the province of Surin.

4.3 Upcycling the Oceans, Thailand, held in
conjunction with the PTT Global Chemical Public Company
Limited and the Ecoalf Foundation was initiated to promote
responsible tourism through systematic and sustainable trash
collection management in the Thai oceans. Thus, stakeholders
from all sectors got to learn and build awareness in the
conservation of Thailand's coastal tourist sites to help maintain
its abundance and beauty. Designed to educate the public
as well as those directly involved in the entire waste chain,
the Campaign focused on Waste Disposal and Separation
of Plastic Waste that could be Recycled into New Products
of Value. The Pilot Project in Thailand’s East Sea included
Ko Samet in Rayong province, the Gulf of Thailand at Ko Tao
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and Ko Samui in Surat Thani province and the Andaman Sea

in Phuket province.

5. Promoting Creative Tourism through the Following

Launches:

5.1 Creative Tourism District

The launch of the new tourism brand campaign
underlining the Creative Tourism District Development efforts
featured the brand-building pilot project in Nan province
under the concept “Nan...Ying Thiao Ying Sanook Ying
Phukphan”(Nan...More Travels, Greater Fun, Deeper Affinity).
Eight travel routes were introduced to meet tourists’ diverse
demands and promote creative tourism drives through the
development model in which all the local parties, in particular,
the community, were involved. The two-day project launch
along with the Business Matching and Showcase @ C ASEAN
in Bangkok took place during 28 - 29 November, 2017,
to give related communities an opportunity to present their
own accounts of the attractions of Nan province in terms of
its unique identity, tourism products and activities.

5.2 Village to the World 4.0

Village Tourism 4.0 was an initiative under the Village
to the World 4.0 Project with activities created to promote
local tourist destinations in response to the government’s policy
to sustainably raise the standard of living of the local people.
Targeted sites were explored following the Province Cluster
Development Plan (tourism cluster); joint workshops were held
with the related communities and marketing know-how was
shared to prepare community representatives and tour
operators for future enterprises. Community creativity,
meanwhile, was encouraged through tourism sites development
to benefit their way of life and culture with the products of
local wisdom and tourism seamlessly integrated. Ultimately, the
initiative was intended to give rise to tourism connectivity that
offered tourists choices of six earmarked areas for the launch
of the undertaking. Among them were the Laem Sak Community
in Krabi province, Ban Lam Khanun Community in Trang
province, Khao Bai Si Agriculture-based Tourism Community
in Chanthaburi province, the Culture-based Tourism Community
at Ban Laem Makham in Trat province, Pu Muen Community
in Chiang Mai province and Ban Saeo Community in Chiang Rai
province.

5.3 From Royal Initiatives to Sustainable Tourism
Development Project

The Sustainable Tourism Development Project was

conceived as a collaboration between TAT and the United
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Nations Development Programme (UNDP) based on the late
King Bhumibol Adulyadej’'s Wisdom. By adopting the King's
Human Development Approach, the “Sufficiency Economy
Philosophy”, and his principle of “Understanding, Reaching
out and Development” as the guidelines for tourism-based
community economy development, four areas including
the Chanthaboon Waterfront Community in Chanthaburi
province, Ban Pong Huai Lan Community in Chiang Mai
province, the community around the Nong Yai Development
Project in Chumphon province and Ban Nong San Community
in Sakhon Nakhon province had been earmarked. The project
launch took place on 31 July, 2017, at the Siam Niramit Theatre
followed by the “In Royal Footsteps towards Sustainable
Tourism Exhibition” during 4 - 8 October, 2017, at the
Emporium Shopping Complex. In addition, together with
Bangchak Corporation Public Company Limited, “The Nine
Progress Subjects, the Royal Wisdom from Father’s Textbook,”
a set of documentary videos and books was produced to
highlight the late King’s wisdom in an easy-to-understand
presentation through nine personalities who were influencers
in their respective circles. In making their presence, they
imparted the gem of each “subject” based on their real-life
experiences in “community tourism” in accordance with King
Rama IX’s principle and concept, which each community has
adopted as their way of life and approach of community
development with the result of sustainable growth.

5.4 Tourism Volunteers Project (Be a Good Host)

Training Courses in Services and Communication with
Tourists Skill Enhancement were provided to tourism personnel
from the public and private sectors as well as those at the
community level to prepare them as good hosts when they
interact with tourists, an integral element in the delivery of
valuable products and services to tourists, which would further
boost the country’s image as an attractive tourist destination
once the impressive experiences from the visits were passed on
to bring about repeaters with the result of tourism-based revenue
and sustainable growth in the tourism industry. In addition, it
helped create networks of tourism volunteers whereby acquired
information could be shared and built upon in one’s own domain.
Five such trainings were organised by TAT in every region
including Chiang Mai, Nonthaburi, Khon Kaen, Songkhla and
Chon Buri provinces with a total of 2,506 participants.

5.5 Sustainable Agrotourism Prototype Project

Under Amazing Green: A’'Maze 2017, the model for
Sustainable Agrotourism was conceived at the Kanchanaburi
College of Agriculture and Technology during 18 - 26 November,
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2017. The precept of the prototype was to transform farming
belts into Creative Agrotourism sites for improved income for
farmers in addition to that generated from sales of agricultural
produce. Moreover, the revenue could be distributed to benefit
local communities following the “maze in a cornfield” pattern.
The Millennial Family constituted the main target group to
allow family members to spend precious time together and
for youngsters to learn from nature, improve their learning
skills and enhance their emotional development instead of
being limited to the classroom environment. Different agencies
including those in the public sector, educational institutions
and 27 schools as well as the population in the targeted areas
joined the initiative that generated approximately 4.78 million

Baht in Kanchanaburi province.
#Organisational Management

In the fiscal year 2017, TAT continued its focused
efforts on bringing the organisation forward to become a High
Performance Organisation (HPO). An advanced IT system was
therefore adopted in its operations and enterprise resource
planning to help boost its operating system while procedures
were streamlined for improved effectiveness both in speed
and efficiency. In addition, due support was given to Human
Resources Development and TAT's organisational Knowledge
Management (KM) System in accordance with the SEPA-based
Criteria and international standards.

TAT's Major Achievements in the Fiscal Year 2017

1. Boosting the efficiency of its organisational
management: TAT had its IT infrastructure revamped to
increase the efficiency of its internal operations. Actions were
taken for the development and improvement of its Enterprise
Resource Planning and Management Operation, respectively to
ensure their effectiveness both in speed and efficiency with the
Requirements and Service Level Agreement (SLA) Monitoring
Project formulated. For TAT personnel, the Personnel Management
Handbook on Rules and Regulations was produced to promote
CG-based practices and not in contradiction against the
organisation’s rules, regulations and requirements.

2. Personnel Productivity: Since the development of the
personnel’s potential and organisation’s Knowledge Management
are crucial to TAT's performance, knowledge in the organisation
was gathered and systematically organised and TAT personnel

were encouraged to access the knowledge that they could make
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use of efficiently. Its IT system was also revamped in support of
the Human Resources Department which could make use of the
Performance Management System (PMS).

3. Value Creation and Assets Management: TAT was
determined to carry its development efforts forward and make
the most of its current asset portfolios, especially value creation
for its intellectual property including Nong Suk Chai (Happiness)
brand-building and the sales of the O So Tho magazine.

4. CG and Internal Communication Management
Development: TAT has gone through development phases for
its internal communication system. To make it more effective,
a long-term Internal Communication Plan (2018 - 2021)
was developed to be used as the guidelines for operations,
awareness-building and a mutual understanding among
its executives and personnel regarding the organisation’s
essential message to be implemented in order to meet the
set objectives. Moreover, importance was given to promoting
its operations based on its Good Corporate Governance
Master Plan to thoroughly drive its Corporate Governance
(CG) and Corporate Social Responsibility (CSR) practices.
Accordingly, TAT personnel were urged to take part in such CSR
activities as the Upcycling the Oceans, Thailand, an activity of
transforming plastic waste collected from Thailand'’s coastal
attractions including the Andaman Sea (Phuket), the Gulf
of Thailand (Ko Samui, Ko Pha-ngan, Ko Tao) in Surat Thani
province and the East Coast (Ko Samet) in Rayong province.
At the end of the process, the waste was to be turned into

environmentally-friendly products.
#Risk Management
In 2017, risk management systematically covered the entire

organisation at TAT. Its personnel including the TAT Board of

Directors, the Subcommittees in charge of Risk Management

and Internal Control, its executives and staff members at every

level of the organisation recognise its magnitude and, without
exception, were involved in risk management in an integrated
manner through its internal unit of risk management in
accordance with the TAT Risk Management Plan. Continued
monitoring of risk management also took place and was
reviewed. TAT's crucial risks were therefore reviewed regularly in
line with the changing situations and factors that could affect
its operations while activities or risk management measures

were adjusted to minimise any impact.

#Internal Control

As part of its organisational management, TAT's internal
control was carried out in accordance with the Rules of the Office
of the Auditor General on the Establishment of Internal Control
Standards B.E. 2544 (2001) No. 6. While the development of the
system has been a continuing process, TAT carried out ongoing
monitoring on its performance along with separate evaluations
comprising an annual Control Self-Assessment (CSA) and
an Independent Assessment through the Internal Audit Office.
The overall assessment results covering all the components in
the TAT Internal Control Report 2017 indicated that, except for
certain activities, they were appropriate in accordance with

the following summaries of the five components:

1. Overall Control Environment was appropriate. Having
recognised its importance, the management offered their
subordinates inspirational standards of integrity, allowing work
ethics to guide them in their performances, which were undertaken
with transparency and accountability. In carrying out their duties,
TAT observed its systematically planned functions, with missions
and responsibility properly delegated.
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2. Risk Assessment including set objectives and
operational targets for each project, activity and plan clearly
stated in the Annual Operation Plan was well covered. Control
methods in control activities assessment were identified where
the control proved inadequate; this was to help avert and
minimise risks that could surface throughout the execution
stages to pre-empt future flaws. Operational performance
monitoring on every activity, project and plan initiated by
TAT's various operating units were consistent with the TAT
Operation Plan.

3. Control activities overall indicated that activity control
was appropriate. TAT personnel had a good understanding of
the organisation’s objectives and law, rules and regulations, etc.,
were properly observed. Changes to existing code of practices
and others were circulated in writing by the related units for staff
information to acknowledge on matters including the changes and
compliance of the scope of authority and responsibility, financial
authorisation limits for executives at different levels, absolute
division of crucial operations or tasks vulnerable to damages over
the entire process.

4. Information and communication for TAT executives
and personnel were appropriately adequate for operational
benefits organisation-wide through a range of information
facilities including the E-mail system, domestic tourism marketing
database, budget control and information systems, which were
crucial in decision-making and/or reports for senior executives,
among others. Employees’ Opinions/Grievances Channels were
established as a tangible operational improvement move with
an existing external dispatch coordination centre. However, as
TAT personnel were encouraged to attend IT workshops,
development and improvement in certain areas was still needed
to meet increased employee demand.

5. Assessment monitoring was carried out through ongoing
monitoring and separate evaluation with plans and operating results
continually compared. Reports were prepared using the Tourism
Marketing Database to substantiate any progress and operating
results as well as the monthly, quarterly and annual reports of

TAT executives and those filed by the related committees.

Overall Assessment Results: TAT's Internal Control completed
the assessment of the five required components which proved
to be appropriately adequate. However, in order to make TAT a
High Performance Organisation (HPO), immediate actions were
required for certain activities under different units. Close attention
therefore was called for in the following areas:
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1. Selection of personnel to fill the allocated human

resource requirement in each operation unit in addition to the
necessity to identify replacement personnel to fill the posts left
vacant as a result of retirements or early retirements.

2. Trainings for staff members to help create an
understanding of the Finance Ministry’s Guidelines on Government
Procurement and Supplies Management Act, B.E. 2560 (2017)
to ensure a more systematic management approach of TAT's
supplies management. Trainings on Knowledge in Risk and
Internal Control should also be provided to TAT employees
to enable them to appreciate their importance.

3. IT and communication systems should be revamped
to meet an increasing demand for communication. Channels
of communication on various subjects should also be made
available to staff members.

4. Summaries of rules and regulations that TAT personnel
should know and comply with were gathered and circulated
on a yearly basis. To reinforce the result of this attempt,
the rules and regulations applied to TAT's operations should
be published and distributed to TAT personnel.
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#Audits

Anindependent unit in TAT, the Internal Audit Office reports
directly to the Audit Committee and TAT Governor. It is tasked
with the mission of independent and impartial auditing operation
and, consistent with its major role, is to provide assurance and
consulting to the TAT management and the Audit Committee
to ensure that TAT's internal work process is accompanied by
efficient and effective internal control, good corporate governance,
risk management and compliance with related rules and
regulations and the Cabinet’s resolutions systematically,
supported by a well-devised plan. The entrusted mandate is aimed
at TAT's value creation and operational improvement to achieve
its set objectives and goals. Therefore, recommendations were
made to secure systematically improved performances in line
with the Finance Ministry’s regulations on State Enterprise Audit
Committee and Internal Control Units, B.E. 2555 (2012),
Professional Internal Audit Standards, the SEPO-based Internal
Audit Manual on the Internal Audits of State Enterprise as well
as the State Audit Commission’s Regulations on the Execution
of Internal Auditors’ Duties, B.E. 2546 (2003). Summaries of

the Internal Audit Office’s achievements included:
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1. Establishment and regular reviews of the Charter for
the TAT Internal Audit Office along with an explicit and complete
Work Manual on the Execution of Duties of the Internal Audit
Office in writing.

2. Completion of the Internal Audit’s 3-year Plan and
its Annual Audit Plan using the Risk-based Approach with
consideration given to TAT's strategy, indicators and major risk(s)
that might jeopardise TAT's operations; Internal Audit activities
also covered TAT's Operation (O), Financial (F), Information
Technology (IT) and Compliance (C) of related rules, regulations,
orders as well as the Cabinet’s resolutions, which involved the entire
process including such areas as advertising and public relations,
sales promotions, disbursement and scrutiny of documents and
financial statements, among others;

3. Activities and work processes were verified as planned
to secure confidence in internal control efficiency and minimise
any intrinsic risk with focus given to the COSO-based Internal
Control System. At the same time, the assessment of internal
control adequacy was enhanced further on all relevant activities

including control environment, risk assessment, control activities,
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information and communication and monitoring to ensure the
reliability of both the financial and non-financial reports in addition
to ensuring that, among others, law, rules, and regulations involving
organisational management were duly observed. Auditing took
place both at the TAT Head Office and its branch offices at home
and abroad. Finally, audit results were brought to the attention
of the TAT Audit Committee and its Governor for approval and
reported to the TAT Board of Directors and other regulatory units
on a quarterly and yearly basis. Moreover, regular monitoring was
conducted on operational results based on the recommendations
made during audit exercises.

4. Recommendations and consulting on proper guidelines
were given to the Audited Unit while risk- and internal-control-
related information gathered from previous consultations was
used in determining and assessing pertinent risks crucial to TAT
to review the bearing of the plan for the coming year.

5. “Cautionary Practices in Compliance with TAT Rules
and Regulations” based on the information detected during audit

exercises and discussions with the Audited Unit were published

along with other recommendations and subsequent updates on
the Document Management System (DMS) for TAT personnel
to study and adopt as the proper practices.

6. Inlinewith the TAT's Knowledge and Skills Development
Policy for the enhancement of Internal Auditors’ skills to enable
them to perform their assigned tasks expertly and professionally
with proper caution adopted in their professional practices and
in conjunction with Professional Internal Audit Standards and
Ethics, Internal Auditors were required to take an annual 40-hour

training course.

It should be noted that the work carried out by the Internal
Audit Office imposed no restriction on comments and no issue
of conflicts existed between the Audited Unit and the Internal
Audit Office.
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Tourism Awards to the TAT in Fiscal Year 2017
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Tourism Awards

In the fiscal year 2017, Thailand continued to enjoy world
recognition as a tourist destination that tourists from every
corner of the world wish to visit, thanks to TAT's undeterred
performance, which it jointly undertook with its domestic and
overseas partners both in and outside the tourism industry.
This proven success was reflected in the 153 awards of
recognition presented to Thailand at different stages around
the globe. These included the 28 awards won by the Tourism
Authority of Thailand (TAT) and TAT's personnel, 30 awards
for Thailand and 95 awards won by the private sector in the

tourism industry. The following represents some of the awards

1 Awards Winners 2017 / CSR “The Village to the World project”
> PATA Grand and Gold Awards Winners 2017 Tourism Authority of Thailand
’ / Travel Journalism Travel Guide Book “Blue Paradise Thailand”
TTG Travel Awards 2017 /
3. Outstanding Achievement Award Tourism Authority of Thailand
(Winner Best Travel Marketing Effort)
4 Finalist / Ad That Works Tourism Authority of Thailand
: (Effective Communication) Categories “Pad Thai”
5 Silver / Direct Marketing / Best Use of Social  Tourism Authority of Thailand
: Platform: Social Media & Viral Marketing “Pad Thai”
6 Bronze / Film Categories / Travel, Leisure, Tourism Authority of Thailand
: Retail, Restaurants & Fast Food Chains “Pad Thai”
7 Gold / Promo & Activation Categories / Tourism Authority of Thailand
’ Corporate Image & Communication “Pad Thai"”
Bronze / Ad That Works Visa Ir.lternatlona.l (Thanlanc})
& (Effective Communication) Categories A IS A ety @i Ui e
9 #notatourist Thailand Postcard
9. Pioneer in LGBT Destination Marketing Tourism Authority of Thailand
. . Tourism Authority of Thailand
10. Integrated Campaign Gold Award Winner s e e
. s s . Tourism Authority of Thailand
11. Tourism Website Silver Award Winner #ThaiFitChallenge
12. Best Tourism Promotion Activities Tourism Authority of Thailand
s193afUszinalna 85y (Awards Given to Thailand)
1 Condé Nast Traveller Readers’ Travel Awards Ko Samui
: 2017 / The Best Islands In The World Y
2. Condé Nast Traveller Readers’ Travel Awards Thailand

146

gas9da/avnsvda

Award Name / Category

of prestige received:

Fanui/unavi lasus1eia

Awarded Campaigns / Attractions

s19%afi nnn. wazypains nnm. Té5u
[Awards Given to the Tourism Authority of Thailand (TAT) and TAT's Personnel]

PATA Grand and Gold

2017 / The best countries in the world

novlned3alne 1nlaaladanso

Tourism Authority of Thailand

wuavsvia
Awarded by

Pacific Asia Travel
Association (PATA)

Pacific Asia Travel
Association (PATA)

TTG Asia Media's Travel Trade

Publishing Group

Adman Awards and
Symposium
Adman Awards and
Symposium
Adman Awards and
Symposium
Adman Awards and
Symposium

Adman Awards and
Symposium

IGLTA

Davey Awards

Davey Awards

Ministry of Tourism
Cambodia

Condé Nast Traveller

Condé Nast Traveller

10.

11.

12.

10.

11.

12.

gas9da/awseda

Award Name / Category

Ctrip Best Tourist Destination of the Year
Awards 2016 / Best Luxury Destination
Ctrip Best Tourist Destination of the Year
Awards 2016 / Best FIT Destination
The 2017 World’s Best Awards /

The Top Cities in Asia
The 2017 World's Best Awards /
The Top Islands in Asia
India’s Best Awards 2016 /

Best Wedding Destination
2016 Business Traveller Asia-Pacific Awards /
Best Leisure Destination in Asia-Pacific
Best Destination for Relaxation
(International)

The Next Golf Destination of the Year Asia &
Australasia 2017

World’s Best Travel Destinations of 2016

The World’s Favourite Holiday
Destination / Mastercard Global Destination
Cities Index 2017
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Fanui/unavn lesusieda

Awarded Campaigns / Attractions

Ko Samui
Chiang Mai
Bangkok
Ko Samui
Thailand
Bangkok
Thailand
Chiang Mai

Thailand

Thailand

wuaus9ia
Awarded by

Ctrip.com
Ctrip.com
Travel + Leisure

Travel + Leisure

Travel + Leisure
India & South Asia
Business Traveller
Asia-Pacific Magazine
Lonely Planet
International Association of
Golf Tour Operators (IAGTO)

China’s Travel + Leisure
Magazine

Mastercard

swiafnansusiumsriasinealfsu (Awards Given to Private Organisations)

PATA Grand and Gold Awards Winners 2017
/ Environment - Ecotourism Project

PATA Grand and Gold Awards Winners 2017 Thai Show 2013 Co., Ltd., Thailand
“Muay Thai Live: The Legend Lives”

/ Heritage and Culture - Culture

PATA Grand and Gold Awards Winners 2017
/ Marketing Media - Social Media

TTG Travel Awards 2017 / Best Beach Resort

The 2017 World’s Best Awards / The Best
Resort Hotels in Southeast Asia

Asia Spa Awards 2016 /
Spa Cuisine of the Year

2016 Business Traveller Asia-Pacific Awards /
Best Airport Hotel in Asia-Pacific

International Best Hotel

World Luxury Hotel Awards 2016/ Luxury
Wedding Destination Hotel
(Continent Winners)

SKYTRAX World Airline
Awards 2017 / World’s best
Regional Airline

Best Long-haul Airlines 2017

2016 Business Traveller Asia-Pacific Awards /
Best Economy Class

Elephant Hills Luxury Tented
Camps

Cox & Kings “Forever Young:
Thailand as a women friendly
destination”

Trisara Phuket

Dhara Dhevi Chiang Mai

Kamalaya Wellness Sanctuary &
Holistic Spa Koh Samui

Novotel Bangkok Suvarnabhumi
Airport

Soneva Kiri Trat

InterContinental Hua Hin Resort

Bangkok Airways

Thai Airways

Thai Airways

Pacific Asia Travel
Association (PATA)

Pacific Asia Travel
Association (PATA)

Pacific Asia Travel
Association (PATA)

TTG Asia Media’s Travel Trade
Publishing Group

Travel + Leisure

Asia Spa Awards

Business Traveller Asia-Pacific
Magazine

Life and Business Magazine
Portugal

World Luxury Hotel Awards

SKYTRAX

Telegraph

Business Traveller Asia-Pacific
Magazine
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Good Corporate Governance Policies

In the fiscal year 2017, the Tourism Authority of Thailand
(TAT) continued its good corporate governance pursuits to
make TAT an enterprise whose corporate image is noted for
its management of good corporate governance driven by the
corporate code of ethics which has been tangibly implemented.
At the same time, efforts were made to get its high-potential
personnel ready for changes in the workplace culture in line
with the state enterprises’ principles and good governance
practices as required by the State Enterprise Policy Office
(SEPO) and the seven universal tenets as the benchmark for

its own administration as follows:

(1) Accountability;

(2) Responsibility with adequate ability and efficiency;

(3) Equitable treatment to all stakeholders;

(4) Transparency in verifiable operation and information
disclosure;

(5) Value creation for short-term and long-term
activities;

(6) Promoting regulatory development and operational
ethics;

(7) Supporting participation in the spread of opportunity
enhancement by encouraging the public to voice their opinions
about any aspect of the operation that may affect the community
or locality (people participation).

#Activities Carried out in the Fiscal
Year 2017

1. TAT announcement of its intent on moral principles
and transparency in its operations and its Counter and
Anti-Corruption Policy

TAT made an announcement to explicitly express
its moral and transparent intent in its operations as well as
its preventive and anti-corruption policy on 28 April, 2017.
It was concretely marked by an acknowledgment document
for all TAT personnel to sign. Similarly, the copies for the
same purpose were circulated to all other state enterprises
to create awareness and seek the support for its operational
intent. On 11 July, 2017, TAT Governor Yuthasak Supasorn
publicly expressed the same intent at the TATAP 2018
Meeting in Ratchaburi Province in the midst of TAT executives

and personnel.

2. Corporate Governance Promotion Project

2.1 The CG Criteria Development was completed
with a revised report form on TAT Personnel’s Conflict of
Interest along with the TAT Regulations and Practices on
Conflict of Interest 2017 (Revision No. 1) which took effect
in the fiscal year 2017.

2.2 More channels to facilitate complaints from
the public and other stakeholders were added with the
“procurement” subject being introduced in the Complaint
and Opinion on tourism Form.

2.3 Experts from the Office of National Anti-
Corruption Commission (NACC) were invited to help create TAT
personnel’s awareness and understanding of good corporate
governance, in particular the subject of conflicting interests
including the range of categories and conflict of interest
management.

2.4 The TAT CG WEEK 2017 was held during 11-15
September, 2017, with Phra Maha Wuttichai Vajiramedhi as
the guest speaker on “Work Ethics” on 12 September, 2017,
and Mr. Pramote Chotimongkol, Director of the Centre of
Moral Schools invited to give a talk on the “Success Factors
in the Development of Moral Enterprises” on 14 September,
2017. In this connection, the NACC President Pol. Gen.
Watcharapol Prasarnrajkit presented the “Role Model” Award
to Mr. Santi Chudintra, TAT Deputy Governor for Policy and
Planning, for his role in the Promotion of Corporate Governance
Participation and Corporate Anti-Corruption Endeavour. The
Award was among the activities to campaign and promote the
enforcement of the code of ethics for morale boosting and
recognition for those who adopt honesty, morality and ethics
as their code of conduct in State Enterprises under the Promotion
and Support in the Drive of the National Anti-Corruption
Strategy: Phase 3 (2017 - 2021) under the 2017 MOU.
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Conflict of Interest Preventive Policy

Conflict of interest is crucial to TAT's operations. Therefore,
the TAT Regulations on the Conflict of Interest 2011, which
the TAT Governor endorsed, was in place to give rise to the
Regulations and Practices on the Conflict of Interest dated
12 September, 2011, and more recently, its revision in 2017
(Revision No. 1) to ensure transparent operations where the
concept of good corporate governance is taken into account.
The regulations are intended to make certain that TAT's
work is transparent and can be monitored according to the
principle of good corporate governance by adhering to the
rules of correctness, caution and public interest. As a result,
work that could be a cause of conflicts of interest has been
brought under a process of control, monitoring and prevention
within the framework of well-established good ethics. This
is an important code of conduct that members of the TAT
Board of Directors and TAT staff members are to abide by.
The guidelines include the following:

1. A"Conflict of Interest” refers to a direct and indirect
conflict of the staff members’ personal interest and TAT's
common interest.

2. "Other Benefits” include any offer of value, among
which are discounts, entertainment, services, training or any
other propositions of a similar nature.

3. "Gifts” imply cash, assets or any other interests
involving favourable exchanges. They are also associated with
cash, assets or any other benefits given as a reward, gratuity,

allowance, gifts, special treatment not generally available

to members of the public for the acquisition of discounted
assets or special offers for services or entertainment, as well
as sponsored travels, accommodation, food or any other offers
of similar nature be they tickets or other forms of proof, cash
advances or refunds.

4. "Kin" refers to one’s forebears, progenies, siblings or
half-siblings, uncles, aunts, spouses, the spouses’ forebears or

their progenies and stepchildren or step-parents.

To prevent a conflict of interest in the conduct of TAT,
staff members are not allowed to undertake any action which
occasions a conflict of interest. The following actions are also

determined as conflicts of interest:

1. Using TAT's information for personal gain or for
that of others.

2. lllegally initiating, presenting, producing or endorsing
TAT's projects for personal gain or for that of others, whether
directly or indirectly.

3. Abusing one’s power to influence otherwise
freely-made decisions based on one’s authority or a position
on duty held at TAT, whether directly or indirectly.

4. Seeking personal gain or for others, whether directly
or indirectly, through a position on duty held at TAT.

5. Acting as a committee member or approver or
being involved in providing information, opinion, or be in an
authoritative position to direct matters that may potentially

be a conflict of interest.
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6. Holding the position of managing director, manager
or an individual with the authority to decide or being involved
in policy-making decisions or business management of TAT's
contracting party or competing counterpart, except in the case
where the individual has been appointed in writing by TAT.

7. Having a family member in the position of a managing
director, manager or in a position with the authority or
participatory role to direct or involve in policy-making
decisions, operations, or management that are in a contractual
agreement with TAT.

8. Accepting any assets or benefits other than those
allowed by law or regulations stipulated in legal provisions,
unless the acts of accepting any such assets or benefits are
morally recognised in line with the TAT Regulations on the
Conflict of Interest 2011.

9. Anysuch acts that may compel the staff members to
decide, order, approve or allow work that indicates preference
for or a diversion from what is legal for personal gain and
has consequential impact on the organisation’s interests.

10. Offering gifts to a superior or his/her immediate
family members, except those which are customary fitting or
not exceeding 3,000 Baht.

11. Soliciting donations or assets from others or using
welfare money or obtaining gifts for a superior or his/her

immediate family members under any circumstance.
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During July of each year, TAT's officials and employees
are obliged by the Personnel Division to complete the form
reporting the conflict of interest. A record of such report is
kept for at least two years and in the event of any conflict of
interest occurring, the copy of conflict of interest report will
be brought to the attention of the Office of Internal Audit
to prepare a yearly summary report on the cases of conflict of
interest for the TAT Governor who subsequently presents it to
the TAT Audit Committee as well as the TAT Board of Directors
for further actions. For the fiscal year 2017, the Conflict of
Interest Report showed no record of anyone implicated in
conflicts of interest.

It should be noted that the Corporate Governance and
Social Responsibility Section has the conflict of interest report
format improved in accordance with the meeting resolution
on the enhancement of channels of complaints and the
institution of TAT Regulations and Practices on Conflict of
Interest 2017 (Revision No. 1). Such changes were disseminated
subsequently through the TAT Good Corporate Governance
Regulatory System Handbook.
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TAT Audit Committee Report

Having total independence, the TAT Audit Committee
undertook its duties in accordance with the criteria and
guidelines on state enterprise auditing as prescribed by
the Ministry of Finance. It supervised an internal control
system, risk management, accuracy and reliability of the
financial reports, internal and financial audits as well as
compliance of laws, regulations, corporate code of ethics
and those to be abided by TAT executives and personnel
in addition to performing any other tasks as assigned by
the TAT Board of Directors.

1. Meetings

In the fiscal year 2017 (October 2016 - September
2017), the TAT Audit Committee held a total 21 meetings

including the following:

1.1 Twelve (12) joint meetings with the Internal Audit
Office involving all related parties to discuss and exchange
opinions with the internal auditors and officers concerned
on such matters as setting the scope of responsibility and
the development of an audit plan, implementation of rules
and the Cabinet’s resolutions, activities monitoring and
summery of audit results. The internal auditors were given
the floor to voice their opinions freely without the presence
of TAT executives.

1.2 Nine (9) meetings were held jointly with directors
and deputy directors of the TAT domestic and overseas
offices, including representatives of the public and
private sectors, to discuss and acknowledge the results of
operations, tourism situations, problems and obstacles to
operations within their respective areas of responsibility.
Time was also spent in TAT's branch offices to observe
the operations, management, tourism markets promotion,
support and promotion of tourism activities.

Domestic Offices, 6 trips:

1) 24 -28 November 2016 TAT Hat Yai Office

2) 26-27 March 2017 TAT Krabi Office

3) 9June 2017 TAT Bangkok Office

4) 23 -25June 2017 TAT Khon Kaen Office
5) 24 -26 August 2017 TAT Udon Thani Office
6) 29 - 30 August 2017 TAT Mae Hong Son Office

Overseas Offices, 3 trips:

1) 16 - 23 February 2017  TAT Rome Office

2) 23-27 April 2017 TAT Mumbai Office

3) 28 May - 3 June 2017  TAT Los Angeles Office

1.3 One (1) joint meeting was held with the TAT
executives and auditors from the Office of the Auditor
General of Thailand (OAG) to consider regulatory guidelines
and measures as well as following up on the implementation

of the TAT Audit Committee’s recommendations.

2. Operational Results of Other Undertakings
with the Following Details:

2.1 Supervised the Adequacy of Risk Management
and Internal Control System:

Annual internal control reports and improvement
of annual internal control according to the State Audit
Commission’s Regulations, B.E. 2544 (2001) were verified to
ensure that the TAT Internal Control was adequate, effective
and in compliance with the internal control standards. OAG
Auditors were present at the meeting where explanation was
given on the accuracy of the financial reports, quarterly/annual
financial statements and accounting adjustments that might
significantly affect the financial statements already verified
by the OAG.

2.2 Supervised the Reliability of Financial Reports:

The TAT quarterly/annual financial statements
and monthly financial reports, as well as monthly requests
of payment for investment, quarterly operational results
and operating budget for the fiscal year 2017 were verified
to ensure the accuracy and reliability of the TAT financial
reporting procedures.

2.3 Supervised the Completeness and Adequacy in the
Observance of Rules, Regulations and Cabinet’s Resolutions:

The TAT Audit Committee’s charter and that of
the internal Audit Office were verified and revised.

2.4 Supervised the Adequacy and Suitability of TAT's
Compliance with the Code of Ethics of State Enterprise:

The TAT’s annual Good Corporate Governance report
was verified to ensure the promotion of working based on the
principles of good corporate governance, code of ethics and the
management’s exemplary operational approaches. Verification

was conducted on conflicts of interest at all functional levels.
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Support was also in place for all the operations to comply with
established policies, laws, rules and regulations as well as

the Cabinet’s resolutions.

2.5 Supervised the Internal Audit Affairs through the
verification of the long-term Auditing Plan and the Internal Audit
Plan for 2017, all of which were prepared based on the results of
TAT's risk analyses and in accordance with its strategic directions.
In addition, verifications of budget, staff requirements, internal
auditors development plan as well as a personnel selection
plan were also conducted to ensure operational efficiency and
effectiveness. Internal audit, too, was carried out on the TAT Head
Office and its branch offices in accordance with the Internal
Audit Plan for the fiscal year 2017.

2.6 Supervision, Support and Promotion for the TAT
Branch Offices:

The TAT Audit Committee took six and three field
visits respectively to the TAT's domestic offices. The Following
was the marketing and management recommendations made:

2.7 Monitoring of the Write-off of Bad Debts in the
Thailand Duty Free Shops Company Limited (TDFS)

The Audit Committee recommended that the
TAT management expedite the completion of the write-off
process of bad debts incurred in the Thailand Duty Free Shops
Company Limited (TDFS) in accordance with the resolution
at the Cabinet’s Meeting dated 24 October, 2017, which
instructed the Ministry of Tourism and Sports to investigate
the exact facts and figures of their causes, problems and
hindrances including those responsible for the damages
inflicted on the government.

2.8 An Overview of the Roadside Stations Develop-
ment Project in Support of Local Businesses and Tourism
(Pracharath Suk Chai Shops)

The Audit Committee was informed about the
operational procedures of the Roadside Stations Development
Project in Support of Local Businesses and Tourism
(the Pracharath Suk Chai Shops); recommendations were
made accordingly for TAT to carry out a detailed review of
the project to further ensure that any flaw in the designated
project procurement terms involved in the criteria of the
Pracharath Suk Chai Shops were thoroughly and completely
addressed based on the terms of contract.

2.9 Cautionary Practices in the Compliance of the
TAT's Rules and Regulations

The TAT Audit Committee suggested that the

Internal Audit Office discuss the operational guidelines in

TAT ANNUAL REPORT 2017

the comprehensive drive of the Cautionary Practices for
Compliance of the TAT's Rules and Regulations among its
staff and employees.
2.10Maintenance of the TAT Audit Committee’s
Performance Quality
This was secured with verification, planning, related
implementation, annual self-assessments and performance
assessment outcomes having been in compliance with the
Charter of the TAT's Audit Committee and the Good and

Effective Practice Guidelines in the Operational Manual for

Audit Committees and Internal Audit Units in State Enterprises,
B.E. 2555 (2012) and the Revised Operational Manual for
Audit Committees in State Enterprises, B.E. 2555 (2012).
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The TAT Selection Committee’s Report

In the fiscal year 2017, TAT had no requirement for the selection of the TAT Governor as the assignment was fulfilled
in accordance with the TAT Order No. 14/2558 dated 28 August, 2015. Mr. Yuthasak Supasorn was duly appointed as the
TAT Governor on 1 September, 2015, under the TAT Governor Employment Contract dated 28 August, 2015, for the duration
covering 1 September, 2015, until 31 August, 2019.

#1Asvas1v91s1ANAY dDILLUNAATUATU
#TAT Personnel: Classification of Department

Jaya ad 30 Aueneu 2560
As at 30 September, 2017
318015 ltems

TP HINRIT) UM Sasaz
Offices Amount Percent WUHLhDN

: vy Salary
HHIBIIUHIING = -
Offices under the Governor 37 3.63 TullauazAmauLNUNaIY

. v a Bonus and Performance Remuneration
HHIYINUHATHUIHNG s
Offices under the Deputy Governor for Administration 198 19.47 A&

. v Overtime Payment
wu‘mmumuuiﬂmmtaztmu - . -
Offices under the Deputy Governor for Policy and Planning 108 10.62 wHRELraayns

. v o w = Childcare Subsidy
Hmﬂmumuaumuazqsna'na\amm -
Offices under the Deputy Governor for Tourism Products and Business 98 9.64 MLt aUYnS

: w Child’s Tuition Fees
wiBOUMUAAIA TUUSZINA .
Offices under the Deputy Governor for Domestic Marketing 323 31.76 AINBINEIUIG

Medical Treatment Expenses
ANGIUY
Housing Rent

wihgumMuaaaaBauazunUsilnld
Offices under the Deputy Governor for International Marketing (Asia and South Pacific) 76 7.47

wihanusuaaIaglsy warim Aziuaannale wazalusm

Offices under the Deputy Governor for International Marketing dANNUNDINUATDILALITW

(Europe, Africa, Middle East and Americas) 56 5.51 Contribution to the Provident Fund
Wmbgnud uFaasmsaain A lEdanausslavinwinen
Offices under the Deputy Governor for Marketing Communications 121 11.90 Staff Benefits
Suiiinfawinssmseouszna
533/ Total 1,017 100.00

Extra Allowances for Overseas Postings
aldpauynnadu
Other Personnel Expenses

SUNIFU / Total

158 novifg3dlne 1nldaladdnzo

#AIED19SOUAIUWUNDIULLAEaADIY NNN.
#Total Expenses for TAT Staff Members and Employees

2558/2015 2559/2016

439,585,745.20

50,740,994.85

4,028,211.00

1,103,800.00

6,167,565.58

50,558,260.85

98,375,700.24

34,946,863.36

62,251,847.55

104,540,042.16

27,387,793.32

879,686,824.11

TAT ANNUAL REPORT 2017

U/Year

440,273,941.92

83,704,886.17

6,605,908.00

967,262.51

6,360,039.97

48,617,807.97

94,823,668.53

35,247,745.65

51,167,274.15

121,445,694.30

21,242,319.21

910,456,548.38

(ne : N / Unit : Baht)

2560/2017

489,607,821.00

66,083,732.31

8,396,487.57

930,306.00

4,745,634.92

45,261,842.19

97,879,113.04

39,245,409.55

49,367,984.00

114,862,620.33

52,789,302.57

969,170,253.48

Discover Amazing Stories in Amazing Thailand 159



ouLldQYYIUENISIOU

mMsriagtnaRivUsEInA inawasus¥ntiasg

a4 Suf 30 Auenou 2560

WY 1 UM

Funswel

Funswenyuiiau

NUAALLAZSIUNISLABUTIINHER

WHaINUEIATN

anndasA

TanAunaa
WUAANUUATU
Fundwinyuausu
SIMFUNSWENUG U
Funswe linuuiau
Wuasnuluus¥nsu
Adu a1ms wazgunsnd
Funswelsifishau
FundwilinyuiFondu
sanFuniwel linyuidau

sINTFuNSwel

VUANSIOUSOU

VUANSIOULAWNEADANS

30 AUNYU 2560

3,673,931,228.26
4,283,044,123.99
785,599.11
221,255,718.03
4,214,724.94
57,325,968.35

3,703,645.42

30 AUZNYU 2559

3,287,706,504.59
3,360,828,148.64
741,954.05
216,971,600.88
5,665,557.09
22,986,334.47

1,139,959.54

30 AUZNYU 2560

3,463,134,182.38
3,621,044,123.99
785,599.11
216,727,706.43
732,975.74
57,325,968.35

645,134.10

30 AuNYU 2559

3,105,500,657.68
3,030,828,148.64
741,954.05
214,398,656.82
726,329.14
22,986,334.47

451,274.32

8,244,261,008.10

6,896,040,059.26

7,360,395,690.10

6,375,633,355.12

50,300,000.00
927,628,571.74
74,386,816.74
105,385,842.55

1,157,701,231.03

70,300,000.00
979,691,060.63
60,268,120.66
76,650,383.92

1,186,909,565.21

50,300,000.00
897,268,658.85
43,923,989.76
45,192,244.07

1,036,684,892.68

70,300,000.00
962,866,557.42
58,982,616.38
47,162,689.96

1,139,311,863.76

9,401,962,239.13

8,082,949,624.47

8,397,080,582.78

7,514,945,218.88
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OULLEQVFIUEANSIOU (CiD)

MsviavtnalLrsUsEn A Inawazusynday

a4 Suf 30 Aueneu 2560

WL UIMN

wHAN

RHIURAU U

WInHASAN

WInHAU

Wugerynsansfusiiusuls
- sraizdu

=

AHTUARNHOUUDY

SIUNHTUNYUIEY

niaulinyuidou

Jszanaunsriaunauselasy
YDINHNITH

v

Wuaanuusanssuiiiusalé
- Sz

wilaulinguSandu

sammiaulinyuiiou
Suniian
@uvanu

nUUsELRN

QRICREEH
sEIUYVAINU

a

SUnHIULaz@IUvaINU

VUATSIOUSOU

VYUANSIOULAWNEADANS

30 AUENYU 2560

575,239,773.77

83,738,370.33

4,969,167,716.58

208,112,068.17

30 AuNYU 2559

442,412,697.45

119,011,983.34

4,113,754,233.25

238,834,182.47

30 AugNYU 2560

569,413,643.27

59,384,974.40

4,969,167,716.58

203,659,535.90

30 AUZNYU 2559

434,910,064.70

103,934,365.62

4,113,754,233.25

235,305,750.64

5,836,257,928.85

4,914,013,096.51

5,801,625,870.15

4,887,904,414.21

775,481,307.00

722,576,839.11

1,059,788,806.69

666,494,366.33

791,142,457.48

664,623,152.15

770,599,867.00

722,576,839.11

23,494,833.05

658,557,799.00

791,142,457.48

30,966,996.70

2,557,846,952.80

2,122,259,975.96

1,516,671,539.16

1,480,667,253.18

8,394,104,881.65

7,036,273,072.47

7,318,297,409.31

6,368,571,667.39

58,680,000.00

949,177,357.48

58,680,000.00

987,996,552.00

58,680,000.00

1,020,103,173.47

58,680,000.00

1,087,693,551.49

1,007,857,357.48

1,046,676,552.00

1,078,783,173.47

1,146,373,551.49

9,401,962,239.13

8,082,949,624.47

8,397,080,582.78

7,514,945,218.88
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oumisvranuibalas» ouldavnsidagundavaouyaonu

nsriavtianuvsUsananauazusvndas
dmdulaugaiui 30 Ausnau 2560 waz 2559

msriasnenisUssinalnaazus¥neag
dmSuUaugaTun 30 Auenau 2560 uaz 2559

niIL : UM nHWIL : UM
VUNISIOUSOU VUANSIOULDWIEADANS VYUANSIOULDAWIEADANS
2560 2559 2560 2559 nu mlsazau Sou
douyaonu
salé .
gaALNNT 84 JUN 1 paiAN 2558 58,680,000.00 953,176,637.05 1,011,856,637.05
salannsuianazusns 130,456,032.83 111,439,301.23 130,456,032.83 111,439,301.23 . .
Mlsilaaasinaniuena - 134,516,914.44 134,516,914.44
s lGaunsn 205,041,995.19 189,919,974.56 - - Y s
UDAAILKRAD 84 IUN 30 NUeNau 2559 58,680,000.00 1,087,693,551.49 1,146,373,551.49
Ao smniuasuluusinsiu 0.00 0.00 - -
s1e{f¥uganyuINiguIa 6,714,607,066.98  6,067,319,105.05 6,714,607,066.98  6,067,319,105.05 o
HAALNNT 24 IUN 1 Ba1AN 2559 58,680,000.00 1,087,693,551.49 1,146,373,551.49

s1a(sau 232,310,865.75 145,556,854.42  214,901,497.06 137,716,651.56 L.
misiiaasasindnsune - (67,590,378.0) (67,590,378.0)
swsald 7,282,415,960.75 6,514,235,235.26  7,059,964,596.87  6,316,475,057.84 e s
: ganAYLraa ad Tufi 30 Aueneu 2560 58,680,000.00  1,020,103,173.47  1,078,783,173.47
ALY

siunuanmuasusmsiglu

A lENudaEuNITRaIn

A lgaanauszlasyivaswiine
ABBULNUNSSHNSHASHUIIS

ALFANSIALLAZAE AU

111,164,766.44
5,269,184,373.12
1,040,873,874.70
26,692,609.33

177,112,657.81

92,873,004.69
4,702,618,122.59
970,319,693.47
28,044,766.99

123,386,056.84

46,240,593.73
5,241,968,135.66
969,170,253.48
19,901,344.31

171,758,680.05

33,193,262.92
4,675,732,965.04
910,456,548.38
23,608,817.80

121,390,230.37

AlETeBY 606,947,430.86 430,429,448.09  587,774,501.66 417,576,318.89
suA e 7,231,975712.26  6,347,671,092.67 7,036,813,508.89  6,181,958,143.40
msdnsvlnaumesuls 50,440,248.49 166,564,142.59 23,151,087.98 134,516,914.44
MeSulaiisiyama (308,237.35) 4,987,906.51 - -
mlsansnavinans 50,748,485.84 161,576,236.08 23,151,087.98 134,516,914.44
ilsmanudaadoau
mls (v1anu) nmsAnnalng
YDIMSZHNI (90,741,466.00) 0.00  (90,741,466.00) 0.00
Mls (L1eann) Waasaswdmsvl  (39,992,980.16)  161,576,236.08 (67,590,378.02)  134,516,914.44
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oulldavAsidagudavaougoaonu

msriasnenisUssinalnaazus¥neag
dmsulaugaiun 30 Ausnau 2560 waz 2559

NI 1 UM

paauNI ad UM 1 patAn 2558
WadzaNINNISLLA lwdaRawaianed
M sUmLasasIndmsuda

HDAAILAED 4 IUN 30 Auenau 2559

ganani o TUN 1 fa1An 2559
wadzauINMsHA ludaRawaianielsy
M lsiiaasasind msunia

gamAILYIaa o TN 30 Auenau 2560

VUANSIOUSOU

g

58,680,000.00

Alsazau

816,712,965.52
9,707,350.40

161,576,236.08

sou
douyaonu

715,343,946.93
9,707,350.40

161,576,236.08

58,680,000.00

987,996,552.00

1,046,676,552.00

58,680,000.00

987,996,552.00
1,173,785.64

(39,992,980.16)

1,046,676,552.00
1,173,785.64

(39,992,980.16)

58,680,000.00

949,177,357.48

1,007,857,357.48
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vuAs:Lldoudaq

MsviavtnalLrsUsEn A Inawazusynday

dmsulaugaiun 30 Auenau 2560

WL - UM

NSTUASHTAINADNTTHANHUIU
mls (W1anw) Waasasindmiuna

s1amsUsunsENU [SLUALESaINE NS UNIA
Wuiduaasu (@) anfanssuaineu:

ALTDNSIALLAZANBADHHY

wadzaNMsHA ludaAawanememsUesys

A MHI8ENEN5 S
A G nauslavinidneu

(Mls) VIENUNNMSHANNILNSWETU

(fls) vianuandnsiuaniUasy
(wWdavAIEHAINSHIATS)

AU ATYU
srelananlalSundinsuiAs
sralamaugn

M lsonnsedinennaunsasudag

WFunswe wasnigusinoenu
Sunswdefineu (Radu) anas
annimsAn
anﬁﬁu
JanAvnaD
WHAANUUAIITU
Fundwinyuaudu
FundwilinyuiFondu
WHFUE TN RN (amav)
Wwinsen
Wnidan
WHANYUTANTIUS - SzezEU
wilaunyudongu

Jszanadnsuiaunadsslasiniineu

WHAANYUTANSIUS - sTesem
wiiaulingudoudu
Buansusanifuidusnsnans
BuaasunSiSuldgan o s
Wuaswwauszlusinineu
Wuanansldanlufonssusiinveu

VUANSIOUSOU

VUANSIOULAWNEADANS

30 AUZNYU 2560 30 AUZIYU 2559 30 AUYIYU 2560 30 AUYNYU 2559

(39,992,980.16)

177,112,657.81
1,173,785.64
1,007,529.04
144,807,455.64
(16,718,367.53)
80,685,828.32

(188,475,177.70)
(86,795,558.26)
(205,041,995.19)

161,576,236.08

123,386,056.84

(153,126.64)
3,346,250.16
10,609,110.18

(241,277,474.13)
(94,539,984.44)

(67,590,378.02)

171,758,680.05

142,752,540.00
2,228,272.64
82,199,671.94

(188,475,177.70)
(78,931,239.23)

134,516,914.44

121,390,230.37

(3,208,682.00)
2,335,409.86
10,609,110.18

206,235,513.86
(84,678,525.92)

(132,236,822.39)

(43,645.06)
(3,077,177.90)
1,450,832.15
(34,339,633.88)
(2,563,685.88)
(29,742,987.67)

132,827,076.32
(35,273,613.01)
855,413,483.33
(30,722,114.30)

124,706,440.33
600,207,649.73

85,588,619.01

(35,820,514.97)

(37,052,931.95)

306,653.44
(41,759,631.40)
(18,308,032.85)

(984,898.90)
8,459,646.54

221,379,983.01
30,112,928.66
482,521,691.20
23,815,632.53

199,833,214.59
191,350,627.13

96,328,144.76

(54,375,956.15)

63,942,369.68

(43,645.06)
(18,536.01)
(6,646.60)
(34,339,633.88)
(193,859.78)
1,970,445.89

134,503,578.57
(44,549,391.22)
855,413,483.33
(31,646,214.74)

124,706,440.33
(7,472,163.65)

76,620,725.63

(30,710,472.00)

387,199,970.79

306,653.44
(40,861,393.41)
(18,308,032.85)

25,787.00
7,459,646.54

222,720,339.91
22,089,449.51
482,521,691.20
21,697,250.41

42,866,166.67

9,698,049.45
86,466,686.24

1,496,373,905.81 1,101,627,070.61

1,108,176,480.49 1,223,882,264.90
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msriavtnanvUssInAnawazus¥ntiasg

dmSuUaugaTun 30 Auenuu 2560

NI 1 UM

NSEUANUTANINAINTTUAINY
WHaasUINMSINHIENIWETU
BuaasuNduasnulnusEns
Suaadnsdmiuduamuiinsm

Lﬁuamﬁmﬁm%aanu?um A5
wazaunsal

SuaaddnsuasnulnGunswe
Tifigheu
WuananslElulufanssuamu
Usuwansznumils (v1anu) an

AB5LLANLUABUA NS ULIRTR
wazs1nSIAYULTINNeRER

(SE ) ;;La:swms;ﬁuuwhﬁuam
LNNTY (amav) ans

WRAALAZSIBAISLAULTIN S U R
AUIIR

L?marslL@zswn'mﬁﬁuwiuﬁuam
4 IUFNIIA

VUAISIOUSOU

VUANSIOULAWNEADANS

30 AUYNYU 2560

693,195.00
20,000,000.00

(922,215,975.35)

(91,120,503.50)

(36,820,069.97)

30 AUZNYU 2559

1,643,610.00

(1,343,480,234.01)

(108,939,546.50)

(58,126,925.83)

693,195.00
20,000,000.00

(590,215,975.35)

(91,120,503.50)

(7,700,000.00)

30 AUZNYU 2560 30 AUYNYU 2559

1,643,610.00

(1,343,480,234.01)

(98,188,219.54)

(57,030,425.83)

(1,029,463,353.82)

(80,685,828.32)

(1,508,903,096.34)

(10,609,110.18)

(668,343,283.85)

(82,199,671.94)

(1,497,055,269.38)

(10,609,110.18)

386,224,723.67

3,287,706,504.59

(417,885,135.91)

3,705,591,640.50

357,633,524.70

3,105,500,657.68

(283,782,114.66)

3,389,282,772.34

3,673,931,228.26

3,287,706,504.59

3,463,134,182.38

3,105,500,657.68
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#Head Office

Tourism Authority of Thailand

1600 New Phetchaburi Road, Makkasan, Ratchathewi,
Bangkok 10400, THAILAND

Tel: 662 250 5500 (80 automatic lines)
Fax: 662 250 5511 (2 automatic lines)
Website: www.tourismthailand.org

E-mail: center@tat.or.th

#Domestic Offices

Northern Region

TAT Chiang Mai Office (Chiang Mai)

105/1 Chiang Mai-Lamphun Road, Tambon Wat Ket,
Amphoe Mueang, Chiang Mai 50000

Tel: 66 5324 8604-5

Fax: 66 5324 8606

Website: www.tourismthailand.org/chiangmai
E-mail: tatchmai@tat.or.th

TAT Mae Hong Son Office (Mae Hong Son)
4 Ratchatham Phithak Road, Tambon Chong Kham,
Amphoe Mueang, Mae Hong Son, 58000

Tel: 66 5361 2982-3

Fax: 66 5361 2984

Website: www.tourismthailand.org/maehongson
E-mail:  tatmhs@tat.or.th

TAT Chiang Rai Office (Chiang Rai, Phayao)
448/16 Singhakhlai Road, Amphoe Mueang,
Chiang Rai 57000

Tel: 66 5371 7433/ 66 5374 4674-5
Fax: 66 53717434

Website: www.tourismthailand.org/chiangrai
E-mail: tatchrai@tat.or.th

TAT Phrae Office (Phrae, Nan)

2 Ban Mai Road, Tambon Nai Wiang,

Amphoe Mueang, Phrae 54000

Tel: 66 5452 1127

Fax: 66 5452 1119

Website: www.tourismthailand.org/phrae

E-mail: tatphrae@tat.or.th, tatphrae@gmail.com
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Gulsd www.tourismthailand.org/sukhothai
Awa tatsukho@tat.or.th
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Vulssl  www.tourismthailand.org/lampang
Ba tatlampang@tat.or.th
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Gulsd www.tourismthailand.org/nakhon-sawan

dua tatsawan@tat.or.th

TAT Phitsanulok Office (Phitsanulok, Phetchabun)
209/7-8 Surasi Trade Centre, Borommatrailokkanat Road,
Amphoe Mueang, Phitsanulok 65000

Tel: 66 5525 2742-3, 66 5525 9907

Fax: 66 5523 1063

Website: www.tourismthailand.org/phitsanulok
E-mail: tatphlok@tat.or.th

TAT Tak Office (Tak)

193 Taksin Road, Tambon Nong Luang,
Amphoe Mueang, Tak 63000

Tel: 66 5551 4341-3

Fax: 66 5551 4344

Website: www.tourismthailand.org/tak
E-mail:  tattak@tat.or.th

TAT Uthai Thani Office (Uthai Thani)
28/5 Rak Kan Di Road, Tambon Uthai Mai,
Amphoe Mueang, Uthai Thani 61000

Tel: 66 5651 4651-2

Fax: 66 5651 4650

Website: www.tourismthailand.org/uthaithani
E-mail: tatuthai@tat.or.th

TAT Sukhothai Office

(Sukhothai, Uttaradit, Kamphaeng Phet)

200 Charot Withi Thong Road, Tambon Thani,
Amphoe Mueang, Sukhothai 64000

Tel: 66 5561 6228-9

Fax: 66 5561 6366

Website: www.tourismthailand.org/sukhothai
E-mail:  tatsukho@tat.or.th

TAT Lampang Office (Lampang, Lamphun)
358/3-4 Ban Chiang Rai Road, Tambon Sop Tui,
Amphoe Mueang, Lampang, 52000

Tel: 66 5422 2214-5

Fax: 66 5422 2216

Website: www.tourismthailand.org/lampang
E-mail: tatlampang@tat.or.th

TAT Nakhon Sawan Office (Nakhon Sawan, Phichit)
1045/2 Mu 10, 15t - 2" Floor, Nakhon Sawan - Phitsanulok
Road, Tambon Nakhon Sawan Tok, Amphoe Mueang,
Nakhon Sawan 60000

Tel: 05622 1811-12

Fax: 05622 1810

Website: www.tourismthailand.org/nakhon-sawan
E-mail: tatsawan@tat.or.th
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Gulsd  www.tourismthailand.org/kanchanaburi
dua tatkan@tat.or.th, tourismkan@gmail.com
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Central Region

TAT Bangkok Office (Bangkok, Pathum Thani, Nonthaburi)
48/11 Preecha Complex, 8" Floor D2 Building, Ratchadaphisek
Road, Samsen Nok, Huai Khwang, Bangkok 10310

Tel: 66 2276 2720-1

Fax: 66 2276 2722

Website: www.tourismthailand.org

E-mail:  tatbangkok@tat.or.th

TAT Samut Songkhram Office

(Samut Songkhram, Samut Sakhon)

150/8-9 Samut Songkhram-Bang Phae Road, Tambon
Amphawa, Amphoe Amphawa, Samut Songkhram 75110
Tel: 66 3475 2847-8

Fax: 66 3475 2846

Website: www.tourismthailand.org/samutsongkhram
E-mail:  tatsmsk@tat.or.th, tatsmsk@gmail.com

TAT Phetchaburi Office (Phetchaburi)
500/51 Phetchakasem Road, Amphoe Cha-am, Phetchaburi 76120
Tel: 66 3247 1005-6

Fax: 66 3247 1502
Website: www.tourismthailand.org/phetchaburi
E-mail: tatphet@tat.or.th

TAT Prachuap Khiri Khan Office (Prachuap Khiri Khan)
39/9 Phetchakasem Road, Tambon Hua Hin,

Amphoe Hua Hin, Prachuap Khiri Khan 77110

Tel: 66 3251 3885, 66 3251 3854, 66 3251 3871
Fax: 66 3251 3898

Website: www.tourismthailand.org/prachuapkhirikhan
E-mail: tatprachuap@tat.or.th

TAT Kanchanaburi Office (Kanchanaburi, Ratchaburi)

14 Saengchuto Road, Tambon Ban Nuea, Amphoe Mueang,
Kanchanaburi 71000

Tel: 66 3451 1200, 66 3451 2500

Fax: 66 3451 1529

Website: www.tourismthailand.org/kanchanaburi

E-mail: tatkan@tat.or.th, tourismkan@gmail.com

TAT Phra Nakhon Si Ayutthaya Office

(Phra Nakhon Si Ayutthaya, Saraburi)

108/22 Mu 4, Tambon Phratu Chai, Amphoe Phra Nakhon
Si Ayutthaya, Phra Nakhon Si Ayutthaya 13000

Tel: 66 3524 6076-7

Fax: 66 3524 6078

Website: www.tourismthailand.org/ayutthaya

E-mail:  tatyutya@tat.or.th
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TAT Suphan Buri Office (Suphan Buri, Nakhon Pathom)
91 Phra Phan Wasa Road, Tambon Tha Phi Liang,
Amphoe Mueang, Suphan Buri 72000

Tel: 66 3552 5867, 66 3552 5880
Fax: 66 3552 5863-4

Website: www.tatsuphan.net

E-mail: tatsuphan@tat.or.th

TAT Lop Buri Office (Lop Buri, Ang Thong, Sing Buri, Chai Nat)
Lop Buri City Hall, Narai Maharat Road, Tambon Thale Chup Son,
Amphoe Mueang, Lop Buri 15000

Tel: 66 3677 0096-7
Fax: 66 3677 0098
Website: www.tat7.com
E-mail: tatlobri@tat.or.th

Eastern Region

TAT Pattaya Office (Chon Buri)
609 Mu 10, Phra Tamnak Road, Tambon Nong Prue,
Amphoe Bang Lamung, Chon Buri 20150

Tel: 66 3842 7667, 66 3842 8750, 66 3842 3990
Fax: 66 38429113

Website: www.tourismthailand.org/pattaya

E-mail:  tatchon@tat.or.th

TAT Rayong Office (Rayong, Chanthaburi)

153/4 Mu 12, Sukhumvit Road, Tambon Taphong,
Amphoe Mueang, Rayong 21000

Tel: 66 3865 5420-1

Fax: 66 3864 5510

Website: www.tat-rayong.com

E-mail: tatrayong@tat.or.th

TAT Trat Office (Trat)
100 Mu 1, Trat-Laem Ngop Road, Tambon Laem Ngop,
Amphoe Laem Ngop, Trat 23120

Tel: 66 3959 7259-60

Fax: 66 3959 7255

Website: www.tourismthailand.org/trat
E-mail:  tattrat@tat.or.th

TAT Nakhon Nayok Office

(Nakhon Nayok, Prachin Buri, Sa Kaeo)

182/88 Mu 1, Suwannason Road, Tambon Tha Chang,

Amphoe Mueang, Nakhon Nayok 26000

Tel: 66 3731 2282, 66 3731 2284

Fax: 66 3731 2286

Website: www.tourismthailand.org/nakhonnayok,
www.tat8.com

E-mail:  tatnayok@tat.or.th
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TAT Chachoengsao Office (Chachoengsao, Samut Prakan)
203 Na Mueang Road, Tambon Na Mueang,

Amphoe Mueang, Chachoengsao 24000

Tel: 66 3851 4009

Fax: 66 3851 4008

Website: www.tourismthailand.org/chachoengsao
E-mail:  tatchoengsao@tat.or.th

Northeastern Region

TAT Nakhon Ratchasima Office

(Nakhon Ratchasima, Chaiyaphum)

2102-2104 Mittraphap Road, Tambon Nai Mueang,

Amphoe Mueang, Nakhon Ratchasima 30000

Tel: 66 4421 3030, 66 4421 3666

Fax: 66 4421 3667, 66 4435 1721

Website: www.tourismthailand.org/nakhonratchasima,
www.tourismthailand.org/chaiyaphum

E-mail: tatsima@tat.or.th

TAT Ubon Ratchathani Office

(Ubon Ratchathani, Amnat Charoen, Yasothon, Si Sa Ket)
264/1 Khuean Thani Road, Tambon Nai Mueang,
Amphoe Mueang, Ubon Ratchathani 34000

Tel: 66 4524 3770, 66 4525 0714

Fax: 66 4524 3771

Website: www.tourismthailand.org/ubonratchathani
E-mail: tatubon@tat.or.th

TAT Khon Kaen Office

(Khon Kaen, Roi Et, Kalasin, Maha Sarakham)
277/20-21 Klang Mueang Road, Tambon Nai Mueang,
Amphoe Mueang, Khon Kaen 40000

Tel: 66 4322 7714-5

Fax: 66 4322 7717, 66 4322 7719

Website: www.tourismthailand.org/khonkaen
E-mail:  tatkhkn@tat.or.th

TAT Nakhon Phanom Office

(Nakhon Phanom, Sakon Nakhon, Mukdahan)

184/1 Sunthon Wichit Road, Tambon Nai Mueang,

Amphoe Mueang, Nakhon Phanom 48000

Tel: 66 4251 3490-1

Fax: 66 4251 3492

Website: www.tourismthailand.org/nakhonphanom,
www.tatsanuk.blogspot.com

E-mail: tatphnom@tat.or.th

TAT Udon Thani Office (Udon Thani, Nong Khai, Bueng Kan)
16/5 Muk Montri Road, Tambon Mak Khaeng,
Amphoe Mueang, Udon Thani 41000

Tel: 66 4232 5406-7

Fax: 66 4232 5408

Website: www.tourismthailand.org/udonthani
E-mail:  tatudon@tat.or.th
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Aa tatphuket@tat.or.th

TAT Loei Office (Loei, Nong Bua Lam Phu)
Loei District Office (Old building), Charoen Rat Road,
Tambon Kut Pong, Amphoe Mueang, Loei 42000

Tel: 66 4281 2812, 0 4281 1405
Fax: 66 4281 1480

Website: www.tourismthailand.org/loei
E-mail: tatloei@tat.or.th

TAT Surin Office (Surin, Buri Ram)

355/3-6 Thetsaban 1 Road, Tambon Nai Mueang,

Amphoe Mueang, Surin 32000

Tel: 66 4451 4447-8

Fax: 66 4451 8530

Website: www.tourismthailand.org/surin,
i-san.tourismthailand.org

E-mail:  tatsurin@tat.or.th, thetatsurin@gmail.com

Southern Region

TAT Hat Yai Office (Songkhla, Satun)

1/1 Soi 2 Niphat Uthit 3 Road, Amphoe Hat Yai,
Songkhla 90110

Tel: 66 7423 1055, 66 7423 8518, 66 7424 3747
Fax: 66 7424 5986

Website: www.tourismthailand.org/hatyai

E-mail:  tathatyai@tat.or.th

TAT Nakhon Si Thammarat Office

(Nakhon Si Thammarat, Phatthalung)

Sanam Na Mueang, Ratchadamnoen Road,

Amphoe Mueang, Nakhon Si Thammarat 80000

Tel: 66 7534 6515-6

Fax: 66 7534 6517

Website: www.tourismthailand.org/nakhonsithammarat
E-mail:  tatnksri@tat.or.th

TAT Narathiwat Office (Narathiwat, Yala, Pattani)
102/3 Mu 2, Narathiwat-Tak Bai Road, Tambon Kaluwo Nuea,
Amphoe Mueang, Narathiwat 96000

Tel: 66 7352 2411, 66 7354 2346

Fax: 66 7354 2347

Website: www.tourismthailand.org/narathiwat
E-mail: tatnara@tat.or.th

TAT Phuket Office (Phuket)

191 Thalang Road, Tambon Talat Yai, Amphoe Mueang,
Phuket 83000

Tel: 66 7621 1036, 66 7621 2213

Fax: 66 7621 3582

Website: www.tourismthailand.org/phuket

E-mail:  tatphuket@tat.or.th
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TAT Surat Thani Office (Surat Thani)
5 Talat Mai Road, Ban Don, Amphoe Mueang, Surat Thani 84000
Tel: 66 7728 8818-9

Fax: 66 7728 2828
Website: www.tourismthailand.org/suratthani
E-mail: tatsurat@tat.or.th

TAT Trang Office (Trang)
330/3 Huai Yot Road, Tambon Thap Thiang,
Amphoe Mueang, Trang 92000

Tel: 66 7521 5867

Fax: 66 7521 5868

Website: www.inlovesatuntrang.com
E-mail:  tattrang@tat.or.th

TAT Krabi Office (Krabi)

292 Maharat Road, Amphoe Mueang, Krabi 81000
Tel: 66 7562 2163, 66 7561 2811-2

Fax: 66 7562 2164

Website: www.tourismthailand.org/krabi

E-mail: tatkrabi@tat.or.th

TAT Chumphon Office (Chumphon, Ranong)
111/11-12 Thawi Sinkha Road, Tambon Tha Taphao,
Amphoe Mueang, Chumphon 86000

Tel: 66 7750 2775-6, 66 7750 1831

Fax: 66 7750 1832

Website: www.tourismthailand.org/chumphon
E-mail: tatchumphon@tat.or.th

TAT Phang-nga Office (Phang-nga)

2/27 Sirirat Road, Tambon Thai Chang,
Amphoe Mueang, Phang-nga 82000

Tel: 66 7641 3400-2

Fax: 66 7641 3403

Website: www.tourismthailand.org/phangnga
E-mail:  tatphangnga@tat.or.th

TAT Ko Samui Office (Ko Samui, Ko Pha-ngan, Ko Tao)
370 Mu 3, Tambon Ang Thong, Amphoe Ko Samui,
Surat Thani 84140

Tel: 66 7742 0504, 66 7742 0720-22
Fax: 66 7742 0721

Website: www.tourismthailand.org/Koh-Samui
E-mail: tatsamui@tat.or.th
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#arunoviuarous:zLnA
#Overseas Offices

ASEAN, SOUTH ASIA
AND SOUTH PACIFIC REGION

TAT KUALA LUMPUR OFFICE

Area of Responsibility: Malaysia and Brunei Darussalam
Suite 22.01, Level 22, Menara Citibank, 165 Jalan Ampang,
50450 Kuala Lumpur, MALAYSIA

Tel: (60 3) 2162 3480

Fax: (60 3) 2162 3486

Website: www.tourismthailand.my

E-mail:  tatkul@tat.or.th, info@tourismthailand.my

TAT JAKARTA OFFICE

Area of Responsibility: Indonesia

The PLAZA Office Tower, 38" Floor, Zone B, JL.M.H.Thamrin
Kav. 28-30, Jakarta 10350, INDONESIA

Tel: (62) 21 2992 2353

Fax: (62) 21 2992 8355
Website: www.wisatathailand.com
E-mail: tatjak@tat.or.th

TAT SINGAPORE OFFICE

Area of Responsibility: Singapore and the Philippines

C/0 Royal Thai Embassy, 372 Orchard Road, SINGAPORE
238870

Tel: (65) 6235 7901
Fax: (65) 6733 5653
Website: http://sg.tourismthailand.org
E-mail: tatsin@tat.or.th

TAT NEW DELHI OFFICE

Area of Responsibility: Northern and Eastern India, Bangladesh,
Nepal and Bhutan

A 12/4(Ground Floor), Vasant Vihar, New Delhi 110057, INDIA

Tel: (91 11) 4166 3567-9, 4674 1111
Fax: (91 11) 4166 3570

Website: www.tourismthailand.in

E-mail: tatdel@tat.or.th

TAT MUMBAI OFFICE

Area of Responsibility: Western and Southern India, Sri Lanka
and Maldives

No. 123-124, 12t Floor, Mittal Chambers, Barrister Rajni
Patel Marg, 228 Nariman Point, Mumbai 400021, INDIA

Tel: (91 22) 2202-0264 -65
Fax: (91 22) 2202-0268
E-mail: tatmumbai@tat.or.th,

tatmumbaimail@gmail.com
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TAT SYDNEY OFFICE

Area of Responsibility: Australia, New Zealand and South Pacific
Royal Exchange, Suite 2002, Level 20, 56 Pitt Street, Sydney,
NSW 2000, AUSTRALIA

Tel: (61 2) 9247 7549

Fax: (61 2) 9251 2465

Website: www.tourismthailand.org/au

E-mail: info@thailand.net.au, tatsyd @tat.or.th

TAT HO CHI MINH

Area of Responsibility: Vietnam, Lao PDR and Cambodia
Unit 4, 18 Floor Saigon Centre, Tower 2, 67 Le Loi Street,
District 1, Ho Chi Minh City, VIETNAM

Tel: (84 86) 291 3885-6

Fax: (84 86) 291 3887

Website: www.tourismthailand.org.vn
E-mail:  tathcm@tat.or.th

EAST ASIA REGION

TAT HONG KONG OFFICE

Area of Responsibility: Hong Kong and Macau

Room 2101, 21/F Prosperity Tower, 39 Queen’s Road, Central,
HONG KONG

Tel: (852) 2868 0732

Fax: (852) 2868 4585

Website: www.tourismthailand.org/hk

E-mail:  tathkg@amazingthailand.org.hk, tathkg@tat.or.th

TAT TAIPEI OFFICE

Area of Responsibility: Taiwan

Thailand Tourism Division 13" Floor, Boss Tower, No. 111
Sung Chiang Road, (Near Nanking East Road Junction), Taipei
104, TAIWAN

Tel: (886 2) 2502 1600
Fax: (886 2) 2502 1603
Website: www.tattpe.org.tw
E-mail:  tattpe@ms3.hinet.net, tattpe@tat.or.th

TAT BEIJING OFFICE

Area of Responsibility: Beijing, Tianjin, Hebei, Henan, Shanxi,
Liaoning, Jilin, Heilongjiang, Inner Mongolia Autonomous
Region and Mongolia

Room 902, Office Tower E1, Oriental Plaza, No. 1 East Chang
An Avenue, Dong Cheng District, Beijing 100738, CHINA
Tel: (86 10) 8518 3526-29

Fax: (86 10) 8518 3530

E-mail:  tatbjs@tat.or.th

TAT SHANGHAI OFFICE

Area of Responsibility: Shanghai, Shandong, Hubei, Anhui,
Jiangsu and Zhejiang

27t Floor, Room 2703, CH Finance Centre Building, 288
Nanjing Road (West), Huang Pu District, Shanghai 200003,
CHINA

Tel: (86 21) 33 66 3409
Fax: (86 21) 33 66 3408
E-mail: tatshi@tat.or.th

TAT KUNMING OFFICE

Area of Responsibility: Yunnan, Guizhou and Guangxi Zhuang
Autonomous Region

Room 1301, Brilliant Plaza, No. 6 Sanshi Street, Kunming,
Yunnan PR. 650011, CHINA

Tel: (86 87) 1317 8840
Fax: (8687) 1317 1664
E-mail:  tatkunming@tat.or.th

TAT CHENGDU OFFICE

Area of Responsibility: Xinjiang Uygur Autonomous Region,
Qinghai, Ningxia Hui Autonomous Region, Gansu, Shaanxi,
Chongqing, Sichuan and Tibet Autonomous Region

Room No. 1404, Yanlord Landmark Office Tower, 1 Renmin
South Road Section 2, Chengdu 610016, Sichuan, P.R. CHINA
Tel: (86 28) 6465 6299

Fax: (86 28) 6465 6399

Website: www.amazingthailand.org.cn

E-mail:  tatchengdu@tat.or.th

TAT GUANGZHOU OFFICE

Area of Responsibility: Jiangxi, Fujian, Guangdong, Hainan
and Hunan

Room MO7, The Garden Hotel, 368 Huanshi Dong Road,
Yuexiu District, Guangzhou, Guangdong, 510064, CHINA

Tel: (86) 20 8365 1823, 20 8365 1836
Fax: (86) 20 8382 1061
E-mail: tatguangzhou@tat.or.th

TAT TOKYO OFFICE

Area of Responsibility: Northern Area of Honshu Island,
Tohoku, Kanto and Hokkaido Island

Yurakucho Denki Building, South Tower 2™ Floor, Room 259,
1-7-1 Yurakucho, Chiyoda-ku, Tokyo 100-0006, JAPAN

Tel: (813) 3218 1077

Fax: (813) 3218 0655

Website: www.thailandtravel.or.jp

E-mail:  tattky@tattky.com, tattky@tat.or.th

TAT OSAKA OFFICE

Area of Responsibility: The Central, Western and Southern Area
of Honshu Island, Kyushu Island, Shikoku Island and Okinawa
Nikke Yotsubashi Building, 1-4-26, Shinmachi, Nishi-ku, Osaka
550-0013, JAPAN

Tel: (81 6) 6543 6654, 6543 6655

Fax: (81 6) 6543 6660

Website: www.thailandtravel.or.jp

E-mail: info@tatosaka.com

TAT SEOUL OFFICE

Area of Responsibility: Republic of Korea

Room No.1205, Daeyungak Tower, 12t Floor, 25-5, 1 Ka,
Chungmu-Ro, Chung-Ku, Seoul 100-706, SOUTH KOREA

Tel: (822)7795416-8,779 5160, 779 5162-4
Fax: (822)7795419

Website: www.tatsel.or.kr, www.visitthailand.or.kr
E-mail: info@tatsel.or.kr, tatsel@tat.or.th,

info@Uvisitthailand.or.kr

THE AMERICAS

TAT LOS ANGELES OFFICE

Area of Responsibility: Alaska, Arizona, California, Colorado,
Hawaii, Idaho, Kansas, Montana, Nebraska, Nevada, New
Mexico, North Dakota, Oklahoma, Oregon, South Dakota,
Texas, Utah, Washington, Wyoming, Guam Island and a Central
American countries.

611 North Larchmont Boulevard, 15t Floor, Los Angeles, CA
90004, U.S.A.

Tel: (1 323) 461 9814
Fax: (1 323) 461 9834
E-mail: info@tourismthailandla.com

TAT NEW YORK OFFICE

Area of Responsibility: Alabama, Arkansas, Connecticut,
Delaware, Florida, Georgia, lllinois, Indiana, lowa, Kentucky,
Louisiana, Maine, Maryland, Massachusetts, Michigan,
Minnesota, Mississippi, Missouri, New York, New Hampshire,
New Jersey, North Carolina, Ohio, Pennsylvania, Rhode Island,
South Carolina, Tennessee, Vermont, Virginia, Washington D.C.,
West Virginia, Wisconsin, Puerto Rico and the Bahamas

61 Broadway, Suite 2810 New York, N.Y. 10006, U.S.A.

Tel: (1212) 4320433
Fax: (1212) 269 2588
E-mail: info@tatny.com

TAT TORONTO OFFICE
Area of Responsibility: Canada
130 King St. West, Suite 620, Toronto, ON Canada M5X 1A9

Tel: (1 647) 329 1000
Fax: (1647) 660 1918
Email: info@tatcan.com
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EUROPE, AFRICA AND MIDDLE EAST REGION
TAT LONDON OFFICE

Area of Responsibility: United Kingdom, Ireland, South Africa,

Kenya, Nigeria, Ethiopia
15t Floor, 17-19 Cockspur Street, Trafalgar Square, London
SW1Y 5BL, UNITED KINGDOM

Tel: (44 207) 925 2511
Fax: (44 207) 925 2512
E-mail: info@tourismthailand.co.uk, tatuk@tat.or.th

TAT STOCKHOLM OFFICE

Area of Responsibility: Sweden, Norway, Denmark, Finland,
Iceland, Estonia, Latvia and Lithuania

Drottninggatan 33 GF, 111 51 Stockholm, SWEDEN

Tel: (46 8) 700 56 91
Fax: (46 8) 700 56 99
E-mail: info@tourismthailand.se

TAT FRANKFURT OFFICE

Area of Responsibility: Germany, Austria, Slovenia, Croatia,
Switzerland, Liechtenstein, and Bosnia-Herzegovina
Thailandisches Fremdenverkehrsamt Bethmann Street 58,
D-60311 Frankfurt/M., GERMANY

Tel: (4969) 1381390

Fax: (49 69) 13813950

Website: www.thailandtourismus.de

E-mail: info@thailandtourismus.de

TAT MOSCOW OFFICE

Area of Responsibility: Russia, Belarus, Georgia, Armenia,
Azerbaijan, Kazakhstan, Uzbekistan, Turkmenistan, Tajikistan
and Kyrgyzstan

Office 3, 3“Floor, 16/23 bld.1, 15t Tverskaya-Yamskaya Street,
Moscow, Russian Federation, Moscow, 101000, RUSSIA

Tel: 7 (499) 250 8345, 7 (499) 251 6433
Fax: 7 (495) 623 2773

Website: www.tourismthailand.ru

E-mail: tatmoscow@tat.or.th

TAT PARIS OFFICE

Area of Responsibility: France, Belgium, Luxembourg,
The Netherlands, Morocco, Monaco, Tunesia and Algeria
Office National du Tourisme de Thailande, 90, Avenue des
Champs-Elysees, 75008 Paris, FRANCE

Tel: (33 1) 5353 4700
Fax: (33 1) 4563 7888
E-mail: tatpar@wanadoo.fr, tatpar@tat.or.th,

infosthailande@gmail.com
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TAT ROME OFFICE

Area of Responsibility: Italy, Spain, Greece, Portugal, Israel,
Turkey and Cyprus

Ente Nazionale per il Turismo Thailandese Via Barberini 68,
4* Floor, 00187 Roma, ITALY

Tel: (39 06) 420 14422, (39 06) 420 14426
Fax: (39 06) 487 3500
E-mail: tat.rome@turismothailandese.it,

tatrome@tat.or.th

TAT DUBAI OFFICE

Area of Responsibility: Bahrain, Iran, Irag, Jordan, Kuwait,
Lebanon, Oman, Qatar, Saudi Arabia, Syria, United Arab
Emirates, Egypt, Libya, Yemen and Palestine

Dusit Thani Dubai, 133 Sheik Zayed Road, Apartment No. 1804,
P.O. Box 450019, Dubai, U.A.E.

Tel: (971) 4325 0184-5

Fax: (971) 4325 0187

E-mail: tatdubai@tat.or.th

TAT PRAGUE OFFICE

Area of Responsibility: Czech Republic, Republic of Poland,
Republic of Hungary, Slovak Republic, Republic of Bulgaria,
Romania, Ukraine, Serbia, Moldova, Macedonia, Monte Negro
and Albania

Quadrio Offices, Purkynova, 2121/3 11000 Prague 1, CZECH
REPUBLIC

Tel: +420 281 913 738-9

E-mail: tatprague @tat.or.th
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